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Brit Acts Hope To Reconquer The Hot 100 



BY CORDON MASSON, MEUNDA 
NEWMAN, and PAUL SEXTON 

IX)MX)N — Ls U.K. pop masic l«sing ib 
fabled grip on America? The country's 
cultural relations with the U.S. have 
always been newsworthy, and nothing 
unites the U.K. media like a negative 
story. So the news that for the first time 
in almost 40 years there were not any 
U.K. artists on The Billboard Hot 100 
for two consecutive issues dated April 
27 and May 4 generated reams of prob- 
ing headlines, column inches, and the 
colleclive gnashing of teeth about the 
"death " of British music. 

"Americans celebrate success; we 
tend to celebrate failure," says Colin 



Lester of Wildlife Entertainment, 
who manages Craig David, one of 
the handful of breakthrough British 
artists in recent years whose success 
flies in the face of such a reaction. 

The chart run 
began when U.K. 
duo the Caravelles 
debuted on the 
Hot 100 in the 
Nov. 2, 1963, issue 
with "You Don't 
Have to Be a Baby 



enters the Hot 1 00 at No. 84 (see Sin- 
gles Minded, page 57). Optimistic 
commentators also point to an 
encouraging schedule of releases in 
the coming months by artists with 



to Cry" and came to a pause in the 
April 27 is.sue. But ju.st two weeks 
later, the drought is over, as "Days Co 
By" from Capitol's U act Dirty Vegas 



substantial U.S. track records, in- 
cluding Coldplay; the Prodigy; Mas- 
sive Attack; seasoned campaigners 
David Bowie, Phil Collins, and 



Robert Plant; and, later in the year, 
David, Dido, and David Cray. 

Additionally, such acts as Oasis, 
BBMak, Beth Orton, Badly Drawn 
Boy, Morcheeba, and Doves are revis- 
iting the U.S. with 
new albunvs, while 
hopefuls Kd Har- 
court, the Music, 
Al, lx)StProphets, 
and the Electric 
Soft Parade are 
among those try- 
ing to establish (an bases in America. 

Several initiatives backed by the 
U.K. government aimed at b(H)Sting 
the British pre.sence in the U.S. are 



emerging, while charts worldwide 
have showcased writers Paul Barry 
and Mark Taylor — on hits by both 
Cher and Enrique Iglesias — and 
Cathy Dennis and Kob Davis, com- 
posers and producers of Kylie 
Minogue's "Can't Get You out of My 
Head" (Capitol), which peaked at No. 
7 on the Hot 100. 

Minogue's continuing preserKe on 
the Hot 100 represents a hit very 
much made in Britain, and the Aus- 
tralian artist's resurgence in fortunes 
owes much to the hard work of Par- 
lophone in the U.K. Andy Slater, who 
became president of Capitol U..S. one 
(Continued on page 70) 



Dead Live On In Touring Legacy 



BY RAY WADDELL 

NASHVILLE — Over the course of the long, strange his- 
tory of rock touring, there has never been an act quite 
like the Grateful Dead — a band which, largely 
without the benefit of the Internet, hit 
albums, radio airplay, music videos, or 
even mainstream acceptance, grew 
steadily for 30 years to become one of 
the top touring acts ever. 

Spawned from San Francisco's 
1960s counterculture scene, the Grate- 
ful Dead had built a touring industry 
unto itself by the mid-1990s. Stadium- 
level stalwarts reliant on neither current 
albums nor popular whim, the Dead grossed 
$285 million from 1990 to '95, well more than 
any other act during that period. Nearly 8 million peo- 
ple .saw the Dead's 530-plus concerts in the five years 
preceding frontrran Jerry Garcia's death in 1995 and 




the subsequent breakup of the band. 

Its devoted followers — the celebrated Deadheads who 
not only followed the band from concert to concert but 
also built a cottage parking-lot industry — still 
it. as evidenced by an active Internet pres- 
ence, plentiful album reissues, and a con- 
tinuing audience for surviving band 
member projects. 

But a multitudinous live mani- 
I testation geared toward one band. 
' such as the Dead enjoyed, does not 
currently exist. Rather, the ongoing 
legacy of the Grateful Dead is a thriv- 
ing yet splintered "jam band " scene 
ed by such artists as Trey Anastasio, his 
band Phish (currently on open-ended hia- 
tus). String Cheese Incident, Widespread Panic, 
Dave Matthews Band, and others. Additionally, 
(Continued on page 69) 
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Geffen'sWeezaOn'Maladroit' 



BYWESORSHOSN 

NEW YORK— Weezer frontman Ri- 
vers CuoriKj is on the phone from Los 
Angeles, listing the positive results of 
both a recent spat with the band's la- 
bel, Geffen/lnterscope - concerning 
the forthcoming AfaiwArwy (May 14) — 
and the group's decision last year to 
cut loose its manager, when a call 



comes in on another phone. 

"Wait, here's the record company 
now, " says Cuomo, who has managed 
the hand himself for nnu^ily a year, stfjp- 
ping mid-sentence to put his phone's 
receiver to the speaker of his answer- 
ing machine, on which a top Interscope 
exec is leaving a private message. 

(Continued on page 72) 
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Working In The House Wanamaker Built 



"The merchant," wrote legendary department store magnate 
John Wanamaker in the 1920s, "must be big enough, broad 
enough, far-seeing enough to survey the whole field and then stand 
as a bulwark amid the confusions, heresies, and fears of his times." 

These words come to mind amid this era of upheaval in the 
entertainment, retail, and media spheres because Billboard and 
the rest of the VNU Business Media family (whose properties 
include Back Stage, Amusement Business, Kirkus Reviews, The 
Hollywood Reporter, Editor & Publisher, Adweek. Brandweek, 
Watson-Guptill Publications, Display & Design Ideas, Architec- 
ture, and Retail Merchandiser) has been headquartered since June 
2000 in the legendary Wanamaker building, which occupies the 
entire block of Eighth and Ninth streets between Broadway and 
Astor Place in Greenwich Village. 

The mammoth ivory-stone edifice was once America's largest 
department store, a New York .satellite of the retail 
empire developed by Wanamaker, the German- 
Scotch son of a Philadelphia bricklayer. As a budding 
mass merchant, Wanamaker transformed his lucra- 
tive trade in the Civil War-fueled innovation of stan- 
dardized army uniforms (he himself was exempt 
from the draft due to ill health) into the peacetime 
production of men's and boys' clothing. The Philadel- 
phia shopkeeper-turned-departmcnt-store-vision- 
ary — who al.so greatly improved the efficiency of the 
U.S. Postal Service while postmaster general from 
1889 to 1893— extended his retail realm to New York 
in 1896, two years after the founding of Billboard. 

The elegant, high-ceilinged structure was Wana- 
maker's flagship emporium, and it featured a huge 
restaurant, a 1,300-seat auditorium, a soaring atri- 
um containing a 24-room mansion's worth of 
home-furnishing displays dubbed "The House Pala- 
tial," and a pioneering charge-account service for 
the daily swarm of patrons. Atop the building was a transmitting 
station for the Marconi Wireless Telegraph Co. 

When British ocean liner RMS Titanic sank in the North Atlantic 
on the night of April 14-15, 1912, after hitting an iceberg, one of 
the three telegraph operators on duty at the Wanamaker build- 
ing's Marconi station the next day was young David Samoff (future 
president of Radio Corp. of America and the creator of the Nation- 
al Broadcasting Co.). Samoff and his co-workers "captured scores 
of messages concerning the wreck," according to accounts of the 
horror in the New York American newspaper, which negotiated an 
arrangement with Wanamaker that secured exclusive rights to the 
raOT/fc-related intercepts of ship-to-ship telegraph relay reports. 

A distraught Vincent Astor, the son of author/inventor/Spanish- 
American War veteran Col. John Jacob Astor IV, ran into the 
Wanamaker lobby seeking information on the plight of his father, 
who had been a first-class passenger on the Titanic along with 
his second wife, Madeleine. She was saved in Lifeboat No. 4, which 
had been gallantly reserved for women and children. But the 
colonel went down with the 1,495 others who perished on the 
great liner, his body recovered by the cable-ship McKay-Bennett 



music 

TO MY EARS 




BY HMOIHY WHITE 



It seems odd that a joint box-office/record-business bonanza 
like Paramount Pictures/20th Century Fox's 1997 Titanic film 
and Sony's soundtrack album could earn hundreds of millions of 
dollars and rekindle a global cultural obsession and yet inspire 
scant lingering reflection only a few years later about the tragedy 
itself. We can reap cash from romanticized calamity and then 
coldly re-shelve it. Perhaps it's a reminder that, in the words of 
George Bernard Shaw, "There are two tragedies in life. One is to 
lose your heart's desire. The other is to gain it." 

The Fates are eager and unsentimental in the modem world of 
media and entertainment, where supposed strategic corporate mar- 
vels like AOL Time Warner and Vivendi Universal post first-quarter 
losses of $54.2 billion and $15.4 billion, respectively, as each reduces 
the value of their recent rites of conglomeration. Vivendi must yet 
reduce $29 billion of debt, but the charge AOL Time Warner took 
_ is truly epic when one realizes it exceeds the com- 

bined profits generated by Time Inc., Warner, or AOL 
in their entire separate or amalgamated existences. 
Meanwhile all the half-baked Internet/broadband/ 
telecom .schemes that both conglomerates were 
grafted together to exploit still remain flighty, at best. 

In its own fashion, the Wanamaker building has 
seen such main-chance media hustling before, hav- 
ing been the location — during (he 19f>()s TV boom — 
of the scrappy, low-budget DuMont Network. The 
original "'fourth network" that aimed to take on CBS, 
NBC, and ABC, DuMont was compelled to utilize 
UllF affiliates at a time when UHF was a poor risk, 
and it finally folded in 1 956. But while at their Wana- 
maker address in the early '50s, the DuMont studios 
were the site of two of the most popular TV shows 
in the land; Archbishop Fulton J. Sheen's inspira- 
tional Life Is Worth Living (which consisted of little 
more than Roman Catholic sermonizing before a 
grammar-school-type blackboard), as well as Captain Video, a cut- 
rate children's "space opera" whose intergalactic props were usu- 
ally concocted from the tubular piping and spare car parts for sale 
in Wanamaker's hardware and automotive departments. 

As for the Wanamaker .stores them-selves, the chain continued to 
define exceptional urban retailing in America through the post-World 
War II period, with John Wanamaker 111 serving as president of the 
family firm. But the New York store was sold in 1955, and the land- 
mark Philadelphia building was taken over by Lord & Taylor in 1997. 

By then, of course, founder John Wanamaker was long gone. In 
December 1922, as construction had begun on an expansion of 
the Wanamaker complex between Broadway and Astor Place, 
Wanamaker penned a note to the commander of the Salvation 
Army in New York, saying, "Conditions continue that seem to tan- 
gle up the world and business, but God lives and loves his peo- 
ple, and better days are coming. " On December 12, Wanamaker 
died in Philadelphia at 84 due to complications from a bad cold. 
But he left behind a droll homily about the fortunes of being an 
entrepreneur in the quest for fickle, demanding consumers. " I 
know half the money 1 spend on advertising is wasted," he once 



and reaching New York May 1, exactly 90 years ago this week. mused, "but 1 can never figure out which half." 



LOOKING FOR YOUNG PLAYERS IN lAZZ 

"Where are the young jazz instrumental- 
ists of today?," to quote Chris Morris' lead on 
" Jazz Seeks Inslmmental Stars" \Billboard, 
April 20). You won't find them talking to 
executives like Matt Pierson, Jeff Jones, and 
Ron Goldstein. When you quote Jones as say- 
ing, "1 would love to be able to find the next 
Charlie Parker, John Coltrane, Thelonius 
Monk, Miles Davis," it suggests he looks to 
the past and that these corporate giants 
would support them in their genesis. There 
are great jazz instrumentalists out there. 
You'll find them by listening, not studying 
the talance sheet. Robert D. Rusdi 

Producer, Cadence Jazz/CIMP Records 
Redwood, N.Y 



LOOKING FOR NEW TALENT IN JERSEY 

While I've had a lot of success since start- 
ing my own journey in the world of music — 
my new CD is titled . . . and the pursuit of 
happiness (Loud Philosophy Records/ 
paulbrubaker.com) — it's ediftiing to read a 
column like Timothy White's "Miles of Masic, 
Years of Ears" j Music to My Ears, Billboard, 
April 13] and be reminded of what's most 
important. His final thought says it all: True 
happiness and great popular music come 
from "an educated heart." PitA Brubaker 
Montdair, NJ. 

LOOKING FOR NEW PLAYERS IN TOURING 

After reading "New Players Emerge in 
Unstable Touring Biz" in Billboard!, April 



27 issue, 1 have to strongly disagree with 
Steve Martin of the Agency Group, who 
stated, "1 think the agencies probably spend 
more money as far as man hours develop- 
ing artists than labels or promoters." 
There're countless hours of investment by 
label personnel involved in finding talent, 
recording, mixing, packaging, advertising, 
marketing, radio promotion, securing P&P, 
building Web sites, shooting videos, book- 
ing TV, tour support, etc. Let's not forget 
all the empty scats a promoter has to eat 
when they're developing an artist in their 
respective markets. Harvey Leeds 

Senior VP of artist development. 
Epic Records Group 
New York 
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Top of the News 

S The National Academy of 
Recording Arts and Sciences 
prepares to find a replace- 
ment for outgoing president 
Michael Greene. 
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Artists & Musk 

8 ExccalheTmlaUeValerie 

DeLong Is pramoted to soiiorVP 
of promotiaii for Universal Reonls. 
12 The Bcob No Name 
Musk launches a new venture 
withElektTa. 

IS The Classical Score: 

Opera couple Angela Cheorghiu 
and Roberto Magna make ttieir 
feature film debut in Tosa. 

17 SomAncks: WB series 
Felidly graduates with a new 
soundtrack, Felidty: Senior 
Year, for Nettwerk Anxrica. 

18 Toalag: Recent terrorist 
attacks force organizers to 
cancel Israel's Independence 
Day music events. 

19 Boxscok: 'N Sync, R Did- 
dy, and Tony Lucca gross more 
than $2 miliion from two 
Boston shows. 

20 Reviews ft Previews: Los 

Rabanes, Musiq, and Wiico take 
the spotlight. 



23 UB: SPY Records launch- 
es "Ambassador Soul Oassics,' a 
compilation series dedicated to 
classic R&B. 

25 Words & Deeds: DJ Quik 
makes his indie debut with Un- 
der the Influence for Euponic/ 
Laneway/Bungalo Records. 
27 Daace: The B-52's return 
via Warner Bros./Rhlno reissues 
of their back catalog. 
29 Naslwile Scene: Kdlie 
Coffey tells of her unconventfonal 
route into country music 
33 LaMi Nobs: Adrian Ptese is 
named interim managing director 
of BMG's U.S. Latin operatkms. 
3C Jazz Notes: Trumpeter 
Ron Miles and guitarist Bill 
Friscli make beautiful music 
on Heaven. 

37 Sta«e Moaitor: 
Nashville's Emerald Sound 
Studios emerges from Chapter 
II bankruptcy. 

38 SongwiitaTS & PaUshers: 

Alan Sllvestri and Van Aleun- 
der bag Lifetime Achievement 
Awards at the ASCAP Him and 
TV Music Awards. 
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Intannational 

39 IFPI delegates visit Spain 
to examine the scale of the 
country's piracy pioblem. 
44 Hits of Hie World: The 

Sugababes debut atop the U.K. 
singles chart with their latest 
single, 'Freak Like Me." 
«5 Global Music Pdsc: 
Andreas lohnson returns with 
DtMtty Happy, the follow-up 
to 1999's UeUing. 

Merdiairts & Maiketing 

47 The ArtlstDlrect Networli 
introduces new-music sampler 
foil CoHa Hear This. 

48 Sites & Sounds: Lk)uid 
Audio kicks off its genre-^)edfic 
cfigita^music subscriptioii service. 

49 Rei^ Trade Former 
Island Def lam honcho lim 
Caparro may be looking to 
launch a start-up. 

50 Hone Video: The release 
of Ocean s 11 on VMS and DVD 
could be a Titantlc-slzed suc- 
cess for Warner Home Video. 

Progranming 

55 Music & SbowUz: Naughty 
by Nature's Treach radts up his 



share of screen time with roles 
In six movies this year. 

Features 

6 Maritet Watch 

4C Update/Good Wario: 

EmTio Estebn It will receive the 
2(X>2 Hope & Harmony Notewor- 
ttiy Award at jBailando!— The 
Hope and Harmony Dance Party, a 
benefit for the Diabetes Research 
bistitute at the University of 
Miami School of Medkine. 
52 Classifieds 
57 BetweeB tte BMs: 
Kenny Chesney has no problem 
storming to No. 1 on The Bill- 
board 200. 

73 BBboafd.coiK Whafs 
tmiine this week. 

74 The BIttoanI BackBcat 



.S0 



Ala Glance 

C3 Onrt Artist hMtex 
S8 Chvt Soi« hidex 




EVERYBODY LOVES A CLONE: The fifth Star Wars motion picture 
soundtrack becomes the fourth in the series to break into the top 
10 of The Billboard 200, as Star Wars Episode II: Attack of the 
Clcmes (Sony Classical) bursts onto the chart at No. 6. 

The first Star Wars soundtrack remains the highest-charting 
set of the series. Later called /4 New Hope, that initial album spent 
three weeks at No. 2 in summer 1977. The second-highest chart- 
ing album of the five soundtracks is Star Wars Efrisode I: The Phan- 
tom Menace, which cruised at light speed to No. 3 in May 1999. In 
third place is The Empire Strikes Back. That soLindtrack to the 
second Star Wars film peaked at No. 4 in 1980. 

The only album to peak outside the top 10 is the soundtrack 
to the third of George Lucas' epics: Return of theJedi had to set- 
tle for a No. 20 posting in 1983. 

On the Top .Soundtracks chart Clones has enough of the force 
behind it to enter at No. 1, knocking 7?ieScofpKOT/fti9 off its throne 
after only one week. 77ic Scorpion King toppled O Brother, Where 
Art Thou.' — which dominated the chart for 33 non-consecutive 
weeks. It is thus only the third soundtrack to top the album chart 
in 2002 and the eighth since the chart was initiated in June 2001. 

WESHND BOYS: The 12th chart entry by the Pet Shop Boys is the 

duo's highest-charting album on The Billboard 200 in almost six 
years. Release (Sanctuary) opens at No. 73. That bests the No. 84 



ranking of the U.K. outfit's last set. Nightlife, which stopped at No. 
84 in November 1999. Their last album to lare better than Release 
was Bilingual, which went as high as No. 39 in September 1996. 

The Pet Shop Boys now have a chart span of 15 years and 1 1 
months, dating back to the debut of Mease in June 1986. That 
first album remains the duo's highest-charting album to date, 
with a peak position of No. 7. 

RUl£ BRITANNIA: While there is only one U.K. act on The Billboard 

I lot 100 (see story, page 1), there's no shortage of artists from across 
the pond on The Billboard 200. Along with the Pe» Shop Boys, there 
are debuts this is.suc from EKis CosteDo (.see Over the Counter page 
57) and Sarah Bii^tman. The former Mrs. Andrew Uovd Webber 
opens at No. 146 with A'rjcorE (Really Use(uH)ecca Broadway). Bright- 
man's best performance to date on the album chart is the No. I7peak 
of La Lurta in September 2000. Erxx)re, her sixth album to appear on 
The Billboard 200, enters the Top Classical Crossover chart at No. 2. 
Brightman usually peaks at No. 1 on this chart, but she had the bad 
luck to debut the same week as the soundtrack to S^or liiirs £iptsod^ 
//: Attack of the Clones, which has a Death Star grip on No. 1 . 

Brightman has three albums in the top 10 of the Crossover 
chart as Classics drops 2-5 and La Luna slips 7-9. 

MoreFredBmHSOBeaclnnekatwwwMllioard.com. 
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The labels that bring you "NOWI That's What I Call Music," the multi-million selling, chart topping scries 
are moving downtown with their brand new collection featunnglhe hottest artists ofR&Band Hip Hop! 

OFFTHE HOOK partners the biggest music groups in R&B and Hip Hop (Sony, Universal, EMI and Zomba) 
and features chart topping artists with combined album sales of over 87 million! 

OFFTHE HOOK will target teens and young adults hungry for the hottest hits in urban music, creating a 
brand new series that is nothing less than OFFTHE HOOK. 

11 umiir lat f"%jta I >-ir'^ - -^' 



OFFTHE HOOK will follow the format of the successful NOW brand with a massive TV campaign! Watch 
for extensive radio advertising and promotions in major markets, reaching R&B and Hip Hop fans everywhere! 

Expect a strong on-line awareness campaign on www.oflfthehooknow.coni including blast campaigns, 
song clips and fan site tie-ins. 
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Viacom Numbers Show Strength 



BY MATTHEW BENZ 

NEW YOKK— How Viacom has man- 
aged to maintain the esteem of share- 
holders — its stocl< is up 10% In 
2002 — despite relying on a stagnant 
ad market for half its revenue says as 
much about the company's strengths 
as the weaknesses of ib media peers. 

On their own, Viacom's first-quar- 
ter results don't impress. The New 
York-based company — which owns 
cable channels MTV, VHl, and BET 
along with Infinity Radio, the CBS TV 



In The News 

• DistributiorVretall veteran Court- 
ney Proffitt has been named execu- 
tive director of the Assn. for Inde- 
pendent Music (AFTM). She takes 
the reins at the indie trade group 
Monday (6). She succeeds Jeanne 
Oberstar, who joined AFIM last Nov- 
ember, following the July resigna- 
tion of former executive director Pat 
Bradley miboard, Dec. 15, 2001). 
Oberstar steps down for personal 
reasons. Proffitt comes to AFIM 



network. Paramount Pictures, and 
Simon & Schuster — reported $5.67 
billion in revenue, down 1.4% from 
the same period last year. It had a net 
loss of $1.11 billion, or 63 cents per 
diluted share, on a $1.48-billion good- 
will-impairment charge at its Block- 
buster video unit 

By contrast, Vivendi Universal, 
which reported a 12.2% increase in 
first-quarter rev- 
enue in its media 
and communica- 
tions business 
{Billboard. May 
4), has seen its 
New York-listed shares lose about 44% 
of their value this year. 

Yet Viacom "stands out just for not 
having made the big mistakes" some 
of its peers did. says Edmund Cowart, 
a portfolio manager with St. Peters- 
burg, Fla.-based Eagle Asset Manage- 
ment, which owTied about 300,000 Via- 
com shares at year's end. While 
investors may be confused by Vivendi 
and AOL Time Warner's ability to 
monetize their Internet assets, he says, 
"people understand radio, they under- 
stand outdoor advertising, and they 
understand cable TV." 



VIACOM 



Investors and Wall Street observers 
laud Viacom's ability to cross-market 
its media outlets to advertisers. Of 
greater worth at the moment — when 
investors are wary of what companies 
say and the numbers they report — is 
its seasoned management, led by chair- 
man/CEO Sumner Redstone and pres- 
ident/COO Mel Karmazin. Redstone 
and Karmazin possess clashing work- 
ing styles and per- 
sonalities and have 
feuded. But they 
own many shares 
— Redstone con- 
trols 68.2% of Via- 
com's voting stCKk — which puts their 
interests in line with shareholders. And 
they are backed by strong division 
heads, such as MTV Networks chair- 
man/CEO Tom Freston. 

Predicting the ad market can be 
hard: Viacom saw it getting better 
last summer, until the Sept. 11 
attacks led it to reduce financial fore- 
casts for the year and pushed its share 
price from near $60 to $30. If it 
improves, as the company predicts, 
the fortunes of Viacom sharehold- 
ers — including Redstone and Kar- 
mazin — may rise a little fiirther. 



from an 11-year association with 
BMG Distribution. She joined BMC 
as Los Angeles branch assistant in 
1990 and later worked as a sales rep 
and national account exec in Las 
Vegas; Dallas; Fort Lauderdale, Fla.; 
and Tempe, Ariz. With the appoint- 
ment, AFIM will move its head- 
quarters from LA to Tempe. 

• Sources say there is some nrove- 
ment between the Recording Artist 
Coalition (RAC) and major labels in 
discussions about changes in the 
damages section of the industry's 
caiveout in California's seven-year 
personal contract law. That .statute 
allows a label to sue an artist who 
leaves after seven years for all poten- 
tially optioned undelivered albums. 
RAC wanted the damages section 
renmved altogether, the labels want- 
ed no change. Now, negotiators have 
proposed that a label can sue if there 
is even one undelivered album; RAC 
has proposed that a label only be 
allowed to .sue if there are two. No 
agreement has been reached. If 
negotiations fail, California State 
Senator Kevin Murray (D-Culver 
City) will ask for a committee vote 
later this month on his pending bill 
to remove the industry carveout. 

• The U.S. TVade Representative has 
once again cited Ukraine as a high- 
est-level Priority Foreign Country 
for its massive involvement in the 
manufacturing of counterfeit CDs. 
Brazil was placed on the second-tier 
Priority Watch List, as were 
Argentina, Columbia, the Domini- 
can Republic, Egypt, India, Indone- 
sia, Israel, Lebanon, the Philippines, 
Russia, Taiwan, and Uruguay. The 
citings were related to rampant 
piracy or lax enforcement. 



BY GAIL MITCHELL 

LOS ANGELES— The popular Now 
That's What I Call Music (Now!) series 
is spinning off an R&B/hip-hop ver- 
sion called Off the Hook. Nowl part- 
ners Sony, Universal, EMI, and Jive are 
behind this black music offshoot, 
which bows May 21 with a 20-track 
compilation under the Columbia/ 
Sony umbrella. 

"Research has shown a strong 
demand for a series skewed to R&B and 
tiip-hop, " Columbia senior VP of urban 
music and urban A&R 
Marc Jordan explains. 
"With Off the Hook, 
we're hoping to create 
another brand parallel to 
the original Now! series 
that will be important to 
the core R&B and hip- 
hop audience." 

The series' debut installment, CW the 
Hook, includes such recent hits as Jen- 
nifer Lopez's "I'm Real (Murder Remix 
featuring Ja Rule)." Aaliyah's 'More 
Than a Woman," and Mr. Cheeks' 
"Lights, Camera, Action!" — as well as 
such current chart-climbers as Ruff 
Endz's "Someone to Love You" and 
Angie Stone's "Wish I Didn't Miss You." 
The compilation lists for $18.98 (CD) 
and $12.98 (cassette). 

"We try to identify tracks that are 
current hits or building," Jordan 
says. "Consumers are very sophisti- 
cated. They know if you're putting 
on filler tracks. " 

The kickoff marketing campaign for 
Off the Hook wil I encompass TV, print. 



and trade advertising; giveaways at 
crossover, rhythm, and R&B radio; 
consumer and trade magazine features; 
street-team promotions; and Web site 
tie-ins through offthehooknow.com. 
Because of its specialized focus and the 
extensive promotional campaign that's 
being mounted tiehind it, Ming Sing — 
buyer for Tower Records/Video in San 
Francisco — thinks Off the Hook should 
see sales success. ""I expect medium to 
heavy sales," she predicts. "Because it 
includes tracks not released as singles 
and some that aren't 
even played on the radio, 
it will do well against all 
the other compilations 
on the market." 

According to Jordan, 
plans are still being 
worked out concerning 
the series' future release 
schedule and whether the compilations 
will share R&B/hip-hop tracks with 
future Noiv! collections. 

Launched in 1998. Now! — in its 
ninth incarnation in the U.S. — has sold 
nearly 25 million units combined, 
according to SoundScan. Now! 9 cur- 
rently stands at 1.5 million units, with 
Now! 10 coming in July from Sony. 
Competing compilation series Totally 
Hits, a partnership between Arista 
Records and Warner Music Group, 
debuted in 1999. Through four releas- 
es, including Totally Hits 2001. the pop 
series has sold slightly more than 5 mil- 
lion units. The Totally Hits series also 
includes the 2001 offshoot Totally 
Dance and 2002's Totally Country. 



BY UILA COBO 

MIAMI — ^As the Latin American 
music market endures what may be 
its worse crisis ever, Sony Music In- 
ternational's (SMI) Latin America 
division has announced a series of 
strategic changes designed to 
strengthen the company's position in 
the region. 

Spearheaded by Frank Welzer — 
who this week was appointed SMI 
Latin America chairman/CEO 
after serving nine years as presi- 
dent — changes include the cre- 
ation of Sony Music Sur, a new 
geographic sub-region compris- 
ing Argentina, Bolivia, Chile, 
Paraguay, Peru, and Uruguay. 
Sony Music Sur will be headed by 
managing director Jorge "Pepo" 
Ferradas, who is also managing 
director of Sony Music Argentina. 



"We're going to have a blended, 
seamless organization in Sur," says 
Welzer, who modeled the new sub- 
region after Sony Musk CEV (Colom- 
bia, Ecuador, Venezuela), launched 
late last year and headed by Sony's 
managing director in Colombia, 
Carlos Gutierrez. "We'll have one 
strategic marketing approach and 
simultaneous releases in that terri- 
tory." All of Sony's Latin American 
companies, as well as U.S.-based 
Sony Discos, continue to report to 
Welzer, who reports to SMI presi- 
dent Rick Dobbis. 

While Welzer's new title does not 
alter his duties, it recognizes his lead- 
ership of the company. Under Welz- 
er, Sony has developed such interna- 
tional acts as Shakira, Chayanne, 
Ricky Martin, Ricardo Arjona, and, 
more recently. Marc Anthony. 



R&B, Hip-Hop To Drive 
Off The Hool( Series 



Market Watch 

A Weekly National Music Sales Report 
YEAR-TO-DATE OVERALL UNIT SALES 



2001 2002 

Total 239,379,000 2 1D;!31^ (o1 2.2%) 

Albums 226,604.000 205,261,000 (o9.4%| 

Singles 12.775,000 4.970.000 (o61.1%) 



VEAR-TO-DATE SALES BY ALBUM FORMAT 



2001 2002 

CD 209.190.000 193^^1 (o7.6%) 

Cassette 16,971.000 11,409,0110 ('C>3Z8%) 



Other 443,000 436,000 (o12.0%) 



OVERALL UNIT SALES 


This Week 


11,437,000 This Week 200t 


13,000,000 


t^st Week 


10,775,000 Change 




Change 
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ALBUM SALES 


This Week 


11,196,000 This Week 2001 


12,335,000 


UstWeek 


10.530.000 Chani* 




Change 


o6.3% 




SINGLES SALES 


This Week 


WflOa ThisWMk2fln 


665,000 


Last Week 




■063.8% 


Change 


ol.6% 




YEAR TO-DATE CD ALBUM SALES BY STORE LOCALE 


2001 2(02 


City 


49,264,000 44,797,000 


(■09.1%) 


Suburli 


89,879,000 81,059,000 


(09.8%) 


Rural 


70,047.000 87,499,000 


(<;'3.6%l 


DISTRIBUTORS' MARKET SHARE 




(0VD1/02— 04/28/02) 






UMVD INDIES WEA SONY 


BMG EMD 


Total Albums 


28.4% 17.0% 16.9% 15.9% 


12.9% 9.0% 


Current Albums 


29,9% 16.4% 15.6% 15.6% 


146% 7.9% 



Total Singles 29.5% 23.9% 11.5% 9.5% 19.1% 6.5% 
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LISA -LEFT-EYE" LOPES 



Lisa "Left-Eye" Lopes 

1971-2002 



You will forever have a place in our hearts. 
All Our Love, 

Antonio "LA" Reid & The Arista Family 
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NARM Backs Singles 

Letter Urges Labels To Keep Configuration Alive 



BY EO CHRISTMAN 

NEW YORK— With no noticeable 
increase in singles releases yet occur- 
ring since retailers maile impassioned 
pleas to the majors to save the dying 
configuration at the the National 
Assn. of Recording Merchandisers 
(NAR^l) annuiil conwntion in March. 
N.ARM hiis sent a letter to labtis reit- 
erating why a thriving singles mar- 
ketplace would be beneficial to the 
health of the industr)^ (BilltHxird liul- 
May 1). 

Moreover, NARM is taking its case 
to the public by issu- 
ing a press release on 
the subject. In it. 
NARM president Pam 
Horoxitz says that in 
a song-driwn market- 
place. the industry 
needs to offer songs for sale: other- 
wise, fans will get them from the In- 
ternet for free. 

The NARM letter lists numerous 
reasons why singles should still be 
available: They provide an entry-level 
price point for young miisic fans, they 
mark the start of a record collection, 
they get young consumers into the 
habit of paying for music, and they 
help consumers establish the habit of 
going to the record store. 

The letter also points out that sin- 
gles are an important promotional 
t(X)l. and the)' can bi' a profit center. 
Finally, the letter adds that without 
singles for .sale, today's music fan will 




get the .songs anyway by downloading 
them for free, and fewer configura- 
tions for .sale translates into less space 
in stores to sell music and more space 
allocated to other products. 

Horovit2 said in a statement. "If you 
want young people to get into the 
habit of paying for music and not 
think of it as being for free, we must 
offer them as many opportunities as 
we can to buy music at entry-level 
price points they can al'ford." 

.Acknowledging label laments that 
singles are no longer profitable, she 
urged the majors to 
be creative in tn'ing 
to achieve ways to 
make the single prof- 
itable while satisfying 
consumer demand 
for the configuration. 
There are a variety of approaches that 
warrant consideration as mechanisms 
which could help make singles more 
profitable, including on-site destruc- 
tion of returns, multiple B-sides, or 
return penalties, or even one-way 
sales," Horovitz stated. Moreover, she 
pointed out that some labels are e\'al- 
uating redefining the single, with 
some suggesting that some combina- 
tions of multiple songs could .sell at a 
lower price point that might satisfy 
consumer demand. 

Horovitz tells Billboard that she 
plans to follow up the letter with 
phone calls to labels to keep dialogue 
open on the issue. 
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RECORD C0NRW4IES: VUerie DeLong 

is promoted to senior VP of promo- 
tion for Universal Records in Los 
Angeles. She was senior VP of cross- 
over promotion for Universal/Mo- 
town Records. 

Tim Reid is promoted to VP/ 
marketing director for MCA Rec- 
ords in Santa Monica, Calif. He was 
director of marketing. 

Janine Richardson is promoted to 
VP of special events of Warner Music 
Croup in New York. She was senior 
director of special events. 

Rob Gill is promoted to VP of 
marketing and promotions for 
Eagle Rock Entertainment in New 
York. He was national promotions 



director/A&R for Spitfire Records. 

Shaimah Miller is promoted to sen- 
ior director of rock/alteniative pro- 
motion for Arista Records in Beverly 
Hills, Calif. She was national director 
of rock/alternative promotion. 

Arista Records also names Dave 
Lombard! as senior director of 
rock/alternative promotion in New 
York. He was national promotion 
director of rock radio for Warner 
Bros. Records. 

Brigette Kohley is named West 
Coast regional sales manager for 
Razor & Tie Entertainment in 
Simi Valley, Calif. She was nation- 
al account executive for Where- 
house Entertainment. 



NARAS Enters A Post-Greene Era 



BY MEUNDA NEWMAN 

LOS ANGELES — National Academy of Recording Arts 
and Sciences (NARAS) chairman of the board of trustees 
Garth Fundis, along with CFO Susan Leary, COO Paul 
Tsuchiya, and other key senior management staff, will be 
running the day-to-day duties of NARAS following pres- 
ident/CEO Michael Greene's resignation April 27. 

NARAS director of communications Ron Roecker says 
a .search committee is being assembled to find a new acad- 
emy head. The issue will be discussed further at an 
already-slated trustees meeting set for the third week of 
May in Hawaii. 

Greene, who headed NARAS for 14 
years, resigned during an eight-hour 
emergency board meeting in l^s Angeles, 
which was called to disclose the findings 
of a sexual harassment investigation 
ordered by the trustees after the nonprof- 
it group paid $6.S0,000 to a former NARAS 
staffer who had accused Greene of sexual 
abuse. Greene denied the allegations, as 
well as two other sexual abuse accusations 
by former employees. 

According to a statement by Nashville- 
based record producer Fundis, the investigation "revealed 
no sexual harassment, no sex discrimination, and no hos- 
tile work environment at the Recording Academy." 

Roecker declined to comment on why Greene resigned 
if he had been found innocent by the probe. 

The sexual abuse settlement was one of several red flags 
raised concerning Greene during the past several years. 
In 1997, Greene signed a record deal with Mercury 
Records but never released the album he recorded after 
he came under fire for potential conflicts of interest. He 
has also been criticized for the high percentage of money 
raised by NARAS' charitable arm MusiCares that went to 
administrative costs. 

Additionally, Dick Clark sued Greene earlier this year, 
alleging that Greene interfered with the Clark-produced 




American Music Awards (AMAs) by telling artists they 
could not perform at both the AMAs and the Grammy 
Awards. On April 30, Clark said through a statement that 
following Greene's resignation, it would "probably not be 
necessary" to go forward with a suit now. 

Despite such turmoil, Greene is also credited with 
greatly increasing NARAS' profile and pocketbook. The 
nonprofit organization grew from 3,500 to 17,000 
members and saw its assets increa.se from $4.9 million 
to $50 million during his reign, l^st year, Greene also 
renegotiated a deal with CBS (which broadcasts the 
Grammys) that reportedly pays NARAS more than $20 
million annually. 

Greene, who is reported to be receiving a 
settlement of up to $8 million, will contin- 
ue to work out of NARAS' Santa Monica, 
Calif., offices as a consultant on a full-time 
basis through September and on a part- 
time basis until after next February's Gram- 
my ceremony, according to Roecker. 

Roecker would not comment on Greene's 
severance package. But NARAS members 
say they find such a payout if the amount 
is correct, to be out of line. "I 'm troubled by 
anyone getting rich in the nonprofit sector where revenues 
are supposed to be diverted to worthy pursuits, " one NARAS 
member and 2001 Grammy winner says. 

Another voting member agrees. '1 think Mike's done 
a really good job, but what I don't love as a member of 
the organization is the severance package. That seems 
outrageously rich." 

In an e-mail sent to many of his business colleagues 
April 28, Greene wrote, "With the investigation behind 
me and soon looking squarely into the face of 14 years 
as Academy president and being the Grammy guy, [my 
resignation] was a decision that my boys and I came to 
last week and are very much at peace [with] . . . It's all 
good, honest!" 
Neither Greene nor FUndis had returned calls by press time. 



TLCs Lopes Remembered As 'BriUianV 



BY RHONDA BARAKA 
and RASHAUN HALL 

ATLANTA— The world of R&B and hip- 
hop was dealt a crushing blow with the 
April 25 death of Lisa "Left Eye" Lopes. 
A member of the Grammy Award-win- 
ning trio TLC. Lopes died in a car acci- 
dent while vacationing in Honduras. 

Kevin "She'kspere" Briggs, who pro- 
duced "No Scrubs " and was tapped to 
work on the new TLC album, describes 
Lopes as "nothing short of brilliant." 

Briggs tells Billboard. "She wasn't 
just some flighty individual that didn't 
know what was going on or didn't have 
any sense or clue of what she was 
doing. Whatever she did, she planned 
it she focused on it and she made it 
work to her advantage." 

Former TLC manager Ian Burke 
says Lopes "was a special individual" 
who'd "give you the shirt off her back. " 

According to reports. Lopes, 30, was 
in Honduras on vacation with her fem- 
ily when the driver of her rental car lost 
control and crashed on a highway a few 
miles from her condo. 

Lopes rose to fame with TLC in the 
early '90s. The group scored its first hit 
in 1992 with "Ain't 2 Proud 2 Beg," 
which peaked at No. 6 on The Billboard 
Hot 100. The group's three albums, 
1992 s Ooooooohhh ...On the TLC 
Tip. \mi,'%CrazySexyCool.sni 1999's 
Fanmait. sold more than 14 million 




albums collectively, according to 
SoundScan. TLC had recently been in 
the studio working on a new record, 
due to have been released this summer 

It was rumored that Lopes had 
signed a solo deal on Suge Knight's Tha 
Row imprint Knight would not com- 
ment on the signing, but he did release 
a statement regarding Lopes' passing. 
"Even though |Tha Row| cut songs 
with her, the last thing on my mind is 
to release any material right away ... I 
think that it is a sad thing to turn 
tragedy into treasure." 

Antonio ""LA. " Reid, president/CEO 
of Arista Records — label home to 
TLC — also released a statement; "Lisa 
was not only a gifted and talented musi- 



cal inspiration, but more importantly, 
she was like a daughter to me." 

Her fellow band members and life- 
long friends Tionne "T-Boz" Watkins 
and Rozanda "Chilli " Thomas released 
a statement via Bill Diggins, their cur- 
rent manager and president of Diggit 
Entertainment "We had all grown up 
together and were as close as a family. 
Today we have truly lost our sister." 

Via her publicist Thomas added in 
a statement: "People think of Lisa as 
the crazy one in TLC — well, she was 
crazy, but in a good way. She was a 
wonderful, loving, and creative person 
who was real smart ... I will never get 
over this. Every day, I jast have to try 
to figure out how to get over it 

"As for the new CD, Lisa had already 
recorded three or four tracks, so she 
will definitely be on our next album, 
and it will be dedicated to her," Thomas 
continued. "I know she would not have 
wanted us to stop recording. As for her 
being replaced — never. You can't 
replace a TLC giri. " 

The funeral for Lopes was held May 
2 at the New Birth Missionary Baptist 
Church in Lithonia, Ga. In lieu of flow- 
ers, donations can be made to: The Lisa 
"Left Eye" Lopes Fund do The Multi- 
ple Sclerosis Foundation National 
Headquarters — Special Donations, 
6350 North Andrews Ave., Fort Laud- 
erdale, Fla. 33309. 
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Maverick's Ndegeocello Returns 
With 'Anthropological Mix' 



BY MICHAEL PAOLETTA 

NEW YOKK— "There s no mistake in the color that 
it is. It's infused with black-bom musicalities, " 
Me'Shell Ndegeocello says of her new Maverick 
album, Cookie: The Anthropological Mixtape. 
before reeling off such artistic influences as Richie 
Havens. Bob Marley, Jimi I lendrix, Marvin Gaye, 
Stevie Wonder, Miles Davis, Joan Armatrading, 
TVacy Chapman, and "the one 1 love. Prince. " 

Due June 4, Cookie "is all my experiences," 
the artist continues. "I want- 
ed to show all the transitions, 
from Southern stride to 
gospel to blues to funk. Musi- 
cally, it comes from the Af- 
rican Diaspora. It's my im- 
provisational rhythm and 
blues, my exploration of self, 
my anthropological mix tape." 

Co-produced by the artist 
and her longtime guitarist 
Allen Cato, Cookie is, indeed, 
musically rich. "I tried pro- 
ducing myself this lime 
around, but I just couldn't do 
it, " acknowledges Ndegeocel- 
lo, whose three previous 
Grammy Award-nominated albums (1993's 
Plantation iMllabies. 1 996's Peace Beyond Pas- 
sion, and 1999's Bitter) were produced by David 
Gamson and Craig Street, among others. 

Recorded in the heart of San Francisco's funky 
Tcnderioin district ("The studio was in the booty 
of the Tenderioin. That neighborhood is the vibe 
of this record"). Cookie features numerous 
guests, including T^lib Kweli, Caron Wheeler, 
Lalah Hathaway, Michael Hampton, and writer/ 
activist Angela Davis. The set's first single, the 
Missy "Misdemeanor" Elliott and Rockwilder 
remix of "Pocketbook," features Redman and 
1\veet. Its video was directed by Liz Friedlander 

Lyrically, Cookie is thoughtful, provocative, 
and sincere, with the singcr/songwriter/bassist 
tackling a range of topics from love, lust, and 
sex to politics, consumerism, and religion. 

'These words are me, " Ndegeocello says of such 
album tracks as "Trust," "God.Fear.Money," 
"Earth," "Hot Night," "Berryfarms," and "Pock- 
etbook." "I only wrote what I felt about people 




and music I love. It's the world through my 
eyes; a chapter in my memoirs. Perhaps others 
will also feel what I'm feeling." 

Apparently, others are "feeling " Ndegeocello's 
music (published by Warner/Chappelll. "I'm 
impressed with her work in general," says Joe 
Lambert, co-owner of Creative Music in San 
Francisco. "But this new album is easily her 
strongest outing to date. It's a musically diverse 
recording that has the potential to reach a very 
wide audience without alien- 
ating her core fan base." 

"Pocketbook" was sent to 
urban radio the week of April 
8; it will go to crossover radio 
the second week in June. 
Already, it's been embraced by 
such stations as WBLS New 
York and WUSL Philadelphia. 
"The track is a healthy mar- 
riage of Me'Shell's funk and 
today's hip-hop," WBLS PD 
Vinny Brown notes. "By 
hooking up with Tweet. Red- 
man, Missy Elliott and Rock- 
wilder for "Pocketbook,' 
Me'Shell may very well find 
herself with new fans. Those who aren't hip to 
her fast will now be introduced to her." 

Maverick CM Fred Croshal says, "I can only 
smile when I hear such things. This is the type 
of album — because of its many sounds — that 
we'll be able to market across all frontiers. " 

On May 14, the artist (who is managed by Kofi 
Taha of Humility Profits in Los Angeles and 
booked by Jonathan Levine of Monterey Penin- 
sula Artists in Monterey, Calif.) kicks off a 15-city 
tour in San Francisco that lasts until June 4. 
which is when she's confirmed to appear on The 
Tonight Show With Jay l^eno. Immediately fol- 
lowing, Croshal notes, Ndegeocello will perform 
a "late set" at the Roxy in LA On June 5, she will 
appear on Last Call With Carson Daly. On June 
U, the label will issue Ben Watt's uptempo rembt 
of the track "Earth." Promo singles of the mix 
were sent to club DJs last year, label marketing 
director Holly Adams explains. "The response was 
so great" she says, that we're now releasing the 
mix commercially. " 



Little BigTown Hits Nashville 

Foursome's Harmony-Kdi Monument Debut Is Due In May 



BY PHYLUS STARK 

NASHVILLE — Picture a group with the physi- 
cal make-up of the Mamas & the Papas or ABBA 
and a sound reminiscent of the Eagles or Rest- 
less Heart, and >'ou've got Little Big Town. 

But there is nothing contrived about this South- 
em foursome, which came togetlier in 1998 wtien 
its members realized their voices blended into a 
sound that was something unique in country music. 
With the singers switching off lead vocals multiple 
times — all within the same song — Little Big Town's 
members I Karen Fairchild, Kimberly Roads, Phillip 
Sweet and Jimi West- 
brook) are fond of say- 
ing of their sound, "The 
harmony is the lead 
singer." 

Roads says the group 
decided early on not to 
have a lead singer, but 
the Music Row estab 
lishment had a hard 
time uith the concept 
"In the beginning, peo- 
ple really questioned 
that and said, 'You can't 

make a whole record when you don't have a lead 
singer,' " Roads recalls. But Fairchild adds, "we are 
world-music fans, so we've heard it done before. It 
may not have been done much in this format, but 
we knew we could do it if we do what the song calk 
for and make sure we're protecting the lyric. So 
we just stuck to our guns on that one. even when 
people said. 'You're going to have to pick someone 
to sing lead.' We |said], 'No; just watch and listen 
to what we're going to do.' And luckily, it's been 
the very thing tfiat attracts people to us." 

After a felse start at Mercury Records that ended 
because of a difference in creative vision. Little Big 
TowTfi signed with Sony Music Nashville's Monu- 
ment Records in 2000 and will relea.se its epony- 
mous debut album May 2 1 . At Sony, the group has 
been given unusual latitude in following its cre- 
ative muse for a new act: It co-produced its album 
and co-wrote six of its 1 1 songs. Also guiding the 
album were producers Blake Chancey and Paul 
Worley, a.s.sociate producer David Lyndon Huff, and 
mix master George Massenburg. 

As for who sang what the group decided to 
let that evolve naturally. "It's not like we start- 
ed out .saying we each would sing 2.5 songs," 
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Fairchild says. "We just said, "Let's take it song 
by song and . . . follow whose voice fit what song 
and what part of what song." " 

That approach made for a lengthy recording 
process, as the group experimented with differ- 
ent voices in different parts. Another reason the 
record took a year-and-a-half to record is that the 
group realized that the typical Nashville record- 
ing process of "musicians first, vocals later" 
wasn't working for them. 

Fairchild says, "We wanted the tracks to have 
drama, so we said. Let's try to do it backwards. 

Why not start with a 
layer of vocals with 
full arrangement and 
acoustic guitar?' Then 
|we could] bring in a 
drummer, bass player, 
whatever we wanted 
after that" 

Little Big Town 
(which is booked by 
Creative Artists Agency 
and managed by Rendy 
I/Ovelady) says the al- 
bum benefited from 
that experimentation. Sweet says, "It was a new 
experience for (Chanceyl to have four lead singers, 
so it was a very open, fi'ee kind of, "Let's all experi- 
ment let's work till we get it right jenvinonmentl.' " 
We.stbrook recalls. "There was an open policy 
of, "If we have an idea, let's try it and if it doesn't 
work, it doesn't work.' " 

First single "Don't Waste My Time" jumps 40-37 
on this issue's Hot Country Singles & Tracks chart 
The group, which collectively writes for Warner/ 
Chappell, wrote the song witii Irene Kelley and Clay 
Mills, and it has attracted radio's attention. 

"I'm a believer," says WSM-FM (Live 95) 
Nashville PD Kevin O'Neal. "I feel these guys and 
girls are gonna be huge. The harmonies are 
great They catch you right off the bat I think it's 
something we need |in the format)." 

Eric Logan, operations manager of country 
.stations WQYK and WYUU T^pa, Fla., agrees. 
"1 love this band. They have a sound that is 
nowhere on the radio . . . The band keeps the 
sound fresh all the way through the CD by mix- 
ing up the harmonies ... In an age where we 
are looking for something different to break 
though, this band does [it]." 
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K's Choice Eyes 'Happy' Return To U.S. 

Red Ink/Sony CD, Band's First Offering In 4 Years, Features Bonus live Disc 



BY ANDREW KATCHEN 

BOSTON— It has been four years 
since folk-pop act K's Choice last re- 
leased an album in the U.S.. yet the 
band has stayed active in Europe and 
in its Belgian homeland. 

They've kept busy by embark- 
ing on often sold-out European 
tours, issuing various live al- 
bums, and working on vocal col- 
laborations with such Dutch 
artists as Camden and Raymond 
Van het Croenewoud. 

Most importantly, in 2000, the 
band recorded its fourth stu- 
dio album Almost Happy — 
released the same year in 
Europe via Double T Music. 

Sony Music International 
and Red Ink have announ- 
ced a Stateside release of 
Almost Happy for May 14 — 
a date shortly preceding the 
band's May 28 arrival as an 
opening act for the Indigo 
Girls North American tour. 

Specific to the disc's 
stateside release. Almost 
Happy will contain a 15- 
track bonus live disc of 
material from the European 
K's Choice Live album 
(Double T Music). 

With the album's U.S. re- 
lease and confirmed sum- 
mer tour dates, K's Choice 
will have the opportunity to 
share its refocused brand of 
dusty, jangling folk-rock with 
American audiences — both old 
and new, 

CERING REACQUAINTED 

Singer/guitarist Sarah Bettens 
— who currently resides in Cali- 
fornia — realizes U.S. audiences 
may remember K's Choice prima- 
rily for it.s 1996 haunting anthem 
"Not an Addict" or from its per- 
formances on the Lilith Fair tour. 
However, Bettens views these 
upcoming dates as a welcome chal- 
lenge to reacquaint Americans 
with its sound. 

"There's something nice about 
it [being the opening act]; if it was 
a struggle everywhere, it wouldn't 
be so nice," she says while in 
France during a recent tour. "We 
can play for 2,000 people in Hol- 
land, and then go to another coun- 
try and play where we're not so big 
and completely start over again. 
Going back to the States |is| a nice 
transition because you're remind- 
ed that what you do is often a chal- 
lenge. I've always loved being the 
supporting act; it changes things 
up a bit. If we were playing stadi- 
ums every night we'd also be 
happy, but then what would be our 
goal after that?" 

When K's Choice — managed 
by Wil Sharpe for Sharpe Enter- 
tainment Services — begins its 
U.S. dates, it will have more than 



60 songs of material spanning 
four studio albums from which 
it could incorporate into a live 
performance. 

While past K's Choice efforts 
have balanced agitated, post- 
grunge rock with folk, jazz, and 
blues rhythms, Almost Happy 
eschews the distorted guitar and 
volume almost completely — opt- 
ing for a calmer, more gentle lis- 
tening experience. 

The album begins with a brief 
recording of a 5-year-old Bettens, 




'Going back to the 
States [is] a nice 
transition because 
you 're reminded that 
what you do is often a 
challenge. If we were 
playing stadiums 
every night we 'd be 
happy, but then what 
would be our goal 
after that?' 

—SARAH BETTENS. K'S CHOICE 



singing a Belgian folk song a 
capella — this establishes the deli- 
cate, simple, and nostalgic tone 
the disc follows. While lyrically 
pensive, the following "Another 
Year" is filled with layers of sum- 
mery and jangling guitars, acous- 
tic brush strokes, and Betten's 
engaging smoky voice (often 
strongly reminiscent of Sarah 
McLaughlin), and the track shows 
the ability of K's Choice to create 
a wistful mood not overburdened 
with despair. 

The title track emerges from 
hushed acoustic strumming, and 
it momentarily taps into crunch- 
and-crashing drums before Bet- 
tens' sleepy delivery guides the 
wiry, smoldering guitars and the 



pitter-pattering drums down to a 
subdued crescendo. 

The album's most poignant and 
stunning moments, however, rest 
in the three, consecutive songs oc- 
cupying the disc's middle section: 
the stark yet rich and stirring bal- 
lad "Live for Real," the breezy, 
Nashville-flavored "Somewhere," 
and the glowing, basement-jazz 
club number "Home." 

POIGNANT REFLEQIONS 

Bettens attributes the album's pen- 
sive qualities to the life reflec- 
tions she made at the time. 

"I was definitely going 
through a phase that I felt like 
I'd missed out on a part of my 
youth," she says. "I was 20 
when I dropped out of college, 
and I realized that starting a 
real responsible career at that 
age was kind of soon. I had a 
time in my late 20s when I felt 
like. Did I miss out on that 
quality college time?' and I 
feel like I missed that time 
when everything was so open. 
1 was definitely getting nos- 
talgic about the past." 

Almost Happy, which was 
recorded at Peter Gabriel's 
Real World Studios in Wilt- 
shire, England, has sold some 
700,000 copies international- 
ly since its global release. 

John Porter, senior director of mar- 
keting for Red Ink, says first single 
"Almost Happy" will start at triple-A 
radio and will hopefully appeal to fans 
of softer alternative music. 

Porter explains, "The problem is 
that we don't think they will have 
a home at alternative radio like 
they used to — because the format 
is harder since they first found a 
U.S. audience." 

Leslie Fram, director of pro- 
gramming for WNNX in Atlanta, 
echoes a similar belief. "I have a 
feeling ["Almost Happy"! will get 
played because they are so talent- 
ed," she says. "I think their fans are 
still there. It's really hard to say, 
though, because the format has 
gotten extreme." 

Fram adds, "However, over the 
past six months singer/songwrit- 
ers like Phantom Planet and Pete 
Yorn have helped make the radio 
landscape a bit different." 

Bradley Andrews, a manager for 
a Virgin Megastore in Los Angeles, 
concurs, noting that "the land- 
scape is getting increasingly wide, 
allowing a variety of bands to grab 
attention. If the label is crafty in 
their marketing of the band and 
this record, they could find a siz- 
able audience. It's a great record, 
and it deserves to be heard by as 
many people as possible." 

K's Choice is booked in the U.S. 
by Dan Weiner for Monterey Penin- 
sula Artists. 
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NAMEIISS: Santa Barbara, Calif.-based 
Motograter is the first band .signed to 
a new joint venture formed between 
Elektra Entertainment Group and No 
Name Music, the management com- 
pany founded by Steve RichanU. 

Richards, who formerly managed 
Slipknot and who now represents No 
One, Hatebreed, and American Head 
Charge, says he linked with Elektra 
because the label seemed the most 
committed. "We had a lot of offers, but 
basically [Elektra chairman/CEO) 
Sylvia Rhone and [executive VP] Josh 
Deutsch were really intense and they 
wanted to win. Elektra doesn't have a 
ton of rock, but they have metal gods 
like Metallica and AC/DC. I feel like 
they're a major label, but they have a 
boutique feel." 

Most releases from No Name Re- 
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cordings will be promoted, marketed, 
and sold by the Elektra staff and will 
be tunneled through WEA Distribu- 
tion; however, some projects will be 
treated as indie releases and will be 
worked by the No Name staff and go 
through WEA indie arm ADA. 

Richards says he expects his exist- 
ing staff to handle the label. "We also 
have a really strong street team that 
has tons of kids. It's like they're our 
scouts. Hopefully, that's how we'll find 
some of the bands, but right now, 
we've got so many tapes we can't even 
listen to them." 

No Name's label deal with Epic for 
Mudvaiyne remains in place. 

GONE FISHING: Hootie & the Bk>w&h 

have wrapped up the recording of its 
first set of new material for Atlantic 
since 1998's.A/us('ca/ Chairs. Recorded 
at a small studio in Venice, Olif., and 
at the Record Plant in Los Angeles with 
producer Don Was, the songs are 
instantly recognizable as Hootie-fare, 
with the writing among the band's 
strongest in years. 

Top tracks include beautifiil ballad 
"Tears Fall Down," the uptempo 
"Space," the rollicking "Little Broth- 
er," and "The Rain Song," a cover of a 
tune by the Continental Drifters. 

"We just wanted to go in and make 
something refreshing for us and the 
fans and not really worry about rely- 
ing on airyone else for success," drum- 
mer Jim "Soni" Sonefeld says. "We 
just wanted to feel good about the 
music. Even in the unsure climate of 
radio and the industry, it's exciting to 



be diving back in headfirst" 

That last sentence sums up the 
band's predicament. Here's a group 
that has sold more than 20 million 
albums, yet radio may not even give 
them a chance because they aren't new 
or hip enough, instead of judging the 
band solely on the basis of its music. 

The still-untitled album, which is 
slated to come out later this year, will 
be preceded by lead singer Darius 
Rucker's solo album. Back to Then, 
which arrives June 2.5 on Hidden 
Beach Recordings. First single "Wild 
One" goes to radio May 20. 

THE ROAD: Cher will launch a 50-city 
tour June 14 in Toronto. According to 
the singer, the three-month North 
American outing will be her last . . . 
Following a car accident involving lead 
singer Scott Stapp, Creed has canceled 
the second leg of its North American 
tour through May 31. No word on the 
extent of Stapp's injuries . . . Melissa 
Etheridge will start her summer tour 
June 7 at Clearwater, Fla.'s Ruth Eck- 
erd Hall. The band tour follows last 
year's solo jaunt . . . Poison kicks off a 
tour May 14 in TUpclo, Miss., in sup- 
port of its ninth album, Hollyweird, 
due May 21. The project will be dis- 
tributed through Jimmy Buffett's 
Mailboat Records. 

STUFF: Joan Jett contributes a cover 
of the Beatles' "The Word" to It's 
About Eve (Music for the Cure), a 
breast cancer awareness compilation 
album that will benefit the TJ Martell 
Foundation and the Libby Ross 
Foundation. To be released June 13 
on Fore Reel Entertainment, the col- 
lection features a number of indie 
rockers, including Deena Miller, lava 
Baby, Ina May Wool, and Julia 
Greenberg . . . 'The Cranberries will 
celebrate the 10th anniversary of 
their first release with Treasure Box, 
a boxed set that will include remas- 
tered versions of the group's first four 
albums, as well as 21 bonus tracks, 
including B-sides. The package is due 
May 14 . . . American Idol: The 
Search for a Superstar, the U.S. ver- 
sion of the U.K. TV series Pop Idol, 
has named Paula Abdul, Randy Jack- 
son, and BMG record executive 
Simon Cowell as its celebrity judges. 
The show begins airing June 1 1 on 
Fox . . . Alisse Kingsley, former VP of 
publicity/special projects for Warner 
Bros., has left the label after 13 years 
and set up her own shop, Muse 
Media. Based in Studio City, Calif., 
Muse's clients include Joni Mitchell, 
Paul Simon, Eliza Carthy, and Rlck- 
ie Lee Jones. Warner associate Jeff 
McLaughlin will be working with 
Kingsley in the new venture. 
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Warner Act Earshot Offers Hopeful Songs Bom Out Of Desperation 



BYVINNIEAPICEIXA 

NEW YORK— With Letting Go. due 
May 14 via Warner Bros.. Earshot is 
striving to provide an alternative to 
the dark sounds currently crowding 
modern-rocl< radio airwaves. 

"I've just tried to create some- 
thing that people can relate to and 
connect with." singer/guitarist Wil 
Martin begins. "I tried to mal<e a 
record that was hopeful by the time 



you're finished listening to it." 

Letting Co features 11 earthy 
rock tracks free of studio tricks. The 
set offers contemplative and cathar- 
tic music that is executed with 
Deftones-like aggression combined 
with the emotional outlay of Tool. 
Their rise-above perspective is the 
defining factor behind Martin's 
lyrics. Such songs as "Headstrong," 
"Get .Away," and the particularly ele- 




mental "Not Afraid" and "Wake Up" 
are born from desperation, dealt 
with, and resolved in impressive 
four-minute increments. 

"The songs were written at a time 
in my life where things seemed dif- 
ficult to get past, and sometimes I 
just wanted to give up," Martin 
notes. "All of our songs were writ- 
ten and intended to let the listener 
decide what they're about and how 



fibims Goveped 



JOEL WHITBURN'S 

Top Pop Albums 1955-2001 

From Pop's early LPs to its latest CDs, 
if it charted it's here — in Joel Whitburn's 
Top Pop Mbums 1955-2001 Complete with vital 
Billboard chart stats (debut dates, peak positions, etc.). 
Essential album and artist tacts. Info-packed special 
sections. And, for each artist, a listing of all cuts 
from all of the artist's charted albums. 
All the albuins. All the artists. All the tracks. 
All yours at www.recanlresearch.cain . 
800-S27-9810 (U.S.) 
or 262-251-5408 (Canada/Foreign). 




they apply to their own situation." 

Influenced less by today's pro- 
duction gimmicks. Earshot opts to 
re-create the vision of timeless- 
ness often attributed to the likes 
of the Beatles or Led Zeppelin, 
writing individual songs that 
stand on their own merit once the 
CD stops spinning. 

"We wanted songs that had their 
own personalities. Those are the 
records I've always liked to listen 
to, " Martin observes. "Some of 
these songs, the lyrics and mel- 
odies, I rewrote five or six times till 
I was satisfied." 

The label's traditionally-minded 
and grassroots approach to market- 
ing has yielded already impressive 
results. The band wrapped up the 
Sno-Core tour March 30 and is cur- 
rently finishing dates with Kid Rock, 
while its first single, "Get Away," has 
been making an impressive ascent: 
"We've got chart numbers at top 20 
in active and mainstream already 
|No. 15 on this issue's Mainstream 
Rock Tracks chart], and we're doing 
very well on the modern rock chart," 
Warner Bros. VP of marketing Eric 
Fritschi says. 

"Get Away" was also the benefi- 
ciary of the soundtrack to Anne 
Rice's Queen of the Damned. Addi- 
tionally, the label's marketing 
campaign involves widespread 
street team setups and Internet 
streams on a variety of sites. Fans 
can visit the band's own Internet 
site (myearshot.com) for promo- 
tional downloads and tour updates. 

A soon-to-be-released live video 
from Earshot's Sno-Core appearance 
is on the way, with a traditional 
music video to follow. In the mean- 
time. Earshot is set to hit the road 
with labelmates Static-X, and added 
dates on Kid Rock's summer tour 
are being considered. 

Also in place is extensive TV vis- 
ibility. "We've got new ad cam- 
paigns for "Get Away' being cur- 
rently run by Nike's officially 
licensed NHL gear going until the 
end of June and another planned 
spot for MTV2 through mid-May," 
Fritschi says. 

As a band that is not exploiting 
any outrageous fashion statements 
or otherworldly musicianship, 
Earshot has had a notably easy time 
attracting the attention of the media, 
given the interest of such specialty 
rock publications as Cuitar Maga- 
zine, Hit Parader, and Revolver. 
Such interest is enough to further 
fuel the band's overriding optimism. 

"The message in the end is posi- 
tive without being dark for dark's 
sake or following trends," Fritschi 
says. "Letting Go is about hope and 
of moving on to better things. " 

Earshot is managed by Bill Mc- 
Cathy and Corey Sheridan in Los 
Angeles. The band is booked by 
Darryl Eaton and Rick Roskin for 
the Creative Artists Agency, also in 
Los Angeles. 
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^Gilifomia' Gives Epic's Pliantom Planet Long-Desired Boost 



BY ANDREW KATCHEN 

BOSTON— Phantom Planet front- 
man Alex Greenwald is huddled 
over a cell phone, trying in vain to 
fend off all the noise going on in 
the green room of Washington. 
D.C. s Black Cat. 

Tonight the Los Angeles band 
will treat a cluster of admiring 
college kids to its brand of infec- 
tious indie-influenced rock. Excit- 
ed cheers coming from the band 
members — including bassist Sam 
Farrar. guitarist Darren Kobinson, 
drummer Jason Schwartzman. 
and guitarist Jacques Brautbar — 
continue to bounce about the 
back room in anticipation of a 
good show. 

(■"or those unfamiliar with the 
band's sonorous single "Califor- 
nia." Phantom Planet's sound 
draws from a disparate well of in- 
spiration — from the handclapping 
power-pop hooks a la Elvis Costel- 
lo & the Attractions or Joe Jack- 
son, to roots-tinged Americana, to 
the brooding anthems reminis- 
cent of The Bends-en Radiohead. 
This total aesthetic combined 
with a youthful, sunny, and unde- 
niably California demeanor de- 
scribes the band's musical ap- 
proach. Greenwald's penchant for 
cartwheeling, extended wails, 
along with his sometimes fragile 
and mumbled delivery, places him 
nicely as the U.S. heir of Thorn 
Yorke's dramatic croon. 

Phantom Planet's latest release 
The Guest — released Peb. 26 via 
Daylight/Epic and produced by 
Mitchell Froom and Tchad Blake — 
is an all-inclusive range of instru- 
mentation, from piano to mandolin 
to electronic beats, rounding out 
the earnest batch of tracks. 

For a band that's trudged through 
relative obscurity and label shuffling 
since its formation seven years ago. 
the guys in Phantom Planet have 
reason to be excited. When dis- 
cussing the band's past, Greenwald 
reminisces about the lengths he 
once employed to promote Phantom 
Planet's music. 

"On our first tour, which was with 
American Hi-Fi. we had an EP out 
(titled Phantom Planet Ui<e via Day- 
light/Epic), and we really wanted to 
show the label we had .some selling 
power," he .says. "At shows, I would 
announce — sometimes drunkenly, 
sometimes not — that if a girl bought 
40 copies of the EP, I would make 
out with her. " 

However, for Phantom Planet, 
this strategic measure is no longer 
necessary, given that The Guest 
sold 10,000 copies in the U.S. in its 
first week, according to Sound- 
Scan, and it shows no signs of 
slowing down. While a recent club 
tour opening for Remy Zero and 
Guided by Voices, along with spots 
on Late Show With David Letter- 
man and The Late Late Show With 
Craig Kilbom and a coveted open- 



ing slot on an upcoming Incubus 
tour, continue to increase Phan- 
tom Planet's visibility, its "Califor- 
nia" single has shown serious pop 
radio potential. Also helping is 
Schwartzman's film career — he 
starred in the 1998 film Rushmore. 
as well as the recent Slackers. 

"I'd always liked the band, but 
then 1 went to see them in rehears- 
al," .says Daylight president fJavid 




Massey. "and then 1 met them, and 
I realized every member is a com- 
plete star. Each of them has a 
unique identity that is very specif- 
ic to them. You are confronted 
with these kids that are a bunch of 
stars who have this amazing song- 
writing ability." 

Tim Richards. PD for QlOl in 
Chicago, says, "It doesn't hurt hav- 
ing Ja.son as the drummer, and he 



has the cult following of Rushmore. 
But there's more than that — if that 
were it. the band wouldn't go very 
far. 'California' captures a strong pic- 
ture in people's minds. Good music 
captures emotion, and I think they 
do that very well. " 

Phantom Planet is booked by Eric 
Podwell for Evolution Booking in 
Los Angeles. Its songs are published 
by Flying Saucer Fuel Music. ASCAP. 
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Metal Blade's Engine Revs Up With 'Superholk' 



BY OAY MARSHALL 

LOS ANGELES— It s fair to believe 
that a side project officially becomes 
a full-fledged band after a second 
album is cut — an estimation that 
suits Engine vocalist Ray Alder fine. 

Best known as the singer for pro- 
gressive hard-rock mainstay Fates 
Warning. Alder initially recruited 
Agent Steel guitarist Bernie Ver- 
sailles, Armored Saint/Fates Warn- 
ing bassist Joey Vera, and Face to 
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Face drummer Pete Parada to 
record an album under the Engine 
moniker in 1999. But because of the 
individual members' prior commit- 
ments, a tour (aside from a Los 
Angeles showcase and performanc- 
es at two of Europe's biggest rock 
festivals) was impossible. 

Alder says that will change after 
Metal Blade releases Engine's soph- 
omore effort, Superholic, May 21. 
What hasn't changed is the act's 
powerful, modern sound — an ac- 
cessible fusion of edgy nu-metal 
riffs, aggressive rhythms, and infec- 
tious vocal melodies. "We wanted it 
to be a lot heavier than the first 
record, but melody just kept creep- 
ing in." Alder says. "Even if I'm 
screaming my brains out. I can't be 
completely monotone." 

The centerpiece of the set — and 
likely first single — is a standout 
cover of the Cure's "Fascination 
Street." gamely modernized to 
reflect the current hard-rock cli- 
mate. "The Cure's Disintegration 
was a landmark record for me, and I 
still love it as much as the first day 
I heard it," says ;\lder, whose music 
is published by Horrendous Music 
IBMl). "1 thought the song could be 
so much heavier with guitar riffs, so 
we added it in." 

Superholic s 10 other cuts — in- 
cluding "Mine," a featured down- 
load in a recent cross-promotion 
between Miller Genuine Draft and 
LaunclVYahoo Music — demonstrate 
Alder's continued growth as a lyri- 
cist. He says he's both grateful for 
and proud of having an additional 
outlet to express himself. 

"I'd see it through beginning to 
end, and I loved doing it," he says. 
"It's like starting all over again." 

Metal Blade president Mike Faley 
says the label will do whatever it 
takes to make sure the .self-man- 
aged Engine will be both seen and 
heard this year. 

"It's inspiring to see the talent 
coming into this record, going for- 
ward, and coming out with a new 
sound," he says. "There's a pedigree 
between Joey and Ray as far as their 
history with Fates Warning, but 
that's where all the comparisons 
end. From that point on, the music 
stands on its own." 

Superholic is a "must for any fan 
of the smarter side of metal," says 
Tim MacMillian, metal MD at KYYI 
Wichita Falls, Texas. "Rarely do you 
find such a killer blend of today's 
groove-metal sound with the tech- 
nical supremacy of Fates Warning." 

Alder says the group hopes to 
start touring this summer, while 
Face to Face has its own new al- 
bum to support. "Pete's very im- 
portant, but his band is obviously 
his bread and butter, and he's total- 
ly cool if we have to go out with 
another drummer for a while," he 
says. "But we have to go on tour, 
and we're just trying to find any- 
body that will somewhat match up 
to what we do." 




LOVE STORY: From their movie- 
idol good looks to their backstage 
wedding at the Metropolitan 
Opera (officiated by then-mayor of 
New York Rudolph Giuliani), 
everything about Angela Gheo- 
rghiu and Roberto Alagna seems 
a bit larger than life. The intense 
Romanian soprano and the ami- 
able French tenor have captured 
the hearts of a public that tran- 
scends opera purists, even as their 
performances and recordings earn 
critical accolades. 




ALAGNA AND CHEORCHIU 



In the process, by pulling out of 
productions that did not meet 
their exacting standards, they 
have earned a reputation as being 
demanding, even difficult. It's a 
story with all the trappings of 
movie stardom, so it was perhaps 
only a matter of time until opera's 
"love couple" made the transition 
to the silver screen with a new 
film version of the Puccini pot- 
boiler Tosca. The recording was 
issued by GMI Classics last 
November; the film (which hit 
screens in Europe late last year) 
opens in the U.S. in July. 

Oddly enough, director Benoit 
Jacquot was not especially an 
operaphile when he set out to 
make the film, according to the 
couple, but they feel that this 
worked to everyone's advantage. 
"He's a movie director," Cheo- 
rghiu says, "and he has the 
courage to do something new in 
opera. When |others| produce an 
opera, they have very straight,' 
typical operatic ideas. Jacquot 
used the camera and new ideas in 
a very modern way." 

Jacquot's film presents a beau- 
tiful, highly stylized vision of the 
opera. The action takes place on 
disembodied sets surrounded by 
darkness that characters emerge 
from and disappear into. Black- 
and-white footage from the re- 
cording session is interspersed 
into the action, and in one in- 
stance, Cheorghiu and Alagna 
speak their lines over their own 



Steve Smith 



singing. Extreme close-ups of the 
performers alternate with lengthy 
overhead crane shots. 

However, even with such pecu- 
liarities, the acting of the princi- 
pal performers carries the film. 
Alagna is a tender, lyrical Cavara- 
dossi. but doesn't lack for ardor in 
the opera's more heated moments. 
Gheorghiu's portrayal of the titu- 
lar diva captures perfectly the 
character's vulnerability, uncer- 
tainty, and strength. Veteran bass 
Ruggiero Raimondi — who bears 
an odd resemblance to actor Den- 
nis Hopper in the film — plays the 
lecherous Scarpia with malicious 
glee. He and Cheorghiu are rivet- 
ing in their climactic confronta- 
tion in .Act 2. while scenes be- 
tween Alagna and Cheorghiu 
naturally gain an extra measure of 
passion from the couple's real-life 
connection. 

Of course, Tosca has already 
been well-served on recordings, 
hut the husband-and-wife team 
asserts that it remains important 
for new generations of singers to 
perform the standard repertoire. 

"In this type of repertoire, sure, 
you have ghosts, " Alagna says, ""but 
they are not bad ghosts. If we lis- 
ten to Callas or Pavarotti or Caru- 
so, |we| can learn something and 
follow tradition. It s very impor- 
tant to follow tradition but at the 
same time to put something of 
yourself into the role." 

The couple has a number of 
more traditional projects in the 
pipeline. Gheorghiu's Lii'e From 
Covent Garden, issued by EMI on 
CD Tuesday (71 and due on DVD 
May 21, features repertoire rang- 
ing from Handel and Mozart to 
Bellini and Frederick Loewe. 
Alagna will release a bel canto 
recital disc July 2, and a recording 
of Verdi's // Trovalore featuring the 
pair is scheduled for September 
release (both on EMII. Still, despite 
the challenges, they are eager to 
continue exploring the possibilities 
of cinema: They've already filmed 
a version of Gounod's Romeo and 
Juliet for British and Canadian TV 
and are enthusiastic about the 
potential for opera to reach a wider 
audience through film. 

"I think it was very important to 
do a new opera movie," Alagna 
says, "because otherwise, opera 
will remain old-fashioned. A lot of 
people start to sing because they 
saw Isuchl movies. When I saw 
The Great Caruso with Mario 
Lanza for the first time when 1 was 
10 years old, that was the moment 
1 said, OK, I want to do that.' " 

Cheorghiu adds that Tosca is 
already realizing that potential. "In 
Paris, " she says, "I saw a queue like 
the one for Titanic'." 
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TV^acks. 

FAREWELL TO 'FELICITY': The col- 
lege soap opera Felicity may be can- 
celed, but fans can remember the 
series through a new soundtrack, 
Felicity: Senior Year, due May 7 on 
Nettwerk America. 

The WB series — starring Golden 
Globe award-winner Keri Russell as 
the title character. Felicity Porter — fol- 
lowed the ups and downs of a love tri- 
angle between Felicity and her fellow 
college students, Ben Covington 
(played by Scott Speedman) and Noel 
Crane (Scott Foley). 

During its 1998-2002 njn (the series 
finale airs May 22), Felicity received a 
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SIXPENCE NONE THE RICHER 



considerable amount of critical praise 
and high ratings for the WB during the 
show's first season, but the ratings and 
media hype had considerably cooled 
down since then. 

The series is bowing out in its 
fourth season, mirroring the final 
college year for the Felicity charac- 
ter. (Reruns of Felicity can be seen 
this fall on the cable network WE: 
Women's Entertainment.) 

As with other WB shows targeted to 
young people, music has been an im- 
portant component of the Felicity 
series. The first Felicity soundtrack, re- 
leased in 1999 on Hollywood Records, 
peaked at No. 97 on The Billboard 2(K). 

The 13 tracks on Felicity: Senior 
Year are Jude, "King of Yesterday ": Six- 
pence None the Richer, "Melody of 
You"; Ryan Adams. "La Cienega Just 
Smiled ": Chantai Kreviazuk, "Par 
Away "; Shawn Colvin, "Anywhere You 
Go"; Andy Stochansky, "Here Nor 
There"; Natalie MerchanL "Tell Your- 
self; Barenaked Ladies, "Call and 
Answer": Shelby Lynne, "Bend"; 
Kendall Pv/tte. "Scratch"; Naren Ord, 
"Perfect "; 54'40, "Casual Viewin"'; and 
J J. Abrams & Andrew Jarecki, "New 
Version of You. " 

The tracks by pop-rock band Six- 
pence None the Richer and singer/ 
songwriter Payne were previously 
unreleased. However, SixpetKe vocal- 
ist Leigh Nash tells Billboard that 
"Melody of You" will be on the group's 
next album, due later this year on 
Squint Entertainment. 

Nash adds that TV shows have in- 
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creasingly become an exciting outlet 
for new and established artists to gel 
expasure for their music: "I krew it's 
made a difference with our band." 

In 1999. the WB's Dawsons Creek 
prominently featured Sixpence's "Kiss 
Me" in the show, as well as clips of the 
music video at the end of the program. 
That exposure helped propel the sin- 
gle into a No. 2 hit on The Billboard 
Hot 100, more than a year after the 
single's release. 

"We knew the TV shmv made an im- 
pact because we had a lot of people ask- 
ing us to autograph the Dawson 's 
Creek soundtrack," Nash says. ( "Kiss 
Me " was featured on the soundtrack.) 
"Being featured on a TV soundtrack 
opened up new opportunities for us." 

Of "Melody of You." Nash says 
that the song— featuring an acoustic 
guitar base and classical string 
instruments — is an indication of 
the direction of the band's music on 
the new album: "People can expect 
a more mature sound, and it's very 
well-honed. We finished this album 
two-and-a-half years ago, but we're 
in the process of adding songs and 
doing remixes." 

The music on Felicity: Senior Year is 
primarily from the show's last season, 
says Nettwerk head of soundtracks 
Maria Akmte, who was also both sound- 
tracks' album producer. "The Sixpence 
None the Richer song reminds me a lot 
of the Felicity charac"ter, who's an aspir- 
ing painter. The song has references to 
painting in the lyrics." 

Nettwerk will concentrate a great 
deal of its marketing efforts for the 
album on the Internet. Alonte adds, 
""We have banners up on the Felicity 
Web site, and we're also spreading 
awareness to all the fan sites {or Felic- 
ity. There's even a fan site, felicity- 
tunes,com, which is all about music 
from the show. A TV spot for the al- 
bum will also run during one of the 
series' last episodes. 

" It's sad that the show's going away," 
concludes Alonte, " but this soundtrack 
is like a scrapbook or a yearbook that 
people can turn to for memories." 

IN BRIEF: Music from the children's TV 
series Bob the Builder has been a hit 
in the U.K. and Australia, and now the 
U.S. will have a Bob the Builder sound- 
track, due May 21 on Koch Entertain- 
ment, Koch president Bob FVank tells 
Billboard that the album's first single, 
"Can We Fix It, " has an e-card that 
"will allow streaming of the song on 
the /toft the Builder Web site and other 
Iparent-orientedj sites. There will also 
be cross-promotion with HIT Enter- 
tainment, which releases Bob home 
videos. " In the U.S., the series is on 
CBS and on cable network Nick Jr. A 
Bob the Builder tour is in the works. 



Freelon Honors Wonder On Latest Concord Set 



BY DAVID NATHAN 

LOS ANGELES— The fact that 
song stylist Nnenna Freelon 's 10- 
year recording career is moving 
into high gear seems indisputable. 

With five Grammy Award nomi- 
nations to her credit (including 
two for her self-produced 2000 
Concord release, Soulcalt), an 
appearance in the 2001 Mel Gibson 
film What Women Want, and an 
increasingly hectic touring sched- 
ule, the North Carolina-based 
singer is preparing for the release 
of her seventh album. Tales of 
Wonder (Concord, June 11). 

Consisting entirely of songs from 
the catalog of Stevie Wonder, the 12- 
track set has the makings of a main- 
stream breakthrough for Freelon, 
who signed with the Beverly Hills- 
based Concord label in 1996. 

Freelon explains, "1 grew up with 
Stevie's music. 1 was lucky because 
my parents exposed me to Sarah 
Vaughan, Ella Fitzgerald, Billy 
Eckstine, Charlie Parker, and other 
jazz greats. At the same time, the 
music of Motown — Earth, Wind & 
Fire; the Stylistics; Tower of Power 
— that's what I claimed, that's also 
what 1 listened to. Stevie truly had 
his pulse on our generation, and 
his music was like the soundtrack 
for the lives of so many of us." 



No stranger to Wonder's music, 
Freelon has recorded one of the 
legendary artist s songs on each of 
her previous albums for Concord, 
as well as her three early-'90s sets 
for Columbia. Freelon says choos- 
ing from more than 300 Wonder 
songs was no easy task. 




"Once we decided to do this 
album, 1 started researching his 
work about a year ago. I picked 
songs from each era of his career, 
and I included some absolute 
personal favorites — along with a 
few surprises." 

A prime example, the little- 
known " Black Orchid " (from Won- 
der's 1979 ity Journey Through the 
Secret Life of Plants), is sandwiched 



between Freelon's thoughtful in- 
terpretation of "Tears of a Clown" 
— a Wonder-penned 1970 hit for 
Smokey Robinson & the Miracles 
— and Wonder's own smash "My 
Cheric Amour." The latter song, 
Freelon says, "was where I began to 
recognize Stevie's work. " 

With Freelon's masterful reading 
of such classics as "Superstition" 
and "All in Love Is Fair," along with 
a new musical slant on "Until You 
Come Back to Me" (a 1974 hit for 
Aretha Franklin), Tales of Wonder 
has the ingredients for taking 
Freelon to a new level of sales be- 
yond the jazz arena. 

Concord is mounting an aggres- 
sive online campaign, says label VP 
of sales K.C. Conroy, who notes, 
"Nnenna is a priority artist for us, 
and we will be initiating a main- 
stream press campaign, as well as 
supporting her tour dates with 
regional television spots. We feel 
that this album has widespread 
appeal, since Nnenna is interpret- 
ing material familiar to pop and 
urban audiences." 

An ASCAP writer whose work is 
published by Chimusic Company, 
Freelon is managed by Ed Keane 
of Ed Keane Associates and booked 
by William Morris in association 
with Ed Keane. 
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Israel's Independence Day Suffers No-Shows 

Important Music Industry Date Feels Effects Of Widespread Unease After Security Alerts And Terrorist Attacks 



BYSASHALEVY 

TEI. AW, Israel— Traditionally, Inde- 
pendence Day is an occasion for 
Israelis to gather and listen to free 
concerts by top local musical acts 
hired by municipalities to entertain 
their residents. The date — it was April 
18/19 this year — is one of the most 
important on the calendar for the 
local music indastn'. 

This year, as a general .security alert 
was issued in expectation of fiirther ter- 
rorist attacks, the .'vtth Independence 
Day was anything but a cause for cele- 
bration for local artists and highlight- 
ed the difficulties liw acts have faced in 
the past 18 months. Citing security 
concerns, municipalities canceled 
long-planned events on short notice. 

Izhar Ashdot has spent 20 years in 
the Israeli music business, first as a 



BY RAY WADOELL 

NASHVILLE— Anyone doubting the 
vitality of today's jam-band scene need 
look no further than the Bonnaroo 
Festival, a first-time event set for June 
21-23 in rural Manchester. Term., that 
sold out its 60,000 tickets without the 
benefit of traditional advertising. 

Produced by Superfly Productions 
and A.C. Entertainment. Bonnaroo has 
a still-evolving lineup featuring a ver- 
itable who's who of the contemporary 
jam-band scene, including TVey Anas- 
tasio. Widespread Panic. String Cheese 
Incident. Gov't Mule. Ben Harper, Les 
Claypool's Flying Frog Brigade, Moe, 
Karl Deason's Tiny llniwrse. Galactic, 
Jurassic 5, Norah Jones, and others. 

That a new festival in an out-of-the- 
way location with no established his- 
tory was able to move so many tickets 
in such a short period of time is im- 
pressive by any .standard. By compari- 
son, the long-established Coachella 
rock fest in Indio, Calif. — with names 
far more recognizable to maiastream 
music fans (including Oasis. Bjork, and 
Foo Fighters this year) — draws 
20,000-25,000 each day at best. 

New Orleans-based Superfly presi- 
dent Jonathan Mayers says even or- 
ganizers were caught off-guard by the 
immediate response. "We knew it 
would do well, but I don't think any- 
one in their wildest dreams thought it 
would sell out this quickly, especially 
without traditional promotion and 
without announcing all of the bands," 
Mayers says. ""We had an advertising 
budget and a second round of adver- 
tising planned with print, radio, etc.. 
but we never had to implement it." 

Instead, Bonnaroo ased its own Web 
site and other Internet destinations 
like jambands.com and the various 
band's sites to get the word out and sell 
tickets. "We're fortunate that this fan 
base is so connected through the In- 



member of 1980s rock group Tislam, 
then as a .solo artist and prcxlucer for 
.such arti.sts as the late Ofra Haza. 

"Independence Day is an Israeli 
show-business institution. Munici- 
palities, kibbutzim, and other insti- 
tutions would buy shows at higher- 
than-usual rates. " Ashdot says. " It 
used to be very important financial- 
ly, because you could earn more in 
one night than you could in several 
weeks. But the last couple of years 
have been terrible." 

This year, only three cities allowed 
outdoor events to go ahead as plan- 
ned: Jerusalem, Tel Aviv, and Rishon 
LeZion. Other towns moved con- 
certs to more easily guarded venues 
that hold fewer people. But the 
majority — an estimated 70% — of 
towns throughout the country, from 



temeC Mayers says. The whole thing 

was very cost-effective." 

The quick sellout led to Bonnaroo's 
tickets being some of the relatively few 
in the U.S. that won't say "Ticketmas- 
ter"" on them. "We had negotiations 
with Ticketmaster and intended to sell 
tickets through them — or at least 
make them available through Ticket- 
master, "/VC. Entertainment president 
Ashley Capps says. "But quite frankly, 
we came out of the gate so strong, we 
never had to do that." 

Initial tickets — including camping 
and all three days' worth of music — 
were sold at $100, folloived by a group 




for $12.5 and finally $140. Even those 
not directly linked to the festival's pro- 
duction have been impressed by how 
quickly it went clean. String Cheese 
Incident agent/manager Mike Lupa 
says, "Bonnaroo could have sold 
200,000 tickets." 

John Paluska. manager of Phish 
and /\nastasio. adds, "Bonnaroo is a 
great case study. Here is a festival in a 
time of mixed results that goes up 
with no previous track record, offers 
some of the better-known bands of 
this genre, and sells out at 60,000 tick- 
ets in a very short time." 

Capps says. "The foundation of this 
festival conceptually is this special 
group of artists and their fan base. 
They certainly sell records, but I think 
most would agree their music is about 
the live concert experience, and they've 
established a very strong rapport 
through touring. Now, with the Inter- 
net, they're even more connected to 
their audience, and their audience is 
connected to one another." 



Haifa in the North to Be er Sheva in 
the Negev, canceled their events 
with three or four days' notice, leav- 
ing artists uncompensated, (Ashdot 
himself was booked for two gigs: 
both were canceled.) 

And for those lucky enough to be 
able to continue with their perform- 
ances, fees have fallen. Top female 
performer Sarit Hadad might have 
commanded $10,000 for her appear- 
ance in Kfar Saba had her show not 
been dropped. But the average artist 
can expect to make only $1,000- 
2,000 per show. Ashdot says, " The 
live performance situation is the 
worst it's ever been because of the 
security and economic situations 
and the mood of the country." 

The most prestigious venue in 
Israel is the Caesarea Ampitheater, 



COME TO TENNESSEE 

Located about an hour south of 
Nashville, this is not the first time that 
the Manchester-area site of Bonnaroo 
has hosted a music festival. But the 
1999 Itchykoo Festival held on the 
same property was deemed less than 
successful. Still. Bonnaroo's producers 
feel they made the right choice, and 
the fact that just half of sales have 
come from the Southeastern U.S. 
bears that out. Mayers says, "We felt 
this scene had a void in it for a major 
festival, and we wanted something that 
would take it to a different level, par- 
ticularly in the Southeast." 

The overall budget for Bonnaroo is 
more than $5 million, including tal- 
ent "We're looking at creating a small 
city that will take care of people for 
three days the right way, and that takes 
a lot of money," Mayers says. "Music is 
the biggest element of Bonnaroo. but 
it's also about the camping. DJs, festi- 
val village, and lots of surprises. " 

According to Mayers — who says 
there are plans to make this an annual 
event — the term "bonnaroo" was pulled 
from a Dr. John record. "It's a slang Cre- 
ole term meaning "really, really good 
stuff.' We wanted a word that reflects 
fiin and having a good time, and we felt 
this was a word we could really brand." 

At press time. Bonnaroo producers 
were looking into securing more land 
for the event, perhaps opening up as 
many as 10,000 more tickets. The pro- 
duction manager is Haddon Hipsley 
(Phish); security is by irxlustry veteraris 
Bart Butler and Rick Rentz. "We have 
surrounded oursel\>es with the A team." 
Mayers says. "With an event of this mag- 
nitude, we wanted no learning curve." 

Mayers says taping will be allowed 
at the festival, and plans also call for a 
documentary to be filmed of the debut 
Bonnaroo: ""This is an important event 
and we need to document it." 



which holds 4.000. Ashdot reckons 
that only Rita, Yehuda Poliker, and 
Shiomo Artzi can fill it, and that 
after those three, second-tier artists 




ASHDOT 



may attract audiences of around 
only 500, Ticket prices for local acts 
vary from $17-$20, 

At one time, the Caesarea Amp- 
itheater also hosted such major for- 
eign acts as Sting, brought in by 
impresarios like Shuki Weiss and Zev 
Eiziks. Now, those acts have van- 
ished, with the exception of the 
U.K.'s Ian Brown — formerly of the 
Stone Roses — who is slated to make 
an appearance at Tel Aviv nightclub 
Dinamo Dvash. 

Shuki Weiss Promotions and Pro- 
ductions has been operating in Tel 
Aviv for 25 years, during which time 
it has brought in such artists as David 
Bowie, R.E J4., and Suzanne Vega. "We 
were heavily booked until about a 
year-and-a-half ago. " Weiss relates. 
"Then the intifada luprisingl broke 
out. Even so, we brought in Atomic 
Kitten and Westlife for a youth con- 
cert in Tel Aviv's HaYarkon Park, with 
an attendance of 25.000." 

The first cancellation was Red Hot 
Chili Peppers last August. "They 
showed great intere.st in coming — one 
of the band members is an ex-Israeli — 
but a spate of terrorist attacks on con- 
secutive days and the mood of the 
country made them, together with 
their management and record com- 
pany, decide to cancel. Since then, it 
became even more difficult to per- 
suade others to come." 

Until then, Weiss was doing around 
70% of regular business capacity; now 
90% of his shows cancel or postpone. 
In the fijture. he foresees difficulties 
for promoters: "Our break-even point 
is way beyond American or European 
break-even points." And the Israeli 
shekel has depreciated by 10% against 
the U.S. dollar in the past 18 months. 
Before then, international acts com- 
manded $27-$37 per ticket 

CONDITIONED RESPONSE 

Foreign acts may be scared off, but 
local performers brush aside fears for 
their personal safety. Rocker Rami 
Kleinstein says. " I don't feel any dan- 



ger. If I've a show to do, I say, "This is 
my country. I stand here.' " 

Ashdot echoes the sentiment "I live 
here — ^why would I be afraid to per- 
form here?" 

Perhaps more than in other coun- 
tries, the state plays a considerable 
role in the promotion of popular 
music. The Fourth Hebrew Song Fes- 
tival, expanded this year from one 
week to one month, opened April 24 
with such major artists as Kleinstein, 
Arkadi Duchin, Shiomi Shabat, and 
Hemi Rodner making appearances 
throughout the country. 

Organizer "HUi Eshkoli admits the 
situation regarding large events is very 
difficult "because people are afraid to 
go out. But smaller events are very 
successful. The demand for entertain- 
ers is very high. We're a special situa- 
tion. Popular music in Hebrew unites 
the people and gives them expression, 
and the state recognizes that" 

Artist manager Nomi Alshech — 
who handles artists like Kleinstein and 
Rita — agrees that the situation is not 
entirely bleak. Rita and Kleinstein, 
each of whom has a separate and high- 
ly successful career, are also Israel's 
top husband-and-wife team. "There 
are good times and bad times. B«fore 
the outbreak of the second intifada, it 
was very good," Alshech notes philo- 
sophically. "One can never say. Things 
can't get any worse.' But hopefully 
they will get better." 

Since the events of the past few 
weeks, Weiss describes the situation 
as "drastic. I can't ignore the general 
atmosphere. When regular Israelis are 
fighting in the army, it's hard to find 
the passion to go out to a concert. Per- 
sonally, I haven't felt the passion for 
organizing concerts for the last six 
weeks. But I keep in touch with man- 
agement and it will come back." 

That said, Weiss points out that 
local acts continue to perform. One of 
his top acts, Rami Fortis, was recent- 
ly booked to perform in Be'ersheva on 
the night of a terrorist attack in 
Jerusalem. After considering cancel- 
lation, it was decided to go ahead with 
the concert. ""It s clear some people are 
looking for an oasis of forgetfulness: 
The concert was a sellout." 

Weiss emphasizes that Israeli con- 
cert security is probably the best and 
most professional in the world and 
also boasts unique venues, including 
such sites such as Masada and King 
Solomon's Mines in the Negev, Sul- 
tan's Pool in Jerusalem, and the Sea 
of Galilee in the North. Such outdoor 
venues can easily hold 50,000. 

"Security is of the highest level," 
Weiss adds. "And coming here and 
addressing audiences would express 
your feelings much better than not 
coming. We don't separate crowds 
here. In Haifa, for example, Arabs and 
Jews come together to listen to music. 
Music speaks louder than words." 



Jam-Band Fans Are Ready For Bonnaroo 
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THIS BUD'S FOIl LOVELAND: The neu' 
$29 million, 6,000-seal Budweiser 
Events Center is part of a $68,2 million 
Larimer Countv' Kairgrounds project in 
Loveland, Colo. On April 20, the coun- 
ty broke ground for the new arena and 
announced that Global Spectrum has 
been selected for a pre-opcning man- 
agement agreement, which is set to roll 
into a full-fledged management deal for 
the events center only. The building 
will open in October 2003. 

Meanwhile, a group of private busi- 
nessmen revealed plans to build Harley 
Park, the world's largest I larlev'-David- 
son dealership, 400 >>ards away from the 
Larimer County Fairgrounds. That proj- 
ect is to include a .S.OOO-seat amphi- 
theater. J^y Hardy, director of the Lari- 
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mer County Fairgrounds and Events 
Complex for the cnunt\'. believes that the 
additional construction "uxiuld enhance 
the viability of the fairground location." 

Hardy says the fairgrounds are being 
financed through a .sales tax that was 
passed by voters on the condition that 
the project raise $3 million in private 
donations. Budweiser's title sponsor- 
ship of the arena (which went for a total 
of SI .5 million spanning 20 years) was 
key to getting the private donations 
rolling. The private side now totals $9 
million, which means a few more proj- 
ects can be added to phase one. 

Noting that Budweiser got a good 
deal on the title rights. Hardy says it 
was necessary to close that deal, with 
the deadline looming just three weeks 
after the terrorist attacks last Sept. 1 1 . 
Since then, the county has been shop- 
ping naming rights for other buildings 
on the fairgrounds at full market value. 
He is pleased it is one of only two enter- 
tainment facilities with an Anheuser- 
Busch title. (Busch Stadium in St. 
Louis is the other.) 

Hardy says that of 243 available acres. 
150 are being developed in phase one. 
1 le is hoping a hotel and convention cen- 
ter will occupy the remaining 93 acres. 

The pro forma for the Budweiser Ev- 
ents Center projects it will host 122 ev- 
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ents the first yean nine will be concerts. 

Operating rev-enue is projected to be 
$3.4 million for the arena and $387,000 
for the fairgrounds, with an operating 
budget of $2.5 million for the arena and 
$13 million for the fairgrounds. 

Larimer County Fair manager Bob 
Hoh plans to ase the new arena to up- 
grade his paid concerts. The first fair 
will be in 2004. This year, paid grand- 
stand shows include Andy Griggs, with 
tickets priced at $10 and $12, 

Global Spectrum regional VP Dean 
Dennis says Global partnered with ICC, 
owners of the resident hockey team, in 
a joint agreement to operate the arena. 
Tlie building will have 23 luxury suites 
and 500 club .seats. 

TITLE TALK: FedEx bought naming 
rights for the new Memphis Grizzlies 
arena tor a reported $4.5 million per year 
for 20 years — a total of $90 million. 

Ryder has taken its name off the $50 
million, 7,000-seat University of Miami 
Convocation Center, which opens Jan, 
4, 2003. Ryder did not want its money 
back and donated it to education ini- 
tiatives iiutead, leaving the university 
and management company Global 
Spectrum free to shop the title spon- 
sorship again, arena manager David 
Touhey .says. The universit>' is taking 
the lead in seeking a title sponsor. 

FIVE MORE YEARS: SMG has renewed 
its management contract at the Oak- 
land-Alameda County Coliseum Com- 
plex in Oakland. Calif. Thaxter IVafton, 

chief administrative officer for the Col- 
iseum Authority, saj^ tlie new five-year 
term "gives SMG more stability in 
making long-term plans." SMG has 
managed the t\vo-facility complex for 
four years. SMG senior VP Glenn Mon 
.says the Coliseum Authority gave the 
company a unanimous vote, but he 
declined to comment further. SMG has 
managed the facilities for four years 
now. The new deal begins July 1. 

A -DOMED' CITY: The 1.4 million- 
square-foot Reliant Center, part of the 
$600 million Reliant Park in Houston, 
opened April 12, Next up is a stadium, 
which is set to open Aug. 24. 

The new stadium and convention 
center will host the 2003 Houston Live- 
stock Show & Rodeo in February. The 
decision has been made to continue 
with evening concerts only at the live- 
stock show, says JefT Gaines, assistant 
GM at Reliant Park for SMG. That "tra- 
dition" began when construction lim- 
ited parking two years ago at the 
Astrodome, and all parties agreed the 
new formula works. 

When Reliant Park opens. Houston 
will lawe two domed stadiums side by side. 
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POP 

^ GOMEZ 
In Our Gun 

PRODUCERS: Gomez 

Virgin Records America 7243 8 11950 

On its latest outing, furmtr Mercur>' 
Music Prize winner Gomez attempts to 
expand its unique blend of blues, roots, 
and soul by dabbling in everything 
from dub to elcctronica. The result is a 
slick, curious concoction that sounds 
like Dave Matthews crossed with the 
Beta Band. While Gomez shows a wide 
range of influences and an ability to 
effectively genre-hop. the band is so 
consumed by tinkering with new 
sounds that it never quite carves out 
an identity of its own here. The addi- 
tion of horn flourishes ("Shot Shot"), 
synth waves ("Ruff Stuff'), and dub 
beats {"Army Dub") make for more 
interesting experiments than bold new 
statements. Occasionally, the band 
pulls it off, as on the bouncing folk- 
tronica of "Detroit Swing 66." But by 
and large, the set's strongest moments 
occur on primarily acoustic-driven 
songs like the title track and "Sound of 
Sounds." On such tracks. Gomez stops 
trying to be something else and simply 
enjoys being Gomez. ~B6 

ir UPTOWN SINCUIR 
Uptown Sinclair 

PRODUCERS: Mr. Colson, Michael Selfert, 
Michael Parnin 
D-text Records 30815 

Any Clevelander will tell you that 
homegrown rock quartet Uptown Sin- 
clair is a band on the verge. Last year, 
in the midst of playing nearly every 
bar/club in Ohio, the group — guitarist 
Tim Parnin. singer Dave Hill, bassist 
Bill Watterson. and drummer Rob 
Pfeiffer — entered a recording studio to 
lay down a few demos. The guys, who 
recently played at New York's Mercur>' 
Lounge, emerged with eight strong 
tracks that found their way to new in- 
dependent D-text. Now that the label 
has secured distribution with the likes 
of Big Daddy, expect Uptown Sinclair's 
swaggering, upbeat pop/rock sensibility 
to reach far beyond the borders of the 




LOS RABANES 
Money Pa'Qu^ 

PRODUCERS: Sebastian Krys. 
Emilio Estefan 
Crescent Moon 2-506043 

On their second album for Crescent 
Moon. Panamanian alt-rockers Los 
Rabanes shed their erstwhile under- 
ground sound and image for more 
commercial fare that, nevertheless, 
sounds fresh and believable. After 10 
years of playing together. Ijos Rabanes 
know the power of going out on a limb. 
Lyrically and musically. Los Rabanes 
alternate bet\\'een the witty and irrev- 
erent (witness "El Queso") to outright 
bacchanalia. Surprisingly, they can also 
be lyrical, as evidenced on rocker '*T\is 
Caprichos." Saddling commercial con- 
siderations and experimentation, Los 
Rabanes usually come out ahead. On 
"Kverybody." the oft-used l^tin trum- 
pets are offset by driving raps and an 
unabashedly bubbly vibe. But the use 
of today's "in" instrument, the accor- 
dion — as well as calls for Latin unity — 
sound too thought-out for a band that 
effortlessly blends reggae, blues, and 
Beatles-csque mckxlics ("Love in New 
Orieans"). There's much order to be 
found in this chaos. — LC 



Buckeye State. Overflowing with 
melodic hooks and buoyant harmonies, 
Uplourt Sinclair is as powerful as it is 
clever. Opening track. "Face Down." is 
just waiting for a video and MTV air- 
time, while the bubbly "Girlfriend" re- 
calls the Cars at their most hook-laden. 
.■\s for "Sentimental," just try not 
singing along. VVho knew summer was 
arriving early this year? — MP 



MUSK) 
Justtscn 

PRODUCERS: Muslq, Ivan Barlas, 
Carvln Hagglns 
DefSoul 6772 

Maintaining your artistic identity 
while growing as an artist is often diffi- 
culL Musiq ably handles that task on 
this, his sophomore set for Def Soul. 
The beauty of the singer/songwriter's 
2000 debut, Aijuswanaseing. was its 
simplicity. That directness continues 
to shine through on Juslisen. Lead sin- 
gle "Halfcrazy" is a bona fide hit at 
radio. The funk-fused "Cauj^tup" (fea- 
turing AAries) finds Musiq revisiting 




the muse o( Aijuswtmaseing's "Seven- 
teen." "Newness" and the beautiful 
"Dontchange" tackle both ends of the 
relationship spectrum. Musiq also 
stretches out on Juslisen : the organ- 
drenched, feel-good vibes of "reli- 
gious" and "Motherfather" are very 
Sunday morning. The artist closes the 
set with a cover of the Beatles' "Some- 
thing." Penned by Billboard Centup,' 
Award winner George Harrison, the 
classic gets a soulful spin that makes it 
Musiq 's own. — RH 



★ PAUL WESTERBERG/GRANDPA BOY 
Stereo/Mono 

PRODUCER: Paul Westerberg 
Vagrant 369 

In prioritizing the contents of this two- 
disc set (priced as a single CD), former 
Replacements leader Paul Westerberg 
has it backward. The draw isn't the 
ostensible main event. Stereo, despite 
such smart, sensitive highlights as "Only 




WILCO 

Yankee Hotel Foxtrot 

PRODUCER: WIIco 
Nonesuch 79669 

Now that it's finally here, there isn't 
much left to be said about Wilco's mas- 
terful Yankee fhtel Foxtrot, But it s a 
welcome treat just the same. For all 
those who mi^ed the media hype 
about the band s label split over the 
album, ignored the praise for Yankee 
on many critics' top 10 lists in 2001. 
and failed to bootleg the set off of the 
Internet take note: You'll be hard- 
pressed to find a more adventurous 
and rewarding release this year. W^ile 
the album is steeped in lo-fi production 
and experimentation, fret not. you 
won't be mistaking Yankee for Radio- 
head's Kid A. Noodling inspired by mix- 
er/collaborator Jim O'Rourke aside. Jeff 
"^veedy and crew explore everything 
from hints of Al Green-infused soul 
("Jesus, etc") to the use of Beatles-in- 
flected brass sections ("I'm the Man 
Who l^oves Vou"(. However very much 
like Radiohead, Wilco has gro\^'n cre- 
atively and sonically far beyond the 
hand it was originally. .'Vnd with all due 
respect to the wonderful Ulico of old. 
thank gcKKiness for that— B6 



Lie Worth Telling." Instead, the gem is 
the "bonus ' disc. Mono, billed to Wester- 
berg's new indie nom de rock. Grandpa 
Boy. Just as the busking, basement-tapes 
balladry of Stereo feels wan and under- 
cooked — i\ la the disappointing AWcamt? 
Gratifaction (1999) and Et^tually ('96) 
— the rough-and-ready rock of Mono 
brims with the thoughtful ness and soul- 
ful energy of Westerberg's 1993 solo 



debut 14 S(mgs, and his ever-influential 
Replacements catalc^ Something of a 
spiritual Replacements reunion (sup- 
posedly with bassist/catalyst Tommy 
Stinson in tow). Mono has a vintage 
rock'n'roll majesty to it the bruised 
melancholy in Westerberg's voice and 
the virile bite of his electric guitar — as 
well as the tuneful wit of his best 
songs in ages and the one-take ur- 
gency of the band — hark back to the 
Replacements' Tim and Pleased to 
Meet Me. Far more than blasts of nos- 
talgia, such songs as "High Time" and 
"AAA" are evidence of a great talent 
once again sounding like himself. — B8 

K'S CHOICE 
Almost Happy 

PRODUCERS: Marshall Bird, Steve Bush 
Sony Music International 59057 

The transition from carefree adoles- 
cence to decision-laden early adult- 
hood is the complex subject intricately 
and emotionally evoked on K's Choice's 
fourth studio album, which is accom- 
panied here by a second disc of live 
material. This Belgium-based pop- 
rock-folk five-piece, fronted by the sis- 
ter and brother writing team of Sarah 
and Gert Bettens, depicts in stunning 
depth the swirl of love, career, and 
growth experienced by twentysome- 
things everywhere. This is most 
notably captured on the project's title 
track, a look at how attaining true hap- 
piness is always another step ahead. 
The idea that life should be lived to the 
fullest ("Live for Real") and not to the 
beat of others ("Busy") is explored, as is 
the joy of finding true love ("Favorite 
Adventure IThe Wedding Songl"). En- 
gaging guitar, bass, and percussion 
work is in abundance throughout this 
appropriately titled album. — /P 

ORIGINAL BROADWAY CAST 

Sweet Smell of Success 
PRODUCERS: Jay Landers, Marvin 
Hamlisch, Craig Carnelia 
Sony aasslcal SK89922 

It's hard to make a memorable cast 
album from a show most people would 
like to forget. Sweet Smell of Success 
soured critics when it opened on 
Broadway this spring, and this score 
makes the main reason clear: lacklus- 
ter music by Marvin Hamlisch with 
merely serviceable lyrics by Craig Car- 
nelia. Lead John Lithgow has some 

(Continued on next page) 



DEXTER GORDON 
Round Midnight 

ORIGINAL PRODUCER: Herbie Hancock 
RDSSUE PRODUCERS: Didier C. Oeutsch, 
Darcy M. Proper 
Columbia/Legacy 85811 

CHARUE PARKER 
Bird 

ORIGINAL PRODUCER: Lennle NIehaus 
REISSUE PRODUCER: Didier C. Deutsch 
Columbia/Legacy 86474 

THELONiUS MONK 

Straight, No Chaser 

ORIGINAL PRODUCER: Orrin Keepnews 
REISSUE PRODUCERS: Didier C. Deutsch, 
Darcy M. Proper 



VITAL 

Columbia/Legacy 85812 

With characteristic initiative, l-egacy 
has reissued remastered, expanded edi- 
tions of three innovative soundtracks 
to jazz films — Bertrand "Hivemier's 
Round Midnight, Clint Eastwoods 
Bini. and Charlotte Zwerin's Straight, 
Ab Chaser. Set in an evocative Paris. 
1986's poetic Round Midnight revolves 
around charismatic saxophone legend 
Dexter Gordon, who plan's a composite 
of troubled geniuses Lester Young and 
Bud Powell. Atthou^^ it was his first 
acting roie, Gordon was utterly com- 
pelling and natural; moreover, the 
score hiis his Promethean tenor sax as 
its prime mover. Masterfully produced 
by pianist Herbie Hancock, the sound- 



REISSUES 




track frames Gordon with a worid- 
class band that includes Hancock's 
Miles Davis alumni Wayne Shorter. 



Tony Williams. Ron Carter, and John 
McClaughlin. Providing additional 
star-power are guest vocalists Chet 
Baker, Bobby McFerrin. and l>onette 
McKee. Another remarkable aspect of 
Round Midnight is that all this music- 
making was done live on set — a first 
for a fictional feature film. As a bonus 
track, the reissue showcases Gordon in 
a 13-minute live wrsion of the title 
song. h*om 1976 at the Village Van- 
guard. Wh We Round Midnight repre- 
sents the essence of organic music- 
making, the album to 1988's Charlie 
Parker bio-pic Bird has technology to 
thank for its appeal: soundtrack pro- 
ducer Lennie Niehaus set vintage 
recordings of Parker solos in newly 



recorded contexts with top-flight 
modem musicians. More successful 
than similar efforts at grafting Caruso 
vocal lines onto modem orchestra- 
tions, this strange hybrid serves as a 
fresh way to experience Parker's time- 
less art. For the .soundtrack to the 
1989 Thelonius Monk documentary 
Straight, No Chaser, longtime Monk 
producer Orrin Keepnews put togeth- 
er a set of live and studio rarities, plus 
.some dialogue from the film. For its 
bonus track, the album includes 
Monk's expansive 1967 studio take on 
the title song. Keepnews supplies typ- 
ically insightful liner notes to the 
reissue, as does Ttivemier for Round 
Midnight and Niehaus for Bird. — AB 



CflNmiRIITIIIS' ^'^^ Bambarger, I^ila Cobo, Brian Garrtty, Rashaun Hail, Wayne Hoffman, Call MttdwII, Mkhad holctta. Jill Pessdnkfc, Deborah Evans Price, Philip van Vlecfc, Ray Wadddl. spotlicht: Rtkjuo d«med try the 
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(Continued from preceding page) 

appeal onstage as smarmy columnist 
jj Hunsecker, but nobody ever ac- 
cused him of being a great singer. 
Brian D'arcy James and Kelli O'Hara 
are in fine voice, but they're still Hm- 
ited by the material. Songs that drive 
the plot or delineate character are 
weak and generally unmelodic, with a 
grating ensemble chorus adding 
punch but not flavor. The few songs 
from nightclub scenes are the best, 
including "1 Cannot Hear the City, ' 
which could be effectively extracted 
for cabarets. — WM 

R&B/HIP-HOP 

ir WILL DOWNING 
Sensual Journey 
PRODUCERS: various 
GRP 314589610 

*Take some time and forget about 
time." That line from the spoken-word 
prologue to album track "Maybe" out- 
lines exactly what will happen when 
listeners take this disc — Downing's 
GRP debut — for a spin. Longtime fans 
of the veteran vocalist's contemporary 
jazz-spiced R&B will revel in his cover 
treatment of the Main Ingredient's 
"Just Don't Want to Be Lonely," Quin- 
cy Jones' if I Ever Lose This Heaven," 
and Michael Jackson's "I Can't Help 
It. " Equally as potent is his signature 
smooth vocalizing on such original 
numbers as the entrancing "Bolero 
Nova." the playful "Don't T^lk to Me 
Like That," and soothing lead single 
"Cooi Water." After misstepping in 
2000 with the Motown album All the 
Man You Need, Downing returns to 
the roots he sowed in 1998 with sax- 
man Gerald Albright on the Verve col- 
laboration Pleasures of the Night. 
Hopefully, with this release, newcom- 
ers will finally hear what all the fuss 
has been about. — CM 

if BABU 

Babu the Dilated Junkie Presents Duck 
Season VoL 1 

PRODUCERS: various 
Scquence/URra 8002 

Following in the footsteps of label- 
mate Dan the Automator, Babu 
throws his hunting cap into the mix- 
CD game with Babu the Dilated 
Junkie Presents Duck Season Vol. 1. A 
member of both Dilated Peoples and 
turntable crew the Beat Junkies, 
Babu's reputation as a beat juggler is 
well known on the underground cir- 
cuit. So it's no surprise that this set 
features a host of hip-hop heavy- 
weights, including M.O.P. and Juras- 
sic 5. The set opens with De La Soul's 
"Watch Out." Featuring Jose "Perico" 
Hernandez, the spicy track, which 
first appeared on De La Soul's ^O/.* 
Bionix. is driven by its funky xylo- 
phone sample. On "Duck Season." a 
newly recorded track, the Beatnuts 
team with Al T&riq for a tour de force 
that is further proof that the Beatnuts 
are quite possibly hip-hop's most un- 
derrated duo. Babu even enlists the 
help of Dilated Peoples on "Center of 
Attention," which also features Souls 
of Mischief and Pep Love.— flW 

SAGE FRANQS 
Personal Journals 

PRODUCERS: various 
Anticon 0021 

Sage Francis may not be a household 
name yet but it may only be a matter 
of time. A champion battle MC and 
slam poet, Francis has been creating 



quite a bit of buzz for himself on the 
underground scene. For his full-length 
debut, PersonalJoumals, he fuses 
artsy samples and witty but truthful 
lyrics. Many received their first intro- 
duction to Francis via his lead single, 
"Climb Trees," which was released last 
October. The jel-produced track fea- 
tures a snare-driven backbeat that 
serves as a backdrop to Francis' vivid 
lyrics. On the Sixtoo-produced "Crack 
Pipes," Francis goes from mournful to 
aggressive and back again. Other high- 
lights include "Black Sweatshirt" and 
"Messages Sent." For more informa- 
tion, visit anticon.com. — RH 



COUNTRY 



-k JIM LAUDERDALE 
Tlie Hummingbirds 

PRODUCERS: Jim Lauderdale,Tlm Coats 
Dualtone 01121 

Highly regarded as both Jones-meets- 
Jagger, singer and powerful songwriter 
Jim Lauderdale has long had the re- 
spect of his peers while operating 
largely under the commercial radar. 
That's a shame, because he's a huge 
talent and offers up a bright, opti- 
mistic effort here. ^'Midnight Will 
Become Day" and "There and Back 
Again" are hard-charging midtempos, 
while "I'm Happiest When I'm Mov- 
ing" and "I Know Better Now'" are lan- 
guid, reverb-drenched ballads; "It's a 
Trap" is jazzy swing and "Jacob's Lad- 
der" is backwoods funk. "Morning" is a 
likable, punchy ode to easing into 
one's day, and the title cut melds All- 
man-style guitars with Appalachian 
drive. "Rollin' the Dice" and "New Cas- 
cade" are roadhouse rock and spiritual 
bluegrass. respectively. Varied but 
always honestly and masterfully deliv- 
ered. Lauderdale has constructed 
another keeper. — RW 

TONYSTAMPl£Y 
Rebdiftion 

PRODUCER: Tony Stampley 
DreamWorks 50350 

Tony Stampley dips deeply and often 
into the Bocephus well, but neverthe- 
less proves a capable songwriter and 
singer with personality on such Dixie- 
fried observations as "American 
Offline," "Dirt Road Rock 'n' Roll," and 
"I Hate to See You Go (But I Love to 
Watch You Walk Away). " "Another 
Cold One" and "One Bad Habit" slice 
and pound with authority, but Stamp- 
ley proves an emotive country bal- 
ladeer on such cuts as "Dreamin' 
Again," the gospel-tinged "Doctor 
Jesus." and father/son treatise "He 
Never Said He Loved Me." Stampley 
rocks hard and with country edge, but 
when he steps out and shows a softer 
side he actually makes his case a little 
better. Still, if country needs anything 
right now it's a big ol' shot of testos- 
terone, and Stampley proudly swag- 
gers on such Southern rockers as "One 
Shot," "I Know What You've Got up 
Your Sleeve," "Bad Girl (Looking for a 
Good Time)," and the imminent hang- 
over song "Waste of Good Whiskey." 
Any of these would be welcome radio 
relief from an endless parade of 
neutered love songs. — RW 

WORLD MUSIC 

if VARIOUS ARTISTS 
Bhangra Bcati 

PRODUCERS: various 
Naxos World 76012 

Bhangra is the traditional folk music 



and dance of the Punjab region of 
India. A celebratory music associated 
with the annual harvest, its poly- 
rhythmic vibe, centering around the 
dhol (two-headed drum), is clearly 
intended to induce dancing. Immi- 
grants brought the music to England 
decades ago, and Kiss Records — one 
of the leading South .Asian labels in 
the U.K. — has been a prime site for 
bhangra artists. The tracks featured 
here were chosen from the sides of 10 
Kiss artists and provide a fine 
bhangra sampler. Stylistic variations 
are noticeable. "Sounds From the 
Des." by Balbir Bittu. evinces a pro- 
nounced North African influence, 
while K.B. & the Gang's "Nachde 
Punjabi" shows an affinity for elec- 
tronica and turntablism we associate 
with Asian underground acts such as 
Joi. Soni's "Doli" fuses a traditional 
song and a pop arrangement. Distrib- 
uted by Naxos of America. — PW 

CLASSICAL 

★ HAYDN: Symphonies Nos. 6. 7. 8 
Freiburg Baroque Orchestra 

PRODUCER: Martin Sauer 
Harmonla Mundi 901767 

The 31-year-oid Joseph Haydn, newly 
engaged as vice Kapellmeister by the 
Austro-Hungarian house of Ester- 
hSzy (which would employ him for 
much of his life), was given the com- 
positional task of following up Vival- 
di's perennial The Four Seasons with 
a sequence of symphonies evoking 
the times of the day. The project 
yielded a trio of works — Symphony 
No. 6 "Le Matin" (Morning), Sym- 
phony No. 7 "Le Midi" (Noon), and 
Symphony No. 8 "Le Soir" (Evening) — 
that constituted the young Haydn's 
boldest entr>' yet into the realm of 
orchestral composition. With the 
concertante feel of the Baroque con- 
certo grosso, these symphonies 
abound in alternately graceful and 
energetic passages for solo string 
instruments and winds. A joyous 
character predominates, with even 
the lovely slow movements being 
more sanguine than solemn. Playing 
without a conductor (as Haydn led 
the works from the violin), the 
Freiburg Baroque Orchestra per- 
forms this inventive music with real 
zest and remarkable precision. — flS 

CHRISTIAN 

★ GEOFF MOORE 
Beautiful Sound 

PRODUCER: Brent Mllligan 
ForeFront 724353258627 

Veteran Christian rocker Geoff Moore 
packs a potent emotional punch with 
this musically engaging and lyrically 
thought-provoking album. The collec- 
tion is filled with such songs of 
encouragement and hope as the elo- 
quent "God Believes in You" and "Sur- 
rounded," which reminds listeners 
that "No matter where you wander/ 
His love's surrounding you." "Every 
Word You Say" is an uptempo rocker 
that celebrates God's acceptance. 
Whether serving up a pensive ballad 
or jubilant rock anthem, Moore's tex- 
tured, emotion-laden vocals make 
each song a winner — and Brent Milli- 
gan's skilled production provides the 
perfect framework. Highlights of 
Beautiful Sound, the bulk of which 
Moore co-wrote, include "The Keep- 
er." "Swept Away." "The Artist," and 
the title cut.— iWP 



ON DVD/AUDIO 



QUEEN 

A M9M at the Opera 

PRODUCERS: RoyTtiomas Baker, Queen 
5.1 MIX ENGINEER: Elliot Sdielner 
DTSE 69286-01091 

GRAHAM NASH 

Songs for Survlvon 

PRODUCERS: Russell Kunkel, Nathaniel 

Kunkel, Graham Nash 

S.l MIX ENGINEER: Nathaniel Kunkel 

DTSE 69286-01092 

DTS Entertainment, a new label 
created by technology company 
DTS, has released two titles that 
will surely boost the profile of 
multichannel audio. One old and 
one new, both of these recordings 
arc exceptional examples of how 
surround sound and high-resolu- 
tion benefit the delivery of music 
in a consumer format. 

Queen's 1975 masterpiece. /I 
Night at the Opera, and especial- 
ly the standout track, "Bohemian 
Rhapsody," has been the talk of 




the pro audio community since 
engineer Elliot Scheiner and orig- 
inal producer Roy Thomas Baker 
gathered at two Los Angeles stu- 
dios for the remix, 

Scheiner revealed at a March 
preview of the DVD-Audio at New 
York's Hit Factory Studios that A 
Night at the Opera took eight 
weeks to remix; the results are 
nothing short of spectacular. The 
stunning diversity of sounds with- 
in — Brian May's sizzling guitars, 
Roger Taylor's agile and potent 
drumming, and Freddie Mercury's 
layers and layers of vocals — are all 
given their proper place in the 5,1 
mix. Further, the album's stylistic 
diversity, from the music-hall 
leanings of "Lazing on a Sunday 
Afternoon" and the operatic "Bo- 
hemian Rhapsody" to the hard- 
charging rock of "Sweet Lady, " is 
presented with greater artistic 
realization in this format. 

The piece de resistance, of 
course, is "Bohemian Rhapsody, " 
The near-infinite layers of Mer- 
cury's vocals, May's guitar mas- 
tery, and perhaps the most intri- 
cate arrangement found in any 
rock'n'roll song add up to an un- 
forgettable experience. 

Significantly, Graham Nash's 
Songs for Survivors is a new rec- 
ording. The veteran singer/song- 



writer, known for four decades of 
recordings with the Hollies and 
Crosby, Stills & Nash (CSN), as 
well as that group's work with Neil 
Young (CSNY). chose to release his 
latest work in the DVD-Audio for- 
mat prior to the stereo CD release. 
With this, Nash becomes the first 
major artist to do so. 

Surround sound has found 
another recording to portray more 
fully and accurately than two- 
channel delivery formats ever 
could: The multi-layered har- 
monies featured on Songs for Sur- 
vivors fully find their mark in this 
setting. Surrounded by speakers, 
it is often difficult to know exactly 
from which direction a voice orig- 
inates. Not that it matters; Nash, 
with help from vocalists David 
Crosby and Sidney Forest, creates 
a lush environment in which to 
lose oneself. The beautiful har- 
monies of CSN/CSNY are recalled 
throughout Songs for Survimrs. 




On examination, it becomes 
clear that lead vocals emanate from 
the front speakers, while backing 
vocals are heard in the rear, a tech- 
nique that accomplishes Nash's 
desire to place the listener square- 
ly in the middle of the action, as if 
he or she were a participant. And 
that is, after all, the purpose of 
DVD-Audio, as well as its video 
counterpart — to allow a more en- 
grossing and authentic home en- 
tertainment experience. 

Songs for Survivors shows Nash 
as a still-vital songwriting force. 
From the urgent opening track, 
"Dirty Little Secret," to the lovely 
closer. "Come With Me," it is a 
consistent effort from one of the 
more amicable 1960s veterans. 

The 24-bit, 96kHz audio deliv- 
ered on DVD is especially appar- 
ent on the solo acoustic guitar 
heard on Richard and Linda 
Thompson's "Pavanne. " Has the 
ring of a vibrating sixth string 
ever been reproduced with this 
level of realism? Certainly not on 
CD, tape, or vinyl. 

Each DVD-Audio contains addi- 
tional content, including lyrics, 
credits, videos, and a photo gal- 
lery (Nash, an accomplished pho- 
tographer, reveals work from his 
private collection). 

CHMSTOPHER WALSH 
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POP 

► DISHWALLA Somewhere in the 
Middle (3:37) 

PRODUCER: Gregg Wattenberg 
WRITER; Dishwalla 
PUBLISHER: not listed 
Immergent 282009 (CD promo) 

It was six years ago that Dishwalla 
was "Counting Blue Cars" — the No. 1 
modern rock song of 1996. The band 
returns with a similarly appealing 
outing, "Somewhere in the Middle." a 
midtempo pop-rocker that showcases 
the grade-A vocals of lead/lyricist JR 
Richards, along with accomplished 
guitar work (and a pretty good U2 
imitation) and organic percussion 
from his four bandmates. Richards 
sings with a taut edge about a rela- 
tionship enduring its share of highs 
and lows, leaving him lodged "some- 
where in the middle of us." The song 
is well-constructed with a headstrong 
melody that could easily make the 
grade at modern AC/adult top 40 
radio if given the proper push by 
indie Immergent. The guys sound 
good— it's a pleasure to hear some- 
thing new. — CT 

★ JARS OF CLAY Ry (3:12) 

PRODUCERS: lars of Qay 

WRTTERS: D. Hasdtine. C Lowell, S. Mason, 

M.Odmark 

PUBLISHERS: Bridge Building 
Muslc/Pogostlck Music, BMI 
Sllvcrtonc/EssentUI 400100 (CD promo) 

Enduring Christian pop/rock quartet 
Jars of Clay showcases The Eleventh 
Hour, its first album since 1999, 
with a midtempo hot AC track that 
ups the ante on the band's reputa- 
tion for packing meaningful mes- 
sages inside singable, congenial 
melodies. "Fly" reflects on the true 
tale of two friends of the group who 
fell in love, only to find that the 
woman was stricken with cancer: the 
couple married and spent the rest of 
her life fighting, in and out of the 
hospital. Fortunately, the tone of the 
song is not as bleak, focusing on 
staying true to love despite the odds. 
The familiar vocals of Dan Haseltine 
add to the comfort level, along with 
the acoustic trimmings of key- 
boardist Charlie Lowell and gui- 
tarists Stephen Mason and Matt Od- 
mark. The guys are on lour through 
June 1, packing in fans across the 
country. Good song, good exposure. 
It's all systems go for the Jars. — CT 

ROLAND GIFT H's Only Money (3:54) 
PRODUCERS: Roland Gift, Ben Barson. 
David Z 

WRITERS: R. Gift. C. Sturken. E. Rogers 
PUBLISHER: not listed 
MCA 25686 (CD promo) 

The instantly familiar voice of the 
Fine Young Cannibals (FYC) ends his 
long musical hiatus, returning from 
his jaunt to Hollywood. Calif., with a 
self-titled solo album. The set, due 
later this year, is preceded by this 
haunting cut. "It's Only Money" is 
considerably less playful than the 
peppy FYC hits of the '80s and darker 
than most of the other tracks on the 
Gift album, a curious choice to intro- 




CHAD KROEGER FEATURING lOSEY 
SCOTT Hero (3:10) 
PRODUCER: Chad Kroeger 
WRITER: C. Kroeger 
PUBLISHERS: Wamer-Tamerlane/Coipix 
Music, BMI; Arm Your Dillo, SOCAN 
Roadrurmer/Columbia/lsland Def Jam/ 
Sony Music Soundtiax 10024 (CD promo) 
The Spider-Man franchise spins its 
first major success even before the 
flick's release with "Hero." a rock 
ballad of superhero proportions 
that is destined to saturate rock 
and top-40 formats tike a tidal 
wave. Featuring the collaborative 
talents of Nickelback's Chad 
Kroeger, Saliva's Josey Scott, 
Soundgarden's Matt Cameron, and 
Theory of a DeadMan's T^'ler Con- 
nolly, the track features the 
expected melodramatic passion of 
Kroeger"s voice, a la "How You 
Remind Me"; in fact, in addition to 
singing the song, the hot rocker 
wrote, produced, and mastermind- 
ed the collective effort. The song's 
emphasis line is "Tm so high I can 
hear heaven." followed by an epic 
chorus that takes on the perils of 
broken love. Add to all that the 
backing of no fewer than four 
record labels — Roadrunner. Co- 
lumbia, Island Def Jam. and Sony 
Soundtrax — and you simply can't 
miss. This one could give Kroeger 
the same kind of cachet that Rob 
Thomas earned through his 
endeavors sans Matchbox Twenty, 
but in any case, it will set Nickel- 
back apart from the bountiful herd 
of new rock outfits elbowing for 
stardom. This "Hero" is heading 
for the top of the heap.— CT 



duce the new phase of the artist's 
career. Still, "Money" serves as a rein- 



AVRILLAVIGNE Complicated (4:03) 
PRODUCERS: the Matrix 
WRHIRS: L aristy, S. Spock, G. Edwards, 
A. Lavigne 

PUBUSHERS: Wamer-TamerUne/Holly- 
k>dge Music/Rainbow Fish/Mr. Spock 
Music. BMI; WB/Tix Music/Ferry Hill, 
ASCAP 

Arista 5099 (CD promo) 

After some downtime from the 
Jewel/Alanis Morissette/Sarah 
McLach Ian -heavy days of the late 
'90s, along comes 17-year-old Avril 
Lavigne. Her arrival signals a move 
to a new phase of young females in 
pop music — as the popularity of the 



ANASTAOA One Day kiYbw Life (3:46) 
PRODUCERS: RIc Wake, Sam Watters, 
Louis Biancanielk) 
WRITERS: Anastada. 5. Watters. 
L. Blancaniello 

PUBLISHERS: Poho Productions/Univer- 
sal Music/Breathrough Creatwns/EMI 
April/S.M.Y/Sony/ATV, ASCAP 
Epic Records (CD promo) 

Anastacia is a shining star around 
most of the world, but here in her 
native America, the singer/song- 
writer sadly remains largely 
unknown, save for 1999's feisty 
throwdown "I'm Outta Love." In 
"One Day in Your Life," the artist 




maintains her overseas reputation as 
a performer who's not afraid to serve 
up rhythmic music with enough bite 
to require stitches. UTiile her voice is 
a millennium cross between Tina 
TUmerand Ttiylor Dayne — with the 
sort of vocal grit that could scrub 
mud off the floors — her melodies arc 
as danceable as Kylie, as vocally 
arousing as Celine, and as ass-slap- 
ping as Janis — and yet she's truly a 
singular sensation with her blend of 
such appealing qualities. American 
radio could sure use a little uptempo 
pop shake-up to take to the beach, 
particularly given that programmers 
shunned Cher's airwave -igniter 
"(This Is a) Song for the Lonely" — 
boo. and i\niistacia is here to make 
the sun burn even brighter. This 
song is a runaway reaction record; 
for God's sake, just play the damn 
thing. From the upcoming Freak of 
Nature, already one of the year's 
biggest albums in Europe. — CT 



troduction to the sound of Gift's 
falsetto, coupled with a liberal help- 




teen-pop princesses wanes, a new 
breed of young singer/songwriters is 
picking up the stack. Lavigne follows 
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NELIY Hot in Hem (3:50) 
PRODUCERS: the Neptunes 
WRITERS: C. Brown, Nelly 
PUBLISHERS: SwingT Publishing o/b/o 
Ascent Muslc/Nouveau Music. BMI; 
Jackie Frost Music/BMG Songs/Waters 
of Nazareth/EMI Blackwood/Chase 
Chad Music/EMI April Music, ASCAP 
H' Red/Universal 20722 (CD promo) 
After teaming with 'N Sync. Britney 
Spears, and Aerosmith and stealing 
the show on the "What's Going 
On?" charity single, what is there 
left to do for a platinum-selling rap 
star? If you're Nelly, fresh off a hit- 

I making guest turn on 'N Sync's 
"Girlfriend" remix, you re-team 
with super producers the Nep- 
tunes — who also produced the 
aforementioned track — for the lead 
single from your forthcoming soph- 
omore effort. Neliyvitle. The result 
is "Hot in Herre," another party 
anthem that will be blasting from 
cars and trucks all summer. The 
Neptunes put their usual synthed- 
out stamp on the track, and when 
combined with Nelly's sing-song 
swagger, you get an undeniable hit 
in the making. Lyrically. "Hot in 
Herre" isn't reinventing the wheel, 
but the St. Louis native's affable 
voice more than serves its purposes 
as the driver of the infectious track. 
With "Hot in Herre" already receiv- 
ing a good deal of attention at both 
urban and top 40 formats, it looks 
to be only a matter of time before 
Nelly — who scored his first No. 1 
with "Country Grammar" — makes 
his return to the top of the charts. 
The perfect summer anthem. "Hot 
I in Herre" is just that— hot!— J»W 



ing of synths, not to mention the 
rhythmic cash register, performed 
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recent successes Michelle Branch 
and Vanessa Carlton, yet her skater- 
chick image places her as the most 
youthful and wild of the three. Even 
at her young age. Lavigne already 
has created a confident sound, as evi- 
denced on this laid-back cuL Aside 
from the fun image and writing her 
own songs, she plays a guitar, and 
traces of a Canadian accent surface 
in her ostinato-heavy vocals. Her 
debut album {Let 's Go, due in stores 
June 4) is a pet project of Arista chief 
Antonio "LA" Reid. so with this 
muscle behind it, all signals point to 
"go" for Lavigne. — £4 



along the lines of Pink Floyd's 
"Money." Gift teams with a number of 
notable collaborators on this cut: 
David Z worked with the Cannibals, 
and pop mavens Carl Sturken and 
Evan Rogers have been a part of 
records for Christina Aguilera and 'N 
Sync. The talent is certainly in the 
mix; the question is how radio and 
the public will receive this. — EA 

COUNTRY 

► PHILVASSAR Amcrkan Chad (3:03) 
PRODUCERS: Byron Galllmore, PhllVassar 
WRITERS: P Vassar, C. Wiseman 
PUBLISHERS: EMI April/Phil Vassar Music/ 
BMG/Mrs. Lumpkin's Poodle, ASCAP 
Arista 69141 (CD promo) 
Phil Vassar's self-titled debut album 
has been certified gold, spawned five 
hit singles, and earned him a nod in 
the top new male vocalist category 
at the upcoming Academy of Coun- 
try Music Awards. This wonderful 
new single is the first taste of his 
forthcoming sophomore project, due 
on Arista in August The track kicks 
off with a beautiful trill of a man- 
dolin, then continues to build and 
swell. By the time the song hits the 
chorus, the production has escalated 
into a grand, sweeping backdrop 
that nicely complements the upbeat 
lyric. Listening to the song evokes 
the feel of sea spray on faces and the 
Statue of Liberty looming in the 
harbor. It's not an immigrant's tale 
though — it s a personal saga of one 
man's rise from nowhere Virginia to 
a life in the spotlight and satisfac- 
tion as a father. The lyric will kindle 
pride in the hearts of all who are 
appreciative of the freedom Ameri- 
cans have to pursue our dreams. It's 
a winning song. and. as always. Vas- 
sar turns in a personality-packed 
performance. Looks like there's no 
sophomore slump in sight for this 
talented singer/songwriter. — DEF 

ROCK 

BUSH inflatable (4:04) 
PRODUCERS: D. Sardy, Bush 
WRITER: G. Rossdale 
REMIXER: Alan Moulder 
PUBLISHER: Mad Dog Winston Music, BMI 
Atlantic 300784 (CO promo) 
The latest single from Bush's Gotden 
State disc finds the band in its mel- 
lowest mind-set yet. This ballad, 
heavy with a luscious string arrange- 
ment, explores the more sensitive 
side of Gavin Rossdale and company. 
Bush has successfully explored the 
downtempo realm in the past, on 
such cuts as "Letting the Cables 
Sleep" and "Glycerine," yet "In- 
flatable" presents them in sheer 
sweetness. Rossdale's delivery of the 
chorus transforms the lyrical motif 
in the chorus ("You're so pretty in 
white/Pretty when you're faithful'") 
into a decidedly delicate soundscape, 
.swelling with the strings and the tex- 
ture of some acoustic guitar strum- 
ming. Aside from the lyric, the 
drama abounds with a false ending, 
as with the distorted string-bass 
introduction. "Inflatable" certainly 
has promise for the ballad spot on 
modern rock playlists this spring, 
but beyond that, this cut could be 
the one to take Bush back to main- 
stream radio. — EA 
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NEW lUDCMENT: Judgment Records, 
headed by former Ruffliouse Records 
president/co-owner Joe Nicole, has 
formed a joint venture with RKO Pic- 
tures, where RKO/Judgment Records 
will sign talent with music-to-film and 
film-to-music crossover potential. 

Among the venture's first projects 
is the soundtrack to RKO Pictures' 
Shade. Distribution negotiations are 
in the wori<s: the album is expected 
in early fall. 

RKO Pictures chairman/CEO Ted 
Hartley holds the same post at RKO/ 
Judgment: Nicolo is acting president. 
Former Ruffhouse execs Thad 
Shirty and Steve Stone are CM and 
legal affairs chief, respectively. Nico- 
lo will also work as a music supervi- 
sor for RKO on select projects. RKO/ 
Judgment will have offices in Los 
Angeles and Philadelphia. 

Established by Nicolo in 1999, 
Judgment was previously affiliated 
with RCA. Kris Kross and Ced Sina- 
tra, then announced as the label's first 
artists, are no longer with Judgment. 

INDUSTRY BRIEF: Boyz II Men have 
ended their longtime management 
association with Qadree El-Amin of 
Southpaw Entertainment. According 
to a spokesperson, the group tias not 
yet made a decision regarding a new 
manager. The quartet — whose Arista 
debut, Full Circle, arrives in June — 
recently wrapped filming of its video 
for lead single "The Color of Love": 
four separate shoots with four direc- 
tors (Benny Boom, Littk X Hype Wil- 
liams, and Chris Robinson) in four dif- 
ferent locales (Nathan Morris in Accra, 
Ghana: Michael McCaiy in Jaipur, 
India; Shawn Stockman in Tokyo: and 
Wanya Morris in San Juan). 

I, JOHN: The word "follow-up" is a mis- 
nomer when used in conjunction with 
former Fugees associate John Forte's 
April 23 Transparent Music release. 
Whereas Forte says his 1998 debut. 
Poly Sci, was "fun and flamboyant," /, 
John represents inner exploration and 
doubled as "therapy during my dark- 
est hour." The sophomore set was 
written before his trial for drug pos- 
session. Forte was sentenced last year 
to 14 years in federal prison and is 
appealing his conviction. 

Featuring guest stints by Carly 
Simon and others, the album paral- 
lels Forty's life-altering experience. 
The journey opens with the pivotal 
"What a Difference," which features 
a portion of the 1959 Dinah Wash- 
ington hit. "That song set the album's 
tone," Forte says. "The events of one 
day changed my life forever." Anoth- 
er track, "TVouble Again " (with guest 



TVidoi), also appears on Artemis' just- 
issued Dark Angel soundtrack. 

"We committed to this project fully 
aware that John might be incarcerat- 
ed, possibly for a very long time," 
TVansparent Music co-founder Chuck 
Mitchell says. 'This is a deep record 
that has much to say about truth and 
consequences. Frankly, John's tragic 
situation makes us want to hang with 
this project until we're satisfied that 
everybody who should hear it, does." 
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I, John also finds the rapper/musi- 
cian getting in touch with his 
singing muse. "It just so happens 
that the year I awaited trial opened 
up another voice," Forte explains. 
"And Carly Simon gave me the push 
1 needed to believe enough in myself 
to share that voice with the world. 1 
trusted that voice and ran with it." 

REMEMBERING USA: I join the cho- 
rus of mourners over the untimely 
death of TLC's Lisa "Left Eye" 
Lopes. It's always hard accepting 
death, especially when it's someone 
who still had a lot of living to do and 
things to accomplish. 

Billboard's Words & Deeds con- 
tributor Rhonda Baraka knew the 
woman behind the media facade: 

"I always enjoyed talking to Lisa. I 
knew I could always count on her to 
give it to me straight, to be totally open 
and honest without feeding me 
rehearsed PR babble. In the days since 
her death, news reports have referred 
to Lisa as the 'controversial, volatile' 
member of TLC. While I knew of all her 
exploits — indeed, the whole world 
did — 1 also knew firsthand her intelli- 
gence, vision, and compassion. In 
numerous interviews over the years, the 
well-spoken Lisa told me of her plans 
and dreams. She always seemed to be 
involved in some type of introspection; 
always, it seems, trying to improve her- 
self mentally, spiritually, and physical- 
ly. It's been said she often went to Hon- 
duras in search of sanctuary and peace. 
I pray that she has now found it." 



Soul Reigns Jhanks To SPY 

New Series Features Records That Are Avaitible On CD For The First Time 



BY GAIL MITCHEU. 

LOS ANGELES— Calling all collectors, 
especially those interested in classic 
R&B: SPY Records, an affiliate of inde- 
pendently owned Brunswick Records, 
is launching the new compilation 
series "Ambassador Soul Classics." 

One of the key attractions of this 
series is that the R&B classics target- 
ed for release are, for most part, being 
made available on CD for the first time. 
Streeting May 21, the first installment 
of 'Ambassador Soul Classics" is 
derived fi-om the Warner Music Group 
catalogs as part of an agreement with 
Rhino's special markets division. The 
series' initial four titles are Dionne 
Warwick's 1975 album JYack of the 
Cat; Patti LaBelle & the Blucbelles' 
first Atlantic album Over the Rainbow; 
a coupling of two 1968 Atlantic albums 




by the Sweet Inspirations. Songs of 
Faith & Inspirations and What the 
World Needs Now Is Love; and the Sta- 
ple Singers' Let 's Do It Again, the 
soundtrack to the 1975 movie starring 
Bill Cosby and Sidney Poitier. 

Albums by Candi Staton, Debra 
Laws, Brenda Russell, and Change are 
being prepared for the next rollout. All 
releases feature digital 24-bit remas- 
tering, new liner notes by prominent 
R&B writers, and original cover art. 

"We started this series as a reissu- 
ing of original albums from the 
vaults of Warner Brothers, Elcktra, 
and Atlantic," SPY Records president 
Paul Ttirnopol says. "Rhino does the 
manufacturing: we do the distribu- 
tion and marketing. There's a 36- 
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Taking R to the stmts. During Nike's 
recent Peoples Jam at Southwest 
College in Los Angeles, youngsters 
were treated to a b-ball standoff 
between new-school rapper Snoop 
Dogg, left, and old-school funkster 
Bootsy Collins. 



V. 



month window of opportunity for 
collectors. Once that time period is 
over, it will probably be the last time 
these albums will be available on CD. 

"We have about 15 products cleared 
with Rhino right now," he continues. 
""As soon as we start getting those titles 
out there, we will approach other 
majors about their catalogs as well." 

"Ambassador Soul Classics " is the 



continuation of the "Soul Classics" 
series launched by noted R&B author/ 
milboard contributing writer David 
Nathan in association with Ichiban 
Records in 1994. A total of 26 albums 
were released through Ichiban. 
Nathan, who penned the liner notes 
for the aforementioned first four titles, 
approached Tarnopol late last year 
about continuing the series. 

'Through his Web site [Soulmu- 
sic.comj, David had been receiving 
requests around the world for these 
and other reissues," Timopol adds. 
'"We also talked to people at various 
retail outlets and from there figured 
out the most-requested titles." 

Brunswick Records is also prep- 
ping additions to its "Original Soul 
Classics" series, culled from its own 
archives. Coming in June are albums 
by Gene Chandler {The Girl Don't 
Care), TVrone Davis {Thming Point), 
and the Chi-Lites (4 Letter to Myself). 
Earlier releases include reissues by 
Davis (Car? / Change My Mind), Jack- 
ie Wilson (Higher and Higher), and 
the Artistics [What Happened). 
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NUMBER 1 

FEELS GOOD (DONTWOKRV BOUT A TMING) Naagllt) 


3 WMHUMbI 
By Habira Fsfluniig 3LW v 




3 




BAUIN" BOY 


No Good V 


2 




LIGHTS, CAMERA, ACTIONI 

UM'.iH^A. |^tnJ uwmi WOO 


MrChseks 9 


9 




BANG MY HIT Ro2elly Preuflls Da Fam Feimring Skubie Tha Ciko And Uniiliie 


5 

T~ 




DANSIN Wrr WOLVEZ 

r,i:J( ■ M, .:iOO 


StrifcSine v 


6 


MAMA'S BABY, POPPA'S MAYBE 


Graan Ey«z 


7 


7 




OH BOY7THE ROCIJUST FIRE) Carn'tm Faaliiring Jinli Sanlana v 




12 




1 NEED A GIRL (PART ONE) P. Diddy Faatnring Ushn & Loon 


M 

•-^ 

\ 


14 




PASS THE COURVOISIER PART II Busts Rliyinfs FaaUring P Diddy S Pkanall 


11 




V^ILL DESTROY 


LilRu 9 


13 




SHAWTY P-Lo Featuring LilRu AT. Supreme 




6 




DO YA THANG GIRL Beetaw 

EAIL ^ 11119 




10 




ONE MIC 

II. II . II iMi, i /.I 'i-r^i-.o 


N« V 


20 




PUTYOSETSUP Redd Eyen Featuring Jux 


mils ft Slanted Eytn v 


15 




DEAR GOD 


WiHie D 




19 




CAN 1 GETTHAT7II? 

EAi^i-.Jf.' S-1 800 


Bear Witnezl 


22 




TAKE YOU HOME WfTH ME A.K.A BOOY/GET THIS MONEY R. Kelly » Jiy-Z 

ni-ir Ail .■, iK'i Tf iiuMr-O 






PUT IT INSIDE Won-G FeaKiring Da 8rM 

I'.i. : -.iii-M --.e 


8 




HYDE HA 

II Ml mi»<nnFii[us • 


Bi| Logic 


17 




STOP PLAYIN' la«afl Agee Famring Mr. Low Down & Evol 

Kr,ii.iil|,iAip irj.'O 
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THINK BIG 

rii-'.'-,vv,i ;,.i.i,-oO 


Crimewsve 
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GRINDIN' 

1,-.- I..A . 1 ... ■ 'ii ■ O 


TheClipK V 


SATURDAY (OOOHI OOOOHI) Uidaciis Featuring Sleen Brown 1 
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FEEL THE GIRL 

tlil I fit! n'ttr* INTIRSCTM 0 


Ms. Jade 






STILL FLY 

.■.•,i...ii ■ „t„r- ...w.o 


Big Tymers 
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FOOLISH O AsfeMli 9 

IIIor[||ADDUGuU,lll]MU^.MD[aAJIGCl:JORIMM •MUKXRMIW JMI1fln*nJMG 


1 




2 




U DONT HAVE TO CALL 0 Uifew 9 


2 




7 




1 NEED A GIRL (PART ONE) O P. DMd| FaMring UilMr& Uom <9 
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PASS THE COURVOISIER PART 11 O Buito RhynM FMturtog P. Did«r& PInmll 9 

iftri-i 1 ■■■ ■ ■■■ I.I *jriFM- 


4 
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WHArS LUV? O FU Jh FaMnag AshiMi S> 

i'',DFiAPaj*iiti.ti;jfti4i:-<\(iiif«n.'i:jAriii>*<.Ai'wtKtP.:flii)i.* onRMRsaiMOauiriAnMm: 
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HALFCRAZY O Musiq 9 

r 1 1 "-IID[:H/.r,i;iVU6UllASFLW OiXF^Tlti'.tff^-ir.l'.t," 


6 


10 


9 




MAKIN' GOOD LOVE Awant 

■ ■ .!■ wmt:,ii)HVsmfli):-.ii.irj'-Mr,fi 


7 




12 


20 




wi GREATEST GAINER / AIRPLAY 

ADDICTTVE O Tralh Hwtt Featuring Rakni ■? 


8 


8 


10 




RAINY DAYZ Maty J. BIfo* Fraturing Ja Hult v 

1 :[]7-!..ii-n-.:. 'irRLrt;!)' McAAiaiMCi-ir 


8 


1« 


6 


6 




1 LOVE YOU O Failh Evan v 

EhJOv.iii ' "-.'" '.r w-A/<SASlST.MJAMS0VJiaP£USmNGS1(EfillHa>U> O i' ■ 
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It 
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ANYTHING Jaharni Featuring Nut 9 

lAHif^--, t On-Ftf WUilL-.rV^aHV.i'iM^KMJS 


6 




7 


4 




OOPS (OH MY} O TwaM 9 

I»,ffi.l|JUJ-JlCKf 'i-MIlSl('l •TWeOlOMNKmtirTMinB-XEe 


1 


<9 
O 

(D 


13 
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OH BOY 0 (^'ron Featuring JimIz Ssirtana v 

■:i;.^=..i.'- r "r .-■.li'iijV^fmr.OI O'' - 'f -'.in ■ jam '.■•.'*4- in rvn; 


13 


15 


19 




DOWN A** CHICK O Ja Ruls Featuring ChsHi 'Chuck" Battimort -9 

L6»ni J"'> i-M-^i.l.' lL*^PJ.'lt,1.Ar4[.i • MURDtA INOOEt JAM WMr.'KUM6 


14 


16 


24 




GOTS TA BE BZK 9 

i>iriif,r.EFtPO:^':|Mi.iA.sow ^ DrnvJASMiSrHHf 5«js«ll Of!-r,M6t*ii;)jir 


15 
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SATURDAY (OOOH! OOOOHI) O Ludacris Featuring Sleepy Biowii 
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ONE MIC O Mas V 


17 
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AWNAW O Nappv Roals « 
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STILL FLY O BigTrmers 

■.'1 ii .■ . "t,i ■ a iwrwsi ■ t:,.'"- .tsyj 
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FULL MOON Brandy 9 

M C- 1 • . W C 1 V. 1 e A ■ , r. AlflUM cu? 
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MORE THAN A WOMAN Aaliyah V 

inriiiii.v.r ■-r..-.-;^r » BLWXCWWr AISUM rJO 
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SOMEONE TO LOVE YOU RallEMb V 

CftOCwnrri t.TW ■ ■ EPCWBOMCUr 


22 
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LIGHTS, CAMERA, ACTION! O Mr. Chaaks « 

i-'.h. .1.., . i 1 . ... 1 .■.APOfiJi.l WHM'Ji BOOIW.ntSA! i'*!^! 
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THIS WOMAN'S WORK Maxwall -9 

IWJSZEo-li'J^Mi COUlMBUtl>«A^t!>JMCUT 


16 
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35 




SAY 1 Yl Yl Ying Yang Twins -9 

BUI IN i2I -.1 i-f-. COUlPAfUl.'ft THE flMJ AtaLM CJl-^L'i jl 
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WHAT IF A WOMAN Joa 9 

AUSTAfUOi u tHOkUSJSKJNhCRAGORaOM JMAIBUHCUT 


26 


27 
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NOTHING IN THIS WORLD Kaha Wyatt Featuring Avant V 
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WELCOME TO ATLANTA Jeimaina Dapri & Lulacris si 
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AIN'T IT FUNNY JamMar Lopez Feataring Ja Rate ^ 
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GIRLFRIEND O 'N Sync Featuring Nelly 9 

'1 ' iii':.'.-r.r:n'irjip'.'/ijiAwsi ooo nm- 
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YOU KNOW THAT 1 LOVE YOU O Oonell Jonas V 

"M ..-■in -1 i.v,v. :MSOIAM.RSMmi » J'l" f " ■ .ViSTA 


32 


33 


31 
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ROC THE MIC Baania Sigel & Freeway 9 

■ ■' . fsJ[■:.l^ 1 5A.wwh Hnr A-tp.iA'Cfr iAwjoiffcTftW:* curwAC 


16 
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HOT IN HERRE Nelly V 
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QUIK COMES ACAIN: A decade deep in 
this business, DJ Quik has a pretty 
good idea of how things work. So it 
was only a matter of time before the 
Compton, Calif., native took matters 
into his own hands and started his 
own imprint. Euponic. Teaming with 
Tony Lane of Laneway Records and 
Paul Ring of Bungalo Records, the 
imprint's inaugural relea.se will also 
serve as his sixth .solo effort, Under the 
Influence (June 4). 




"I was already recording the album 
before I did the Bungalo deal," Quik 
says. "I did the album without being 
under the duress of any record- 
company guidelines or deadlines. 1 did 
it like a free artist, like I did when I 
recorded my first record. Three quar- 
ters of the way through Irecording], I 
started shopping the album, because I 
knew it was pretty good. As a matter of 
fact, it's some of my better work be- 
cause of the direction I'm taking with 
the technology and sound, as well as 
the material and lyrics. 

"1 knew it would work better on an 
independent than it would on a major, " 
Quik adds. "So I sought out some peo- 
ple and narrowed it down to a couple. 
I ended up choosing Bungalo only 
because those arc my home boys." 

Distributed through Universal Music 
and Video Distribution, the 14-track set 
features a diverse roster of guests that 
includes Dr. Dre and 1<ilib KwelL 

"This record was a magnet for diver- 
sity," Quik says. "I totally appreciate 
what Talib does. I actually broke one 
of his records I "The Blasit") on my 
radio show in LA He heard about it 
through the grapevine, so we met and 
talked, and as result, we built |a rela- 
tionship]. I did a record with him for 
his label, and he gue.st-starred on my 
first endeavor as an entrepreneur. Dre 
produced 'Put It on Me,' a serious 
record that everybody loved, and he let 
me put it on the album. Then there's 
Pharoahe Monch, Shyheim, AMC, Hi- 
C, El DeBarge — a lot of people on this 
record who make it what it is." 

The first single from Under the 



Influence will be "TVouble." In addition 
to his forthcoming set, Quik is also 
experiencing a resurgence as a pro- 
ducer. As the knob-turner on "Addic- 
tive," the ultra-hot debut single from 
Aftermath artist TVuth Hurts, Quik 
proves he still has some tricks up his 
sleeve — even if they stump him. 

"When I first did that beat, it was so 
tight tfiat I couldn't even think of what 
to write to it, " Quik says when asked 
why he didn't keep the Hindi-influ- 
enced track for himself. "It was just 
hard to figure out I knew it was a hit; 
I just didn't know what to write to it I 
let a couple of friends hear it. and they 
were freaked out about it, too. But we 
still couldn't come up with anything. I 
gave the CD to Thith, who is like my 
sister, and she took it to Dre, who liked 
it. They took it all the way there." 

PURPLE RQGN: A few weeks ago, Words 
& Deeds reported the signing of I lous- 
ton-based rapper lil' Flip to Loud {Bill- 
board. Feb. 16). Well, Lil' Flip isn't the 
only upcoming Houston MC primed to 
make his hometown proud. Fellow 
Screwed Up Click affiliate Big Moe is 
making an impression on the hip-hop 
game with his recently released Wrek- 
shop/Priority debut. Purple World. 

Released .\pn\ 23, the 22-track set 
features Houston's signature "screwed 
up" sound, which was made popular 
by the late DJ Screw. 

" 'Screwed up' means "slowed 
down,' " Big Moe explains, "it's just 
another term for slowed-dmm music 
or music on a slower tempo. It got big 
out here when DJ Screw came out, and 
a lot of people began listening to their 
music that way, as well as listening to 
the regular version." 

Moe credits Screw with giving many 
of Houston's up-and-coming acts an 
opportunity to be heard. "He gave peo- 
ple another outlet The majority of the 
people who came out through him 
weren't really thinking about careers 
in music, but messing with him, 
careers were made overnight. His 
music was going good, and people were 
hearing our voices on it It gave us a 
chance to get known. I always wanted 
to be in the music business, but I was 
going to he a .singer. When I hooked up 
with him. he gave me another way." 

Big Moe first hooked up with Screw 
on the lattcr's 3 'N the Momm '. "1 did 
a singing and rapping-type thing like 
Nate Dogg, " Big Moe says. ""I went on 
and took it from there. I just wanted to 
sing about what's going on out there 
instead of love ballads." 

DEDICATION: This column is dedicat- 
ed to the memory of my mother. 
Juanita M. Hall. Your love, wisdom, 
and spirit will always be with me. 
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T.L GHnO-VISIOKIMtliAMSTAdlWI/an 




I'ri Serious 




27 


23 
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SHARISSA wDiDwxo»iuuunG ii2Wiimd 




NoHalfStsfplR- 




77 


56 






SOUNDTRACK suP-N-suKNOiiiNEWUNEniMnuii 




AH About The Benjamins 


12 




19 


19 




OL' DIRTY BASTARD ta mmMtninnwnm Til* Trials Atd Tribulatioas Of RittStll Jom* 




6> 


79 
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FABOLOUS* KSEHTST0MU<UEl(IKASSn*JtIGl1L3inU» 




Ghetto Fabolous 


2 


32 


34 




SIR CHARLES JONES MMDisnAsiMomKJnt 




Lova Machint 
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28 


79 


67 






DESTINY'S CHILD MusicwORiivcouiMeMiK)i*.ai6tijiEanuii 




This Is The Remix 






28 


25 




INFAMOUS M06B iMssoruNQsmDiiiainiNj* 




Special Edilioa 




80 


85 


70 




PRETTY WILLIE □z'MPUBuc'UNmHSAt ainatnWRe lun coi i 




Enter The Lite Of Suella 


38 




31 
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ALICIA KEYS A* jmoiwiiw 




Songs In A Minor 




81 
82 


81 


67 




JAGGED EDGE A sosoDEJVCOiuMBiAMis-itRGn2«ia>Ta«i 




Jagged little Thrill 


2 




18 






MICHELLE WILLIAMS Mii£Kwoiiui.aiujuew««racKniMEQnuii 




Heart To Yours 


18 


78 


74 




BONEY JAMES wahnerbros «ihii7«cdi Rido 


27 




29 


26 




MAXWELL A cnuMBunia'AiReiiiMiQ/iaao Now 


— 


83 


86 


94 




DIRTY SOUTH HARDiHrr wsTwniiVTUirMCDia 


Ever 


ytfMng's Goa' Be OHferenL. 


51 




34 


63 




WOODY ROCK GO£POCENiM:nnvzoMU(tiwifan« 




Soil Music 


34 


84 


76 


81 




8BALL jcoHMCSBViNTfRscopEiDNnaaai Almost FMDOatt 






27 


23 




KEKEWYATT« mcaiimo-iiiwiuh 




Soul Sisla 




85 


91 


88 




MASTER P NEWNa[iiitrT;iJNMnsAiwBniUMRCii29viBiii 




GanMFnca 


12 










FROST HIT a LICK imntocii ttrn cdi 




Still Up In Thts 


36 


86 


8S 


77 




JILL SCOTT * KiDOEN BEACH MtsafPic lua/isai 




Experience: JiH Scott >2Sf 












S GREATEST GAINER 


5 






87 


70 
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37 
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JOE* JM 417WZOMeAII]WtB9il 




Batter Days 


3 


o 






NON PHIXION ur«ci£HCMiEino*juwsPfEOinjicoia 




The Future Is Now 


88 


.4 


33 


26 




JENNIFER LOPEZ A EPiciun-iiinEaiiw 




J To Tha L-0! The Ramixes 


1 




99 


93 




PROJECT PAT* HYPNOTIZE umD&aauoi)utKninEQn)3» Misti 


Oont Play Everythangs Workin 


2 




40 


35 




UL BOW WOW A SOSODEFttOllMBIAHtltCHDIIinEIVaM 




Doggy Bag 


2 


G!> 






KHIA FEATURING OSO oiRTYDowttiftijrwTTMisiuNCOi 




Thug Misses 


90 




36 


44 




IMX TUG MMNEW LINE limil 911 IMx 


26 


91 


82 


84 




SOUNDTRACK imam mouoiD imcK iiui bhiiv Tbna 6 Khfii ft HypaMin 


MiM 


s Pm«MK Cheicn — The /Ubam 






46 


48 




CHOOBAKKA big oadbt Tiaoiiitai cm t 




My Tim 


41 


92 


90 


76 




ICE CUBE pmaRnY?NiivcAmoi(i)wuit 




Greatest Hits 


11 




39 


39 




INDIA.MIIE A MoiDWNounirAMMiiuwiua 




Acoustic Soul 


3 


93 


92 






MR. COOP (uTOMamm wAJH 




The Chosen One 


92 


■13 


42 


43 




N*E*R*D* viRG«fii«iiiotiai 




In SMrch Of.- 


31 


& 






VARIOUS ARTISTS suMtHUuHnnriiaMOit The BM 


Of 


fuewetouai Z Gr»atest Hits 


94 




35 






BRENT JONES + T.P. MOBS HoiTiiouEii»miiwi!osPCLiiiitrM.MA beaultful 


35 










NATURES PROBLEM lowkeviiiuii whm 




The Future 


69 




43 


46 




RES MCA nnia* ibmuw t 




Howl Do 


43 


96 


72 


69 




SADE * EncmnniBaEii'Uia) 




Lovers live 


5 




38 


41 




JAGUAR WRIGHT uonvt iimmkawwiim 


Diaii 


b Dutasions And Decisions 


16 


97 


80 


78 




THE ISLEY BROTHERS FEATURING RONALD ISLEYAKA MR. HOGS A aum 


ms* 


mwrsonni^nni* EMmI 


1 




30 


32 




KHIA FEATURING DSD DiiiTvoomi«in«CDi« 




Thug HIQssas 


30 


98 


97 


99 




MUSIQ SOULCHILD A HFsouiMnsMDjMGinwiTw Aijuswanasaing (lJust WntToSing) 


4 


,49 


48 


45 




OUTKAST A ARISTA issriiuwiUB 


Big 


Boi & Ore Presents. OutKasi 


4 
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JERMAINE DUPRI sosooU'CKuMBiAtatso-'CRGiuMEa'titft 




Instructions 


3 


55 


52 




YOLANDA ADAMS tUKiusaafUCiizwiawi 




Believe 


7 




94 


- 




JIMMY SOMMERS hignehoctave jAznasiiviniiN i ni i > 




360 Urban GrMVt 


94 
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LAURYN HIU. A" Ki»fhu>;stxnjlHHnnaiftni9iia'iiwi The Miseducalion 01 Laurvn Hill 


113 




3 


THE NOTORIOUS B.I.G. ♦ ' eaouc ^wtf,AmsT*ni»«i«i 


Lite Atler Death 








1-. 


MARVINGAYE uj.:-. -mmitinm ThleillllMiniaCiYClMCaaiiiMnlifsThiMillinumMeaMVotMl 


8 




1 


2PAC A' [i|..i,.»i«™.-,.;itn".»JM.i 


All Eve; On Me 


316 






1^ 


NAS A .iiueiAiTi^^-.^-HGnonLU'tot: hWasWrillM 


82 




5 


2PAC A' Ai.w=-ir'ATHF;rA«ifLUi- %rEHsr.OPi(is«)t». 


Greatest Hits 


175 




1 I 


ALGREEN A ■« i"i <--b' st.io inmrApiir. .i.r.i GraatMHHs 


374 




? 


THE NOTORIOUS B.I.G. A . ..s im inrwsiiiiiaioi 
MAKAVELI A .'»|TW 


Ready To Die 
Tlw Don Killuminati: The 7 Day Theorv 


343 
202 








JAY-Z A ... Vol. 3... Life And Times 01 scarier 
BOB MARLEY AND THE WAILERS ♦ <»iGaNB,isuADMnn-iiuju6<ii»Tisi) Legend 


81 

2E9 




t 


2PAC A ■ .. 


Me Aqains! The World 


296 


1 




^ 


MARYJ. BLIGE A < . . im . What s The «11' 


116 




10 


BONE THUCS-N-HARMONY A' ■uiHitssaurcK.KOiann 


E 1999 Etetnal 


220 






LUTHER VANDROSS • ...>ifi[ caiaiin GreatestHits 


11 




9 


NAS A '1. '. .'MSqim 


lllmetic 


45 






TLC A 1 ^ ^ Fanmail 


60 


9 


_e 


JAY-Z A .'. l.iiAE't<lORIt><»ir.OtPII1Xitltai;IG»l 


Reasonable Doubt 


229 
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DR. DRE A HUM... The Chronic 


274 






TIC * ' ...™,si»,n»„.i 


CralyseXYCool 


90 




15 


JUVENILE A . M.t'iua iu>u ii«.ws.).-».H 400 Deaiee; 


175 


Hk 


"12 


DR. DRE A ii'MAT.i(ioiM-.iM(ft.<;co«^li}i«'i*1« 


Di Die — aMI 


115 




22 


THEJACKS0N5 TheBestOITheJackswSZOIhCenlury Masters The MillenniumCaMectian 


5 


■ 


7 


MR. BIGG ...J 11. :•■■!"■ » ». «i 


Only II U Knew 


6 




IR 


THE TEtilPTAllOMS * Ike Beit Of IWTdnplalians nth CenlurrMntertTlieMitlenftiun Collection Volume 1 ltie6Ci 


10 
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CHIHUAHUAS & CHINESE NOODLES: 
The B-52's couldn't have come 
along at a better time. For many — 
including this fan, who grew up in 
Cleveland in the late '70s — the 
group not only made some of the 
best dance music around, it did it 
in a way that encouraged and em- 
braced individuality. 




In the land inhabited by the B- 
52's, it was OK to follow the beat of 
your own drum. If you recall, it was 
band ringleader Fred Schneider 
who shouted on the early track 
"There's a Moon in the Sky (Called 
the Moon)": "Don't feel out of 
place/'Cause there are thousands of 
others like you." 

Yes, with band members Kate 
Pierson, Keith Strickland, Schnei- 
der. Cindy Wilson, and her brother 
Ricky (who died of complications 
from AIDS in 1985) leading the way, 
we were free to be, you and me. And 
as with any band, we all had our 
favorite member. Mine was, and 
remains, Ms. Wilson, a fierce ruling 
diva for sure, and the singer of such 
gems as "Give Me Back My Man" 
and "Ain't It a Shame." 

"Oh, those early days were spe- 
cial," Wilson says over lunch at a 
midtown Manhattan restaurant. 
"But at the time, I never realized 
our music was having such a pro- 
found effect on people and their 
lives. Not until much later (at the 
fifth annual Party out of Bounds 
convention held three years ago in 
Athens, Ga.), when fans were telling 
me stories, did I see what our music 
meant to people. It touched me and 
meant a lot to me." 

In New York for a week of corpo- 
rate-sponsored performances, the 
B-52's are gearing up for a fast- 
approaching summer tour. "We're 
still having a good time performing 
as a band," Wilson says. "Each show 
is like doing a somersault: You al- 
ways want to get it right. And just 



when I think I'm getting tired of 
'Rock Lobster,' I'll look out into the 
audience and see how such a song 
makes our fans all energetic and 
enthusiastic. Before I realize it. I'm 
feeling the same way as the fans." 

In the fall, Warner Bros./Rhino, 
which released Nude on the Moon — 
The B-52's Anthology earlier this 
year, will begin reissuing the band's 
back catalog (completely remas- 
tered and with bonus material), 
beginning with The B-52s, Wild 
Planet, and Whammy! Yes, 25 years 
after making their live debut at a 
friend's Valentine's Day parly in 
Athens, the band is most definitely 
alive and kicking. 

"I'll never forget that first show," 
a smiling Wilson recalls. "The cos- 
tumes, the wigs — it was all about 
having fun. We were friends having 
a good time." Months later, the 
band trekked to New York, where it 
played Max's Kansas City. "We were 
so off the map that the New York 
crowd didn't know what to make of 
us." .she says. "They were fascinat- 
ed, yet they maintained their pos- 
ing. Fortunately, we brought along 
friends from Athens, who partied 
while we performed." 

Now, after 10 offerings from the 
B-52's — encompassing full-length 
studio albums like 1986's critical- 
ly misunderstood but fan favorite 
Bouncing off the Satellites. EPs, 
and two greatest-hits collections — 
Wilson, happily married with chil- 
dren, is embarking on the next 
phase of her life. 

On Saturday (4), Wilson, sans 
bongos and tambourine, is sched- 
uled to perform an acoustic set at 
Atlanta's annual Music Midtown 
event, which will be broadcast live 
via Turner South. Accompanied by a 
harp player and an acoustic guitarist, 
Wilson says she'll perform "Ain't It a 
Shame" (sigh), a rearranged version 
of "Roam," and two new self-penned 
songs: "Ricky" ("my spotlight song") 
and "Glittering Children " ("It's me 
being motherly and spiritual"). 

"With this performance, I get to 
stretch and mature as an artist," the 
singer notes. "It also gives me the 
opportunity to showcase my origi- 
nal songs — and to croon." 

According to Wilson, the B-52's 
won't be recording a new album any- 
time soon. She says this is because 
of logistics ("We no longer all live in 
the same place") and the recording 
process ("Even though our music is 
very homegrown, it's actually a labo- 
rious process for us"). But she adds, 
"I am recording a .solo album." 



Doc Martin's 'Sound' Stylings 
Comprise New Classic Series CD 



BY CRAIG ROSEBERRV 

NEW YORK — There's a reason why DJ/producer/remix- 
er Doc Martin has aligned himself with London-based 
Classic Recordings for the release of his new compila- 
tion. Sounds You Can Feel, due May 28 (one day earli- 
er overseas) and distributed by New York-based Studio 
Distribution in North America. 

"I was so excited and honored when Leon |Oakey, 
manager of the Classic label] approached me to put this 
mix together, " Martin says. "We share a similar musical 
aesthetic. Classic's catalog is as diverse as the sets that 
I play. They gave me freedom to do 
whatever I felt was the perfect rep- 
resentation of my sound." 

Sounds You Can Feel, the .second 
installment in the label's trans- 
Atlantic DJ series (following last year's 
double-disc set, Thanks for Coming 
By . . ., mixed by Luke Soloman & 
Derrick L. Carter), is the house music 
mainstay's first mixed compilation 
since his 1996 collection. Unlock Your 
Mind, on Moonshine Music. 

A musical celebration that cohe- 
sively glides through the vast 
panorama of dance music. Sounds 
You Can Feel is a wildly colorful and 
deliberately quirky, electronic-laced, 
soul-infused, jazz-disco confection. 
Much like his live DJ sets, it encap- 
sulates Martin's Utopian view of dance music: "When the 
music's good, it's all one and the same." Highlights 
include Martin's exclusive remixes of Blaze's "Lovelee 
Dae," Blakkat Featuring Mark Bell's "Deeper," and the 
Barrio Brothers Featuring TVoy Dillard's "Hold On." 

UNSUNG HERO 

According to Martin, this beat-mixed set is the first 
of many planned projects between himself and Classic, 
whose esteemed and esoteric roster includes a diverse 
collection of artists, including DJ Sneak, Tiefschwarz, 
Isolee. and Blaze. 

"Doc is an incredibly talented and eclectic DJ. We 
really wanted to bring him into the family fold," Oakey 
explains. " His sound has always avoided pigeonholing 
and upheld our own credo to release good, timeless 
music, regardless of the style." 




A cornerstone of the West Coast's early-'90s seminal 
rave/warehouse underground scene, Martin (aka Mar- 
tin Mendoza) is one of house music's most dedicated 
and largely unsung heroes. He maintains a demanding 
schedule, dividing time between his Los Angeles-based 
record shop/label Wax Records (which he co-owns with 
Chris Pochino); his family; and his recording/DJ career, 
which involves bi-monthly DJ residencies at London's 
Fabric club and at Classic's night at the End. 

A few years ago, Martin's career was put on hold when 
he was dealt a life-threatening illness: pancreitis. Still recov- 
ering, it's Martin's enduring spirit, 
along with his adventurous approach 
to all things music, that has garnered 
him accolades from such formidable 
dance music pioneers as Danny Tena- 
glia. King Britt, and Josh Wmk. 

"We have all heard the word 'jour- 
ney' used to describe the experience of 
listening to music played by DJs," 
explains Craig Richards, resident DJ at 
Fabric. "In the case of Doc, the word 
'journey' actually has meaning, because 
when he plays records, the listener is 
taken on a journey where a variety of 
sounds, tempos, mocxis, and musical 
genres are experienced. It's a journey 
where soulful house appears to be psy- 
chedelic and where cold, bleepy elec- 
tronics feel warm and welcoming." 
"There's been this misconception that I'm this big 
rave DJ, " Martin says with a laugh. "I've always found it 
ironic that I've been labeled that when, in reality, I was 
always the house DJ for the raves." This is a myth Clas- 
sic hopes to dispel. 

Oakey says the label will heavily market the disc with 
the help of street teams in key regional markets like New 
York; Boston; Washington, D.C.; San Francisco; and Los 
Angeles. "Our focus is building gra-ssroots support from 
DJs. clubs, and dance/electronic music tastemakers," he 
notes. This will include servicing them with a DJ-friend- 
ly limited-edition triple vinyl-pack of the album. 

Martin, who is managed by Amanda Eastwood of \jon- 
don-based Treacle Music (she also handles his interna- 
tional bookings; Pochino takes care of North America), 
will embark on a DJ tour in support of Sounds You Can 
Feel. Dates and cities were being confirmed at press time. 



• 2 Many Dl's, As Heard on Soul- 
wax Pt. 2 (PIAS Recordings U.K. 
album). "Mte 45 or so musically dis- 
parate tracks, smash them into a 62- 
minute DJ set, and voila. you have 
this mind-numbingly twisted disc. 
At one point. Prince's "Kiss" slides 
into Divine's " Step by Step," which 
becomes one with Felix da House- 
cat's ' Silver Screen Shower Scene." 
At another genius moment. Des- 
tiny's Child's " Independent Women 
Part I" cavorts with lOcc's "Dread- 
lock Holiday" before seamlessly col- 
liding with Dolly Parton's ""9 to 5." 
Also receiving love is Kylie Minogue, 
whose "Can't Get You out of My 
Head"' (a hidden track) is given the 
electro-cution of a lifetime. 

• Brandy, ""Full Moon" (Atlantic 
single). U.K. production outfit Full 



'Hot Plate] 



Intention injects the title track from 
Brandy's latest album with ample 
house attitude, replete with a rub- 
tjery bassline and sparse piano work. 

• Mary Maiy, "In the Morning" 
(Columbia single). R&B/gospel duo 
returns with this fine preview of its 
forthcoming sophomore outing. Re- 
mbier Maurice Joshua offers two dis- 
tinctly different journeys: classic (the 
Nu Soul mixes) and progressive (Nu 
NRG mixes) house, the latter tailor- 
made for radio and big-room clubs. 

• Anastada, "One Day in Your Life" 
(Daylight/Epic single). If that mirror 
ball is a bit dusty, rest assured: It won't 



be, after a couple spins of this disco- 
embellished winner. A first glimpse 
into the artist's second album {Freak 
of Nature, due this summer), the 
buoyant "One Day" receives delicious 
restructurings from M*A*S*H, 
Almighty, Eric Kupper, and Hex 
Hector & Mac Quayle. 

• Robert Owens, Love Will Find 
Its Way: The Best of Robert Owens 
(Unisex/Demon U.K. album). Owens 
is one of clubland's most gifted male 
vocalists and one of house music's 
true pioneers. On this two-disc set, 
he is properly served. Choice cuts 
include "I'll Be Your Friend," "Bring 
Down the Walls," and "Tears," pro- 
duced by, respectively, David 
Morales, Lany Heard, and Frankie 
Knuckles and Satoshi Tomiie. 

MICHAaPAOLEHA 
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iSI NUMBER 1 SSf 


t VkA Al IWiet I 
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5 




CAN'T STOP DANCIN' GMHMUDousaksmcnYwfTMM 


Inaya Day 
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4 




ESCAPE (REMIXES) KnnscoRpmii 


Ewique tglesias *s 
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5 


7 




FIRE laMMveavsKMRtAetizmOMurrsDY 


Doles 


>— i 
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5 
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THEY-SAY VISION (DANCE REMIXES) uanum 


Rn9 


8 


9 




TO GET DOWN <i»tici>7ii 


TimoMiHV 


1 


2 




AUVE (Muetni&aNuuit 


Ktvin AtfiMcs v 
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6 




FLAWLESS oRoowaousmsmicnvnifnMM 


TbiOnn 




9 


3 




WISH 1 DIDN'T MISS YOU (THE REMIXES) jtiis 


Angie Stone 


9 


12 


21 




SOAK UP THE SUN (VICTOR CALDERONE ft MAC QUAYLE MIXES] 


uMWMamiiRsan Sbiryl Craw v 
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IT'S GONNA BE...(A LOVELY DAY) UDaoouiBincixiwciivKiK 


BraiCKcio & Atsher 


20 


28 




BC.ANGELED lOGCMOtwnooic 


Jam & Spoon 


12 


14 


20 




FOR A UFETIME (ALEX GOLD REMIX) tiw,mmtmm 


Ascension 




10 
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NO MORE DRAMA (THUNDERPUSS REMIXES) mAma 


Mbry J. Bl»ge <Q 




13 


19 




IF YOU FAU (THE M.A.S. COLLECTIVE MIXES) Muiiu»it> 


Ad Rneni 




22 
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FUNNY CAR rostmosmmoanM» Morel 


16 
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GET DOWN MASSIVE mswmmttmtMimKnH 


Fnitstyttfi 
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MINDCIRCUS (REMIXES) ncnvimns WiyOatWntNaMringTricIl Ue Kelshall 
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INSATIABLE (REMIXES) cawMMa 


Darren Hayos v 
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THE MORE 1 LOVE YOU iMoaviLKioiisavsincnTHMTiMM 


MFF FMliiring Andrea Martin 


20 
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UNDERNEATH YOUR CLOTHES (REMIXES) mzmc 


Shakira v 
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DAYS GO BY rnmnaTnuwna 


Dirty Vegas 
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26 
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WIUI? nawsnss 


Ian Van Dahl v 


i 


18 






MOUNTAIN TOP jtumANTou 99tb Affair Fsaluring Ljtaiua Wotare 
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JOIN ME nxKMEHSVOWOMTmiawnus 


Ljghtfofce 
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rrs AUtlGHT (MOTHER PRESENTS HARDER DEEPER MIX) UMesirinnin Shaaia twain 
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PURPLE GOD GusssupnHcDi Anay 
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PRECIOUS HEART mowsukimi 


Tall Paul 










HOT SHOT OFBMT 
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HELLA GOOD (ROGER SANCHEZ REMIXES) iininston «<ou3 


No Doubt 


29 


37 


46 




FOR AU TIME (REMIXES) DnuMMiunn 
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SONGBIRD: For a country singer, Kel- 
lie Coffey has a very nontraditional 
background. Few country artists, for 
example, could say they signed their 
first publishing deal at a kosher Chi- 
nese restaurant in Los Angeles called 
Ghengis Cohen, 



During the several years Coffey lived 
and vmrked in LA, she beefed up her 
resume with such impressive creden- 
tials as singing backup for Barbra 
Streisand's millennium album and 
concert in Las Vegas, touring with 
Melissa Manchester as a backing vocal- 
ist, backing Randy Newman on the 
2001 Academy Awards, and writing and 
performing songs for TVs Walker. Tkxas 
Ranger. Her recorded vocals can be 
heard during shows at both Walt Dis- 
ney World and Disneyland, as well as in 
a current Di.sney marketing campaign. 

The Oklahoma native jokes that 
despite a longtime dream of becom- 
ing a country singer, being "direc- 
tionally challenged" caused her to 
move to LA rather than Na-shville at 
first. But she says her time out We.st 
gave her confidence in her talents. 

But after making the move to 
Nashville, Coffey let her country roots 
shine through. She began getting 
noticed on Musk Row for both her emo- 
tional, Faith Hill-style vcxals and her 
songwriting talent The Wamer/Chap- 
pell writer co-authored seven of the 
songs on her BNA Records debut album, 
Wien KjuiUeAkt/toAfe, which streets 
May 7. The co-writes include "Outside 
l^ooking In." recorded as a duet with 
Lonestar's Richie McDonald, and the 
first single. "When You Lie Next to Me," 
which is No. 20 on the Hot Country Sin- 
gles & TVacks chart 

Like many writers. Coffey's songs 
are autobiographical. She says. "1 tend 
to write [about] where I am in my 
life." The breakup of a relationship 
during her .senior year in college got 
her started with writing heartbreak 
songs. Now happily married, Coffey 
writes songs, such as the romantic 
"When You Lie Next to Me," tliat come 



from a place of contentment 

Coffey says that song helped her land 
a record deal and set the agenda for the 
rest of the album, which was produced 
by Dann Huff. "|RCA Label Group 
chairman) Joe |Galante| has never 
wavered in thinking of it as a jumping- 
off point" she says of the single. 

Coffey describes her sound as "soul- 
ful country music and heartfelt, real 
songs." In selecting the tracks for her 
album she "wanted the songs on there 
that would move me and touch me. 1 
feel like the songs are little snapshots 
of who I am and what's in my heart." 

Coffey spent 1 1 weeks touring more 
than 100 country stations to introduce 
herself and promote the single. She'll 
spend the summer performing at sta- 
tkjn-sponsored shows and hopes to join 
label mate Kenny Chesney on tour for 
alx)ut 60 dates next year. They share 
the same manager, CBnt Higham. 

SKNMGS: Fornier Giant Records artist 
Clay Walker has signed with RCA 
Records. In his eight years with Giant 
Records, Walker notched four plat- 
inum and two gold albums, according 
to the Recording Indu.stry Assn. of 
America. On the Billboard Hot Coun- 
try Singles & TVacks chart. Walker has 
had 13 top 10 singles, including sbt No. 
1 tiits. He briefiy shifted to the Warner 
Bros, roster after sister label Giant shut 
down last year Walker Is now managed 
by Bob Titley of TEA Entertainment 
after splitting with longtime manager 
Erv Woolsey several months ago. 

Veteran artist John Anderson has 
signed with Audium Records. Anderson 
first broke on the Billboard charts in 
1977 on Warner Bros, and has since 
recorded for MCA BNA, Mercury, and, 
most recently, Sony. He's notched five 
No. 1 singles on Hot Country Singles & 
TVacks. His most !>ucces.sful album was 
1992's double-platinum Seminole Wind. 

Lucky Dog artist Detyl Dodd has 
signed a management agreement with 
Ben Emng of Envoy Communica- 
tions and a booking agreement with 
the Bobby Roberts Co. 

ONTHE ROMt Country Radio Broadcast- 
ers (CRB) executive director Paul ADen 
has resigned, effective Aug. 18. Allen, 
who has been at the helm of CRB for 
seven years, plans to pursue a doctorate 
of economics degree while teaching at 
Middle Tennessee State University. 

Pam Russell exits her position as 
VP of national sales at MCA Nashville, 
where she has worked since 1986. 

Michael Gray joins the Country 
Music Hall of Fame and Museum as 
an associate editor He was previously 
with Countr>'.com. 



'Stars'PayTributeTo Willie Nelson 



BY DEBORAH EVANS PRICE 

NASHVILLE— "I was knocked to 
my knees," Mercury Nashville 
chairman Luke Lewis says of at- 
tending the taping of Willie Nelson 
& Friends: Stars & Guitars. "It 
made me feel like a fan again. I for- 
got all about being in the record 
business for a couple of hours." 

Recently taped at Nashville's famed 
Ryman Auditorium for a two-hour 
special airing May 27 on the USA Net- 
work, the event featured an all-star 
cast paying tribute to the legendary 
Red-Headed Stranger Emmylou 

Harris, Keith Richards, 

Matchbox TNventy, Jon Bon 
Jovi, Richie Sambora, Dixie 
Chicks, Ray Price. Lee Ann 
Womack. Toby Keith. Ryan 
Adams, Brian McKnight, 
John Hiatt, Aaron Neville, 
Sheryl Crow. Norah Jones, 
Patty Griffin, 1 lank Williams 
III, and Vince Gill participat- 
ed. The calibre of talent on 
the guest list is a tribute 
to the impact the veteran 
singer/songwriter (who 
turned 69 April 30| has had 
on American music. 

"He's been doing it longer than 
I've been alive," Matchbox TWenty 
frontman Rob Thomas says. "He's 
crossed so many generations, so 
many genres. He's one of the great- 
est songwriters, and he's always 
been a hero at taking songs he did- 
n't write and making them his own. 
There's something about that voice 
that makes it unmistakable every 
time you hear it. And he writes just 
the most timeless songs." 

The event gave participants a 
chance to honor NeLson and create 
some pretty substantial musical 
memories. "Jamming with Keith 
[Richards] was pretty fun." Adams 
says of performing the Rolling Stones 
hit "Dead Flowers" with Richards, 
Nelson, and Hank III. "I'm just 
thrilled to be a part of this whole 
thing . . . [Nelson) is my grandmoth- 
er's favorite singer so I was exposed 
to [his music] growing up ... I don't 
think anybody writes songs, plays 
guitar, or sings like him, " 

Bon Jovi readily accepted an invi- 
tation to join in, calling Nelson "a 
legend, an icon, and a gentleman." 
Sambora and Bon Jovi joined Nel- 
son to perform "You Were Always 
on My Mind." 

"I just went with what my gut told 
me." Bon Jovi says of selecting the 
song. "It was my little way of saying 
I wanted to do something that Elvis 
did in a place where Elvis got thrown 
out. It was my rebellious moment " 

Samtwra feels Nelson recorded the 
definitive version. "The first time i 
heard that song was probably when 
Elvis did it, but I think Willie had the 
most poignant effort on that piece of 
music," he .says. "[With] his reading 
of it, vou felt what the words meant 



more than anybixiy else who has done 
that particular sung. Willie sings it, 
and the story goes right to the heart" 

SMOOTH SAIUNC 

The consensus among the packed 
audience was that this was the most 
musically satisfying and technically 
proficient TV taping ever done in 
Music City. In fact, only one song had 
to be repeated during the evening; 
Harris and Dixie Chicks doing "Roses 
in the Snow." But after the second 
performance, audience members 
were yelling requests to hear it again. 




FROM LER. SAMBORA. NELSON. AND BON JOVI 



Willie Nelson & Friends: Stars & 
Guitars was produced by USA Network 
and Automatic Productions. Nelson's 
longtime manager Mark Rothbaum 
.served as the executi\ie producer, with 
Jeb Brien as director/prixlucer. James 
Stroud, principal executive of Dream- 
Works Records in Nashville, served as 
the music supervisor 




MEMORABLE MOMENTS 

According to Lewis, there were 
more performances than a two- 
hour TV show can accommodate, 
but the decision hasn't been made 
yet as to which performances will 
be cut from the broadcast, 

"We are hopeful that we'll be able 
to do a DVD, " Lewis says, "but we 
haven't gotten clearances yet I didn't 
want to predicate anyone's appear- 
ance on the show with a requirement 
that they sign a clearance for a DVD 
or a record. We're waiting till we get 
the thing edited down, mixed, and 



put in a form that would be appro- 
priate to go back to the artist and 
hopefully get them to agree to do a 
DVD . , . Then, if we really get fortu- 
nate, I think there's a record there. 
We just have to get clearances from a 
lot of labels and artists." 

Participants find it hard to cite a 
favorite moment in the show, be- 
cause there were so many musical 
highlights. They included Dixie 
Chicks and Nelson singing "Bloody 
Mary Morning, " Nelson and Harris' 
tender rendering of ""Till I Gain Con- 
trol Again, " Thomas and Nelson per- 

forming "Maria" (one of 

three songs Thomas wrote 
for Nelson's current Lost 
Highway album. The Great 
Divide), Nelson and Mc- 
Knight on "Don't Fade 
Away," and Womack duel- 
ing with Nelson on ' Men- 
docino County Line." (The 
last two cuts are also from 
the The Great Divide.) 

Hank III tias trouble pick- 
ing a favorite moment. "I 
really liked Aaron Neville's 
performance," he says. "As a 
singer, everything that he is 
pulling off is pretty amazing. Seeing 
Ray ]Price) and Willie together again 
is really cool. And Norah Jones, I real- 
ly like her voice too. It's just hard to 
say. because there's so much talent." 

Meanwhile. Hank III earned praLse 
from Nelson. " I hadn't heard Hank III 
before this thing, and I was impressed 
by him," says Nelson, who also admits 
it was hard to cite a favorite moment 
during the show. "I love "Dead Flow- 
ers," "'Till 1 Gain Control Again," 'Angel 
Flying Too Close to the Ground,' 
There's a lot of good ones, " 

"Singing with Willie and watch- 
ing Willie and Emmylou Harris was 
pretty amazing, and I was really 
taken aback by Lee Ann Womack's 
Crazy." She did a really great job 
with that." Thomas says, adding 
that Nelson was the glue that bound 
so many artists from different gen- 
res. "It"s kind of like the Beatles. You 
can't find any genre where some- 
hody is not a Beatle fan almost, and 
it's the same way with Willie." 

Bon Jovi agrees. "When I met 
him for the first time in '85, the 
beginning of my career, he treated 
me like I was a major superstar, 
when we were just an opening act 
in a little rock band. All these years 
later, he treats you just the same. 

"He respects you just the same if 
you are a big star or not, " he con- 
tinues, "He feels an affinity with 
anybody who plays a guitar He's 
just an easy-going kind of guy. I'm 
sure somewhere deep in his heart, 
he knows who he is, but he never, 
never once behaves like that. He 
just loves to sing and play. He's 
inspired by young guys and old guys 
and new guys and rock guys. That's 
really something to look up to." 
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6 






52 




JOHNNY CASH 

IFr.nilY r.DvliWBiAK?ttS)NYinillIVIU> 






22) 


20 


27 




TmCKPONY« 


Trick Pony 


12 




53 


51 




RAY STEVENS 

CUHB IB^DIII «'1J 




29 


23 


21 


22 




GEORGE STRAIT TliBBulOf G«orgaS»art:20tbC«ntaryMaitanTlMMillMniiifnCollM:tion 

MM NAS-i'JllL! ITQJWIIISICa) 






60 


60 




MONTGOMERY GENTRY 

COLLMiiiAE't^suriY ■ .-iQiiiai 


Carrying On 


^ 




22 


25 




CHRIS CAGLE • 


Play It Loud 






54 


61 




JESSICA ANDREWS • 


WholAai 


2 




26 


24 




STEVE HOLY BIwMoon 

CUH8 7?»T7il' 1' 


7 




59 


58 




DAVID BALL AmfO 

OOArO^f i ' 8 Il[ ■■ ■■ 






24 


26 




JO DEE MESSINA A 

cjBB 7V:Trii- Jt irai 


Biim 






57 


54 




VARIOUS ARTISTS 

riMf LIFT i«f4ii7'H-ri 


Clasiie Coantry: Gnat Story Songs 


26 




23 


23 




LEANN RIMES* INMdVou 

cunsTinBiitxuai 


1 




64 


62 




TRISHA YEARWOOD 

UCA MAswnu inaiiii tvim 


laaidaOM 






28 


28 




GEORGE STRAIT • 

MUKUMvtiu innaiiiwiEW 


Tha Road Un TravaM 






61 


59 




LORRIE MORGAN 

MAOf uasriTMCDi 


ItoCalBrOIRaatt 


37 




25 


14 




CHRIS LEDOUX 

cAPnoLMSTniasnTW 


After The Slomi 


14 


67 






TRAVIS TRfTT 


The Lovin' Side 


59 




32 


34 




CAROLYN DAWN JOHNSON 

ARISM KASmilli «mHl£llO«i1IW 


RooaWhhAViaw 


8 




66 


66 




JOHN MICHAEL MONTGOMERY Lava Songs 

miiNERsnci «i3«wRNinaicIil 


27 




31 


29 




SARA EVANS A 

l»CAir*JBi ■■ '1 * !■ H 


Bon To By 












MINDY MCCREADY 


Min^ McCrandy 


29 




27 


9 




STEVE EARLE SidMracks 


9 






64 




RICKY SKAGGS & FRIENDS 

lYRii: s'i%;n nAcau'Rouiwoooniiiaii 


Wcky Skaggs ft Friends Sing The Soags Of Bill Monroe 


36 


J 3 


34 


38 




LEE ANN WOMACK A 

MLANIi-IVIUi 1'ICT9I11»1ISBI 


1 Hop a You Dance 


1 




69 






ROY ORBISON 

TVTWMirwm*:. 


20 Goldvn Hits 


69 




35 


31 




VARIOUS ARTISTS 

TIME ilFF U'fli .liMCDi 


Tlme-Ufo's Treasury (H Bluagrass 


27 




68 


68 




MARK MCGUINN 


Maik McGulna 


18 




30 


32 




KASEY CHAMBERS 

VidmEH BROS tKJSMBSiaij* 


Bariicsdas & Brickwalis 


13 


73 






VARIOUS ARTISTS 

SMii HUtiAGt aa^KA 1 nm cot 


Bona Rda Bluegrass ft Monntain Musk 


73 


36 


40 


39 




TRACE ADKINS 

caniixixigiiasbirsii 


Chrome 


4 




75 


67 




EARL SCRUGGS AND FRIENDS 

UCn MASKv'ILlf DDinlll wtiwi 


Earl Scruggs And Friends 


39 




37 


36 




CYNDI THOMSON 


My World 


7 


75 






KENNY ROGERS 

CINU IMlMAHAr! 1 1' M 031 


Kenny Rogers Love Songs 


T3~ 



SAtiumiiMhcrtagicaiest talcs gMiiltiii«MCl.*Recari)ing Induslry Ann Of Anwrice WAAIcenlhcatian lot n«t)hipm«nto1 500.000 aibuni untis (Gold) ARlAA cemficaliiyi Iof n«t s^)pmem d I million unns iPUMiMnl 4RIAA CHtiftcMiiMi tot nnthtpniem of 10 million unia (Dttmond). NumcFSl tollowma PlaOnuni w Diamond (ym- 
bol iftdicaiet albumi nw Hi -pi annum tewet For boiced Mia, ana tlaub^e athums wnh a mneineilBe of tM minutes or mare. it>e RlAA muhiplies sIvpFnents by ihe number ot discs ancL'orUpes. RIAA Uun awaFds OCernficalKin for nel shipment of 100W units lOrol. CertrficatiDnoriOOjnOuniDlPlxtino). ."^'Ceriificationol 400,000 umu 
(Muhi-Plaiinol- 'Atieiitk indicates LP it tvalltblr Motl tape poces, and CD pncei tor BMG Slid WEAIebels. aie suggested lists. Tape pFices mafkaO EQ. and all oUier CD pnces. are eauivalervi prices. Mt^'Ch ateproiected (torn nfiotesata prices Gteitesi 6ain«r iltowt chart's largest i^il incte ass Pacesetlsr Indicates biggest percem- 
•ga growth. Haaiseaker impact slwwi albums removMl from Heatueiers ttiis weak, ft mieatM pMlor prKen Heatssekei cnle C 2002. VNU Business MeOa. tnc . an<I SoundScan. Inc Alt ri|)hti resefvcd. 
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ARTtST IMPRINT «NUtulBeRyt>lSTRIBUTIW3lAe€l 


Trtle 


TOTAL 
CHART WKS 




1 

3 


AHTIST MvwlNT 1 NUMBER/DISTHlBt/TlNG LABEL 


Title 


IOI«l 
CHART WKS 






NUMBER 1 '5?^ 


jUUitlLLI 






11 


JOHNNY CASH • irt»c.,r)niMlwmn*!OV.O«ril,ii«i 


ISBioaMHiu 


160 




1 


DIXIE CHICKS * ■ . " ! .■ M M ,. 


Rv 


139 




14 


WILLIE NELSON nn - 


GmlBst Hits ~ Live In Concert 


3 




2 
~Vj 


NICKEL CREEK • , m * 

THE NITTY GRITTY DIRT BAND • >■ ounw aiecoi 


Nickel Creek 
Will The Circle Be Unbroken 


73 
27 




12" 
16 


TOBY KEITH A ■ n; 
WAYLON JENNINGS A ..iiaiin 


Greatest Hits Volume One 
GreiilDSI Hits 


178 
158 




4 


SHANIA TWAIN ♦ . ■jk-h ai 


Come On Over 


234 




19 


ALISON KRAUSS _» ■K■.A'v-,.:,r■vm«lmm^ 


Now That I've Found You: A Collection 


267 


I 




PATSY CLINE a • ■ ■ •iuajii(VMCAi;«*«j 


Heartaches 


176 






TRAVIS TRITT A ..^FAtHms imiwiiliatniiiil 


Grealest Hits From The Be(|inning 


277 




DIXIE CHICKS ♦ ■ ■■ . .aNYiiflHEaiTwl 


Wide Ooen Spaces 


222 




Ty" 


THEJUDDS :i-™..i«iu.i 


Number One Hits 


94 




6 


BROOKS & DUNN A '.>-::,ta v>SKviuf ini2>fiLG<uwiiw 


The Greatest Hits Collection 


241 




20 


JOHN DENVER WDUYoiibHiai 


The Best OlJohn Denver 


200 




7 


GARY ALLAN A ■ ■ '.Ai>tviiumionii»iJ9ii 


Smoke flings In The Dark 


125 




24 


TIM MCGRAW a' c,»b Dmnsmm 


Evervwhere 


199 




J_3 


FAITH HILL a ... . i vr. -/rtiN-iii*'!!*. 


Breiithe 


129 




21 


GARTH BROOKS ♦ ' tAiroi no. 


Double Live 


180 






WILLIE NELSON • ^ : :l.m« i^sszzsov-i'wmn 


ItBigneM Hits 


190 




18 


THE CHARLIE DANIELS BAND a' fp(C.s«».siiv. 


wnvi'W A Decade Of Hits 


607 




10 


ALAN JACKSON A ■ ■■. . n. ..i imoi xui.iiMiiMi 


The Grealest Kits Collection 


340 




23 


VARIOUS ARTISTS ii .fi 


Ci>untrv Gospel 


2 




b 


HANK WILLIAMS JR. A' <:^itts«^»i 


Greale&t Hits. Vol. 1 


411 




22 


WAYLON JENNINGS . ■ ■ ■ . n-ii. 


Super Hits 


14 






<^ i'cati'vi ii.Fig>Ti>it-i»»> Cr-ilvj M'.mi Yt4>9«ti>1)>rittull.tv>i|ll«ntaUwNi> )KI n» erlbMnl JOt v ' 
nt 1 mikn-. iirrii |pitnr«(ni ^ HiAA cKTncit.u- Iw tut iho<*"i<gl l[i *i4on ^iKtilOMininA >*tfmrji lottwng PUorvm ai 
iiin' aTi!XmlI^^l<PtaI'■(ll ' CelilKMan at axiKD urxt (Mu«'P^nnol 'Aniral *i«cHif 1^ mviMlt WMUiw P> 
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TITLE 

PRODUCER KONGWRFTER) 


Artist 

IMPRINT ft NUMBER/PROMOTION LABEL 
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s 
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o 
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TITLE 

PRODUCER (SONGWRITER! 


Artitt 

IMPRINT ft NUMBER/PROMOTION LABEL 


POSIIION 1 






— 




m NUMBER 1 iSf 


4 MMiAlNwibir I 




31 


34 


36 




SHE WAS 

H J WAuaHJH IN COrvj-MEHQNI 


Mark ChesnuttV 

COLUMBIA AUIUM CUI 


31 


1 


1 


1 




MYUST 

JSTROUDIKEIfH ITJAMTS R SISHOPI 




TobvKeitli«? 

OREAMWOflKS AISIM CUT 


1 


32 


36 


41 




OL' RED 

i iRADDOCK IM^RRIUJ)eCM0MRNJ.IOMNI 


Blake Shallaa 

• WAiWDt BROS wwvim 


32 


2 


2 


5 




DRIVE (FOR DADDY GENE) 




AIm Jacfciofl 9 

9 MVISTA NASMV1LLC tfi^tt 


2 


33 


35 


38 




THE IMPOSSIBLE 

BMWANIILLOVELACLLIMUERI 


JoeNidtols 

imiVIRSAl SOUTH AISUH CUT 


33 




4 


6 




WHAT IF SHE'S AN ANGEL 

JftffCMET IB WAINCt 




Tommy Shane Steiner 


3 


34 


37 


44 




TEN ROUNDS WITH JOSE CUERVO 

BJWAli:EIUHR:BEAnMHDJUt<ENfV.MCA.ShDNG0O0«AANI 


Tracy Byni 

KAAIBIWCUT 


34 




3 


2 




YOUNG 




Kenny Chetney 


2 




28 


21 




SQUEEZE ME IN 

ARFTNOUIS IB NIC»WlSONJTMCCll*iTB«A 


Garth Brooks DMt Wtth TrMM Vearwewl V 

CtfTTDLlMCAHASK^Ui AUUUSCUT 


16 


S 


7 


10 




1 DONT HAVE TO BE ME ('TIL MKMDAY) 




^ Stew Ami « 


5 


36 


39 


40 




CHASIN' AMY 

D RU(I.B JAAAf S IB JAWS.T^IRGCSI 


Brett James 

AHSTA MASHVIIU ALBUM CUT 


36 




5 


3 




THAT'S WHEN 1 LOVE YOU 




Pkil Vissar 


3 


37 


40 


42 




DONT WASTE MY TIME 

B CHAMCEY.UTTIE B)G TOWN iLlTTlf BICTDWNJ KEU^XMHLSl 


Little Big Town V 

MDMUMENI WSUM CUI 


37 




6 


4 




I'M MOVIN' ON 

M MHjHIM WIUiAMS IPWHITt Jl V WW i JAMS} 






4 


38 


42 


45 




BEAUTIFUL MESS 

U B Cll/TEJIIAMOMD RtO IS UUMWX.MIUSS MMWRI 


DiamendRte 

AMSU HASmui AiBuw cur 


38 


8 

M 


9 


11 




LIVING AND UVING WELL 




fieofgeStrail 

9 MCA HASHVnxE 172131 


8 


39 


46 


51 




I'M GONE 

f wtnrr. T.LJ AMES IK. nCMEtCPROfMETI 


CyadiTliemson 

CAPfTOL AlBUM CUI 


39 


9 
1 


S 


9 




MODERN DAY BONNIE AND CLYDE 

B-JWAkKfXjn Tinrn iw AiDmniiF.JifBi'WC) 




Travis IHnv 

C0IUM61A ALBUM CUT 


8 




38 


37 




THREE DAYS 

GLAOAMniPGKEtRFOSim 


PalGreeav 

REfVBUC AUUM CUTniMMRSAl SOUTH 


36 


10 
1 


10 


13 




1 SHOULD BE SLEEPING 




EmincM Drive V 


10 


J1 


41 
44 


43 




FRANTIC 

■: SIIGAU IJ 0 NtALLDWW.S SMItHt 


JaiMtTNaalv 

MUCURVAIBtMCUT 


41 


11 


14 


17 




I'M GONNA MISS HER (THE FISHIN' SONG) 




Bred Paiiley if 

ARIStA NASHVILLt ALBUM CUI 


11 


42 


— 
54 




BARBED WIRE AND ROSES 

PWOBLPr IS IO0U.M SaBV,tS1U£RSl 


Piamoakoy 

BNAAUUMCUT 


42 


12 


13 


14 




1 DONT WANT YOU TO GO 




Carolyn DiMfn Johinon 9 


12 


13 


43 


46 




MINIVAN 

HUNGUTjWMtEHUOiSWHrnWAOJIAnGEim 


Hemelewii News 

VfHAlBUUCUT 


43 




11 


7 




BLESSED^ ranivwsisj ts 




Martina McBride v 


1 


44 


48 






IF THAT AINT COUNTRY 

BTnfrriASMtiHj sntm 


Anthony Smith 

IMEKUItT AlAUM CUT 


44 




12 


8 




1 BREATHE IN. 1 BREATHE OUT 

C lINffHV K CAGUJ MOSeiNI 




Chris Called 

0 CAPfTOL Jlt$t 


1 










y HOT SHOT DEBUT ^' 




15 


15 


16 




NOT A DAY GOES BY 

D miff IS OlAMOND.M otm\ 




LMMMarv 


15 










WHERE WOULD YOU BE 

M MCBHIDt.PWQWH (R WtOCIC^vW fimiLi 


Martina McBride 

RCA ALBUM CUT 


45 


16 


17 


18 




THAT'S JUST JESSIE 

LHETWIDS IK DmNEYj: K PHUUPS^Pj UATTNEWSI 




Kevin Denney 9 

0 V/^C STRHT ^140(3 


16 


46 


47 


48 




UNTIL WE FAU BACK IN LOVE AGAIN 

J MCBANK IfDOUGLAS^ CAHSIWJ WtAIMmV) 


Jeff Carson 

CUWUBUHCUT 


46 


V 


19 


23 




JUST WHAT 1 DO 

C Wmm II DUM,lt.BURMSt 




Trick PoiY 

VMMMERBmiS USUM CUiWM 


17 




55 


— 




AMERICAN CHILD 

B ew.LIMO(l[,P VASSAR IPVAS&AR.C WISf MAN) 


PhilVaaaar 

ARISTA MUmiUI ALBUM CUT 


47 


1? 


20 


22 




tCRY 

B CMMdV (U ffLBV.TWLERSI 




TwiMlT Cochran 9 

EPIC A18UM CUT 


18 


48 


60 


— 




COUNTRY BY THE GRACE OF GOD 

R kWIGHTC CAOLC IC CAGILM J GREf NtBWAVHI* 


Chris Cagle 

• CAPfTDlTnM 


48 


19 


18 


15 




GOOD MORNING BEAUTIFUL 

WCH1UES(il*VE.ICEBWYl 




SimHolyv 

cum AISUMS SaUMDTRAa CUT 


1 


49 


53 


— 




THE GOOD STUFF 

B WtHCH.H MILSONj: CHESNf V U CaUINS.C.WSn4«M 


Kmmv ChasMV 9 

SNA ALBUM CUT 


49 


ro 


21 


24 




WHEN YOU UE NEXT TO ME ^ ► 

D HLf ( H COfHV HAHMOMJ DUAHIINI 


Ktllit Cofftv V 

ALBUM CTJI 


20 


50 


49 


53 




HARDER CARDS 

J GUESSJ CHEPiUlKinGtia lUMltttUAKMHENDCIBONI 


KeiwyRoierB 

DMAMCATCXR ALBUM CUT 


49 


21 


22 


27 




THE ONE 

TBMWNM wniCHT i1LMAM>lO.B Uti 




GaryAllin^ 

• MCASASHVlUEinm 


21 


51 


52 


59 




REAL BAD MOOD 

M T BARNES H SATCMERD PtimtHESSi 


Marie Scslsn 

REPUBLIC ALBLW CUTniNIVlHSAl 


51 


22 


23 


25 




MENDOCINO COUNTY UNE 

M SEHliTIC '8 mmM KMITIC) 


Willie dMwn DtMt With Lm Ann Womtcfc 's 

LOST MIGMWtY AUW CUT<M«tQJRY 


22 


52 


56 


57 




LOOK AT ME NOW 

S UANOILf ts MAM1IIE.S UCOJNTOCK) 


Slxwire 

WAJMEH BAOS AlBUM CUT.WRN 


52 


23 


24 


28 




TONtGHT 1 WANNA BE YOUR MAN 

0 UtUOf IH RUrHtflFOROJVEWtSI 




Ajidy Griggs V 

• RCAM131 


23 




45 


52 




ALMOST THERE 

C BROOKS IDKAlSfHJ GHFES(.l UmiNSI 


Gabhte Nolea 

• REPueiC DltTWUMVfRSAL 


45 


24 


25 


29 




1 MISS MY FRIEND 

f ROCfRS J STDOUD (TMUTIN.M MSIiHT SHAPIRO) 




DsnylWodeT V 

DRUMWORKS MBUM CUT 


24 




50 


60 




I'LL TAKE LOVE OVER MONEY 

A TIPPIMB WATS0t4,U BRAOirr IB OlPlf RO,T MUUIMSI 


Aaron Uppin 

IVDIC STREET AlBUM CUI 


SO 


25 


27 


31 




HELP ME UNDERSTAND 

0HU(F|CFARNfN4MAC,WHECTDn 




TncsMklnsv 

CAPITOIMBWHCUT 


25 


55 


58 






GOING AWAY 

B GAlUUaRE.! MC6HAW lACUMCI 


The Clark Famity Ex^rionce 

CURBAIBUU CUT 


55 


26 


31 


39 




MY HEART IS LOST TO YOU 

KBIUX)KlR.[HJNKMMWMIIBBUVUIlCMIUinftGTONI 




Braafcs&DuM*^ 

MIST* NASHWIUE WBUM ClfT 


26 


56 






FORGIVE 

M ViDSGHTJ BRUCE IRLNCMMMIjaRUtO 


Rehecca Lymi Hewerrf V 

MCA NASmnUf ALBUM t SOUMOTWCN CUT 


S6 


27 


29 


30 




GET OVER YOURSELF 

OMUrrSlfBAIS'lK OSHCiRVMHUMMOM) 




SheOaisyv 

LYRIC SmV WB«M CUT 


27 


57 


59 


56 




THE UGHTHOUSE'S TALE 

AKRAUSSlAPMaENJIf.CTHUE) 


Nickel Creek v 

SUGAR HIUAISUM CUT 


49 


28 


30 


33 




1 KEEP LOOKING 

SiV*KSFWORUVISIVANS,ISH*PIBD,I.»**«m) 




Sara Evans 

RCdUBUMCUT 


28 




51 


50 




THIS PRETENDER 

0 CO0K.LWKSiyi IG ItVOXXWIlSOMi tUHMIfti 


JeeDiffie 

MONUMM ALBUM CUT 


49 


29 


32 


34 




BEFORE 1 KNEW BETTER 

B J WAIHR,JH IB SMPSmO LEEI 




Brad Martin v 

EPICALBURJCITT 


29 








DARE TO DREAM 

6 GUllMOOEJMCGfU'A U BACM AFDUE5E) 


Jo Dee Messina 

CURB AISUM CUT 


59 


30 


33 


32 




GOODBYE ON A BAD DAY 

M AKGHT (S lAWSm.M APETIRSI 




Shaamm Lawsoa 

OMCAWUKVILUttlzn 


30 


60 






LIVE THOSE SONGS 

H IWISON.G CAWONK CMEVfCV (0 LOWLC OEGGESC BAmi 


KewvCheswy 

•W ALBUM CUT 


60 



• Records showing an inciesse m detecbons over the previous week, regardless of chart movenienL Airpower awarded to songs apiraanng in (he lop 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections snd audience Titles below the top 2D are removed from 
the Chan after 20 weeks v Videoclip availsbiliry Cstak)g numt>«r Is for CO SingI*. of Vinyl SuvglB if CO SingiB is unavailible. 9 CO SmgM available. ® DVO Single available. O CD Maxi-Singia available. O Caiiette Single available. O Voiyt Man-Smgle availabta. O Vinyl Sir>gla available. O Cassette Man- 
Single available. '^'7002, VNU Business Media. Inc All rights reserved 
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TITLE IMPftlNT & NUMMfcOISTRlBUlING LABEL 




Artist 




3 




TITLE lM^'(;lNr s numbEH.Oi^tributimg laB(l 


Artist 








\'IMBFR 1 •'; 








13 




SOMETHIN' IN THE WATER mwuw pmx.ww 


Jetlrev Steele 




1 




BUT 1 DO LOVE YOU/CAN T FIGHT THE MOONLIGHT • Mb nn, 




LeAnn Rimes 




12 




GOD BLESS AMERICA uibtjii; 


LeAnn Rimes 




2 




THAT'S JUST JESSIE 




Kevin Denney 




17 




ON A NIGMT LIKE THIS vjAmERenos nniv,m 


Trick Pony 




3 
_4^ 




1 SHOULD BE SLEEPING i 

WHERE THE STARS AND STRIPES AND THE EAGLE FLY imslHiifu 




Emerson Drive 
Aaron Tippin 




16 




ROCKYTOP'96 ■ ,..■..;( 


The Osboma Brothers 






6 




OSAMA-VC MAMA 

GOD BLESS THE USA i 


[lS9HDUn^*D0 


Ray Slevens 
In Greenwooil 




24 

21 
15 




HONEY DO .1 

IT DON'T MATTER TO THE SUN/LOST IN YOU •CiS^ioiMmi 
LOVE IS ENOUGH 


Mike Walker 
Gerth Brooks as Chris Gaines 






7 




HOW DO 1 LIVE t. 




LeAnn Rimes 




18 




A ROSE IS A ROSE 


3 01 Hearts 
Meredith Edwards 




8 




AMERICA WILL ALWAYS STAND Mur,rii!s««>.v.in.jr.uutty 




Renily Travis 




23 




1 KNOW HOW THE RIVER FEELS mca nash'.uu nin 


Mcalysler 






11 




THE WAY YOU LOVE ME i Mcis mniW', 




Faith Hill 








WHEN YOU NEED MY LOVE ■.'>iw»WK$4vMiW(nszon 


DarrYl Worley 






14 




UNBROKEN BY YOU i isuMBOiimom 




Kortney Kayle 




20 




AUSTIN .V . 


Blake Sheflon 




9 




NIGHT DISAPPEAR WITH YOU njicsiniii iMOiSHOim™™ 




Brian McComas 








FLOWERS ON THE WALL mihclf.iw<» 


Eric Heatherlv 




10 




ALMOST THERE . , 




Gabble Nolen 




19 




GIRL IN LOVE cdumeui iwt'^oxr 


Robin Enqlish 



■'\ • Recording InautlTv Aun 01 Airinrica IRIAAI ceili^iciltian Idi ni 
;i:C2, VNU ButiiWM Mndia. Inc . tnd SoiiiidSc*'i Ini: An nqt^ti rri. 



I A RIAA rsmficstion to* n« shpniert of 1 million units (Plaimuml, wuh multj^nl- 



l)p lAnq Mfies compM Iram s utnnal ample uf reUil Hart, ma mertfanl SotB^Seip t 
I and inlemi!! lin lepnb tallKtcd umpiM ani ponded hy SaundStan. |pWi""'"^ ' 
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Gospers Best Soar At Dove Awards 



In a year when convention busi- 
ness has been slow, Gospel Music 
Assn. (GMA) president Frank 
Breeden happily reports that the 
annual Gospel Music Week gath- 
ering held steady with 1,373 paid 
attendees. There were more than 
3,500 participants, including 724 
artists. During the event — held 
April 21-25 — media, publicists, 
Christian retailers, radio pro- 
grammers, and record-company 
personnel were among those at- 
tending seminars, showcases, and 
events at the Nashville Convention 
Center, Renaissance Hotel, and 
Hilton Hotel Suites. 

The festivities concluded with the 
33rd annual Dove Awards, broadcast 
live on Pax-TV from the Grand Old 
Opry House. St. Louis Rams quar- 
terback Kurt Warner and singer 
Yolanda Adams hosted the show, 
where Michael W. Smith, Third Day, 
and dcTilk's Toby McKeehan were 
the evening's big winners. 

DEBORAH EVANS PRICE 




ASCAP honored its Christian music writers and publishers during a special dinner 
at Na.shville's Richland Country Club. Stephanie Lewis was named songwriter of 
the year, and "We Fall Down" — written by Kyle Matthews and published by BMC 
Songs — netted the song of the year award. Brentwood-Benson's New Spring Pub- 
lishing and Warner/Chappell Music Group tied for the ASCAP 2002 Chri-stian pub- 
lisher of the year accolade. Pictured, from left, are Brentwood-Benson Music pres- 
ident Dale Mathews, Lewis. BMC Songs gospel division VP Michael Puryear. 
Matthews, Warner/Chappell Music VP Dale Bobo. Brentivood-Benson VP of creative 
affairs Marty Wheeler, and ASCAP assistant VP Dan Keen. 



Pictured backstage at the Dove Awards are. from left. Third Days Mark Lee. Tai Anderson, and Mac Powell {who was honored 
as male vocalist of the year, the first member of a group to be singled out for the award in 25 years); GMA president Frank Bree- 
den: Dove artist of the year winner Michael W. Smith: and Third Day's David Carr and Brad Aveo'. Third Day won five awards 
as a group. 
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HowTo Get' Island's Andrew W.K. 

He'sAbk To 'Wet' Fans' Appetites For Party Musk 




BMI Nashville partnered with the GMA to sponsor the annual Sungwriters' Showcase at the Hilton Suites. Pictured in Injnt. 
from left, are BMI Nashville director, writer/publisher relations Mark Mason and singer/songwriters Steven Curtis Chapman. 
.Mark Schultz. Paul Baloche. Marc Byrd. John Cooper, and Geoff Moore. Pictured in the back, from left, are singer/songwrit- 
ers Dan Burgess. Nichole Nordeman, Bart Millard. Gerald Crabb. Steve Hindalong, Kyle Matthews, Lenny LeBlanc, and Grant 
Cunningham, and BMI Nashville director, writer/publisher relations Joyce Rice. 



BY CARLA HAY 

NEW YORK— Andrew W. K. wants the 
world to know that his "party hard ' 
persona is not an act "Everything I do 
is 100% from-the-heart genuine," the 
singer remarks. "Nothing I do is satire 
or fake." 

Andrew W.K.'s style of bombastic 
hard rock is finding a growing U.S. 
audience, largely due to strong word- 
of-mouth and TV exposure, industry 
observers say His debut album, / Get 
Wei (Island Records), may have invit- 
ed controversy — due to Andrew W.K.'s 
bloody lace on the cover — but ttie artist 
insists: "All we're trying to do is make 
people feel happy with the music." 

If people think the music 
sounds more influenced by 
Beaws and Butt-head ttian 
the Beatles, that doesn't 
bother Andrew W.K. "My 
main goal all along, " he 
says, "was to be part of 
something in which 1 
wasn't turned away. And 
that's what we're doing with 
the music: reaching out to evcr)'- 
hxxly. no matter who you are. and invit- 
ing them to be included in this party." 

Many people would never know from 
his music that Andrew W.K. — who turre 
23 May 9 — was a classically trained 
pianist before he turned to the aggre-s- 
sive hard r(x;k he now performs. The 
"W.K." in his stage moniker stands for 
Wilkes Krier, the surname of his parents. 
Having lived in Detroit New York, and 
Ttimpa, Fla., the artist got his big break 
when Koo Fighters singer/guitarist Dave 
Grohl invited him to be the opening act 
at a few Foo Fighters concerts. 

Managed by T. Silmser in New York. 
Andrew W.K. had hvo independently 
released EPs before landing a major- 
label record deal. He ha.s been a hit act 
in the U.K. (where / Cel Wei was 
released last year) prior to his U.S. 
breakthrough. Relea.sed March 26 
.state-side, / Cel Wei debuted at No. 1 on 
the Heatseekers chart in the April 13 
i.siiue, and the album held on to the top 
spot for Ihe subsequent week. / Gel Wei 
reached Heabeeker Impact Status in 
the May 4 issue, when it rose from No. 
110 to No. 84 on The Billboard 200. 
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.Meanwhile. MTV and MT\'2 have 
weighed in with considerable support 
by making the artist's first video, "Party 
Hard," a Buzrworthy clip. The artist — 
booked by Creative Artists .Agency in 
Beverly Hills, Calif. — is expected to be 
on tour for the rest of the year, includ- 
ing being part of this year's Ozzfest 

As for the story behind his / Get Wet 
album cover, Andrew W.K. says he 
deliberately hit himself in the nose with 
a brick in order to be photographed for 
the cover art. "It's my real blood, but I 
also had on pig's blood that I got from 
a butcher. I'm thankful that I didn't 
break my nose. I'm definitely not doing 
something like that again." 

Tim McNutt manager of Sam 
t roody's Metro North Shop- 
ping Center location in 
Kansas City, Mo., reports. 
"People are responding to 
the music, because it 
mixes |old-school| rock 
with current rock." Island 
Records president Julie 
tiieenwald says, "Andrew is a 
lot smarter and deeper than a lot of 
people think he i.s. He has a \tsion of how 
he wants to be. and he's sav\y and wry 
hands-on in designing things like his 
Web site and what he has oastage" 

Although "Party Hard " has yet to 
make an impact on any Billhoard sin- 
gles chart, Greenwald .says that fans 
will likely create demand for the song 
to be played more at radio. "The song 
has taken on a life of its own," says 
Michele Diamond, PD of modem rock 
station WROX Norfolk, Va. She says 
"Party Hard " is currently more popu- 
lar on MTV than radio because .Andrew 
W.K. "'is hysterical to look at. and for 
his fans, it's all about watching him." 

According to Greenwald. Andrew 
W.K's next single will be "She's Beauti- 
ful." which will be released "'after we've 
exhausted Party Hard.' We're getting 
thousands of requests to license his 
music. It's already being used in Coors 
commercials." The artist's songs are 
published by ,\ndre\vW.K Music IBMl). 
.Andrew W.K. concludes. "1 just want to 
ase the opportunit>' that I'w been given 
to make as many people feel good as 
possible and never feel guilty about it" 
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LaUn Confab To Showcase New Talait 



Notas„ 



HANGING WITH POSSE: By naming 
Adrian Posse interin:i managing 
director of its U.S. Latin operations, 
BMG has taken a decidedly artistic 
approach to its handling of the label. 

Previous managing director Gabriel 
Alvarez, who was with the company 
barely a year, came from a manageri- 
al background rather than a musical 
one, and his business and marketing 
acumen were factors in his appoint- 
ment. By contrast. Posse — a song- 




writer with a long trajectory as an 
A&R director for various labels — was 
most recently BMC s VP of A&R for 
the Latin region. He will continue to 
run that department simultaneously. 

"I need somebody with that creative 
approach, " BMG VP for the Latin re- 
gion Rodolfo Lofiez Negrete says. Most 
recently, Posse's intuition about 
Alexandre Pires has been right on the 
money: His first solo outing in Spanish 
has sold more than 700,000 copies 
since its release last September, ac- 
cording to Posse. "He's the first Brazil- 
ian artist to sell [such numbers] in 
Spanish since Roberto Carios," he says. 
Pires' eponymous album is currently 
No. 7 on the Billboard Top Latin 
Albums chart, following a slow ascent 
that has so far seen domestic sales of 
260,000 copies, according to Posse. 

"I have 20 years' experience dealing 
with artisk in this indastiy," .says Posse, 
who has worked in Mexico and Argenti- 
na, among other places. "M&R is some- 
thing natural to me, and relationships 
with countries like Argentina, Brazil, 
and Central America are also natural 
to me. But now Tm very focused on the 
company's business here. This is the 
most important Spanish-speaking 
country. And it's fun, because you have 
to deal with tropical music, Tex Mex, 
bachata. And to do that, you have to be 
ver>' involved in music." 

TIXJRHG HEATS UP: Ah, summer tours. 
The biggest so far belongs to Marc 
Anthoi^y, who'll launch a 34-city tour 



by Leila Cobo 



July 6 in Boston that will wrap up in 
Puerto Rico at the end of September. 
Anthony will play a mix of venues, from 
arenas to smaller venues like Los Ange- 
les' Greek Theater, a personal favorite at 
which he'll play multiple dates. 

As with his previous tour. Anthony 
will perform a mixture of English- and 
Spanish-language tracks, including 
material from his salsa album Libre 
and his English-language disc Mend- 
ed, due May 21. "Every time I present 
myself, I have to present me and my 
musical life," Anthony says. "It's me. 
And me singing salsa in Wisconsin 
means just as much to me as singing 
'I Got You' in Puerto Rico." 

AI.SO this summer, Alejandro Sanz 
will present an intimate, four-stop tour 
in San Diego, L.A.'s Greek Theater, 
New York's Radio City Music Hall, and 
Miami's James L. Knight Center. The 
Alejandro Sanz — Live USA 2002 tour 
runs June 21-30. 

UATV GETS IT: GotMtisica?, the Ken- 
tucky-based Spanish-language music- 
video show, has been syndicated by 
Urban America Television (UATV), 
which reaches 17 million homes in 46 
markets. The one-hour .show will air 
Sundays at 1 a.m., starting June 9. 
John Lannert, executive producer of 
Got Miisica?, says the show's English- 
language subtitles and high video con- 
tent were instrumental in enabling its 
broadcast in a general market outlet. 

GOODBYE GREENE, HEliO GRAMMYS: 
Despite Michael Greene's departure 
from the National Academy of Record- 
ing Arts and Sciences, the show — the 
Latin show, that is — wW] go on. The 
third annual Latin Grammy Awards 
are set to take place SepL 18 at LA's 
Kodak Theatre (Billboard Bulletin. 
April 26). Domestically, the show will 
be broadcast by the CBS-TV network. 
TNvo new categories will be recognized, 
for best contemporary tropical album 
and best Christian album, making a 
total of 41 categories. Nominations 
should be announced in July. 

CONFERENCE NEWS: A handful of new 
panelists have confirmed their partic- 
ipation in the Billboard Latin Music 
Conference, including KBUE/KBUA 
Los Angeles PD Pepe Garza (regional 
Mexican programming U-ends panel), 
Puerto Rico-based RAAD Broadcasting 
VP of programming Herman Davila 
(youth programming panel). MTV 
Latin America VP of music and talent 
Jos^ TWiD and Despierta America pro- 
ducer Alejandia Isabel (TVpanel),and 
Q Productions president Abraham 
Quintanilla (songwriters panel). 



BY LEILA COBO 

MIAMI— The Billboard Latin Music 
Conference, set to take place May 7- 
9 in Miami Beach, will once again 
feature multiple showcases of most- 
ly new and developing talent. 

Offering an ideal setting in which 
to present new signings and releases 
to an industry audience, the Latin 
Music Conference has previously seen 
debut performances by Shakira, Elvis 
Crespo, and Luis Fonsi. This year, the 
music will kick off at 6 p.m. May 7 at 
the Eden Roc Hotel, with a welcome 
cocktail reception hosted by MTV 
Espanol and VH Uno that will feature 
singer/songwriters Jorge Moreno 
(Maverick Musical and Gian Marco 
(Crescent Moon Records), as well as 
Argentine ska rockers La Mosca (EMI 
Latin), performing material from 
their debut albums. 

Moreno, a Miami native born to 
Cuban parents, plays music that blends 
a wide variety of tropical and Caribbean 
rhythms with a rock'n'roll sensibility. 
Gian Marco, a Peruvian native who has 
written for such artists as Marc Antho- 
ny and Emmanuel (for whom he 
penned the hit "Sentirme Vivo" [Feel- 
ing Alive] ). wTites music whose style, if 
not content, is in the tradition of such 
traditional Spanish-language singer/ 
songwriters as Joan Manuel SerraL La 
Mosca performs uptempo party songs, 
with hits that include "Para No Verte 
Mis" (To Not See You Again). 

Following the welcome reception, 
ASCAP will host an acoustic song- 
writer's showcase at Yuca Restaurant 
featuring its writers Nicole Chirino, 
Claudio Corsi, and Jodi Marr. The 
objective is to present such budding 
songwriters as Chirino and Corsi in a 
setting that enables industry decision 
makers to hear their wevi music. It will 
give additional exposure to established 
writers like Marr (who has written for 
Ednita Nazario and Paulina Rubio) 
and Jose Nogueras (Olga Tinon, Cheo 
Feliciano). Omar Alfanno will also per- 
form some of his material. 

Uter that evening, Sony Discos will 
host the official opening-night show- 
case, with performances by newly 
signed artists Alejandro Montaner, 
Brenda K. Starr (performing with 
labelmate Victor Manuelle), Angel 
L<jpez, Jordi, and Nayer. T\vo of them 
are scioas of Spanish pop stars: Mon- 
taner, a young balladeer, is the son of 
Venezuelan singer Ricardo Montaner. 
Sony will release his debut album in 
June. Jordi, another balladeer, is the 
son of Spanish singer Dyango and vas 
previously signed to Fonovisa (his 
father's label). He'll al.so release his first 
Sony disc in the summer. 

Starr is a veteran of the freestyle and 
house music circuit (her '80s hits 
include "1 Still Believe" and "What You 
Sec Is What You Get") who made her 
Sony Discos debut on Sony Dance last 
March with a Spanish-language, trop- 
ical music album titled Temptation. A 
mix of ballads, salsa, boleros, and even 
an English-language track, the album 



showcases the singer's new image, 
which she describes as "sexy but ele- 
gant." Lopez, the former lead singer 
of acclaimed vocal quartet Son by 
Four, is launching his solo career with 
a disc due In May that mixes traditional 
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Latin balladry with gospel and R&B 
influences. Sony will also showcase 
dance artist Nayer, a 15-year-old 
dynamo whose tracks are already 
entrenched in the club circuit. 

On May 8, Crescent Moon Records 
and Sony Discos will feature tropical 
rock band Rabanes at a lunchtime 
Beach Bash BBQ. The group will per- 
form songs from its latest album. 
Money Pa' Qui (Money for What), 
whose May 7 release was timed to 
coincide with the conference. 

That evening, BillboardLive will be 
the host venue for a handful of eclectic 



acts signed to various independent 
labels, the best-known of which is Ger- 
ardo of "Rico Suave " fame. After a 10- 
year absence ft-om the recording studio 
(since leaving the spotlight in 1995, he 
has worked for Interscope Records, 
most recently as the head of A&R for its 
dance division), Gerardo has returned 
with an eponymous album — a mix of 
English and Spanish, dance and rap — 
released in March by Thump Records. 

Puerto Rican rock band Icaro Azul, 
which boasts a female lead singer, 
describes itself as a "post-modem rock 
band" with three influences: American 
hard rock, blues, and jazz: more exper- 
imental European music, like British 
pop: and traditional Latin ballads and 
boleros. At BillboardLive, the band will 
promote its latest release, YlaNoche 
Gritaba (And the Night Screamed), on 
Radical Sonica. 

After beginning his career as a gui- 
tarist and later as a DJ, Spaniard 
Noel's first solo outing blends Latin 
pop with R&B and Spanish leanings. 

The evening will be capped by Can- 
dela Soul, a bilingual quintet formed 
in the Bronx, N.Y., whose members hail 
from Puerto Rico, the U.S., and Colom- 
bia. The band, led by singer Lisa "Can- 
dela" Torres, plays a mix of Latin 
rhythms and American pop. 



Americatat/na... 



In Mexico: Yolanda del Rio will celebrate three decades in the music busi- 
ness with Fiesta Mexicana, a two-month tour of the U.S. slated to kick off 
July 14 in lx)S Angeles. Del Rfo will perform with Pablo Montero, Juan 
Valentin, and Beatriz Adriana, who will all sing with mariachi. Del Ri'o's 
pioneering songs about family problems, such as "La Hija de Nadie" and 
"Camas Separadas," have given her a reputation as a ranchero/6a77da fem- 
inist. Her upcoming 40th album. Intrusa. includes the single "Una 
Intrusa," a duet with Dinorah about two women sharing a man . . . Broth- 
ers Roberto and Ruben Blades are working on a joint album, for which 
they will each contribute six tracks. According to Roberto Blades, it will 
include duets as well as songs both romantic and social in content . . . 
Los Tigres del Norte will release a greatest-hits album, Exitos Mundiales 
de 1ms Tigre.% del Norte, in Spain this month. The 30-track set will be sup- 
ported by a promotional tour of that country in June. lx)s Tigres have also 
announced that although they are still waiting for a specific date, Mexi- 
co City's government has approved a fall performance at the Palacio de Bel- 
las Artes. This will make them the first non-opera, nonclassical, or non- 
bolero act to perform at that venue. Los Tigres will perform hits spanning 
their 30-year career. The performance will be recorded for a live album. 

TERESA ACUItERA and ANASTACIO PUERTAS CAICEDO 

In Argentina: Surco/Universal band Bersuit Vergarabat is finishing the 
mixing of its live album De la Cabeza Con Bersuit. which is slated for 
release May 24. The band will tour the West Coast and Mexico during 
late Apri I and early May. MARCao FERNANDEZ BITAR 

In Puerto Rico: Puerto Rican balladeer Ednita Nazario recorded two per- 
formances April 23-24 at Centro de Bellas Artes in San Juan for what 
will become /lci/5//'co (Acoustic), set for release in June by Sony Discos. 
Tommy Torres produced the album, which includes a guest appear- 
ance by La Ley on the song "Tu Sabes Bien." RANW LUNA 

In Chile: Estadio Nacional, the live double-CD recorded by rock group Los 
Prisioneros during one of its comeback shows last December at the Esta- 
dio Nacional in Santiago, has reached double-platinum status, selling 
more than 40,000 units. The trio will end its national tour of Chile May 
10 at the Quinta Vergara in the city of Vifia del Mar. SERGIO FORIUNO 
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Los Rabanes Unleash 'Money For WhaV 




BVLEIUC060 

MIAMI — Los Rabanes have long been 
regarded as a great live band, given 
to spontaneous, improvisational per- 
formances where audience interplay 
is almost as important as musical 
symbiosis. Now, the Panamanian 
group — which plays an aggressive 
mix of rock, Caribbean rhythms, ska, 
punk, and rap — is set to prove that it 
can do as well in the studio. 

After their eponymous debut on 
Crescent Moon Records (which fol- 
lowed two indie albums), Los Rabanes 
seem to have hit their stride with 
Money Pa ' Qu^ (Money for What), an 
album that goes even further out on 
a limb in its fusion efforts— adding 
such folk instruments as accordion 
and guiro — but that also has a decid- 
ed commercial appeal. 

"In the beginning, the idea was to 
make it with purely Panamanian 
roots, which is what I feed on as a 
composer," says lead singer/compos- 
er Emilio Regueira (the other two 
core members of the band are Chris- 
tian Torres and Javier Saavedra). 
"But I also had an itch as a compos- 
er, and we added accordion and reg- 
gae and guiro, and it was like a 
breath of fresh air for the band." 

Los Rabanes, originally "discovered" 
by Rub^n Blades, gained a reputation 
as an underground, more punk-ori- 



ented act before they were picked up by 
Crescent Moon. But despite the en- 
suing commercial push and an evolv- 
ing sound that incorporated a large 
degree of rap, Rabanes sold only 
100,000 copies in the entire region. 




This time, the company has made 
Money Pa ' Que a priority. The album 
will be released simultaneously in the 
entire region, and the band expects to 
get additional mileage from a newly 
inked management deal with Rosa 
Lagarrigue (of Alejandro Sanz fame). 

The English refrain of the first sin- 
gle. "Everybody," will help its radio 
opportunities, Crescent Moon Records 
president Mauricio Abaroa says. "It's 
an upbeat track that can work every- 
where. It will be released to coincide 
with the World Cup, and that will give 
us an opportunity for people to iden- 



tily with it." Abaroa adds that conver- 
sations are under way to use "Every- 
body" on special TV programs focus- 
ing on the soccer championship. 

But "Everybody" is not typical of 
the entire album, which is far more 
musically elaborate and lyrically 
incisive, highlighting a band in con- 
stant evolution. 

The discovery of rap a few years 
back, Regueira says, was fundamen- 
tal in the search for sonic renova- 
tion. "Rap opened a Pandora's box 
for us. It opened millions of new 
keys for composition. And there 
were no rules. We didn't respect any- 
thing. All kinds of music got togeth- 
er, from (social) criticism to vulgar- 
ity, and it was something very fresh." 

Given their newfound fame, some 
have accused Los Rabanes of selling 
out their underground roots. Reg- 
ueira dismisses the claim. "I think 
many people say their albums are 
underground, when in reality, they're 
poorly recorded, " he says, adding that 
Los Rabanes' early albums were 
notable for their out-of-control tem- 
pos. "And with this album, we found 
the exact point. You have to find order 
within the chaos. With gusto, with 
flavor, you can invent crazy things, 
but they have to be clean. A concert 
is played once, and then it's over. But 
an album is recorded forever." 





J 



BET Digital Networks proudly 
launches BET Gospel in July, 2002- 
TV's only 24-hour Gospel channel. 
Call your local cable operator today. 

Also foatured on BET Digital Networks - 
BET JAZZ and BET HIP-HOP. 



See Bebe Winans and Dr. Bobby Jones on BET Gospel 



TV's only 24-hour \ 
Gospel Channel 
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MILES AWAY: Trumpet and guitar are 
not the most frequently paired of 
instruments, but then again, Denver 
is not exactly the locale that most jazz 
musicians would choose to practice 
their craft. However, trumpeter Ron 
Miles thrives among such seeming in- 




congruities, carving out a niche as a 
working musician (and an associate 
professor at Denver's Metropolitan 
State College) in the Mile High City 
and releasing Heaven, a duo project 
with guitarist BUI FriscU, May 7 on the 
fledgling Sterling Circle label. 

Miles and Frisell are longtime 
fHends and have discussed the idea of 
recording a series of duets ever since 
they collaborated on Frisell's 1996 
release Quartet (Nonesuch). Theirs is 
a pairing that works because of sym- 
pathetic dissimilarities rather than 
parallels — as elliptical and mysterious 
as Frisell's lines and suspended chords 
can be, Miles is equally straight-to-the- 
point, blowing laconic, conversation- 
al melodies that float above the gui- 
tarist's colorful voicings. 

"We recorded sitting right next to 
each other," Miles says, "and I didn't 
know if Bill was going to play with his 
trademark loops and distortions. He 
had everything set up, but in the end 
he never turned them on." There is. 
Miles says, a satisfaction in hearing 
Frisell's unadorned playing. "I enjoyed 
watching Bill play guitar without the 
effects, because he is so good with the 
different textures that his actual play- 
ing sometimes gets overlooked." 

Much of the material on Heaven 
was composed by Miles specifically for 
the project, with a few choice covers 
brought in, such as Jelly Roll Morton's 
"King Porter Stomp," Thelonious 
Monk's infrequently recorded "We 
See," Hank Williams' -Your Cheatin' 
Heart," and Bob Dylan's "A Hard 
Rain's A-Conna Fall," a song that 
Frisell introduced to the trumpeter. "I 
wasn't really familiar with Dylan's 



older material, although I have been 
listening to his recent Time Out of 
Mind album," Miles says. "After Bill 
taught me the song and we recorded 
it, I ran out and bought the album with 
the original version." 

Miles says that living in Denver has 
given him an appreciation for a broad 
array of musical styles that he might 
not have acquired elsewhere. "Coun- 
try and Western music, Latin, jazz, and 
rock are all popular here, so you find 
yourself trying out a lot of ideas with 
other musicians and gaining a healthy 
respect for the music," he explains. 
"Many of the local musicians have 
highly individual sounds or styles, 
because there are no tightly drawn sty- 
listic lines or camps, since there are 
not that many musicians to begin 
with. So musicians tend to be really 
supportive of each other's ideas and 
work hard to get them across." 

According to Miles, a musician liv- 
ing outside of a large musical epicen- 
ter can still benefit from the knowl- 
edge of artists in the global jazz 
community. "If there are people you 
respect, send them a recording," he 
advises. "Jazz musicians are always 
interested in hearing what other 
musicians are doing. F'ind someone 
who you think would be interested in 
your work, contact them, and ask if 
you can send them a recording. 
Chances are they will listen and offer 
feedback. It creates a forum to share 
ideas. Creating music and sharing it 
is an important way to contribute to 
the larger jazz community, no matter 
where you live." 

Heaven is the first release from the 
Boulder, Colo.-based Sterling Circle 
label (sterlingcircle.com), which 
anticipates releasing a quartet project 
from Miles later this year. 

SUSHI AND JAZZ: Oakland, Calif., jazz 
club Yoshi's celebrates its 30th an- 
niversary May 1, with a tribute to Joe 
Henderson — one of the first artists to 
perform at the club's current Jack 
London Square location — led by 
bassist Rufus Reid, along with a Bud- 
dhist cleansing ritual performed by 
Yoshi. one of the club's three owners 
and a Buddhist priestess. Artists per- 
forming during the month-long an- 
niversary celebration Include Brad 
Mehldau, Roy Hargrove. Poncho 
Sanchez, and Dee Dee Bridgewater. 
While the jazz industry may be expe- 
riencing a downturn (as are many 
business sectors), club publicist Mar- 
shall Lamm says that jazz in the Bay 
Area is thriving. "We expect to sell 
3,800 Brad Mehldau tickets over the 
course of a week." says l^amm, adding 
that "artists who sell CDs at their gigs 
here can move up to 800 copies over 
the course of a week, with an average 
of 300-500 in a week." A listening sta- 
tion and retail counter in the club are 
stocked by local retailer Hear Music. 
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Sonic Circus' Lyons: Pro Audio 
Gear Moving Witli Industry 




BY CHRISTOPHER WALSH 

NEW YORK— The ongoing struggle 
against piracy, the economic uneasi- 
ness afflicting the world, and the 
proliferation of home-based studios 
have hurt the commercial recording 
business considerably. While the 
highest-end studios are somewhat 
insulated from the malaise, many 
others struggle to continue. 

Nonetheless, for every auction or 
studio liquidation. New York-based 
engineer Ray Martin says, another 
facility opens — as engineers and 
producers with entrepreneurial spir- 
it (and a great deal of courage) take 
the plunge into ownership — or a top 
artist builds a private studio. 

Martin should know: As an infor- 
mal buyer for Sonic Circus, a Bos- 
ton-based dealer of high-end audio 
hardware, he has purchased some 
$100,000 worth of gear in the last 
month, by his estimate. "There are 
more liquidations than you could 
possibly imagine," Martin says. "It's 
a sign of the times and the way 
record labels are." 

Change is the only constant, 
though, and for Sonic Circus pro- 
prietor David Lyons, the shifting ter- 
rain has made a resource such as his 
company an important facet of the 
recording industry. 

Founded as a production compa- 
ny in 1996, Sonic Circus has evolved 
to become a portal for studios, pro- 



ducers, and artists, the latter pro- 
viding much of the company's 
rtcent business. 

"We're trying to provide what's 
needed." Lyons explains, "as opposed 
to just selling equipment to people. 
The trend now seems to be a lot of 
pcoplt wanting to do studios in pri- 




vate environments. Last year, we 
rented Joe Perry [of Aerosmith] an 
SSL J 9000 Iconsolel. They set up a 
studio in the living room of his 
guest house and mixed Jusl Push 
I'loil. VMien they were finished with 
Hit console, we collected it. That 
desk went to Sound on Sound 
Recording |in New York), and I took 



(owner] Dave Amien's Neve console 
on trade. The year before, we helped 
Dave Crafa at the Cutting Room 
lalso in New York), who went from 
owning a little Soundcraft to having 
a really nice SSL." (The Cutting 
Room has since upgraded again, 
recently installing an SSL 9000.) 

In addition to high-end studios 
and artists serviced by Sonic Cir- 
cus — Lauryn Hill was the recipient 
of a vintage API console for her 
Orange, N.J., studio — Lyons is find- 
ing that audio professionals value the 
company as an information resource. 
Business-to-business and informal 
relationships with professionals such 
as Martin — a co-owner of Theater 99 
Recording and the new Bionic Mas- 
tering, both in New York — further 
support Lyons' business. 

"The economics of owning a 
major facility are very risky right 
now," Lyons says. "Even before Sept. 
1 1 , things were inconsistent. Where 
studio owners used to be booked 12 
months solid, three slow months 
can put a room under. People use us 
for feedback and to bounce ideas off. 
It's a serious responsibility, trying 
not to steer people in the wrong 
direction. Sometimes, the right 
thing is for them to not buy gear 
from us and to sit tight. Sometimes, 
the best advice is counterproductive 
to making sales, but people respect 
that in the long run." 
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by Christopher Walsh 
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EMERALD EMERGING: Amid signs 
of recovery in the country music 
market, one of Nashville's premier 
recording facilities. Emerald 
Sound Studios, has announced 
that it will soon emerge from 
Chapter 11 protection and resume 
normal business operations. 

On April 16, U.S. Bankruptcy 
Court Judge George Paine approved 
Emerald's reorganization plan; the 
case will likely be closed by the end 
of this month. 
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After filing Chapter 1 1 last June 
15 during a severe downturn in the 
local recording industry. Emerald 
reorganized its debt and cut costs. 
Seven staff members were dis- 
missed, president/coo Andrew 
Kautz says. Since that time, he adds, 
the industry's prospects have con- 
siderably brightened. 

"I'm extremely excited to be on the 
back end of this thing," Kautz says. 
"It's amazing how it all worked out. 
We couldn't have asked for better 
cooperation from everybody involved. " 

In addition to the freedom to 
renegotiate with creditors enabled 
by the filing, Kautz explains that a 
thorough examination of the com- 
pany's internal structure led to reor- 
ganization within. "It allowed us to 
find out things that worked and 
things that didn't. We definitely 
reorganized the staff. It wasn't a 
huge cut, but everybody wears more 
hats these days, and job descriptions 
got a little broader. It allowed us to 
target a lot better." 

One fortunate by-product of 
countr>' music's downturn was the 
abundance of artists from other gen- 
res who helped to fill the void. Kautz 
cites Alida Keys, Sheryi Crow. Mark 
Knopfler, and lynyrd Skynyrd, all of 
whom recently worked at Emerald, 
along with more likely artists Dixie 
Chicks and Alison Krauss. 

Moreover, given the success of 
the 0 Brother, Where Art Thou? 



soundtrack and Alan Jackson's 

Drive, Nashville studios may soon 
enjoy a renaissance. 

Kautz sees more evidence of a 
potential boom: "It's been great to 
branch out into new things, but 
country is definitely coming back, as 
far as the recording schedule. About a 
year ago was the bottom for Nashville 
recording, but it's very positive these 
days. The labels have pretty much set- 
tled down. Everybody isn't worrying 
atmut what label is going to buy what 
label. Everybody has gotten back to 
the business of making music. The 
really interesting thing is the amount 
of new artists. That's the really good 
indicator — when labels are spending 
that kind of money on new artists, 
recording is healthy again." 

Since being founded in 1981 by 
Even Stevens and David Malloy, 
Emerald — which was purchased by 
current CEO Dale Moore in 
1986 — has grown into a multi- 
room facility housed in several 
buildings and offering a wide vari- 
ety of production services. 

In January 1999, Emerald ac- 
quired Masterfonics, a multi-room 
recording and mastering facility that 
itself was forced into Chapter 11 
reorganization months earlier, a 
result of expansion followed by 
inconsistent bookings. The severe 
decrease in business, combined with 
a "rate war" among local studios, left 
Emerald in a similar quandary two 
years later. Last summer, Moore told 
Studio Monitor that "there are a few 
people — the few that are left — that 
continue to cut rates horribly. Our 
rates have not gone up since 1985, 
which is unthinkable." (Studio Mon- 
itor, Billboard. Aug. 11, 2001) 

On the bright side. Emerald's mul- 
tiple divisions — Digital Audio Post, 
an audio suite for production and 
post-production of film, TV, and 
music; the Broadcast Division; and a 
booking agenc>' — generate a synergy 
that benefits the organization. Emer- 
ald's newest division, the Sessions 
Agency, is a joint venture between 
Emerald, Nicole Cochran of Nic of 
Time Communications, and produc- 
tion coordinator Mike Griffith. The 
agency provides session coordination 
for producers including Dann Huff 
and Mark Bright. (Though affiliated 
with Emerald, clients are not obli- 
gated to work there.) 

"There's not a lot of companies 
that go into Chapter 11 that come 
back out the other side, " Kautz ob- 
serves. "We're excited, but I'm more 
excited about the short time frame in 
which we were able to do it." 
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Silvestri, Alexander Cap Winnm 

IV Awards 



BY MARCO WHriMIRE 

LOS ANGELES — Academy Award-nominated and 
Grammy Award-winning composer Alan Silvestri and 
composer/songwriter Van Alexander were both pre- 
sented with lifetime achievement awards at ASCAP's 
17th Annual Film and Television Music Awards. The 
gala, which took place April 30 at the Beverly Hilton 
Hotel here, was hosted by ASCAP president/chairman 
Marilyn Bergman. 

The ASCAP Henry Mancini Award for Lifetime 
Achievement was presented to Silvestri by Bergman and 
producer/director Robert Zemeckis, with whom Silvestri 
has collaborated for 17 years. Their credits include 
Romancing the Stone, all three installments of Back to 
the Future. Who Framed Roger Rabbit. Forrest Gump. 
Cast Away, and, most recently. What Lies Beneath. 

Silvestri is also well-known for scoring such box-office 
hits as Father of the Bride and its sequel, as well as 
Grumpy Old Men, Grumpier Old Men. and Stuart Little. 

Past winners of the award include James Newton 
Howard, Quincy 
Jones, Michel Le- 
grand. Johnny 
Mandel. and Ran- 
dy Newman. 

With a career 
spanning more 
than six decades, 
Alexander was 
presented with 
the ASCAP Foun- 
dation Lifetime 
Achievement 
Award for his 
work as a com- 
poser/arranger/ 
songwriter/band- 
leader. The award 
was presented by 
Bergman and the 
Hollywood Bowl's 
jazz series artis- 
tic director John 
Clayton, who is 
also president of 
the American 
Society of Music 
Arrangers and 

Composers. 

Alexander's 
credits include scores for five Mickey Rooney films and 
classic TV shows like Bewitched, I Dream of Jeannie, 
and Dennis the .Menace. He arranged and conducted 
for TV variety shows starring Jimmy Stewart. Dean 
Martin, and Cordon McRae and has worked with big 
band leaders, including Chick Webb, Paul Whiteman, 
and Benny Goodman. Alexander also achieved a No. 1 
hit as a songwriter with "A Tisket, A-T^sket, " co-writ- 
ten with Ella Fitzgerald. 

Buddy Baker, Rufus Thomas, Dave Van Ronk, Red 
Norvo. Eric Von Schmidt, Jay McShann, George 
Rochberg, Marian McPartland, Robert Allen, and Tom 
Paxton are among the past recipients of this award. 

The evening also honored composer John Debney for 
his scores in three feature films: Cats and Dogs. Spy 
Kids, and The Princess Diaries, in the top box office cat- 
egory. Debney is also known for composing music for 
the Academy Award-nominated hit Jimmy Neutron: 
Boy Genius. Heartbreakers. and See Spot Run. as well 
as current box-office champ The Scorpion King. 

Other awards given out during the evening were for top 
TV series, most-performed songs from motion pictures, 
most-performed theme, and most-performed underscore. 



■ 
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Thanks fw the Memories. ASCAP president/chairman Marilyn Bergman presents 
the Henr>' Mancini Award for Lifetime Achievement to composer Alan Silvestri. 



Winners in the most-performed themes, underscores, 
and song categories are determined by the number of 
performance credits throughout the survey year, from 
Oct. 1-Sept. 30. Nielsen ratings determine top TV series 
winners, and box-office receipts determine top box-office 
film winners during the Jan. 1-Dec. 31 survey year. 

A complete list of winners follows. 

Hemy Mancini Award: Alan Silvestri. 

Foundation Lifetime Achievement Award: Van 
Alexander. 

Top box-office films: Alejandro Amenabar, The Oth- 
ers: John Debney, Cats and Dogs. The Princess 
Diaries. Spy Kids: Tan Dun, Crouching Tiger. Hidden 
Dragon: James Newton Howard, .America's Sweet- 
hearts: David Lawrence, /Imerican Pie 2: Randy New- 
man, Monsters. Inc.: John Powell, Shrek: Howard 
Shore, The Lord of the Rings: The Fellowship of the 
Ring: Alan Silvestri, The Mummy Returns: Hans 
Zimmer, Hannibal. Pearl Harbor. 
Top TV Series: Paul Baillargcon (SOCAN), David Bell, 
Jay Chattaway, 
Dennis McCarthy, 
Diane Warren, 
Enterprise: Marco 
Beltrami, Jon 
Hassell, The Prac- 
tice: Jeffrey Cain. 
Cedric Le Mo>'ne. 
Gregory Slay, Cin- 
jun Tate, Shelby 
Tate. Smallville: 
Alf Clausen, The 
Simpsons: Lisa 
Coleman, Wendy 
Melvoin, Crossing 
Jordan: James 
Newton Howard, 
£./?.: Russ Landau, 
Sunmm: The. Aus- 
tralian Outback, 
Survivor: .Africa: 
RickMarottafie?/- 
body Loves Ray- 
mond: Michael 
Skloff, Friends: 
Mark Snow, The 
Guardian, Smal- 
lville: Keith Stra- 
chnan, Matthew 
Strachnan, Who 
Wants to Be a Millionaire. 

Most-performed themes: Frank Catanzaro, Dan 
Foliart, Steven Kaplan, James Latham, Branford 
Marsalis, Howard Shore. 

Most-performed underscores: Jack Allocco, Denis 
Hannigan. Michael Karp. David Kurtz. Mark Snow. 

Most-performed songs from motion pictures: "Get 
Ur Freak On " from Lara Croft, written by Missy "Mis- 
demeanor" Elliott and Timbaland and published by 
Mass Confusion Productions, Virginia Beach Music, 
and WB Music Corp.; "Independent Women Part 1" 
from Charlie's .Angels, written by Samuel "Tone" 
Barnes and Beyonce Knowles and published by Bey- 
once Publishing, Enot Publishing. New Columbia Pic- 
tures Music, and Sony/AT\' Tunes: "Lady Marmalade" 
from Moulin Rouge, written by Kenny Nolan and pub- 
lished by EMI/Jobete Music Co. and Kenny Nolan 
Publishing Co.; "Put It on Me" from The Fast and the 
Furious, written by Tiheem Crocker and Paul " Tru 
Stylze" Walcott and published by Blunts Guns and 
Funds, Famous Music Corp., and Tru Stylze Music; 
"There You'll Be" from Pearl Harbor, written by Diane 
Warren and published by Real Songs. 
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by Jim Bessman 



HE'S HOMER: Beloved the world over 
as the voice of Homer Simpson, Dan 
Castellaneta acknowledges his alter 
ego on his new Oglio Records album, 
I.Am Not Homer. The title, of course, 
is a spoof of Leonard Nimoy's autobi- 
ography /4m Not Spock. though the 
back cover shows Castellaneta and 
Simpson from the rear looking very 
much alike under the backward text 
"OK, I'm Homer." (The disc tray art, 
contrarily. has Homer barking, "1 am 
not Dan Ca.stellaneta.") 



CASTELLANETA 



The material is mostly clever com- 
edy sketches written and performed by 
Castellaneta and his wife. Deb Lacus- 
ta. both veterans of Chicago's sketch 
comedy scene. But the last track is an 
actual song by Castellaneta, "So Dumb 
(Homer s Lament)," in which the 
ASCAP writer does Homer's voice — 
along with Krusty the Clown s, Gram- 
pa Simpson's. Groundskeeper Willie's, 
and Barney Gumble's — to a tune clear- 
ly owing to the Beach Boys. 

Prior to "So Dumb, " Castellaneta's 
songwriting was limited to parodies 
and funny musical bits for Chicago's 
Second City troupe, songs for his 
one-man shows, and the "lost" Beat- 
les songs that appeared on his pre- 
ceding Oglio album Tim Lips. When 
it was suggested that a Simpsons 
song be included on his new disc. Fox 
TV gave permission, and Castellane- 
ta gave it a go. 

'One of the (show's] writers told me 
that if I wanted to write for Homer, 
he's like a dog trapped inside a man s 
body, " says Castellaneta, who has also 
written a couple of Simpsons episodes 
with Lacusta. "That made sense, 
though I thought of him more as hav- 
ing an incredible case of arrested 
development — or having my own 
arrested development being chan- 
neled through him." 

Being a big Brian Wilson fan, 
Castellaneta recognized that a "Beach 
Boys kind of song" would perfectly fit 
Homer. "So Dumb" even employs a 
"Good Vibrations" theremin. 



"It's sort of an ode to Heroes and 
Villains' from the ill-fated Smile 
album," Castellaneta explains (the 
classic song, of course, did become a 
hit single). He adds, "Ironically, 
Homer did meet Brian Wilson! I went 
to a Brian Wilson concert a year or so 
ago, and a friend of mine was in the 
band and introduced us. My wife kept 
telling me to tell him 1 was Homer, 
but I didn't, so she leaned over and 
told him, and his face went from a 
smile to utter confusion. I thought 
maybe he didn't understand, so I did 
Homer's voice — and he became even 
more confused." 

UMPG'S INSIDER TIP: Universal Music 
Publishing Group (UMPG). in con- 
junction with lx)S Angeles-based dis- 
tance-learning-program developer 
InsideSessions, has created an educa- 
tional program for aspiring songwrit- 
ers. The program includes an hour- 
long instructional video, Songwriting 
and Publishing: A Songuriter's Guide 
to Making It in the Music Business, 
which features advice from 30 top 
songwriters, artists, and music indus- 
tr>' executim, including Ehon John, 
Bemie T^upin, Sheiyl Crow, Sting, 
Will Jennings, and Gary Burr. 

The video also awers such topics as 
how to write a hit song, what to l(X)k for 
in a music publishing company, acquir- 
ing the necessary copyrights, and the 
fundamentals of mechanical royalties. 

The program is available for $49.95 
through the insidesessions.com Web 
site and provides written feedback 
from a Universal Music Group A&R 
rep on a song submission. Submis- 
sions received before June 30 will be 
reviewed by Universal's A&R depart- 
ment, with the top three earning their 
songwriters $1,000 publishing deals 
from UMPG. 

InsideSessions is a joint venture 
between Universal Music Group and 
Penguin Putnam that combines edu- 
cation and entertainment in distance- 
learning programs for music- and 
book publishing-industry aspirants. 

HAlf NOTES: Wamer/Chappell Music 
has acquired a 50% interest in 
Deston Songs from Edel Music. 
Deston founders Desmond Child. 
Winston Simone, and David Simone 
retain the rest . . . EMI Music Pub- 
lishing has inked a worldwide pub- 
lishing deal with film company Inter- 
media, facilitating collaboration on 
film music and soundtracks. Already 
under way is a partnership between 
EMI writer Paul Oakenfeld and 
music supervisor Budd Car, who are 
developing music for forthcoming 
Outlaw feature The DJ Project. 
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This Year's 
Conference 
And Awards 
Promise Only 
The Best 

BY LEILA COBO 

II is Miili a ili< Ik' III .111111 )iiiuf llial an fvcnl will l)c 
"l)ii;i;cr and IkIUt" lliaii i vcr IkIoic. Bui llif 
( li( lu- is iiU Mapahlc u lu n iclcri iiif> to the annu- 
al HilllK)ai(l l.alin Music (^onltTcncc Awards 
show, which this year gels an iinprcx ttlcntcd lxx)st 
willi ihc media s|)iins()rslii|) oi l Iis|)ani( Broadcast- 
ing ( ioi |)or,ilion (I IBCi), the iiulusioii ol BMI's 'Jill 
annual l.alin Music Awards as pai1 ol'the (onfi-r- 
ciKc, an cxc liisiveonc-on-one inteniew with siipi r- 
stai Ri( k\ Martin and a Mi llar rosier ol pi rliiriiu i s 
loi the Billboard l.alin Miisii .Awards, iiulndiiig 
(Icline Dion. Juan (iahriel. Marc .Anihoiiv and 
rhalia, who will premiere material from her new 
album, riiis is in addition to the extensive support 
Iroiii all e( lieloiis o( the l.alin niiisic industr) — from 
labels to media out lets to perlorniing-iighlsorginii- 
ziitions. 

.\s tlu' cDiiferencc and awards sh<tw ciilur iheir l;it!i 
M Ml. ilu ir (oniiniierl siin css is icsianicnl Id llic siahilil\ 
i>( tilt- l.,uin ^cnu- in ilu- I .S. .md Id llillljoiirfrs < om- 
iiiii iiu-iii |() iis < ii^c ,iii(t dcM'lopincni. 

Ill liirn, ihf wide- iiileicst and rct()i;tiitinn fiijovt-d lu 
llif sliow iisi-ll uihU'Iscoi'i' lilt* sliciif^tli ol ihf liilll)uai<l 
naint- and llu- < r(-dil)i)it\ ol llu- awards, u lii< h will lake 
|)lan' Mayitai llir Jackie (Ikasi m l liiak i in Mi.iiiii licach 
and air .May I 'J on rtlcinundo. llu- slum li.is iKKinic the 
liighesi-iaicd s|)n iai loi llu- iiclHork. wliu li lias enicTed 
ituo ,m .lyi i-i-im-ni lo prodm f li iiiuil LM)(1 1. 

I his \cai*'s cdiiioii. s.ns U-lciiiun<k) ( .()() .Man .Sokol, 
is ,1 ton I in 11.11 ion ol llu- ^row ili iht- sliovv has experienced 

(Umtmiuit im fiagf /.A/-5 

INSIDE THIS ISSUE 

Ricky Martin LM S Spirit ol Hope LM-tS 

Finalists LM'6 Puerto Rican Rap LM'22 

Honoring Top Acts LM'6 Artists & Music IK-2S 

El Gran Combo LM-IO Merclianis & Marlieting LM'32 

lupillo Rivera LM'12 Programming LM-34 



jF a % # ^ 



^ Heinekeri^ EN vivo 

Billboard. 

LATIN MUSK 

CONFERENCE « AWARDS 2002 



in association wilh 




Program 
Guide ^ 



May 7-9 



BILLBOARD MAY 11.2002 



Copyrighted matenai 




publisher of the year 
Sony/ATV Latin Music Publishing LLC 



Ven A Mi 

Barry Gibb 
Maurice GIbb 
Robin GIbb 
GIbb Brothers Music 



Mario de Jesus (SACM) 

peermusic 

Y Llegaste Tu 

Noe Hernandez 
IGA Music Publishing 

Y Yo Sigo Aqui 

Estelano 

Sony/ATV Latin Music Publishing LLC 
Worfd Deep Music Publishing Corporation 

Yo Te Amo 

Estefono 

Sony/ATV Latin Music Publishing LLC 
World Deep Music Publishing Corporation 

Yo Te Confieso 

Elvis Crespo 
Luis Angel "Pito" Cruz 
CD Elvis Publishing 
Sony/ATV Latin 
Music Publishing LLC 




song of the year 
Ensename A Olvidarte 

Luis Gerardo Padilla Riojos 

SER-CA Publishing, Inc. 




Estefano 




latin awards 

editors mas sobresalientes del ano 

We also salute the BMI songwriter/artists honored at 
Billboard's Latin Awards... 



Cdnjuntb Primaver 

Album ot the Ypoi 
Rfgionol Mexicon Mole Group 



"^•BandcJ ^LRec5aV* 

Ti of k of th*^ Yr-nr ' 



Track of fhP Y<>ot " 
Regionol Mexrcon 




Jennifer L 

Tiock ol Ihe Yeat 
lotin Donee Club Ploy 



Jr;r;n lj<if 



ni of tRe Y#of m 
Tropicol/Salso Group 
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icr^Villarred^ 

Album ol th.-- Yr-ar 
onol Mexicon Female 
Group/Solo 
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Follow instnictions on the other side 



Aqui 

Aldo Nova (SOCAN) 
Aldo Nova, Inc. (SOCAN) 

Azul 

Kike Santander 

Foreign Imported Productions and Publishing, Inc. 

Carita De Sol 

Leyda E. Colon 
Musica Peregrina 

Como Tu Me Quiere A Mi 

Javier Bermudez 
EMt-Blackwood Music. Inc. 
Kotiana Music PublistiIng 

De Poisono A Poisano 

Enrique M. Valencia 

TIgres Del Noite Ediclones Muslcales 

Deja 

Jesus Ariel Barieias Soto (SACM) 
Editora Arpa Musical 

Desde Que No Estos 

Enrique A. Gorcio 
Moracos Music Publishing 

Dime, Dime, Dime 

Oscar Ochoa D. 
ElzQz Music Co. 

Dormir Contigo 

Armando Manzanero Canche (SACM) 
D'Nico Internotionol 

El Amor Sonodo 

Mario Quintero 
Mas Flamingo Music 

El Coyote 

Jose "Pepe" Garza 
Editora Arpa Musical 

El Ultimo Adios 

Estefono 

Sony/ATV Latin Music Publishing LLC 
World Deep Music Publishing Corporation 

En Cada Goto De Mi Songre 

Jose de Jesus PInedo Ramos (SACM) 
EMI-Blacky»ood Music, Inc. 

Engonoda 

Anibol Postor (SACM) 
Promosongs International 

Ensename A Olvldarte 

Luis Gerardo Padllta Riojas 
SER-CA Publishing. Inc. 

Esclavo Y Amo 

Jose Vaco Flores (SACM) 

El Conquistador Music PublistiIng 

Fijote Bien 

Juones 

Gross Potential Music 
peermusic 




Fuerte No Soy 

RIcardo Javier Munoz 
Maico Antonio Perez 
SER-CA PublistiIng. Inc. 

Jurome 

Kli<e Santander 

Foreign Imported Productions and Publishing. Inc. 

La BIkina 

Ruben Fuentes Gasson (SACM) 
peermusic 

Lo Ladrona 

Graciela Beattiz Carbaiio (SADAIC) 
Amanda Miguel 
Diego Verdaguer 
Brigtit Morning Music 
Diam Entertainment. Inc. 

La Suburban Rosita 

Jose Sosa Murguia 

Fonohits Music Publishing. Inc. 

Lobo Herido 

Armando Manzanero Canche (SACM) 
D'Nico Internotionol 



Otro Vez A La Contino 

Jorge Alejandro Knott 



Mart 



Elzoz Music Co. 
indros Music 



a' Que Te Cosobos, Juan? 



larti'n Ruvolcaba 
Gar Mex Music 



Pegome Tu Vicio 

Elvis Samuel 

Ciboo Music Company 

Por El Cominit* 



Tonny Tun Tun 
Sony/ATV Latin Music PublistiIng UC 

Prision De Amor 

Teodoro Bello Jalmes (SACM) 
Jam Entertainment, Inc. 

/Que Me Vas A Dar? 

Ramon Ortega Contreras (SACM) 
Alfonso Garcia Santlllana (SACM) 
Warner-Tamerlane PublistiIng Corp. 

Que Poca 

Luis Elizalde 
SER-CA PublistiIng. Inc. 

Quiero 

Martha Cancel 
Oustelli Music 




...a los compositors y 
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Me Declaro Culpable 

Jesus Melendez 

Arabara Publishing 

TIgres Del Norte Ediclones Muslcales 

Me Gusto VIvir De Noche 

Mario Quintero 
Mas Flamingo Music 

Nl Que Volieras Tonto 

Martin Buenrostro Hernandez 
Maximo Aguirre Music Publishing Co. 

Nl Una Lagrima Mas 

Marceilo Azevedo 
Estefono 

Sony/ATV LaHn Music Publishing LLC 
Unlversai-Musica LJnica Publishing 
World Deep Music Publishing Corporation 
YKM Music Publishing 

No Te Podios Quedor 

Ramon Gonzalez Mora 
Seg-Son Music. Inc. 

Ojos Asi 

Pablo Flores 
Javier Garza 
Shakira 

Foreign Imported Producttoiu and Publishing, Inc. 
Sony/ATV Latin Music Publishing LLC 



Se Fue Mi Amor 

Pete Astudlllo 
lulgl Giraido 
A.B. Quintonlila III 
A Q Ttiree Music 
DHG Music 

EMI-Blackwood Music. Inc. 
Peace Rock Publishing 

Si Estuviero En Mis Manos 

Carlos Nunez Montoro (SACM) 
El Conquistador Music Publishing 

Si Te Vas 

Kike Santander 

Foreign Imported Producttons and Publishing, Inc. 

Sin Tu Amor 

Don tHarris 

Dewey Steven Terry 

Sony/ATV Songs LLC 

Te Quiero Mucho 

Lorenzo Antonio 
Tiny Morrte Sanchez 
Striking Music Co. 

Te Quise Olvidar 

Yosmil Morrufo 
Careers- BMG Music 
Publishing. Inc. 

Tu Y Las Nubes 

Jose Alfredo Jimenez Sandoval (SACM) 
peemiustc 



Special Achievement Award 
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ONLY THE BEST 

CMnlinuedfmm page hM-l 

in the past few years. "We feel rhis 
is the signature show for Tele- 
mundo," says Sokol. '"The Bill- 
board show, because of its integri- 
ty, has special meaning for the 
industry, and that's part of the rea- 
son it appeals (o its audience and 
to this level of talent." 

In addition, the show will air 
simultaneously on HBC, the 
largest Spanish-language radio 
network in the U.S., with more 
than 50 stations in 1 4 markets. 

HBO Latino, a new Spanish- 
language digital service, has once 
again signed on as the "In /\ssoci- 
alion" sponsor for the conference 
and awards. I he channel will con- 
duct l3ehind-the-.scenes inlei"views, 
as well as provide red carpet cov- 
erage of the awards to be shown 
at a later date. 



Willy Chirino 




WHAT TO EXPECT 

Following a humble launch thai 
attracted, at n]osl, 100 alleiidecs, 
the Billboard Latin Music Con- 
ference has grown Uj lM.*comf nol 
only the longest-running Latin 
music conference in the nation, 
but certainly the most respected 
and well attended. With ils mix ol 
cutting-edge panels, showcases, 
sponsorship opportimities and, of 
course, the awards show, the 
three-day event, which takes place 
May 7-9 at the Eden Roc Resort 
in Miami Beach (with (he awards 
show, as mentioned previously, 
taking place al the Jackie Cileason 
'Hiealer), is the premier gathering 



of the Latin music industry. 

This year offers special high- 
lights. .'Vmong them, the HBC^ has 
signed a multi-year agreement 
with Billboard and rclenuindo 
allowing lor the simulcasi of the 
Billboard Latin Music .Awards 
over hike's radio network. The 
partnership adds an extra dimen- 
sion nol only lo die awards show, 
but also to the entire Billboard 
Latin Music Conference. 

" The Latin Billboard Awards is 
one of those progr ams we feel is a 
winner ami we w ant lo be a part of 
il," says Jack Hobbs, senior VT, GM 
and director of new business devel- 
opment for HBC Radio Network. 




Aside from broadcasting the 
awards show in accordance with 
Telemundo's programming, HBC 
will do a series of programs lead- 
ing up lo the event, all of which 
will be formalically correct for 
HBC's 52 stations. " The sound will 
fit the formal of the station," says 
Hobbs. "Obviously, we want lo 
pique the atlenlion of Hispanic lis- 
teners and not have them hit dial 
button and change the station." 

There are plans lo do lea.sers, as 
well as interviews with nominees 
and featured acts, for four weeks 
prior to the show. The Sunday 
before die event, HBC will go live 
with a special featuring those stars 
who are in town for the show. In 
addition. HBC will broadcast live 
from the Billboard Latin Music 
Conference. 

As a new nie<lia partner, HBC 
will co-host the "HBC Radio Day" 
May 7 at the Billboard l.alin 
Music Conference. The Radio Uay 
includes two panels — "Piograni- 
iiiing for the 12 lo 24 Set" and 
"Trends in Regional Mexican 
Programming" — organized in 
conjunction with Billboard maga- 
zine and featuring radio experts 
from around llie nalion. .As pari 
of Radio Day, Ai bilron will also 
demonstrate ils new People Meier 
Reader for conference attendees. 



BMI will present its 9th 
-'\niiual I^tin Music Awards, May 
H. al I he Diplomal HolelS: Resort 
in lIollywotKl, Kla., as part of the 
conference. The perforniance- 
righls oi^aiiizaiion will recognize 
llie song\vriters and publishers oi 
ihe most-played Latin songs on 
C.S. radio and TV li'oni the com- 
pany's repertoire, numbering 
approximately 4.."> million works 
worldwide. Latin .Song of the Year, 
Songivriier of the Yen and Pub- 
lisher of ihe Year will be an- 
nounced during ihe evenl. 

ADDITIONAL HIGHLIGHTS 

;\lso on May 8, tjescent Moon 
Records and Sony Music 
will spon.sor a Beach BiLsli 
lunch featuring Rabanes. 
Later on that night, Bill- 
boaidl.ive will host Crt;rar- 
do ( Thump Recot ds), Caii- 
dela Soul (Intelligent 
Music), .Noel (.Sonic Bamboo 
Musica) and Icaro Azul. 

"We both attract a high 
caliber of Laliii ciiterlain- 
meni professionals," says 
Diane .Almodovar, assistant 
VP, Latin music, tiir BMI, 
referring lo the Billboard 
conference and the BMI 
awards, "ll works for every- 
one." 

TTiis year, the Billboard 
Latin Music (Conference & 
.Awards again kicks off with 
a Hope & Harmony event 
bencfiling ihe Diabetes 
Research Inslilule. In a 
(let)iuture from ils tradi- 
tional golf and tennis lournanieni, 
this year die organization is host- 
ing a dance party eddied iBiiilando!, 
which will take place May 6 at Bill- 
hoard Live. 

Willy Chirino's orchestra will be 
ihe "house band" for the event 
and will serve as the musical 
acconipanimenl for artists 
expected to perform. T.milio Lsie- 
fan will receive the 2002 Note- 
worthy Award antl planned activ- 
ilies include a musical tribute, as 
well as performances bv 'Tiio 
Nieves. 'Tito Puente Jr., Luis 
Enrique. Lissettc. Chichi Pei alta. 
Roberto Perera, Hansel and 
Nestor Torres. 

M TV Espanol and VH L'nowill 
sponsor an opening reception on 
May 7, which will iealuie Jorge 
Moreno (Maverick Musica) and 
Giati Maico (("ifsceni Moon). 
Tlial siime evening. Soil)' will host 
ils iraditional opening showcase at 
Billboard Li\'e, w ith performances 
by Jordi, Alejandro Monlaner. 
Nayer and Brenda K. Slai r. 

In keeping with what is now a 
thiee-yeai iiadilion, the ediioi ial 
portion of the Billlxiard conlisrencc 
will present a one-on-one Q&A ses- 
sion with a major Hispanic star 
This Billboard conference trend 
originated in 2(MM), when Enricjue 
Iglesias sat down for an exclusive 



li 



Main Attraction 

On May 8, Leila Cobo Goes 
One-On-One With Superstar 

Ricky Martin 



s (ht'it*;i pt'isdii ill till- 

VMlllfl Xvho (lofSIl't 

IkiKm I Ik- name Rit ky 
M.niin? Vhc tlumj^hl is 
li.iirl )() faihoni. 

WIkii Marliii hiusl 
onto the iiiici iiaiionat 
stent" in 1990 wiih his 
now-lablffi appcarantt- 
(HI tlu- (Itainnus. wIk-it 
he pei lormed " I he 
C!up <>r Lilc," he was 
ahead) a major star in 
l.alin America who had 
made a name for litnisell 
with ihe World Cup 
a n I h e in I li a I w e n i 
around the gloix* in sev- 
eral languaj^es. Ilial jkt- 
formante. and Martin's 
suhsetjnent eiX)nymotis- 
ly tided Knglish-language release, 
put him in an entirely diflerenl 
league. 

No longer just a Latin phenom- 
enon, it's no exaggeration it) say 
thai Martin hetame the single 
ix'si-known star ol that year, with 
his sonj^ "l.iviii' la \ ifhi I.ota" 
spending M weeks in the lop Id 
or the Billboard ilol I Oil. I he 
alhuni Huh Mmlni Npent a total ol 
67 weeks on the Billhoard 200. IH 
of'diose were spent In the top 10. 
Martin wonld lollow up thai suc- 
cess with SuitufI l.oailt'd in 2000. 
Since then, he's taken a break 
from the recording studio 
(alth(tugh he released a Spanish- 
language greatesi.-hiis atbuin iu 
2001 that included remakes ttftwo 
tracks). His time otl is set lo be 
broken later this vear. when he 



interview. Uisi year featured Marc 
/Vndiony. and tiiis year's edition will 
ieature Ricky Martin. 

In what is also a tradition, the 
conference will feature a series of 
panels highlighting the most 
imporlaui trends in Latin music 
today. Ill addition lo the two r.idio 
panels thai will lake place May 7, 
the schedule includes a president's 
panel, featuring heads of U.S. 
I^tin operations; a retail panel; a 
television panel dismissing the lole 
of '\'\' as an A&R UmjI; the now- 
iradiiioiial ASC.AP-sponsored 
songwriters' panel, wheie aspiring 
writeis bring their material to be 
hcaid and crilitpied by some of 
Latin music's biggest names, 
including Bebu Silvctti (Billlx)ar(rs 
Latin Producer of the Year), Kike 




releases his third Knglish- 
language aliiuin. 

In whai has become a tradition, 
the Billboard Latin Music t'on- 
ference lakes oH with an exclusive 
Qit.A session uiih a major Latin 
recoidiny star who h;is valuable 
insight and intoinialion lo share 
with aliendees and who is living in 
a [>artii ul;u l\ creali\e and pro- 
dui li\e moment. 

.\s Rickv Martin prepares to 
release what m;i\ well be the most 
important album ol his caieer, IoIt 
lowing a long period ot artistic 
development that includes his first 
ventiues into songwrlting. Bill- 
hoard has invited him to discuss 
his plans and caieer trajectory 
Ix'fiHe the Latin music industn in 
an intimate and uni<|ue setting on 
Mav S at I LL^ a.m. —L.C, 



Sanlander, Alejandro Jaen and 
Omar and Adollb V'alenzuela; and, 
naturally, the cutting-edge Latin 
rock panel, which will discuss the 
genre's possibilities in mainstream 
outlets and media, including tout's, 
advertising and pi ess. 

A scries of special sponsorship 
opportunities and events are 
also oi'ganized anjund the confer- 
ence. In addition to its signature 
panel, ASCIAP w ill host an acoustic 
songwriters* evening on May 
7 at Yiica Restaurant on Lincoln 
Road. The performance — 
featuring Nicole Chirino, Claudio 
Corsi and Jodi Marr — will fotlow 
ihe ojx'ning- night reception, host- 
ed by MTV Espafiol (MTV's 
Spanish -language, U.S. -based 
channel) and VII Uno. ■ 
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Billboard Awards Honor 
Latin Music's Top Acts 

BY LEILA COBO 

Regional Mexican artist Lupillo Rivera, a maverick in tlie genre who released two successful stu- 
dio albums within a year of each other, tops the list of finalists for this year's Billboard Latin 
Music Awards. Rivera garnered six finalist nominations, including two each in the Regional 
Mexican Album of the Year/Male and the Regional Mexican Album of the Year/New Artist categories, 
where his albums Despreciado and Sufriendo a Solas^ both on Sony Discos, compete against each other. 
Rivera is one newcomer in an eclectic list of mostly veterans. 

Singer/songwriter Juan Gabriel tallied four finalist slots, while Marco Antonio Solis, Gilberto Santa 
Rosa and Jaci Velisquez tied for three each. Another chart newcomer, Manu Chao, landed two finalist 
slots. 



This Year's Finalists... 

The Biilboard Latin Music Awards honor the most popular albums, songs and pertormers in Latin 
music, as determined by the actual saJes and radio airplay data that informs Billboard s weekly 
charts. Finalists — and the eventual winners—reflect perlormance of new recordings on Billboard s 
sales charts. Including lop Latin Albums, and radio charts, including Hot Latin Tracks, during a 
orw-year period from the issue dated Feb. 17, 2001, through this year 's Feb 9 issue. Based on 
sales data compiled by SoundScan and radio inforrrmtion monitored by Broadcast Data Syslems. 
Billboard's charts are the world's most authoritative music ctiarts, with album categories confined 
to titles that did not chart before Billtjoard's Nov. 18. 2000. issue. 




From left Enrique Iglesias, Jennifer Lopez and Marc Anthony 



A.B. QUINTANILLA Y LOS 
KUMBIA KENCS 

A.B. Quimanilla v Kos Kumbia 
Kings' Shhh.' (KMI Latin) was 
released Feb. 27, 2001 , and made 
il onto Billboard's Latin Albums 
cbart the week oi Maicli 17. It's 
been there ever since, defying the 
lack of heavy airplay (the title 
track peaked at No. 23 on Bill- 
board s Hot Latin Tracks chait) 
and its decidedly dilTerent for- 
mat. The 13-irack album (21 if 
you count the five brief interludes 
and three remixes) is neatly 
divided into English and Spanish. 
It is also divided into genres — 
half cumbias and ballads, the 
other half mostly slow RScB with 
lots of harmonization. 

When Shhh! was released, 
Quintanilla and his band faced 
the daunting task of improving 
themselves following the success 
of their debut album, /I mo^ Famil- 
ia y Respeto, which went on to sell 
more than half a million copies. 
That sales figure has already been 
topped, and, at press time, after 
55 weeks, Shhh! continues to 
chart. 

MARC ANTHONY 

The dearth of tropical music 
has been the source of tnuch con- 
cern and debate in the past cou- 
ple of years. During that time, an 
oft-mentioned line was; "The 
genre needs another Marc Antho- 



ny to get a b<K)si." 'Ilie genre did- 
n't gel another Marc .Anthony; it 
got Marc Anthony again, this time 
with an album that was far more 
esoteric and complex than any- 
thing he'd done before. Libre, 
.Anthony's return to salsa after his 
successful English-language debut 
in 1999. is his most personal 
work. He arranged, produced 
and mixed the album in its entire- 
ty, working with longtime key- 
boardist Juanito Cionzalez as 
co-producer. 

"I think it's the First lime in my 
life, ever, that I'm completely sat- 
isfied," says Anthony. "I've done 
so many things. I've seen so many 
things, I've met so many people, 
worked so many places and had 
incredible milestone moments." 

Like all of Anthony's salsa 
albiuns, Libre's foundatiun is love 
songs, written by a host of writ- 
ers. In a radical departure lor a 
salsa album, Anthony has co- 
writing credit on all but one of 
the tracks because he arranged 
and wrote the improvisatory 
soneo sections that make up most 
of the latter part of each song. 

BANDA EL RECODO 

Still hot after 40 years, this 
group's music merges Latin dance 
tunes, jazz swing and classical 
music. Started by clarinet player 
Don Cruz Lizarraga, the group is 
still led by a Lizarraga, Don's son 



/Mfonso. His other .son, (ierman, 
recently retired. Banda el Rcco- 
do's song " Y Llegaste Tu" spent 47 
weeks on the Regional Mexican 
Airplay chart, with eight of those 
weeks at No. I . 

MANU CHAO 

What a rosier ol finalists lor 
Latin Rock Album of the Year, 
with Jaguarcs, La Ley, O/oinalli 
and Manu C^hao's Proximo Esta- 
finn...Esperanw. AH in all. il was 
an impressive showing for a 
genre with next to no airplay; 
these acts made it thanks to goo<l- 
will garnered through years of 
work. The least conventional may 
have been Manu Chao, former 
front man of French/Spanish 
group Mano Negra. whose suc- 
cess has been universal. 

Proxima Estacion (Virgin Latino) 
is the follow-up to Clandestino, 
Manu Chao's 1998 debut, which 
went on to sell 2.5 million units 
worldwide and has led to Manu 
Chao being dubbed the "multi- 
lingual Bob Marley." The new 
disc, which has already sold 2 mil- 
lion copies worldwide, was 
recently re-released by EMI Ladn 
USA following its initial release 
Stateside by Virgin Latino last 
year. 

CONJUNTO PRIMAVERA 

Perennially successful Conjunto 
Cotiimued mi page LM-W 



HOTlATm TRACK OF TH£ YEAR 

'PMatnt Muy Fuerte.' Juan Gabrtet 

(BMG Udn) 
"140 Me Conoces Aun,* Palomo (I^a) 
'0 Me Voy 0 1« Vas.' M»co Anlonio 

Solis (Fonovisa) 
'Como Se Cur3 una Herida," Jaci 

Velasquez (Sony Discos) 

HOT UUtH TRACK OF TH£ Y£AR. 
VOCAL DUO 

La Caiandna ' Ramon Ayala y Jody 

Faras iFfeddle) 
~Dos Corazones, Dos HIsiohas.' 

Jufio litesias y Atejandro Farnandez 

(Sony Discos) 
"El Ouelo.* La Ley Con Ely Goerra 

(Warner Latra) 
"Ho Vale la Pena," Hydia Con Juan 

GaJxiel iHollyAOOd) 

HOT LATIN TRACKS ARTIST 
Of THE YEAR 

I' .(iuld tfi f^ei '>:!■:> ';F..-iovi5a) 
Liiiliir i3f/G L.3l!n| 
l-un Gabn&.BMG UDri 
U'ycQ Aninno Solis (Fonovisa) 

SOmwmCROFTHiYEAR 
Omar Attantw 
Estefano 
Juan Gabriel 

Mateo Anions Sohs 

PRODUCER OF THE YEAR 

PefieAouilat 
Jesus Gtrikn 
AleiandTD Jadn 

BebiJ SilvetQ 

POPAIBUM Of THE YEAR. MALE 

Ami. Cnslian (BMG Latin} 
Origmss. Aleiandro Fernandez 

(Sony DISC06) 
Ms Romances. Luis Miguel 

(Warner LatRia) 
Alas die Mi Alma. Marco Antonio Sots 

(Fonovisa) 

POP AlBim OF THE YEAR. FEMALE 

Enire langos y MansciH. Rocio Outcal 

(BMG Latin] 
HuetoaSotedad. Ana (Sony 

Discos) 

Live. The Last Concert^Houston 
Texas. Feb. 26, 1995. Selena 
(EMI Labn) 

If Cora/on, JacI Velasquez 
(Sony Discos) 

POP AUam OF THE YEAR. GROUP 

Somos GHanos. Gipsy Kmgs 

(Nonesuch) 
Embrace tfte Chaos. Ozomatii 

(Inlerscope) 
Snhhf. A. B. OuinOnUla y Los Kumtxa 

Kings (EMILalin) 
Swnpre en Mi Mem. Los Tn-0 

(BMG Laiin) 

POP ALBUM OF THE YEAR. 
HEW ARTIST 

Promia Esmaon.tspefanza. 

MaiHi Oao (Wgini 
Pachanga. King Africa (Fonovisa) 
Aiexandrf Pirds. Alexandre Pirss 

(BMG Latm) 
Si Se. Si Se (Vhgin) 

POP TRACK OF THE YEAR 

*Azul." Cnstian (BMG Latin) 
'Abrazame Muy Fiicrle.' Juan Gabnel 

(BMG Latin) 
'Suerte,' Shai(ira (Sony Discos) 
*Como Se Cura una Her>da." Jaci 

Velasquez (Sony Discos) 

41J1MI ARTtSTOFTHE YEAR 

Marc Anthony (Sony Discos) 
Vicente Fernandez (Sony Discos) 
A-B. Qufitanfta y Los Kumtiia Kings 

(EMI Lann) 
Lupillo Rivera (Sony Discos) 

ROCK AiSUim OF THE YEAR 

Proxma Estaaon -Esper^mza. 
Manu Ctiao (Virgin) 



Cuando la Sangse &i/opa, Jaguares 

(BMG Latm) 
MTV Unpluggetl La Ley 

(Warner Latina) 
Embrace the Chaos. Ozomatti 

(inlerscope) 

TROPICAL SALSA ALBUM 
OF THE YEAR. MALE 

UU-t:. M.-iFC Aiir\;-iv tSo*iy Otscos) 
liiStiitio y D&seo. Viccoi Manueile 

(Sony Discos) 
Intenso. Gfterto Santa Rosa 

(Sony Discos) 
Defame Entrai. Cartas Vr^es 

(EMI Latin) 

TROPtCALSALSA ALBUM 
OF THE YEAR. FEMAU 

La tiegra Tiene Tumbao. Celia Cruz 

(Sony Discos) 
8. Gissefe (BMG LaOn) 
Coraai) de Muler. Mellna Leon 

(Sony DISCOS) 
VOflsrn.OtsaTartdn 

(Warner Latmal 

TROPICAL; SALSA ALBUM 
OF THE YEAR, GROUP 
Amenca/mo. fuianiio (CutBngj 
Marjla 2050. Grupomania 

(Universal Laano) 
CoiKdon Bomantia. Juan Luis 

GuerTa44Q 

(KareiVUniveTsai Labno) 
Cane Sabor. Bsqtma Amor. LImi-t 
21 (EMI Lann) 

TROPICAUSALSA ALBUM 
OF THE YEAR NEW ARTIST 

Yo S' Me En^.'vo!i Huet Duiftwr 

(Sony Discos) 
JOsfifl/i fonsea. Joseph Fonseca 

(KarenUniversat Latino) 
MuOiplicame. Fuerza Juvenil 

(Mas Music) 
TormParty Eivacftndela 

Mariana (J&N) 

TROPICALSALSA TRACK 
OF THE YEAR 

'Me Libere ' Ei Gran ComtiD 
(Combo) 

-Me Da to Mismo.' Victor Manueile 

(Sony Discos I 
"Pera No Me tma.' GAerta Santa 

Rosa (Sony Disc as) 
"Pueden Dec*," Gilberto Swta 

Rosa (Sony Discos) 

REGIONAL MEXiCAHAlSUM OF 
THE YEAR. MALE 

to M^of ae AlQsavos, Pepe Agmtar 

(Balboa) 
Despreaado. Lupillo Riveta 

(Sony Discosi 
SutnendoaSoias. Lupillo Rrvera 

(Sony Discos) 
f n Vivo: Destfe la POra el Progreso 

de Guadmaiira. Joan Snftastian 

(Balboai 

REGIONAL MEXICAN ALBUM OF 
THE YEAR. MAL£ GROUP 

EnVrm El Hoita)'e y Su Miisica . 

Ramon Ayala y Sus Bravos oel 

Norte (Freddie) 
ContigoPofSiempre.. , Banda el 

Recodo (Fonovl») 
AnsiadeAmar. Conjunlo Primavaa 

(Fonowsa) 
Lkmvfo Fronteras. LM TigrBS del 

tone (Fonovisa I 

REGIONAL MEXICAN ALBUM OF 
THE YEAR. FEMAlf GROUP OR 
FEMALE SOLO ARTIST 

Con Sabor a Mexico Las Jilguerras 

(Fonovea) 
Para las Madrecitas. Spare y 

Lorenzo Anionio (Fonovisa) 
SoyLo PrrOubido. Alicia v*areai 

(Universal LaJinoi 

REGIONAL MEXKAM ALBUM OF 
THE YEAR. NEW ARTIST 

Homenafe a Crmfmo Sanchei. 



Jessie Morales Ei On(?nai Oe la 

Siena (Univision) 
Fueria Musicjl Palomo t'Disa} 
DespreaadO- Lupillo Rnera 

(Sony Discos) 
&itriendo a Solas. Lupilo Rivera 

(Sony Discos) 

REGIONAL MEXICAN TRACK 
OF THE YEAR 

y Uegaste Tu.~ Banda el Recodo 

(Fonovisa) 
'No Te Podias Quedai.' Connrto 

Pnmavera (Fonovisa) 
'No Me Conoces Aun.' Palomo 

(Otsa) 

DespreciiKlo.' Lupillo Rrvera 
(Sony Discos) 

GR£ATFST HITS ALBUM 
OF THE YEAR 

Hrslona Musical. Los Angetos 

Azules (DIsa) 
Histona Musical Romanbca. 

Grupo Sryndts (Disa) 
HistonadeunldoioVoL I.VtcestB 

Fernandez (Sony Discos) 
La Histona- Ricky Martin 

(Sony Dtscos) 

COMPILATION JUSUM 
OF THE YEAR 

Bachatatttts 2001. VMus Mas 

(J&fiSony Discos) 
BOboarti Labn Music AiMnts 2001. 

\/2Uous Anises (BMG Laliri) 
Merennvrs ^ r , Various Artists 

(J&N/Sony Discos) 
No 11^ Am tie Exitos. Vxtous 

Arltsts (Sony Dtscos/Wanw 

Latina) 

JAU ALBUM OF THEVeAR 

Volumes— Mew Congo Stfuan. 

Los Hombres Calientes 

(Basin S^ 
Supernova. Gorxzalo Rubatcaba 

(BlueNole/CapitoI) 
Lain Spirits, Pondu Sancfwz 

(Concord Picante) 
CalieS4. Soundtrack (Blue 

NofleCapilol) 

DANCE CLUB PLAY TRACK OF 
THE YEAR 

■Guflarra G (Remixes),' Banda 

Sononi (Ttimirr/ Bovj 
'Out No«tiere.' Glona Estelan 

(Epc) 

'Henje (Hemttes).' Enrique Iglesias 

(tnterscope) 
'Play (Rem^).' Jennfler Lopez 

(Eofc) 

DANCE MAXI SINGLE OF THE 
YEAR 

'Out 0* Novrtiere. ' Glona Estelan 

(Epic) 
'I'm Real (Remixes),' 

JennHei iavei (Epic) 
'Love Don't Cost a Thing 

(Ainqi Se Paga Con Amor],' 

Jennilei lovez lEpc) 
'LMded '■ Ricky Martm (ColumtMa) 

RAP ALBUM DF THE YEAR 

El General !s Bad. . Ei Gerwral 

(Mock & Rol) 
MundoFno. uto & Potaco fPna) 
b^Mi.VlcoC (EMI Latin) 
Oe Alberos « Vli^. Wisn y V^ndef 

(BM/Aponie) 

PUBUSHEROFTHEYEAR 

BMG Sofigs, ASCW 
Edimonsa. ASCAP 
Voider. ASCAP 
WB, ASCAP 

PUBUSHING CORPORATmM OF 
THE YEAR 

BMG Music 
EMI Music 
Sony/ATV Music 
Warner/Ch^ii Music 
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Al nrvclar lo mis profundo de 
sf mismos, los crcadorcs de 
miisica nos ayudan a vcrnos ' 
dc nucvas nianeras. ASCAP 
cncicndc la iiiicnsidad personal 
del proceso creativo. Nosotros 
sornos conipositores y Ictristas. 
Somos la linica Socicdad que 
|x)r si misma conduce los 
dereclios de ejccucion musicalcs 
en US. A travifs dc nuenros 
scrvicios. ajnidamos a los 
creadonrs de miisica a concennarse 
en su trabajo. Impulsar a los 
crcadorcs cs parte clara de 
nucstra agenda. A.segurar cl 
flujo dc las ideas es parte vital 
para alcanzar la meta. 

Las 

VEN1AIAS 

"'ASCAP 



P«r« mis 

ASCAP J 
420 Une^lK HfffL Suite 385 
Miami eeacli. TaJs31J»tf' ' 
(305) 673 3449^ (305)f^i^i44&ft 




www.ascap.com 

Marh vn Bergman | President 
& Chairman oe riit Board 
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liletimeAcliievement: 

El Gran Combo 

Waving The Salsa Flap For 40 Years Strong, 
The Puerto Rican Sana Hasn't Missed A Beat 



On May 20, 1962, El {;ian 
(;ombo, a then-fledgling 
Puerto Rican dantc band, 
played its iirsl gig in a hotel in San 
Juan. In a nation of many musi- 
cians, in a city of many bands, this 
band — notwithstanding the excel- 
lence of its musicians — could have 
followed a natural course, sur- 
vived a few years and tJicn quiet- 
ly disappeared, like so many 
before and since. 

However, four decades later, El 
Ciran C^ombo siirvives as probably 
(he I)csi-kn<:)wn Pvieito Rican band 



taken Puerto Rican nmsic in par- 
ticular and salsa in general to the 
world and is known by many as 
"La Bandera de la Salsa" ( I he 
Salsa Flag). In most I.aiin coun- 
tries, the group is regarded not 
only as ambassadors but as tfif per- 
soniHcation of the music. It's only 
fitting that, in May 2002, 40 years 
since its inception. El Gran Combo 
is set to receive Billboard's Life- 
time Achievement Award. 

Founded by Ithier, a pianist who 
played with Rafael Cortijo y Su 
Combo, El (iran Combo was orig- 




of all time; a group revet cd world- 
wide for its signature songs, its 
incomparable swing and a soimd 
that's remained astoundiiigly con- 
sistent, even through the years 
and the many member changes 
that can befall a 40-year-old insti- 
tution. How docs one band 
remain relevant for a lifeume? 

" I f there's one single great con- 
tribution from El Gr.m tkimbo, it's 
the example it sets a.s an organiza- 
tion," muses foimder Rafael Ithi- 
er "Musically speaking, anyone 
can play the s;ime as us. But, as an 
organization, it's the Ijcst example. 
But it's been tough." 

Altliough many respectftilly dis- 
agree with Ithier's assessnieiu of 
"anyone" being able to play like El 
Gran Cx)mbo, it's hard to feel any- 
thing but awe at the staying power 
of this band, especially when it can 
still make everyone in a room get 
up and dance. 

El Gran Combo has been 
around so long, it's impossible to 
imagine the .safsa universe without 
them. As an orchestra, it's bred so 
much talent, it's hard to think of 
the tropical music circuit without 
its influence. 

As a group. El Gran Combo has 



inally conceived as a project by 
Cuban empresario Guillermo 
Alvarez (luedes, who was looking 
for a band to accompany Domini- 
can singer Joseito Mateo on a 
release titled Meneavw los Mangos 
(Shake My Mang<x;s). 

.\fter an initial rocky start — 
many backs were turned on the 
group because it was perceived as 
Cortijo'.s competitor, even though 
Cortijo and Ithier remained 
frientls and subsequently played 
together many times — El Gran 
Combo began to gain solid foot- 
ing. 

After recruiting a young .^iidy 
Montafiez on vocals, the group 
quickly garnered a following both 
in and outside of l*uerto Rico, with 
a repertoire of devastatingly col- 
loquial songs — tunes that told of 
everyday affairs, of simple pas- 
sions, of common yearnings. Too 
many to even begin listing, these 
songs include "Hojas Blancas," "El 
Barbero Loco," "Vagabundo." 
"Aguacero, limbalero" and "Un 
Verano en Nueva York." 

El Ciran Combo has another 
asset: It is a metictilously organ- 
ized band, and the members work 



"The band has persevered 
because of its system," explains 
Ithier "We share everything: (*in- 
successes, our failures, oin- earn- 
ings. Everything is evenly distrib- 
uted, .^d this is an incentive for 
the band. Everything we make, we 
divide. We all know we live from 
playing; so we greatly respect the 
band and we tnake ourselves be 
respected." 

El Gran Combo has also been an 
evolutionary band, adapting lo 
changing styles while preserving 
its own unique sound. 

In four decades, 

El Gran Ojmix) has 
been carried on a 
handful of labels 
and recorded innu- 
merable albums. 
The group has 
played everything 
from boogaloo tf) 
merengue, from 
guaracha to tango, 
from boleros to 
''A bomba. It's hosted a 
M parade of some of 
T ^ salsa's best-known 
musicians, from 
Montanez him.self to 
Miguel Marrero, 
Milton C^orrea, 
Edwin Cortes and 
Main'n Quiiioncs. 
Some ol the group's best-known 
recordings feature the premier 
salsa singers of all time, including 
Cheo Feliciano, Johnny Ventura, 
Ciilberto Santa Rosa. Celia Cruz. 
Dcddic Romero, .\dalberlo Santi- 
ago. Hector Lavoe and Jerry 
Rivera. 

Today, celebrating its 4()th 
aimiversary. El Gran Combo is in 
the midst of a frenetic concert 
schedule that involves numerous 
tributes, including a massive con- 
cert held April 27 at Coliseo 
Rubin Rodriguez in Bayamon, 
Puerto Rico, where the band 
shared the stage with Montanez 
and Santa Rosa. 

Amidst all the accolades, Ithier 
says this Billboard tribute is par- 
ticularly sweet. "It is special, so we 
feel special," he siiys. "It's an honor 
diat El Gran ComIx) has been cho- 
sen for an award of this magni- 
tude, bc-cause we've worked very 
hard, and we continue to work 
very hard. It hasn't been easy; it's 
a tough life. But we do it with the 
best intentions of pleasing people, 
and in hopes of sending a me.s.sage 
of happines.s, cordiality and, above 
all, sending a message of profound 
respect." — L.C. 



TOP ACTS 

Continued from page LM-8 

Primavera has a string of success 
under its belt, buoyed by lead 
singer Ibny Melendez's distinctive 
vocals. Following Necesito Dearth', 
which was certified gold by the 
RIAA, Primavera Ibllowed up widi 
last yc^r sAnsia deAmir (Fonovisa), 
which garnered an RIA'\ certifica- 
tion for shipment of more than 
500,000 copies. Ansia spent 30 
weeks on Billboard's Latin Album 
chart, six of those at No. I, re- 
esiablishing it as one of the nation s 
most steadily successful groups. 

CRISTIAN 

With his second album, pro- 
duced bv Kike Saniander. bal- 



which transcend from the record- 
ing studio to the stage. The 
album spent 39 weeks on the 
chart during the tracking period, 
peaking al No. 1 on April 28. 

EL GENERAL 

Latin rap made a c{)nieback on 
the Billboard Latin Music 
Awards thanks to a strong show- 
ing by a surprising variety of 
artists, from veterans El General 
and Vico C to Lilo &: Polaco and 
Wisin y Yandel. The most eager- 
ly awaited of these releases may 
have been El General's El Gener- 
u! Is Back, the Panamanian artist's 
first studio album in three years, 
which was also the first release by 
nedgling label Mock & Roll. 
Although El Cieneral's trademark 




Vicente Fernandez (left), Jaci Velasquez 



ladeer Crislian Castro (who now 
simply goes by his first name) 
sought out a fresher, less tradi- 
tional sound but, at the same 
time, reached out to the Italian 
pop sound he has long admired. 
The result Azul (BM(i U.S. 
Latin), an album that, to date, has 
spawned three singles, including 
the upbeat Ulle track, which spent 
an impressive nine weeks al No. 1 
on Billboard's Hoi Latin Tracks 
chart. "/Vzul," the song, .showcas- 
es Christian's fabulous voice. Cris- 
tian's streak o{ Azul singles — "Yo 
Quen'a ' and "Lloviendo Estrel- 
las" followed "Azul" — came in the 
wake of the single "For Aniarte 
Asi," from his previous album. 
The last to enter the charts, 
"Lloviendo Estrellas," did so on 
the last week of the tracking peri- 
od, Feb. 9, 2002. An impressive 
run from a consistent seller. 

HUEY DUNBAR 

The former lead singer of trop- 
ical trio DLG launched his solo 
career with an ambitious album, 
whose title track, "Yo Si Me 
Enamore" (Sony Discos), is a 
departure from the core of DLG's 
material. A traditionally arranged 
bolero, the track highlights Dun- 
bar's soaring voice as well as his 
versatility. Yo Si Me Enamore, the 
album, continues to include edgy 
dance tracks, but al its core is 
Dunbar's voice and personality. 



rap/reggae .sound remains, he 
al.so fused rock, cla.ssical, house 
and folk. 

The album was leisurely craft- 
ed, with the singer going into the 
studio whenever inspiration 
struck — he has his()wn recording 
studio in New York. "It's a well- 
planned album," he said al the 
lime ol release. "I recorded some 
(H) songs, and these are my 12 
favorites." El (General Is Hack spent 
22 weeks on Billboard's Top 
Latin .'\lbums chart and topped 
the Tropical/Salsa chart. 

VICENTE FERNANDEZ 

Vicente Fernandez may not 
have won his Grammy, but he 
remains a perennial favorite 
ranchera act and a permanent 
nationwide seller. Ferniindez got 
an additional boost this year 
thanks to his tour alongside son 
.Alejandro, a landmark event that 
took father and son to arenas 
across the U..S. and Mexico. That 
fans never tire of Fernandez's 
renditions of classics is evidenced 
by sales of his greatest-hits 
album, Historia de un Idolo Vol. I 
(Sony Discos), which spent 52 
weeks on Billboard's Top Latin 
Albums chart. Numbers were so 
strong, Fernandez ended up a 
finalist in two categories: Latin 
Greatest Hits Album of the Year 
and Top Latin Albums Artist of 
( .iititinufd fin fm^r h\l-!2 
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Leading In Nominations, 

Lupillo Rivera 

Is Proving That Everything 
Old Is New Again 



BY LEILA COBO 

In the beginning, some saw Lupillo Rivera as a passing fskd* There 
he was, his head shaved to a sheen, waving an expensive cigar, 
driving a Bentley and wearing tailor-made suits. But just what 
was he singing on his major-label debut? Old-fashioned Mexican 
songs — some new, some standards — with your basic banda 
sinaloense accompaniment. 

Some speculated his success had to do with his background and 
track record. He*d released a string of corrido albums — far racier 
stuff — on his dad's Cintas Acuario label, and the discs had been 
extremely successful in California. Others said it was the strength 
of his new label, Sony Discos, and the push it was giving him. 
But after Despreciado, released what can I do? It's something that 



in early 2001, topped the 1 mil- 
lion mark, it was dear this Rivera 
guy was onto something. 

Less than a year later, he 
released his foilow-up, Sufriendo 



happened real fast and real 
strong. It caught me oil guard, 
the company off guard and my 
manager off guard." 

No longer off guard, though, 




a Solas, which also sold more than 
1 million albums. Then, earlier 
this year, he put out two greatest- 
hits albtmis. Sold Out Vols. I 2. 

SURPRISE, SURPRISE 

Barely 16 months after his 
major-label dcbui. Rivera has 
four albums simultaneously in 
the top 50 of the Billboard Top 
Latin Albums chart, a remarkable 
feat. 

"Has it taken me by surprise? 
Very nuich," says Rivera. "But 



Rivera admits that he's been flood- 
ing stores with his product, and 
he's proud of the fact. " We were 
afraid we'd saturate the market, 
but everything's been selling so 
hot, it's amazing," he says. 'T 
haven't saturated it yet. And for 
one reason. I do want to saturate 
it, lor all the people that are copy- 
ing nic." Indeed, Rivera has 
spawned a trend of younger, hip- 
|>er, bilingtial. head-shaven singers 
who are looking at the past to 
bring Uieir music to the future. 



Appealing to audiences both 
young and old, this new breed of 
regional Mexican singers wears its 
traditions proudly. But, having 
been raised in the U.S., they can 
connect with audiences who are 
like tlicin: bilingual, bicultural and 
anxious to see their traditions com- 
ing out through someone who 
looks and sounds like them. 

Bui Rivera's appeal doesn't 
come down simply to looks or 
even musical style. Rather, it boils 
down to the man himself; articu- 
late and focused, he has the per- 
sonal charisma and commanding 
stage presence that make him a 
standout in the circuit. 

"He's very charismatic and 
street-smart," says Sony Discos 
chairman Oscar IJord. "He put 
that in the mix and tin ned out to 
be the newest regional Mexican 
star. He could be an urban nuisic 
star, but he's doing folkloric 
music, which is a unique twi.st." 

CHANGING HIS TUNE 

Born in I. a Barca, Jalisco, 
Rivera was raised in Southern 
California and lived the immi- 
grant experience, picking grapes 
up and down the C^alifornia coast. 
He was drawn to Mexican music 
in lai^e part because of his father, 
who eventually opened a record 
store and created his own label. 

In fact, practically the entire 
Rivera family is music-driven. 
Brothers Juan and Gustavo 
record with Sony Discos, while 
sister Jenni is on Fonovisa. An 
older brodier is an assistant pas- 
tor for a church and is recording 
an album ol Christian music. 

As lor Rivera, "In high school, 
1 was the only Mexican who lis- 
tened to regional Mexican 
music," he .says with a laugh. "I 
was the only Mexican listening 
to music in Spanish at all. Kvery- 
one else listened to hip-hop and 
rap." 

Rivera particularly liked the 
corridos of Chalino Sanchez, a 
friend of his father, and launched 
his career performing that kind 
of repertoire. But as his fame 
grew, he look a slight deioin. 

"I started to see more and more 
young people at my concerts, 
and they'd say, 'My dad won't let 
me buy your CD because it has 
corridos,'" recalls Rivera. "So I 
Conttmird oti page LM'24 
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ihe Year, where he competes with 
labelmates Marc Anthony and 
I.upillo Rivera, as well as EMI's 
A.B. Quintanilla y Los Kumbia 
Kings. 

JUAN GABRIEL 

You could say it was the year of 
Juan Gabriel, as much For his 
multiple fmalist lisungs as for his 
extraordinarily prolific output. 
The Mexican icon hit the ground 
running in 2001 with his studio 
album Abrdzame Muy Fuerte (BMG 
U.S. Latin), whose title track was 
subsequenUy the title track of a 
successful soap opera that aired 
both in the U.S. and Mexico. 
This, coupled with Juan Gabriel's 




lasting appeal, placed "AbrS- 
zaine," the single, on the charts 
for 33 weeks, six of those at No. I. 

.'Vs if that weren't enough, Juan 
Gabriel was the object of adula- 
tion from a stiing of newer artists, 
with Nydia Rojas and Los Tri-O 
recording tribute albums featur- 
ing his songs. Two of those ver- 
sion.s — ".Si Quiercs." performed 
by Los Tri-O. and "No Vale la 
Pena," a duet with Rojas and 
Juan Gabriel — charted as well. 
Juan Gabriel ended the year with 
For los Siglos, an album of new 
versions of his own material, from 
W'hich "Inocente Pobre .\migo" 
made the charts. 

JUAN LUIS CUERRA 

Following the award-winning 
Xi Es to Mismo jVj /s.v /giuil, Juan 
Luis Guerra revisited his luost 
"romantic" material and com- 
piled it in a two-CD collection 
that features remakes of many of 
his classics. Coleccion Romdniica 
(Karen) spent 49 weeks on the 
charts, including four at No. 1. 

ENRIQUE IGLESIAS 

F.nri(|ue Iglesias' slat shows no 
sign of abating. ,'\nywhere. .As his 
single, "Heroe" (Hero), swept 
charts worldwide in two lan- 
guages, Iglesias once again capi- 
talized on his remixes. This lime, 
he enlisted the Groove Brothers — 



Paul Barry and Mark Taylor — 
whom he'd previously worked 
with, to work on a club mix. The 
remixes were de rigueur in Latin 
America's hottest night spots, 
from Cancun to Punta del Este, 
as well as Stateside. 

JENNIFER LOPEZ 

Although involved with musi- 
cal theater as a little girl in the 
Bronx, it wasn't until 1999 that 
Jennifer Lopez was able to com- 
bine her dancing and singing 
background with the videos that 
accompanied her debut pop 
album On ihe 6. But "J. Lo" 
proved she was more than just a 
"fly girl" from the TV show In 
Living Color when she released 
her second album, which 
spawned the hit "I'm Real." With 




a little help from Ja Rule, the 
remix of this song peaked at No. 
1 , where it ruled the roost for 5 
weeks. 

VICTOR HANUELLE 

Instiniio v DeSeo, Victor 
Manuelle's gold album, spent a 
week at No. I on the Billboard 
chart last year. And the single 
"Me Da Lo Mismo" set the air- 
waves on fire. "Me Da Lo Mismo" 
was on the Tropical Salsa Airplay 
chart for 30 weeks, spending 
seven at No. I . Manuelle's career 
is said lo have begun at a Ciilber- 
to Santa Rosa concert when he 
suddenly lept up on stage and 
began singing with him. Rosa 
hired Maniielle. /Vnd the rest, as 
they say, is history. 

LUIS MIGUEL 

Never underestimate the power 
of a good bolero coupled w ith a 
popular artist. That was the les- 
son to be learned with Luis 
Miguel's Mis Romances (Warner), 
the fourth in his series of" albums 
primarily dedicated to standards 
in the genre. Only 10 weeks 
remained in the tracking period 
when Mis Rfymanees entered at No. 
I on the LaUn Pop chart on Dec. 
8, 2001. And there it remained 
uiuil Feb. 9, 2002. Mis Romances 
left Luis Miguel's bolero formula 
Conliriiifd on page LM-I4 



CrisHan (left), Juan Luis Guerra 



LM-12 



BILIBOARD MAY U.ZOOZ erial 




I 
I 



iterial 



Program Guide 



TOP ACTS 

Onilmiieti from page LM-12 

virtually untouched. If the sales 
alone weren't indication of the 
lasting popularity of this forniula. 
Luis Miguel's word may be a hint. 
Following this album's release, he 
reiterated that he plans to record 
more bolero discs. 

NO. 1: UN ANO DE EXITOS 

Nineteen tracks ol" pure nuisi- 
cal heaven, the compilation alhtnn 
No. I: Vn Afto de Exilos peaked on 
the Billboard chart at No. 1. With 
artists as diver.se as Ricky Martin, 
[tilio Iglesias, Fito Paez and .\7ul 
.\/.\.\\, Sony Discos and Warner 
Latina ho|X'd to grab Latin music 
lovers nuich in llie same way the 
Now! series has grabbed the pop 
world. They're off to a good start 
with this gold record. 

LUPILLO RIVERA 

Armed with a cigar, shaved 
head, designer suits and bilingual 
bravado, Sony Discos artist Lupil- 
lo Rivera revolutionized and re- 
invigorated regional Mexican 
music. Despite his avant-garde 
ltx)k, Rivera's soimd on Desfiiffi- 



(ido, his debut album with Sony 
Discos, is eminently traditional 
and features a genuine banda 
sinaloense accompanimem. This 
down-to-earth feel served Rivera 
well, garnering him a following 
among young and old listeners 
alike and placing him atop Bill- 
board's Latin Albums chart for a 
full eight weeks. "I am trying to 
conijuer the whole Latin world, " 
savs Rivera. "Thai's what I warn, 
to ha\'e all the Latins listen lo 
what I do." 

.Admittedly taken aback by Drs- 
preciado\ astounding success, 
Rivera quickly released a follow- 
up, Sujriendo a Solas, which fol- 
lowed the same musical — and 
chart — pattern of its predecessor. 
In the finalist roundup for 
Regional Mexican .Album of the 
Year/Male and Regional Mexican 
.Album of the Year/New Artist, 
Rivera's Dnjtrfruido and Snfriendo 
(I Solas ended up competing 
against each other 

NYDU ROJAS 

Ranchcra singer Nydia Rojas 
had several critically acclaimed, yet 
only mtxlerately successful albums 
to her name. With AV/w. her new 



Hollyw-ood Records albimi, she 
went lor a change of pace, apply- 
ing her phenomenal voice to con- 
temporary pop arrangements of 
Juan (Jabriel songs. Even Juan 
Gabriel was impressed enough 



that he recorded his track "No 
Vale la Pena" with her. 

PONCHO SANCHEZ 

Having won last year's Latin 
Jazz Album of the Year for l.nlin 
Soul (Concord Jazz), which aLso 
garnered a (irammy. West C^oast 
percussionist I'oncho Sanchez re- 



turned to the running with the 
new release, Laliti Spirih. This 
lime around, Sanchez faces stiff 
competition with the (^alle 54 
soundtrack, but, nevertheless, his 
Ibllowiiig remains strong. In this. 



his 2()th recording for Cloncord 
and his 22nd recording overall, 
Sanchez blends Ai'ro Cuban and 
Caribbean rhythms with the soul 
of Detroit, Philadelphia and New 
Orleans. I he album additionally 
benefits fioni guest artist C;hick 
Chorea, who also penned (he title 
track. 



BEBU SUVETTI 

Ricardo Montaner calls him his 
"perfect match." Marco .Antonio 
Soil's refers to him as a tailor who 
custom makes his music. Yet 
pianist/composer/arranger/pro- 
ducer Bebu Silvelti is known for 
a parliciilai kind of sound; one so 
thoroughly his that only a lew 
measures establish it as "the Sil- 
velti sound" — sweeping melodies, 
lush string arrangements, 
acoustic instrumentation and, 
above all, unabashed ronianti- 
cism. "Never, ever has anyone 
requested another type of sound 
[fiom me|," sitys Silvetli categor- 
ically. " They want my strings. I 
li y not to copy myself, because 
that would be ridiculous. So, 
within my style, I move around." 

The .'\i^enline-born Silvetti first 
came to international notice with 
his piano pop hit "Spring Rain" 
in the late '70s and i e-einei);ed in 
1991 when he produced and 
arranged Luis Miguel's Roviance. 
Since then, he's been prolific, and 
this has been a particularly good 
year, with hit albums by Roci'o 
Durcal, Tamara, Momaner and 
Soli's. In particular, his productions 
Cimloiniil fm page L\l-I6 
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Muxxic Latina, the hottest new multinational record label, just signed three exciting new artists. 

And... we will always be fishing for morel 

There is an ocean of talent just waiting to be discovered. We pride ourselves on being in the same waters with some of the world's most exciting 
and talented Spanish-speaking artists from Latin American countries and the United States. 




Listen! Muxxic latina is playing your song. Learn more about Muxxic Latina by visiting our web site at www.muxxiclatina.com and look for these three new albums in a record store near you! 
1 6B0 Michigan Avenue, Suite 730 • Miami Beach, Florida 33 139 • Tel.: 305.53 1 . 1 355 
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for Soli's — Trozos de Mi Alma and 
the follow-up .'Was Trozos de Mi 
Alma (which topped Billboard's 
Latin Albums cliari) — have been 
notable not only for their quality 
and success, but tor being able to 
cross Soils, a regional Mexican 
icttn. into a mainstream market. 

OLCA TANON 

Olga Taii6n's first disc under the 
Warner Music International 
umbrella — she spent a decade 
signed to VVfjV Latina, now Warner 
Music Latina — is a return to her 
tropical roots, ) et moves beyond 
merengue to manibo, bug-alu and 
more. Having spent 1 1 weeks at No. 
1 on Billboard's Tropital .Mbums 
chart, it w;ts a return welcomed by 
fans. "I trulv think it's ni\' best 
albimi," says Taiion. who ;ilso pi-o- 
duced the record. On Yo Par Ti. 
Tanon has managed once again to 
be, inherown words, an "ele- 
gant inerenguera," yet the album 
remains es.sentially a feel-gtxxl party 
disc that doesn't distort the basic 
rhythms. "You can have fine cnler- 
lainnient," she says. "But when I do 
merengue — a genre that's not even 



from my country — well, you have to 
treat it with res|xi1." 

JACI VELASQUEZ 

Jaci Velasquez described Mi 
Ciiiazun (Sony Discos) as "my heart 
on tape." Intensely personal, the 
album spoke to a host of events 




she'd been through in her life, 
making lor a particularly emotive 
album. "This record required a lot 
from me — physically and emo- 
tionally," says Vellsquez. 

Before she gained notoriety as 
a Latin pop act with 1999's Ue- 



gar a Ti, Velasquez was already 
established as a christian act. 
Banking on her tricd-and-truc 
status, that first Sony Discos 
album included both Spanish- 
language versions of previous 
hits, as well as new material writ- 
ten specifically for her 




Mi CormAn, which spent 37 weeks 
on the chart during the tracking 
peri(jd, follows thai trend, with 
.songs written by Latin hit makers 
like Rudy Perez (who produced 
Ufgara Ti) and Desmond Ohild, as 
well as Chiistian music songwriter 



Mark Heimermann. But Mi 
CorazAn is far edgier than its pred- 
ecessor, mixing upbeat dance tracks 
with the ballads Velasquez favored 
on her first outing. 

AUCIA VILLARREAL 

.\licia Villarreal has l(ing been 
known as the voice of Umite, with 
whom she won last year's Bill- 
board Latin Music Award in the 
Regional Mexican Album of the 
V'ear/I'emale Clroup category for 
Par F.nrima de Todo. In her first solo 
outing — a vcntine she says is par- 
allel to her career with I.i'iiiite — 
Villarreal has opted for ranthera 
music with mariachi accompani- 
ment. Say 1.0 I'nhilmlo (Universal) 
has 12 tracks, 10 of those stan- 
dards, including the single "\coin- 
paname," which was originally 
recorded as a duel with Roci'o 
Durcal and Enrique CHiznuin and 
here leatincs Villarreal with label- 
mate Pc*dro Fernandez. Siry Iji Pnt- 
liihido spent 18 weeks on the 
Regional Mexican Albums chart. 

WARNER/CHAPPELL 

Warner/Chappell represents 
songs and songwriters from every 
country in the world and describes 
its t-atalog as "rich in tradition and 



history." It also publishes music in 
all forms — from symphonic to 
soul, be-bop to Broadway, tangos 
to techno, romance to rock — and 
is always part of the new, w hile 
preserving its connection with the 
great songs and composers that 
define the golden age of popular 
music in the 20th century. Latin 
writers represented include Rnbi 
Rosa, Luis Escolai; Shakira and 
Knrique Inglesias. 

WB/ASCAP 

The strength of a publisher can 
be measured in the versatility of 
its roster. .And w^hal versatility is 
found in the slew ol VVB tracks 
that climbed the charts during die 
tracking periodi From regional 
Mexican hits like Limite's "Toque 
de /Vmor" and Los Temerarios' 
"Sufriendo Penas," to alternative 
sounds like Jarabe de Palo's "De 
Vuelta y Vuella" and La Mosca 
Tse Tse's "Para No Verte Mas," to 
tropical dance tracks like Celia 
Cruz's "La Negra Tiene Tunibao" 
and Frankie Negron's "'I'u Plac- 
er" WB also benefited from its 
exclusivity with songwriters like 
.Alejandro Sanz and its ongoing 
policy of placing songs and sup- 
porting artist development. B 
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Spirit of hope: 

Ricky Martin 

Helping Underprivileged Kids 
And i^amilies Is Just One Of Many 
Of Tfie Singer's Caring Ways 



m M M hen Ricky .Manin was in 
Menudo, when he wa.s 
W m only 12 years old. the 
group's members were named 
L'nicef ambassadors. As such, 
Manin and his Menudo 
cohorts — often driven 
by his own mother in 
the liimlly car — went to 
Innumerable hospitals, 
schools and childcare 
centers for underprivi- 
leged children, where 
they would sign auto- 
graphs, pose for pic- 
tures and maybe sing a 
song or two. 

Tlicy say old habits die 
hard. And today, nearly 
20 years later, Martin is still doing 
very much the same thing he did 
then, only now he does it on his 
own, through the Ricky Martin 
Foundation, created two years ago 
to channel assistance to a wide 
variety of causes. This impetus to 
help, coupled with a highly 
involved and personal approach 
to doing so that dates hack to his 
teens, motivated Billboard to 
name Martin the recipient of this 
year's Spirit of Hope Award. 

"I remember once, before he 
launched his solo career, he came 
to the institution to see the kids," 
recalls Nilda Morales, executive 
director of SER Puerto Rico (the 
Puerto Rican Kaster Seals), which 
operates different centers for dis- 
advantaged and disabled children 
and their families. "And there was 
one child who didn't know him. 
And Ricky said, 'If I ever Ijecoine 
famous, I won't forget you.' And 
that's the way it's been." 

Through the years, Martin 
would collaborate with SER in 
myriad ways. Most notably, he paid 
in ftill for the conslniciion of SKR's 
center in the community of .Aiboni- 
to, which sen'es ].')() children with 
developmental deficiencies. The 
center is now known as El Clentro 
Ricky Martin de SER de Puerto 
Rico and Martin continues to assist 
on a permanent basis. For 
Morales, however, Martin's real 
value lies not as much in the 
money he gives but in the iiitetesl 
he places in the center's activities. 

"He would come here, and he 
would never allow us to bring 
press, because he wanted to 
spend time with the kids," she 
says. "So, even though lie's a star 
that's high in the firmament, he 
has the warmth to allow his light 
to touch others." 

Martin has long been known to 
assist in many causes, including the 
Rainforest Foundation and 




Pavarotti & Friends. He continues 
to do so independently, with the 
work done by the Ricky Martin 
Foundation, which services most- 
ly projects in Puerto Rico and was 
cTcated to streamline and 
better channel efforts. 

Headed by his broth- 
er Fernando Fernandez, 
the fully staffed, Puerto 
Rico-based foundation 
processes innumerable 
requests before present- 
ing the most viable proj- 
ects to Martin himself, 
who makes the final 
choices. 

i\side from SER, long- 
standing pet projects 
include the Fundacion Soli Solina 
Ferre, a center for single mothers 
and pregnant teens tbat includes 
an elementary school for low- 
income children. There's also the 
Ricky Martin Scholarship, award- 
ed to a student or students 
enrolled in the University of Puer- 
to Rico's School of Medicine. Mar- 
tin, who at one point wanted to 
studv medicine, created the schol- 
arship with $100,000 of seed 
money and has pledged an addi- 
tional $20,000 per year to be given 
to students in need of financial 
aid. As of September, a new schol- 
arship will also be created for 
needy students who enroll in 
Puerto Rico's Escuela Nacional 
Mtisica. Martin is also in conver- 
sations with Nacho Cano to assist 
in the Spanish singer's .school of 
music for girls in Calcutta, an 
endeavor lliat already has the 
support of .Alejandro Sanz. The 
project is part of Martin's plan to 
expand the scope of his founda- 
tion, and. with it. to collaborate 
with other artists who have simi- 
lar oi^anizations. 

In the meantime, however, 
those who benefit most often 
remember the little things. 

Take the San jorge Children's 
Hospital, to which Martin last year 
donated $30,000 for the institu- 
tion's cancer wing. "He wanted to 
come liimself and see tlie hospital," 
says San Joi-ge director IXimingo 
Cruz. ".\nd, because he was so 
famous, I imagined he would be 
rather cold. In fact, three hours 
bclbre he came, tliere was all kinds 
of security. But when he arrived, 
he ignored the security complete- 
ly and was giving out hugs and 
kisses to the kids. If one kid want- 
ed him to read a book, he read it. 
If another wanted him to get down 
on the floor and play, he did it. It 
wiis very exciting, really. He spent 
time with each child." — L.C. 
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Cotillion Court 



12:00pm - 5:00pm 
REGISTRATION 

Pick up your lanyards sponsored by BMI 
& badges sponsored by 
Cardenas, Fernandez & Associates 

EXHIBITS Sports Center 

Visit the exhibit area for a chance to win prizes! 

Pick up your REGISTRATION GIFT BAG sponsored by 
Universal Music & Video Distribution 

EXHIBITORS: 

• LARAS • NETMIO 

• ALMA AWARDS 2002 • HISPANIC PR WIRE 
•HBC • BUSINESS WIRE 

. . . and more 

12;00pm - 6:00pm 

HEINEKEN LOUNGE Lobby Bar 

RADIO SESSIONS 

presented by Billboard & HBC 

1 :30pm - 2:30pm Cotillion Ballroom 

PROGRAMMING TO THE 12 - 24 SET 

How IS Spanish language radio programming to ttie younger 
listener? In an effort to tap into ttie biggest music buying 
segment, Spanish radio is experimenting with new formats 
and alternative programming. Programmers nationwide 
tell us >Miat tfie/re doing. 
Moderator 

Kevin Baxter, The Miami Herald 
Panelists: 

David Gleason, HBC 
JD Gonzalez, HBC 

Dilson Mendez, Videomundo Broadcasting 

David Miranda, MWOCV 103.1FM, Oilcago/Big City Radkj 

Jorge Ramos, Sony Latin 




4:00pm - 5:00pm Cotillion Ballroom 

TRENDS IN REGIONAL MEXICAN PROGRAMMING 

The biggest-selling genre In Latin music Is relying on an increas- 
ingly specialized netv^AD(^< of stations, which program ever/thing 
from 'romantic" rancheras to Norterto and cofrido. Programmers 
nationwide tell us what are the hottest programming trends in 
regional Mexican music. 
Moderator 

Ramiro Burr, San Antonio Express News 
Panelists: 

Eleazar Garcia, HBC 
Eddie Leon, Radio Ideas 
Gllberto Moreno, Muslmex 
Amulfo Ramirez, HBC 



6;00pm - 8:00pm Poolside 

WELCOME RECEPTION 

sponsored by MTV Espanol & VH Uno 

performances by 



GIAN MARCO JORGE MORENO 
Otscent Moon Records Maverick Musica 

8:30pm Vuca Restaurant, 501 Lincoln Road 

ASCAP ACOUSTIC SHOWCASE 
perfomiances by OMAR ALfANNO, NICOLE CHIRINO, 
ClAUDIO CORSI, JODI MARR & JOSE NOGUERA 



Immediate!/ tollowins.. 

SONY SHOWCASE 

performances by 



BillboardLive, 1500 Ocean Dr 



2:45pm - 3:45pm Cotillion Ballroom 

ARBITRON S PPM: WHATS IN IT FOR yOU? 

Artjitron's Portable People Meter (PPM) introduces 21st Century JORDI 
research tods to local mari<et measurement. Ttie PPM approach 
could revolutionize audience measurement for broadcast and 
cable television, and radio. Bob Michaels, Aibitron's vice 
president of Programming Seivices will explain how PPM works 
and what It might mean for Hispanic audience measurement. 
An update on ttie Philadelphia trial will tie followed try Q8A 



r M M 



ANGEl LOPEZ AlEJANMO MONtANtll 




NAVER 



BRENDAKSMR 



CRESCENT Ml 



AXtEUCA-S PAKTY LULL 



9:30am - 4:30pm 
REGISTRATION 

12:00pm - 7:00pm 
HEINEKEN LOUNGE 

10:00am - 5:00pm 
EXHIBITS 



Cotillion Court 



Lobby Bar 



Sports Center 
Breakfast will be served! 

Cotillion Ballroom 



10:00am - 11:15am 
A VIEW FROM THE TOP 

Senior executives of U.S. Latin labels speak candidly 
about the most pressing issues for the Latin music 
industry in this country. 

Moderator 

Leila Cobo, Billboard 

Panelists 

Mauncio Abaroa, Crescent Moon Records 
Jotin Echevarria, Universal Music Latino 
Jorge Pino, EMI Latin 
Adrian Posse, BMG U.S. Latin 
Marco Antonio Rubi, Muxxic Latina 
Francisco Villanueva, Mock 'n Roll 
George Zanrora, Warner Ateic Latina 



Cotillion Ballroom 



1 1 :45am - 1 :00pm 

RICKY MARTIN 

UP CLOSE & PERSONAL 

with Billboard's Leila Cobo 

An exclusive Q&A with Ricky Martin, 
Latin pop's biggest star After spending 
the last year out of the limelight as he 
works on his new album, Martin will 
sit down for this exclusive. 
In-depth chat. 



1 :00pm - 3:00pm Beachfront at the Eden Roc 

CRESCENT MOON RECORDS & 
SONY MUSIC BEACH BASH BBQ 

with performance by RABANES 
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Cotillion Ballroom 



3:30pm - 4:45pm 
RETAILING 

As Latin music strives to gain a stronser foothold in ttie U.S. 
market, retailers arxJ labels face tfie ctiallenge of positioning 
tJieir product and competing more effectively in tlie mainstream 
marttet. L^tin music buyers for top retailers, including Internet 
sites, talk about their criallenges, prospects and solutions. 
Moderator: Gustavo Fernandez, Delanuca 
Panelists: 

Rosalia Bobe, CD Now 

JC Gonzales, Musicland 

David Massr/, Ritmo Latino 

Luis Sitva, Freddie Records 

Federico Teran, AAadacy Latino 

Artark Woodard, TransWorld Entertainment Corp. 

Jeff Young, Sony Discos 

5:00pm - 6:15pm Cotillion Ballroom 

SONGWRITER'S PANEL 

A5CAP once again hosts the now-traditional songwriter's panel. 
Here, conference participants are invited to bring in their original 
materal to be listened to and critiqued by our panel of distin- 
guisfied songwriters, producers and publisfiers. A unique 
opportunity, only at the Billboard Latin Music Conference. 
Moderator 

Alexandra Lioutikoff, ASCAP 
Panelists: 

Maximo Aguire, AAaximo Aguire Publishing 
Alejandro Jaen, Musica futura International 
Abraham Quintanilla, Q Productions 
Kike Santander, Santander Music 
Bebu Silvetti, Bebu Music 
Adolfo Valenzuela, Twiins Enterprises 
Omar Valenzuela, Twiins Enterprises 

6:30pm - 7:30pm Lobby Bar 

ALMA AWARDS 2002 HAPPY HOUR 



9:00pm 

LIVE ARTIST SHOWCASE 

BillboardLive, 1500 Ocean Dr. 

hosted by Tito Puente Jr. 



performances by 




TITO PUEt^E JR. 



GERARDO 

THUMP RKOOIS 
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CANDELASOU 


NOEL 



IKTEUIGENTIMJSK SCWKMlOOOMUSKA 



ICAROAZUL 
RADKALSONKA 



SooicN 
Bamboo 



10:0Oam- 2:00pm 
REGISTRATION 



12:00pm - 2:00pm 
HEINEKEN LOUNGE 



Cotillion Court 



Lobby Bar 



10:00am -3:00pm 
EXHIBITS 



Sports Center 
Breakfast will be servedll 



1 0:30am - 1 1 ;45am Cotillion Ballroom 

TELEVISION PANEL 

Increasingf/, television has become not only a vehicle to 
promote musical artists but to actually create them. Among 
other issues, this international panel will discuss the success 
of shows such as Popstars (Argentina), Operacibn Tnunfo 
(Spain) and Programa Raul Gil (Brazil), as well as the 
increasing role of soap operas in the positioning and 
promotion of artists. 

Panelists: 

Toni Cnjz, Gestmusic 

Raul Gil, Luar Music 

Alejandra Isabel, Despierta America 

Hugo Piombi, RGB Entertainment 

Carlos Ponce, EMI Latin USA 

Jose Tillan, MTV Latin America 



12:00pm - 1 :30pm Cotillion Ballroom 

LATIN ROCK 

The Billboard Conference has always been at the 
forefront of the Latin rock movement. Almost since 
its inception, tfie conference tias featured a Latin 
rock panel tfiafs traditionally been one of its highlights. 

Moderators: 

Robbie Lear, Universal Music Latin America 
Angela Rodnguez, AR Entertainment 

Panelists: 

Tomas Cookman, Cookman International 
Enrique Fernandez, LARAS 
Kate Ramos, CIE USA 
John Reilly, Rogers & Cowan 
Emilio Regueria, Los Rabanes 
Leslie Zigel, BMG U.S. Latin 



radical sonica 



Sony 

DISCOS 




6:00pm Doors Open 
7:15pm Doors Close 
8:00pm Show Starts 

JACKIE GLEASON THEATER 



THE BILLBOARD 
LATIN MUSIC AWARDS 

Produced ft broadcast by TELEMUNDO 

Simulcast by Hispanic Broadcasting Coip. 
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LOSTRI-O VICTOR MANUELLE AB CHJIKIANILIA 
yLC»SKUMBIA KINGS 




ALEJANDRE PIRES LUPILLO RIVERA OLGATANON 




THAUA JACIVElASQUEZ CARLOS VIVES 



12:30am -2:30am 

THE AMARDS SHOW 
AFTER MRTY 
ATBILLBOARDUVE 

with special performance by 

ELVIS CRESPO 



ARBITRON 



Netnfiio.com 
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Rap On The Rise 
In Puerto Rico 

Although Generating The Island's Biggest Sales, 
The Genre Struggles To Get The Attention It Deserves 



(( II I am n rapper, llicy rijfcl 
Imc. ihcy discriminate 
I against nie/bul. in album 
sales, we put the discipline," slates 
rapper Tempo on "Amen," llie 
first single ofT liis third album. 
Exilns, released by Buddha's Pro- 
duction. 

Tempo's song clearly explains 
the scenario ot the recording 
industry in Puerto Rico, where 
rap music is the genre responsi- 
ble for maintaining a healthy 
level of sales, yet it's barely 
noticed by a majority of the 
media. 

"It used to be a trend, but now 
it has established iLself as a genre. 
It is the strongest source of 



BY RANDY LUNA 

income in the indtistry, above 
pop or tropical [imisic]," says 
Rafael Pina, presidentyowner of 
the independent record label and 
distribution company, Pina 
Music, which releases an average 
of six albums per year. "We sell at 
least 50.000 copies |of each 
release] between the U.S. and 
Ptierto Rico." 

Sales like this are providing 
retailers with such a steady traf- 
fic of customers that, for a single 
market like Puerto Rico, the 
trend would normally generate 
massive media covciage. But rap 
is still overlooked by many media 
outlets, especially TV and radio, 
due to the negative perception 



associated with the 
music and its highly 
sexual and violent con- 
tent. Sponsors are 
afraid to invest in 
events as well. .All this, 
coupled with leeriness 
about dealing with the 
crowds associated with 
tlie music, prevents the 
genre from growing 
any further 



REFLECTING LIFE 

" There is a preconception that 
rap music has to deal with gini- 
shots and that kind of stuiT. But 
[the industry] has to start seeing 
rappers as artists, too," says pro- 




3-2 Get Funky (top), 
Lito & Polaco 



1.. 



ducer h'rank Castillo, owner of 
Buddha's Production. In fact. 
Tempo's Exilos is the first release 
via Buddha's new distribution 
deal with Sony Discos. It entered 



the Billboard lop Latin Albums 
chart at No. 21 (Feb. 16). 

"For a long time, people didn't 
want to see or listen to what we 
Continued on fxigf LM-26 
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A Televisa/Clear Channel Entertainment Company 

we produce 



P r 0 Q U C e For Sponsorship Opportunities Contact: 

Henry Cardenas 

CFA • 850 W. Jackson • Suite 750 • Chicago, IL» 60607 • TEL: 312-421-5272 FAX: 312-421-4878 
H^|^|H|Ba Teievisa/Clear Channel Entertainment Company 



The Heart Of Miami. 
The Soul Of Latin Music. 




The AmericanAirliiics Arena, home ol'ihe NBA's Miami I II- AT and W NBA's Miami SOL. 
is downuiwn Miami's iillimate spi>ns and eniertainniciU show place. Tliis ultra-modern jewel 
on ihe waterfront hosts the world's most excilinj! events and attraelions. With a flexible 
seating capaciiv or4.7no to 2(1.000 the AmericanAirlines Arena is South Florida's hottest 
xenue in the heart of Miami. 



AmericanAirlines Arena 

www.aaarena.coni 



For booking inl'onnation contact Eric Brcsler hy phone (7X6)777-1 122. fax (786)777-1600 or e-mail ebrcslenc/ heat.com. 



LUPILLO RIVERA 

(.mtniued from page 12 

decided to record old songs. My 
[young] fans think they're new, 
and the dads who wouldn't let 
them buy the 01) before are now 
listening to it themselves. " 

Rivera made his Sony debut 
with Despreciado, which included 
the track of the same name, orig- 
inally popularized by Javier Soli's. 
Rivera recorded the entire disc in 
banda format, instead of his pre- 
vious norteno style. 

The strategy worked, and "I)es- 
preciado" hit Billboard's Hot 
Latin Lnicks chart, while Despreci- 
ttdti, the album, has remained on 
the Billboard Latin .^bums chart 
since its release, even though 
Rivera has released three other 
albuitis. 

FOR VARIETY'S SAKE 

"In Lupillo's ca.se, 1 think peo- 
ple will be bothered if we don't 
come out with a new album," says 
Llord. "1 think he hits such a loyal 
fan base, people are liKiking for 
a new studio album cvci y couple 
of months. I know this goes 
against all the philosophies of the 
record business, but there's no 
reason why Lupillo can't be an 
exception. t\nA, so far, he's been 
the exception." 

.So much so that, at the end of 
•Apt il, Rivera is slated to release a 
corrido album with his brother 
Juan, Los Henmnas Mas Bmradns, 
In October, he's slated to record 
yet another disc, this time accom- 
panied by inariachi. 

"I'm doing it for variety's sake, 
and to prove to those who criti- 
cize me that 1 can record with 
inariachi," says Rivera, talking on 
the phone in between gigs (he 
usually plays three shows per 
weekend). "It's dillerenl; it's a lit- 
tle more dilficult. It's more tradi- 
tional. You have to be luore care- 
ful with ii." 

Llord says Sony is exploring 
the possibility of a special project 
with the songs of Javier .Sob's — 
one of Rivera's idols — in which 
Rivera records duels with Soli's 
using Sob's' old recordings. 

.\s for Rivera, he's looking way 
ahead. Beginning in .August, his 
shows will feature a banda 
sinalocnse, his noi tciio band and 
a mariachi, and, beyond that, he's 
even planning a family concert 
with his siblings in 2003. 

"What I want is to really win 
over all the small towns and then 
have a family toiu' in all the big 
places," he says. "But that won't 
lie until 2003 because I want to 
set my name straight, so it'll be a 
success. I want to go to Miami, for 
example, and pack the hell out of 
it. There are cities I pack, like Los 
.\ngeles. But I still have New 
York and Atlanta to go. 

"I am trying to conquer the 
whole Latin world," be says. 
"That's what I want, to have all 
the Latins listen to what I do." B 



LM-24 



BILLBOARD MAY 11, 2002 



MUSIMEX 

Proudly Presents 




Coming Soon... 





i§m AiC-BRON 





Still To Come... 

Many More Big Surprises 

And This Is Only The Beginning!!! 
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PUERTO RICAN RAP 

Omimued jram pagr LM-22 

had to say," says Mickey Perfecto, 
halfthe duo 3-2 Gel Funky along 
with partner Bimbo. "But wc 
kept screaming until they had to. 
.■\nd. while fathers where pro- 
hibiting kids from buying [rap] 
albums, [the kids] were obtaining 
illegal copies at school." .■\fter 
releasing fom- albums with RMM, 
the duo was featured rapping on 
salsa legend Celia Ouz's latest 
hit, "I. a Negra Tiene Tumbao," 
which resulted in a record deal 
with E.V1I Latin. 

The success of IHierto Rican rap, 
or reggaeton as it is known among 
its consumers, can be attributed to 
a mix of socially conscious lyrics 
that reflect the low-cla.ss lifestyle 
and a modern version of the con- 




Rafael PIna 

lagious Jamaican-rhythm called 
reggae dancchall. "Many [lyrics] 
are considered violent, but they 
reflect life as it is. [Musically], it is 
happy, you can dance to it, that's 
why it is supported by our youth," 
explains produccr/writcr/singcr 
Master Joe, who, forming a dou- 
ble act with O.G. Black, has 
released successful albums Fran- 
coliradores / 6f 2 on l^na Music. 

"Our lyrics reflect reality. Peo- 
ple identify with us because we 
come from the same place they 
come from. We show what's real- 
ly going on in society, in the 
"hood," says l.ito, of the rap duo 
Lito Sc Polaco. The duo are final- 
ists for Billboard's Latin Rap 
Album of the Year, after, report- 
edly, selling more than 100,000 
copies of their second album, 
Mumin Frio (Pina Music). 

I'he marketing approach used 
with this music is very simple: 
Labels pay for airtime. Rap radio 
station Mix 107.7, which started 
at the end of 2000, along with 
video channels lele San Juan and 
I'ele Net, charge a monthly fee to 
play a song/video. But, while 
tliese outlet.s function as the pri- 
mary propellers for rap sales, 
other non-traditional outlets for 
the genre are starting to believe 



Its cne warmtn oi our Dusiness ciinnate, an important reason to inciuae riiami tseacn in your 
corporate planning. 

• Relocate Your Entertainment Offices to OurWorld-Class City. 

• Have Your Next Trade Show, Award Show or Convention with Us. 

• Choose Miami Beach for Your Next Production. 



For Moke Information, Call Us or Visit our Web Site AT:c:i.miami-beach.fl.us 

CITY Of Alflni bfflCtl 

Dennis Leyva, Entertainment Industry Liaison, Economic Development Department 305-604-2477 
James Quinlan, Office of Arts. Culture & Entertainment 305-673-7577 
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in Its staying power among young 
consiiniers. Top-rated morning 
radio show "Kl Bayi'i," on tropi- 
cal station Salsoul 98, and Mon- 
day night primc-linif TV show 
No Te Oiienims. both hosted by 
/Viitonio "El Ciangslcr" Sanchez, 
now include rap guests sporadi- 
cally. In addition, newspapers 
and TV shows are starting to 
react positively to the mo\cmenl. 

STREET TACTICS 

While tilings are changing, the 
standard street-niarkeliiig cain- 
paigii continues to be crucial to 
reach potential buyers. "I lake 
flyers and slickers in a van with 
a huge billboard on it directly to 
my clients: junior-high and 
high-school students." says 
Caslillo. "We do il direct because 
I don't count on many channels 
to let the audience know what's 
happening." Live presentations 
also represent a Ijoosl for album 
sales. 




Night Man Recor^H 

"Concerts count a lot." adds 
Lito. "People like to see the 
artist live, that's what can impact 
.somebody the most. [Rap] does- 
n't need that much promotion 
in order to be accepted by the 
public." 

Aside from Sony Discos and 
KM I Latin, other major labels 
investing in the genre now 
include Universal Latino, which 
just launched Night Man 
Records, a joint venture with Jose- 
Luis Alvarez, a veteran club 
owner. Its lirst release is Utuler- 
ipounii I'syrim by rap artist D-One, 
and the label is emphasizing the 
possibility of putting out "clean" 
rap. But rap-specialized indies, 
like Pina and Buddha's, along 
with Fresh Production and BM 
Records, are still at the top of the 
game by using street teams that, 
between them all, handle more 
than 30 relea.ses per year. 

Sales are so strong that a good 
buzz here is enough to generate 
sales in other markets with a large 
Latino population. "Between 
New York and Orlando, 1 have 
sold 1.5,000 copies without any 
promotion [there] and bad dis- 
tribution," says Caslillo. 

"When I release an album, il 
usually sells in New York, 
Orlando, Miami, Connecticut 
and Philadelphia," says Pina, 
who also has a licensing agree- 
ment in Venezuela, through 
which he sells an average of 
6,000 copies per release. "Rap 
culture exists in every country. 
Whoevei" doesn't invest in it is 
out of the game." B 
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SOAP OPERA 
SINGERS: What do 
Carlos Ponce and 
Angel Lopez (for- 
merly of Son by 
Four) have in com- 
mon? The answer 
may be not much, 
until you check your 
TV. 

Ponce, whose third 
album, Poncey was 
released in late 
April on EMI Latin, 
wrote the theme 
song for Sin Pecado 
Concebido, the 
Mexican -produced 
soap opera that will 
air this summer on 
the Univision net- 
work. The song, 
titled "Concebido 
Sin Pecado," is one 
of several Ponce co- 
wrote for his album, 
which has a more 
laid-back, acoustic 
feel than its prede- 
cessors. 

On the other end, Lopez, who*s 
about to release his solo debut, has 
recorded "Entre el Amor y el Odio,' 





"1 



Rosario Rores 



the theme song of the soap opera of 
the same name, which is currently 
airing in Mexico on the Televisa net- 
work. Written by Alejandro Jaen, the 



Carlos Ponce 



track is part of the Sony Discos 
album, which also includes songs 
penned by Lopez himself. 

UFF IN MEXICO: Iten sensations 
UFF! are in the studio this month to 
record the English -language version of 
their hit ^'Twist** and the Italian version 



"Arriverderci," both singles 
from the album Ufforia Latina 
(Sony), which has sold more 
than 1 80,000 copies in Mexico. 
The songs will be included in a 
compiladon of hits to be re- 
leased in the U.S. and Italy dur- 
ing the summer. The group is 
p lanning a concert at the Plaza 
de Tores in Mexico City in 
November, following three sold- 
out concerts at the Auditorio 
Nacional in February. 

LIMITE, VILLARREAL 

RELEASES: Alicia Villarreal 
received a platinum certifica- 
tion for more than 175,000 
copies sold in Mexico of her 
ranchero solo album. Soy Lo 
Prohibido, The album is close 
to reaching 500,000 copies in 
Mexico, the U.S. and Central 
America, according to Marco 
Bissi, president of Universal 
Music, Mexico. Recently, Villarreal 
announced that a new album with 
her group, Limite, will go on sale 
next year. Limite is slated to begin 
recording the as-yet- untitled disc 
this month, dispelling rumors that a 
split was imminent. 

CoiUhumt an page iM- 30 
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BUILDING THE BRAND, 
ENTERTAINING THE PEOPLE 
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I Dynamic Itemwork in developing innovative quality products 

' Hot new comoilations with original artists 

' Extensive latinxatalogue and masters 

' Numerous alliances with music publishers, 
advertising agencies & producers 

I Worldwide distribution 



i 



NEW RELEASES... 





'Mm 



Madacy Entertainment Group - the #i independent record label in the U.S. for 6 consecutive years - is pleased 
to present Madacy Latino, headquartered in Miami and with representation in Latin America. Leading this division 
is the Managing Director, Federico Teran, a former PolyGram executive with responsibility for overseeing all music 
and video sales of Latin product on a global level. Learn more about Madacy Latino and how they can benefit 
your organization by contacting us today. (786) 425-9218 

Madacy Entertainment Group Inc. is a member company of North Coast Entertainment, a subsidiary ofHandleman Company (NYSE: HDL). 
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Ctmltuuril fxm (xifif lM-28 

GRUPOMANIA HITS: Puerto Rico's 
leading merengue boy band, 
Crupomania, recently 
returned from Santo Domin- 
go, where it teamed up with 
Los Toros Band vocalist Hec- 
tor Acosta to record a bachata 
track for its upcoming Uni- 
versal Music Latino release. 
Label executive Eddie Fer- 
nandez, VP of A&R, says 
Acosta, better known as "El 
Torito," and Crupomania 
front man Hector "Banchy" 
Serrano sang a bachata cover 
of "Uno Dos Tres," a hit by 
Mexican pop act Grupo Iman. 
"That should give it West 
Coast appeal," Fernandez 
says. 

Handling the arrangements 
for the tune was Manuel Teja- 
da, one of the Dominican 
Republic's craftiest studio hands. Teja- 
da also scored the "mambos'^ for a 
merengue remake of "Quisiera Poder 
Olvidarme de Ti','- a hit by Universal 
Latino labelmate Luis Fonsi. Fernandez 
says the latter would likely be the lead- 
off single released &om 'Mania's 



upcoming CD. Scheduled to street in 
early June, it will be the second of five 
albums the band is under contract to 
produce for UniversaL The label 



when she's in Miami May 20-25 on a 
promo visit following the April release 
in the U.S. and Latin America of her 
new album, Muchas Flores (Bunch of 




acquired the rights to its 2001 release, 
Mania 2050^ from Sony Discos for 
$500,000. 

RETURN OF ROSARIO: The exotic 
and sultry beauty of part-gypsy Rosario 
Flores may be her biggest drawback 



Flowers), which has sold 250,000 units 
in Spain since its October release by 
Sony. "We've got to persuade the Lati- 
no world that she isn't a flamenco 
artist," says Sonsoles Armendariz, 
international exploitation manager for 
BMG, which is releasing the album in 



Latin markets. That task won't be easy, 
as Rosario is the youngest daughter of 
the late legendary flamenco star Lola 
Flores. 

Her last rock-flavored 
Sony-only album in 1999 
flopped, as the public and 
critics turned their back on 
the record. The Sony-BMG 
'jT^ joint venture is seen both as 
"the return of Rosario," as 
well as her moment to break 
into the Latino market. It is 
much aided by her role as a 
bullfighter in Talk to Her^ 
the latest movie by Oscar- 
winning director Pedro 
Almodovar. The film is a hit 
throughout Europe and is 
awaiting a U.S. release date. 
"Her current radio hit, 
'Como Quieres Que Te 
Quiera,' is perfectly compat- 
ible with Latino pop radio in 
the U.S.," says Armendariz. 
"BMG signed the joint ven- 
ture with Sony because we believe in 
her immense talent. Few artists move 
on stage like Rosario. She's a per- 
former who has to be seen live." The 
Miami promo visit follows a late-April 
trek to Mexico and planned visits to 
Argentina and Chile. H 
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SAN JUAN'S NIGHT MAN: Univer- 
sal Music Latino has signed a joint 
venture with Night Man Records, a 
new music label based in San Juan, 
Puerto Rico, that specializes in rap, 
reggae, house and hip-hop. The flrst 
release. Underground Psychoy by new 
act D-One, went to stores April 15, fol- 
lowed by a compilation titled Mas Alia 
del Perreo, a reggaeton album that cap- 
italizes on the "perreo," a current 
dance fad in Puerto Rico. Night Man 
is the brainchild of Jose Luis Alvarez, 
a nightclub owner and promoter who 
saw in his club a breeding and testing 
ground for new music. 

*'Indie labels send me their produc* 
tions before they press them and I try 
them out on my dance floor," says 
Alvarez. "The idea behind the label was 
to find a place for a ton of talent; here 
in Puerto Rico, you stomp the ground 
and an artist comes out, But the biggest 
trends I see are rap and reggae." 

Although Universal is expecting a 
minimum of four releases per year 
from Night Man, Alvarez anticipates 
putting out at least 10 to 12. 

SUM ACQUISmON: Sum Records 
announced the acquisition of Road- 
runner Arcade Music Spain, which 
was renamed Sum Records in April. 



With this acquisition. Sum now has 
companies in seven countries: Mexi- 
co, Brazil, Uruguay, Ai^entina, Chile, 
Colombia and Spain. 

TRAVELING VENUE: Miller Lite 
and Cardenas, Fernandez & Associates 
(CFA) have teamed up to create La 
Maquina Musical Miller Lite, a travel- 



cfa 



we produce! 

ing entertainment venue that is set to 
hit at least 12 Hispanic markets in the 
U.S. in the space of seven months. La 
Maquina kicked off its schedule of 
events in March in Miami and will 
conclude in Houston Sept. 22 with dif- 
ferent sets of artists scheduled to per- 
form in different stops. 

"The main objective was to have a 
mechanism that allows you to go to 
any part of the country, any town, and 
set up a full festival in four to six 
hours," says CFA president Henry 
Cardenas. La Maquina consists of four 




Enrique Bunbury 

semi-trailer trucks that unfold into a 
iiilly equipped music venue, complete 
with concert stage, video screen, laser 
show and VIP unit. Miller Brewing 
Co. is funding La Maquina with CFA 
producing all performances. 

BUNBURVS FLAMINGOS A HrT: 

The songs of Enrique Bunbury, former 
singer of the now defunct Spanish 
rock band Heroes de Silencio, cannot 
simply be described as Latino, such is 
the broad range of his influences and 
delivery. But Bunbury^s recently 
released EMI Hispavox album, 



Flamingos, features such Latino stars 
as Aterciopelados, Cafe Tacuba, El 
Gran Silencio, Charly Garcia, 
Jaguares, La Ley, Maldita Vecindad, 
Mana, Molotov, Fito Paez, Titan and 
Julieta Vai^as. The list reflects both 
Bunbury's renowned arrogance and 
his growing influence on "serious" 
Spanish music. 

Madrid^s FNAC record store, one 
of Spain*s leading retailers, treated the 
arrival of Flamingos as an event, set- 
ting up life-sized photos of the singer 
as part of its in-store promotion. 
""'Flamingos sold 300 copies on the first 
day — 800 in the first week — when [in 
our store] an average new release that 
goes to No. I sells 300 in the first week," 
says FNAC national music manager Sil- 
via Guerrero. "His fans are fervent 
about good music, which is sorely need- 
ed here at the moment." 

Bunbury is the only artist to have 
performed on both rock en espanol 
tours of the U.S. and Latin America 
staged by Spanish authors' and pub- 
lishers^ society SGAE. Based on 
national sales. Flamingos debuted at 
No. 2 on Spain*s album chart and has 
already gone gold (500,000 units) in 
its home market. The album is sched- 
uled for a staggered release in Latin 
markets before the summer. I 
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DREAM COME 

TRUE: Twenty-four 
youngsters are in 
the midst of com- 
peting for a record 
deal in Rata Exito, 
a contest presented 
as a segment of 
the Tony Mojena- 
produced TV show 
Dame un Breaks 
broadcast via 
national network 
Telemundo. Every 
week, two contest- 
ants will face off in 
a live competition, 
and, in June, six 
finalists will ad- 
vance to the semifinals, where 
they will live in a mansion for a 
month, taking dance and voice 



lessons, in preparation for the 
6nals. The contest is a spin-off 
of the hugely successful Spanish 
TV show Operacion THunfo. 

"The novelty is the seriousness 
with which we do this," says Moje- 
na. "Beyond giving them money, 
what they want is to have their 
dream come true and be signed by 
a label." For now, the top winner 
of Ruta Elxito will sign a recording 
deal with BMG U.S. Latin. 

LOCAL TALENT FEATURED: 

New York radio station WCAA 
(105.9 FM) is going out of the 
box with a novel venture that 
seeks to promote local, unsigned 
talent. A weekly show, "Talento 
Local" (Local Talent), kicked off 
April I, running for 10 weeks, 
and spotlights three bands every 



Monday night from 9 to 10 p.m. 
Five shows will feature tropical 
acts and the other five, pop and 
rock acts. Winners in both cate- 
gories will get signed to a record 
deal — an agreement has already 
been reached with EMI Latin — 
and the finalists will be featured 
on a compilation album to be put 
out by Fonovisa. 

"We did this in Puerto Rico and 
had huge success," says PD 
Bryan Melendez, who's already 
received 1,500 CDs of all genres 
of music. "New York has the roots 
and the history of being such a 
musical town, and there\s so 
much undiscovered talent This is 
a great vehicle to give these peo- 
ple a chance to show it off." 

OPERACION TRIUNFO: 

The Televisa network in Mexi- 
co will produce that country^s 
version of Operacion Triunfo, 
the uber- successful Spanish 
reality TV show thai features 16 
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contestants training at a music 
academy. Operacion Triunfo^s 
unprecedented success in Spain 
can be appreciated by its audi- 
ence share — regularly 50% or 
more — and by the tremendous 
sales racked up by more than a 
dozen Operacion Triunfo CDs 
released by Spanish indie Vale 
Music. Now, production com- 
pany Cestmusic (partly owned 
by Telefonica) is looking for 
partners to produce Operacion 
Triunfo in other markets, 
including the U.S., Brazil, 



WORLD CUP COVERAGE: 

The Univision network is pre- 
paring to air the 2002 Fifa 
World Cup, set to take place 
May 31 through June 30. This is 
the seventh consecutive World 
Cup that Univision has provided 
Spanish-language coverage for. 
But, this time around, there's 
an additional component. 
Univision Music Group, the 
Univision-owned label, has 
released a CD, Vamos al Mundi- 
al, which features the musical 
theme of the event. Performed 
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Chayanne (left), Noelia 



Colombia, Chile and Venezuela. 
According to Gestmusic direc- 
tor Toni Cruz, the deal with 
Televisa was struck ^'because we 
thought they were a go-getter 
network in love with the proj- 
ect." The show may go on the 
air as early as August. 

Likewise, Vale Music is also 
in the process of looking for a 
major label to distribute 
Operacion Triunfo CDs in the 
Latin region. Vale has already 
signed deals with various 
labels to put out CDs by indi- 
vidual Operacion TYiunfo con- 
testants. 



by Tex M ex star Jennifer Pena, 
the song of the same name was 
written by Rudy Perez. 

NOELIA'S NEW SOUND: 

Puerto Rican singer Noelia is 
working on her third solo 
album with Fonovisa, this time 
with producer Kike Santander. 
Due out next month, the album 
has what manager Topy 
Mamery describes as a ""new 
sound." Although final tracks 
are still being chosen, the disc 
will probably include a couple 
of tracks written by Noelia 
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herself, who also penned a song for 
Sexto Sentidoy the album recently 
released by her mother, Yolandita 
Monge. In keeping with Fonovisa's 
strategy for Noelia, the label is also aim- 
ing for the European market and recent- 
ly released in Italy an Eng- 
lish-language version of her 
single "Cera Derretida" 
titled "Beyond All Supersti- 
tions." 

"I*tn enthused because 
there aren't many Latin acts 
who have world releases," 
says Mamery. "This gives 
more weight to the project." 

EXPECTING PAIZ: 

Priscila Paiz (from Priscila y 
Sus Balas de Plata) and hus- 
band Gustavo Angel (from 
Los Temerarios) are expect- 
ing their 5rst baby this Octo- 
ber. Paiz says sheMl continue performing 
as long as she can carry her accordion^ 
but her group wonU stop. Plans include 
recording a children's album with songs 
written by producer Tirso Paiz. As fate 
would have it, this is a project Paiz had 
been contemplating for a long time and 



had publicly mentioned prior to becom- 
ing pregnant. 

CHAYANNE'S GREATEST HITS: It 

was a risk releasing a Grandes Exitos' 
(Greatest Hits) album in Spain for 
Chayanne with only three albums 
behind him in the country. But after 




Tony Mojena 



just three weeks in the shops, the album 
had sold nearly 150,000 units and was 
in the top three on the Spanish album 
charts. "The trick was including three 
unpublished songs, one of which, 
*Torero,' is the first single and has been 
a great radio hit," says Paco Herrera, 



director of Latino format Cadena 
DIAL, Spain's second most popular 
music radio network, with 1.5 million 
daily listeners. 

Chayanne's success was immediate 
when his first Spanish release in late 
1998, Atado a Tu Amor^ sold some 
800,000 units, according to Sony Colum- 
bia. Altogether, 
his albums — 
including the 
other two, Sus 
Condones in 2000 
and Simplemente 
in 2001— have 
sold 1.5 million 
units, and he is a 
&vorite on DIAL. 
The singer made 
a widely covered 
March promo 
visit and an 
August/Septem- 
ber tour of 30 
Spanish cities is 
planned. "Chayanne is perfect for our 
Latino pop time frames, as his songs are 
light, happy and fresh, as well as dance- 
able," adds Herrera. 

A DAY WrTHOUT MUSIC: Spam's pro- 
grammers and retailers are taking dra- 



matic action against music piracy this 
month, and music executives in Latin 
American markets may follow suit At press 
time, details were being confirmed for an 
unprecedented "Day Without Music" on 
May 13 in Spain. During the six-hour 
"music strike" (held between noon and 6 
p.m.), organized by AFWE, Spain's IFPI 
affiliate, no music will be broadcast on any 
radio network or TV channel. Record out- 
lets will close their doors and department 
stores will throw sheeting over the albums 
they have for sale. 

The sale of pirated music in Spain, 
largely through illegally copied CDs on 
the street, accounts for 30% of all CDs 
sold in Spain, according to AFYVE 
director Carlos Grande. "We are utter- 
ly fed up with piracy and decided on 
this method to really bring the public's 
attention to the harm it is doing to the 
music industry," says Grande. "Inter- 
est is great abroad about the move, and 
we have had calls from Colombia and 
Mexico, where some industry bodies 
are considering similar moves." H 

Leila Coho^ Teresa Aguilera, Marcelo 
Fernandez Bttar, Karl Ross and Howell 
Llewellyn contributed to these reports. 
Debbie Galante Block was also a contribu- 
tor to this section. 
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IFPI Spotlights Spanish Piracy 

Conference Gives Delegates Hands-On Ejqferience Of Cmg-Driven Crime 




BY HOWEU. U.EWEU.YN 

MADRID — Top executives of the International Federa- 
tion of the Phonographic Industry (IFPI) visited Madrid 
to discuss spiraling CD piracy in Spain and discover the 
scale of the problem firsthand. 
In the words of IFPI head of enforcement Iain 
Grant, "Here it is 
almost easier to 
buy illegal CDs 
than legitimate 
copies." London- 
based Grant was 
speaking at the 
end of a two-day 
visit (April 23-24) 
in the company 
of IFPI chairman/ 
CEO Jay Herman, 
Scffiy Music Europe 
president Paul 
Burger, and other 
IFPI European 
executive com- 
mittee members. Tht- vi.sil included a private dinner 
with under-secretary of state for justice Jose Maria 
Michavila and other Spanish gov- 
ernment officials. 

Grant says he was able to buy sev- 
eral illegal CDs from street vendors 
within walking distance of the central 
Madrid hotel where the committee 
was staying. He picked up pirated CDs 
by four Spanish artists who attended 
an anti-piracy press briefing at the 
end of the IFPI visit — David Civera, 
Pastora Soler, Hevia, and Carlos Jean — and "they cost 
me ,3 euros 1$2.70 — one fifth of the normal retail price]." 

Berman tells Billboard. "The fact that the execu- 
tive committee came to Madrid is a sign of the mag- 
nitude of the problem in Spain. It is a European prob- 
lem, but we want to address it first in Spain — where, 
for example, [the problem! is very different to Ger- 
many. Here, it is CD-R piracy sold by street vendors. 
It is not industrial piracy but criminal gangs. If it is 
not stopped here, it will spread — I have seen that 
already in Italy and Greece." 

During the committee's visit, president of IFPl-affil- 
iated labels body AFYVE Carlos Grande outlined the 
IFPI s main demands to music industry executives. 
Spanish government officials, senior police officers, and 





ambassadors from other European Union (EU) coun- 
tries. They include increasing police powers to seize 
and destroy pirated CDs on-site without prior court 
intervention and to initiate proceedings without a 
record label complaint (as required at present), plus an 
increase in penalties and the speeding up of judicial 
proceedings. 

Spain's justice 
ministry is study- 
ing the adoption 
of a series of 
legal measures 
to strengthen 
the fight against 
piracy. The IFPI 
visit was timed 
to coincide with 
the Spanish six- 
month presiden- 
cy of the EU, and 
Burger says he is 
sure that Spain 
would put piracy 
at the forefront of business in Brussels. Describing the 
fight against piracy as a "war on this cancerous crim- 
inal disease." Burger says "there is 
clearly an absolute explosion of pira- 
cy in Spain. In the jpast] 18 months 
. . . piracy in Spain has doubled from 
15% to 30%. reaching 50% in the 
case of new or hit records." As 
recently as 1998. piracy levels in 
Spain were .5%. 

According to Grant. Spanish police 
and customs officers seized 360.000 
pirated CDs in 2000. 740,000 last year, and more than 
200,000 between January and March this year 

Spain's justice ministry is organizing a two-day 
seminar on intellectual property May 23-24 in 
Madrid and is inviting world and European presi- 
dents of record labels to attend and discuss music 
piracy. IFPI European regional director Frances 
Moore says that the IFPI intends to make piracy a 
"very political issue." 

Other record label executives with the IFPI team in 
Madrid included EMI Europe president Emmanuel de 
Burelel. Universal Music International presidcnt/COO 
John Kennedy, Warner Music VP of global communi- 
cations Brian Southall, and Sony Music Europe VP of 
communications Jonathan Morrish. 
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French Music Shipments 
Bucli Trend Again 



BY lOANNA SHORE 

PARIS — Despite major shrinkage in 
the singles sector, France continues 
to be one of the few markets buck- 
ing the global downward trend in 
music shipments. 

After posting an increase of almost 
11% in the value of shipments in 20O1, 
labels bod)' SNEP reports continued 
growth during first-quarter 2002. 
SNEP says the value of shipments in 
France during the quarter rose 4.9% 
from the same period last year to 306 
million euros ($271 million), despite a 
0.4% fall in volume. 
Although shipments of 
albums increased by 
7% in value and 4% in 
units, there was a sig- 
nificant decrease in sin- 
gles, which were down 
15% in unit terms. 

"It seems the French 
market is no longer 
immune to the strong 
worldwide decline in 
singles seen in 2001." 
SNEP director gener- 
al Herve Rony says. 
"For the past five years, the singles 
market (around the world] has 
been fragile, due in large part to 
music downloading." 

But local repertoire remained 
strong: The five top-shipping singles 
and albums in the first three months 
of 2002 were of French origin. Isabels 
are also casting their gaze further 
afield, according to SNEP president 
Gilles Bressand: "The industry is 
Inow] concentrating more on export. 
It is a political and economic priority 
for major and independent compa- 
nies. Even the smallest producers 
tend to conquer other markets when 
(the home] one is not enough." 

Rony also reports that SNEP has 
made some progress with several of 
the initiatives outlined in its recently 



released manifesto. I'roposals in Fai'or 
of the Development of the Music 
Industry {Billboard, April 13). Accom- 
panied by Rony and other members of 
the board, Bressand met in recent 
weeks with all of the French presi- 
dential candidates or their advisers, 
with the exception of extreme right- 
wing National Front leader Jean-Marie 
Le Pen. Rony claims that "music is 
poorly recognized by the cultural 
industry," noting that although it is 
ahead of cinema in France, it does not 
receive the same twnefits. 

All of the candidates 
endorsed the notion 
that recorded music 
should be treated as a 
cultural good — as 
concert or movie tick- 
ets are — and should 
therefore carry the 
lower sales tax rate of 
5.5%, instead of the 
19.6% currently ap- 
plied in France. SNEP 
also notes that other 
issues, such as ensur- 
ing musical diversity in 
the media and the need for a sub- 
scription-free, terrestrial digital music 
TV channel, were "met with interest" 
by the candidates. 

Rony emphasizes the importance 
of a TV channel because of the pos- 
sibility of combining all musical for- 
mats. "TV is able to do what radio 
can t. We can have rap and French 
chanson on the same station. With 
radio, that isn t possible." 

According to Rony the decreasing 
number of tracks on playlists is becom- 
ing a problem, as radio tries to deal 
with decreasing average audience-lis- 
tening time. Bressand says the exist- 
ing statutory French music quotas 
"must be respected. There is no doubt 
as to their efficiency; the results are 
obvious in the sales of French music." 



Piracy Is At The Top Of The BUI At Malaysia 's AIM A wards 2002 



BY STEVEN PATRICK 

KUALA LUMPUR. Malaysia— The ever- 
increasing danger that piracy poses to the 
music industry here was a constant pres- 
ence at thf Malaysian Music Industry's 
ninth annual .Anugtrah Industri Muzik 
(AI.M) .Awards, held April 20 at the I'utra 
World Trade Centre. 

Throughout the event, reminders of the 
country's crippling piracy problem 
abounded. Comedian Bob Lokman — who 
co-hosted the show with seasoned AIM 
compere Afdiin Shauki — adopted a serious 
tone when comparing the risks facing 
.Malaysian artists to those confronting sky- 



divers jumping without parachutes. Best 
new artist nominee Maya Karin. who was 
also a guest presenter, told the audience 
that she viewed piracy as a challenge to 
her career. 

The show ended on a mellow note with vet- 
eran singer S..M. .Salini rendering a melan- 
choly '(iOs classic "Seniman " (Craftsman), 
after urging the audience not to buy pirated 
product. .AIM chairman Darren Choy tells 
Hillhoard. "As opposed to the shows of the 
past, where we finished with a "big bang,' we 
opted I'or a downbeat finale to highlight the 
seriousness of the piracy problem." 

Warner Music artist Salim. whose career 



began in Itie .id.-., picked up the best eth- 
nic pop album award for Perjulunan Seni 
S.M. Salim dan Malaysia Philharmonic 
Orchestra (The Craftsman's Journey of 
S.M. Salim and the Malaysian Philhar- 
monic Orchestra). 

The night's biggest winner was local 
pop/folk hero .M.Nasir. Previously signed to 
BMC. the 44 year-old singer/songwriter 
won five awards, mostly for his debut 
album for Warner. Phoenix Pangkil 
(Phoenix Rising), lie was also presented 
with a lifetime achievement award for his 
20-year contribution to Malaysian music. 

SRC-signed pop singer Siti Nurhaliza col- 



lected the award for best female vocal per- 
formance, and Islamic devotional vocal act 
Raihan won in the best vocal performance 
(group) category. Song of the year was 
".Seandainya. Mesti Ada Cinta" (There Must 
Be Love), written by Ajai and Syed Env and 
sung by EMI's Dayang Nurfaizah, who also 
performed at the event. 

The three-hour award show was broad- 
cast live on terrestrial channel ntv7 and 
Webcast on ntv7.com. my. Nineteen awards 
were given out. The voting was carried out 
by a panel of music industry and media 
representatives from AI.M, the organizing 
and judging body for the event. 
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Kodo Crosses Frontiers With Hart 

Japanese Drumming Group Employs Former Grateful Dead Member On Red Ink Disc 



BY STEVE McaURE 

TOKYO— Mickey Hart can't keep his 
fingers still, tapping out a rhythm on 
the table as he describes working with 
Japanese drumming group Kodo on 
its latest album, Mondo Head. 

Hart uses the term "ringleader" 
to describe his role in the creation 
of Mondo Head, released in the U.S. 
April 23 on Sony Music label Red 
Ink, ahead of a U.S. tour in July and 
.August. "Or more like a traffic cop," 
the former Grateful Dead drummer 
adds quickly. 

Mondo Head is probably the most 
accessible Kodo album to date, meld- 
ing the percussion troupe's most pow- 
erful taiko beats with musical tradi- 
tions from all over the planet. Guest 
musicians include Brazilian percus- 
sionist Airto Moreira, Indian tabia 
drummer Zakir Hussian, Tibet's Gyuto 
TVitric Choir. Cuban vocalist/percus- 
sionist Nengue Hernandez, and blues 
harmonica player Charlie Musselwhite, 
a neighbor of Hart's who happened to 
drop by one day during a session. 

Kodo has been one of Japan's best- 
known musical exports since the 
ensemble formed on the remote island 
of Sado in the 1970s. Hart first became 
aware of the Japanese tradition of taiko 
drumming when he attended a per- 
formance by an earlier drumming 
troupe featuring future Kodo mem- 
bers, Ondeko Za, in San Francisco in 
1975. In 1989, Kodo member Yosh- 
ikazu Fujimoto made a special guest 
appearance at a Grateful Dead concert 
Hart, who in 1991 won a Grammy 
Award for his album Planet Dwm. con- 
tinued his association with Kodo by 
narrating the U.S. version of Kodo's 
Uve at Acropolis video. 

Hart says he'd thought about work- 
ing with Kodo for some time, but he 
didn't have a clear idea of what kind 
of project he wanted to do with the 
group until a couple of years ago. "The 
idea of doing a project with Kodo 
came simultaneously with the devel- 
opment of surround sound, " he says. 
Sony — ^with which Kodo has a record 
deal — is a key proponent of the sur- 
round-sound idea, specifically through 
its Super Audio CD (SACDI format. 

Sony Records International re- 
leased the album in the SACD for- 
mat March 6 in Japan, having issued 
the standard stereo version there 
Oct. 1 1 last year. 

All the pieces on the album were 
improvised in Hart's studio outside 
San Francisco. "It's way out in the 
country, but it was a great place," 
Kodo member Tetsuro Naito says. 
'The air was wonderful, so the ambi- 
ence was great, too. And the music 
that was bom there i.s aLso like him. " 

Kodo member Tsubasa Hori re- 
calls: "Right next to the studio, there 
was something like a farm, and 
there were llamas and donkeys, 
which Mickey keeps. And sometimei 
during the recordings, there would 
be this terrific braying. " 

The sessions got started when. 



KODO AND HART 



despite the braying, someone would 
start tapping out a beat. If Hart liked 
the rhythm, he would encourage the 
other players to join and try to guide 
the essentially spontaneous process. 

"They brought the es-sence of Kodo, 
and I had a lot of other percussion 
around," Hart explains. "I wanted to 
take them off the taiko drum part of the 
time and put them on other percnission 
instruments to spur their creativity, to 
take it further — becau.sc they didn't 
need me to make a taiko record; they 
could have done that on their own." 

Sony Music Japan CM of interna- 
tional artist development Archie 
Meguro notes, 'The most important 



communication was not done ver- 
bally. When Mickey wanted some- 
thing done in a certain way, he'd 
simply do it by sound. And he'd make 
noises with his mouth. That was all 
we needed to understand." 

Naito gives full marks to Hart as a 
producer and sonic visionary. "Mickey 
just brings it all together to create 
something like the title," he says. "Of 
course Japanese music Indian music, 
Brazilian music — they've all been 
brought up in completely different 
environments, and they're totally dif- 
ferent, but it was also interesting for us 
to take a bolder, bigger world view and 
try to bring them all together." 

Hart says, "I wanted to create a mix 
of some of the more powerful music 
cultures of the world that 1 thought 
would blend with taiko. This is sort of 
like a Ptanel Dnim with Kodo. " 

Hart did two mixes of the album: 
one in stereo and one in surround 
sound. "Stereo is dead," Hart says, only 
half-joking. "There are some people out 
there who still listen to this archaic 
form. Surround is exciting, because it's 
three times the geography of stereo." 



Sweden's Atenzia Targets Mature 
Buyers With Rock Repertoire 



BY KAI R. LOFTKUS 

STOCKHOLM— Amid a flurry of new 
independent labels currently emerg- 
ing in Stockholm is Atenzia, a com- 
pany targeting the much-sought- 
after age 35-plus record buyer 
{Billboard, )m. 12). 

The label, which will concentrate 

on rock repertoire — 

either licensed from 
international sources 
or A&R'd directly by 
the label — is headed 
by creative manager 
Magnus Soderkvist. 
Atenzia is 100% owned 
by Hans Haraldsson, 
proprietor of success- 
ful Swedish music 
mail-order firm Gin- 
za. Soderkvist was 
previously an A&R 
executive at such 
Stockholm-based 
labels as Empire Rec- 
ords and MTM (an 
affiliate of a Munich- 
based company). Back- 
room functions are 

handled by Ginza. 

The label's releases will be sold 
online through the ginza.se opera- 
tion (which claims to have 200,000 
customers in Sweden); trade distri- 
bution in Scandinavia will be han- 
dled by Stockholm-based Bon- 
nier/Amigo Music Group. Deals for 
other territories are yet to be final- 
ized. ""We're not aiming for world 
domination with this label," Har- 
aldsson says. "But while multina- 



'While 
multinational 
labels will 
require sales 
of at least 40,000 
in Sweden, we're 
quite happy if 
we can sell 
4,000 units each 
of 10 records. ' 

—HANS HARALDSSON, ATENZIA 



tional labels will require .sales of at 
least 40,000 in Sweden, we're quite 
happy if we can sell 4,000 units each 
of 10 records." 

Atenzia has initially landed sin- 
gle-album licensing deals, struck 
directly with U.S. acts that include 
the Rembrandts ilMSt Together) for 

Scandinavia, U.K., 

Germany/Switzer- 
land/Austria, and the 
Benelux countries; 
101 South {Koll of 
the Dice) for Europe, 
Asia, and Australia; 
Mark Spiro {24 Hours 
a Day) for the U.S., 
Europe, Asia, and Aus- 
tralia; Harlan Cage 
{Temple of Tears) for 
Europe; and ArcAngel 
Cannata {Tamorok) 
for Europe. Their 
albums make up the 
label's first batch of 
releases, which will 
appear in late May. 
Soderkvist says he 

is initially focusing 

on building a catalog 
but is also currently working to 
develop albums by three unnamed 
Scandinavian signings, as well as 
U.S. rock band Needle Spin and 
U.S. singer/songwriter Lawrence 
Saltis. for which he will seek joint- 
venture deals with multination- 
als or larger independents. He 
also plans the launch of Atenzia 
Da Capo, a sub-label for CD and 
vinyl reissues. 



NEWSLINE... 



Carios Grande has been elected president of labels body AFYVE, the Spanish 
affiliate of the International Federation of the Phonographic Industry. He 
succeeds EMI Recorded Music president Roberto Ruiz. Grande has been 
director of AFYVE for 27 years and will continue in that role. His appoint- 
ment breaks a nearly 50-year tradition whereby AFYVE presidents were 
record-label presidents, elected on a rotation basis. "It was decided that in 
terms of the external representation of Spain's record industry, it was bet- 
ter to have AFYVE in the hands of a professional independent, " says Grande, 
who chairs an eight-man executive committee without a VP. His appoint- 
ment is for a maximum of three years. HOWELL LLEWELUTN 



The European Digital Media Assn. (EDIMAl has issued its White Paper on 
Technology, focusing on digital distribution and urging content owners to 
license repertoire to legitimate platforms. "As long as the legitimate plat- 
forms don't have content, then the consumer will never have the chance 
to decide whether or not he or she is prepared to buy [online) music in the 
first place," says Lucy Cronin, executive director of the Brussels-based body. 
The document is intended to serve as a "passport to discussions on digital- 
rights management, " supporting the notion that the market should be able 
to choose which technologies it will embrace. LARS BRANDLE 

London-hased International licens ing aqenc y/mefdiandlslno flrm the Licen- 
sing Company (TLC) has announced the first deal struck by its music divi- 
sion since it was formed last September. TLC has inked deals with leading 
U.K. supermarket chains Tesco and Asda, plus the national Woolworths 
chain, to stock official merchandise for InnocenfVirgin British boy band 
Blue, in ranges tailored to fit each retailer's profile. The launch of the Blue 
merchandise (including stationery, fashion clothing, and calendars) in June 
is the result of a deal with Blue's management company. Intelligent Music. 
TLC will also handle merchandising for Blue's labelmate, U.K. girl band 
Atomic Kitten; deals with other major international acts are soon to be 
announced, as TLC attempts to open up the music merchandising market 
in the U.K. to a wider range of retail outlets. TOM FERGUSON 
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Spain's sodetv of authors and publishers . SGAE. paid out 247.45 
million euros ($281.2 million) to its members last year — an 
increase of 6.6% from 2000. Membership grew by 4,600 to 
more than 67,000, confirming SGAE as the world's fifth- 
largest rights-collecting society. SGAE's register of musical 
works grew by 46,800 in 2001. HOWEli UfWEUJN 



Deutsche Entertainment AC fPEAC). one of Germany's leading live-enter- 
tainment companies, is looking to raise more than 20 million euros ($23 
million) this year by selling key venue assets. DEAG has disposed of its 
33% minority stake in Velomax, a unit that operates the Berlin venues 
Velodrom and the Max Schmeling Hall. DEAG also plans to raise sever- 
al million dollars by selling 120,000 square yards of real estate near the 
Frankfurt Jahrundcrthalle, which is now DEAG's only wholly owned 
venue. Meanwhile, it has extended its 20-year-plus exclusive contract 
with the Berlin local authority to lease the Waldbuhne, a 21.000-seater 
and one of the city's biggest open-air music venues. The contract con- 
tinues until 2008. iuuana korantenc 

Britain's Depanment of Trade and Industry has awarded EMI Records the 
Queen's Award for Enterprise: International Trade 2002. The award rec- 
ognizes "sustained outstanding achievement in international trade" by 
the EMI Recorded Music U.K. subsidiary, which has also received the 
honor in both 1978 and 1994. GORDON MASSON 

Sony Music New Zealand artist Che Fu, who topped the album charts in New 
Zealand with The Navigator and the singles chart with "Fade Away" in 2001, 
has been nominated in seven categories for the annual New Zealand Music 
Awards, due to be held May 10 in Auckland. Fellow chart-toppers Anika 
Moa (Warner Music) and Salmonella Dub (Virgin) bagged five nominations 
apiece; all three will play live at the awards. Organized by labels body the 
Record Industry Assn. of New Zealand (RIANZ). the awards will include two 
new categories this year, for hip-hop/R&B and electronica acts. Judging is 
traditionally carried out by a 30-strong panel of experts drawn from the 
radio, press, and TV industries. This year will also see the public voting 
online for local act of the year, from a short-list of seven. State broadcast- 
er Television New Zealand's TV2 channel will carry delayed coverage of the 
event the same night The awards are traditionally held in March, but RIANZ 
opted for May to tie in with NZ Music Month (NZMM), a joint industry' ini- 
tiative between RIANZ, the Australasian Performers Rights Assn. (.M'lWI, 
and New Zealand government agencies. )0HN FERGUSON 
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Estefan, CVM, And Sony Launch 
Long Awaited Latin Label Sunnyluna 



BY HOWEU LLEWEUYN 

MADRID — Spanish music con- 
glomerate Gran Via Musical 
(GVM), Miami producer Emilio 
Estefan Jr., and Sony Music 
Europe are hoping their new joint- 
venture Latin music label. Sunny- 
luna Records, will catalyze the 
increasingly global success of 
Spanish-language repertoire. 

The Madrid-based label — first 
mooted 10 months ago at a New York 
signing ceremony Willboard, June 30, 
2001)— is 60% financed by GVM. with 
Estefan's Crescent Moon label and 
Sony Music In- 
ternational shar- 
ing the remain- 
ing 40%. Initial 
target markets 
are Spain, the 
U.S., and Latin 
America, but 
Sony Music Eur- 
ope president 
Paul Burger 
tells Billboard: 
"Sony's ambi- 
tion is to work 
with Sunnyluna 
artists and sell them worldwide. " 

Burger adds. "Sunnyluna is a 
very important cadre of commit- 
ted artistic talent. " He says Sony 
does not have a special strategy 
for Latin artists in Europe and 
admits that there is no magic for- 
mula. "Each artist is different, 
but singing in English makes a 
difference — as you can see with 
our No. 1 European airplay and 




sunnvLUNA 



sales artist Shakira." 

Sunnyluna has already signed 
four artLsts: Puerto Rican pop 
singer Shalim, whose eponymous 
debut was released in February; 
Peruvian singer/songwriter Gian 
Marco; female trio MSM, the latest 
incarnation of the Miami Sound 
Machine; and Texas rock band 
Vallejo. All except Vallejo were in 
Madrid .April 17 to perform at a 
late-night showcase celebrating 
the Sunnyluna launch. 

BEING THE BRIDGE 

The Sunnyluna label manager is 
Domingo Garcia, and the label will 
be run by representatives of the 
three owner companies. GVM CEO 
Luis Merino explains that the com- 
mittee will consist of " three of the 



five of us here. " referring to him- 
self. GVM CM Ignacio Iglesias. 
Estefan. Burger, and Crescent 
Moon president Mauricio Abaroa. 

Sony will handle distribution, 
manufacturing, and marketing 
everywhere except Spain, where 
those functions will be carried 
out by GVM parent company 
Grupo Prisa. 

Estefan says, "We want to be a 
bridge linking Latin music in |the 
U.S. and Latin) America and in 
Spain, launching records here by 
artists from there and vice versa. 
Spain is a launching pad for Latin 
artists who want to triumph in 
Europe, such as Shakira and 
Ricky Martin. The music industry 
has seen many important al- 
liances in recent times, and as 
this is a historic moment for 
Latin music, the (Sunnyluna) 
alliance is very important." 

He adds, "ISinging in) English 
is a trampoline, but it is impor- 
tant that the artists do not forget 
their roots and continue to sing 
in Spanish, too. More Spanish- 
language records are sold in the 
U.S. than in any other country, 
including Spain and Mexico, and 
Spanish sales are still growing 
there. Spain has a very credible 
market and is the key to Sunny- 
luna"s success." 

Merino notes that "Spain has a 
special strategic singularity, and it 
is very hard for Latin artists to 
break into Europe without first 
being successful in Spain." 



Legal Download Service Launched In India 

Souiidbiaz, ladiattmesxom Claim The First Legitimate Music Fadlity 



BY NYAY BHUSHAN 

NEW DELHI, India— Singapore- 
based digital-music service provider 
Soundbuzz and leading Indian por- 
tal Indiatimes.com have launched 
what they claim is India's first legit- 
imate music download service. 

The service, available April 15, is 
part of the overall Indiatimes online 
shopping service and is at sound- 
buzz. com/part ners/indiatimes/ 
musicdownload.asp. The main Indi- 
atimes Web site (indiatimes.com) 
attracts more than 550 million page 
views per month. 

The service initially features some 
10,000 songs by domestic and inter- 
national artists. Labels making their 
material available through the site 
include BMG-Crescendo, Tips Indus- 
tries, Times Music, Lahari Music, 
Enrico Hindustan, Archies Music, 
and EMI s local affiliate. Virgin 
Records India. Neither Sony nor 
Universal Music is taking part in the 
Indiatimes/Soundbuzz service. Indi- 
vidual songs will be priced at be- 
tween 10 rupees ($0.20) and 24 ru- 



7 see this as a good 
way to introduce the 

concept of selling 
singles — something 
that doesn 't happen 

at the retail level. ' 

— SUDHANSU SARRONWALA, 
SOUNDBUZZ 



pees ($0,50), and payment may be 
made by credit card only. 

"This initiative is an extension 
of what Soundbuzz has been doing 
in the region, where we pact with 
leading portals to offer legitimate 
downloads," Soundbuzz CEO Sud- 
hansu Sarronwala says. "I see this 
as a good way to introduce the 
concept of selling singles — some- 
thing that doesn't happen at the 
retail level [in India)." 



Vincet Jain, managing director of 
indiatimes.com parent media group 
the Times of India, says, "It has 
been our constant endeavor to 
upgrade our services and add more 
features to Indiatimes to make it an 
entertainment-rich portal. Digital 
music (downloading) is another 
step in that direction. " 

Sony Music India managing 
director Shridhar Subramanium 
comments; "I think the India- 
times/Soundbuzz service will 
probably make more sense for 
overseas Indians, for whom the 
prices could be attractive." 

Kumar Taurani, managing 
director of Warner Music licensee 
Tips Industries, notes: "We in 
India have the advantage of learn- 
ing from what happened in the 
U.S. with Napster and the overall 
Net piracy debate. At least with 
(the Soundbuzz deal), we have 
introduced Indian consumers to 
the idea of legitimately buying 
online music before online piracy 
gets out of control." 



Sonic In Sound Health 

Amid Others' Woes, Company Celebrates Best Year Yet 



BY LARRY LeBLANC 

TORONTO — The past five years have 
seen a string of high-profile casualties 
on the battleground that is independ- 
ent distribution in Canada. Yet Hamil- 
ton, Ontario-based Sonic Distribution 
has not only avoided joining the ca.su- 
alty list during that pericxi, it has cel- 
ebrated its best year's trading to date. 

Since 1997, the indie arena has 
seen the bankruptcies of such major 
distribution players as Cargo Imports 
and Distribution in Montreal and 
Toronto-based Saturn Distributing 
and Song Entertainment Distribu- 
tion, plus the closure of Denon Cana- 
da's distribution arm. With that back- 
ground, it's not surprising that Sonic 
Distribution co-owner Tim Potocic 
says, "We have most of our retailers 
on a tight leash of 45 and 60 days' 
billing. Most of our indie accounts are 
on C.O.D. I have a gut 
feeling some of our 
big customers may 
go down. " 

Potocic and fellow 
co-owner Mark Milne, 
both in their early 30s, 
oversee a productive 
conglomerate in Hamil- 
ton. With only 10 full- 
time employees, it 
includes Sonic Distrit>- 
ution, the Sonic Unyon 
Records label, and 
retail outlet Sonic Un- 
yon Record Store. 

.Sonic Distribution 
sells to 300 indie accounts nation- 
wide, plus all of Canada's major retail 
chains. It exclusively represents 300 
U.S. -based independent labels in 
Canada, including Fat Wreck Chords. 
Psychopathic, and Revelation, and it 
distributes Epitaph in Canada on a 
nonexclusive basis. In addition, Sonic 
handles 50 Canadian independent 
labels, including Alien 8, Noise Fac- 
tory, Constellation, BattleAxe, and 
Meter. ""The music business might be 
hurting, but we're doing well," Poto- 
cic says. "Last year was our best year 
in business. All the labels we distrib- 
ute are doing well." 

"These aren't penny-ante guys 
anymore, " says Tim Baker, buyer for 
Sunrise Records, which has 32 
stores in Ontario. "They are doing 
some pretty good business. They 
have product we can sell."' 

John-Paul Bruno, indie buyer at 
Pindoff Record Sales — which oper- 
ates the 102-store Music World chain 
nationally — agrees. 'They are doing 
great work. Most of the business we 
do with them is with the Epitaph and 
Pat Wreck Chord labels." 

Potocic says that multinationals 
based in Canada are now aggressive- 
ly vying for distribution of smaller, 
non-Canadian indie labels. "The 
majors are tr>'ing to get anything 
they can. " he says. "However, they 
don't have the staff that knows the 




music, and they don't sell to the 
right independent stores." 

In nine years, the group's Sonic 
Unyon Records has grown into one of 
Canada's leading indie labels. Its 
domestic roster includes the co- 
founders' own band, Tristan Psionic, 
as well as SlANspheric, the DirtmitLs, 
Chore, Dinner Is Ruined, and Sector- 
seven. The label has also issued 
recordings by Frank Black & the 
Catholics, Jesus Lizard, and Zekc. 
Sonic Unyon is distributed in the U.S. 
by the Northwest Alliance of Indie 
Labels in Portland, Ore., and in the 
U.K. and Europe by Oxford, England- 
based Plastic I lead Distribution. 

Sonic Unyon (pronounced "onion"! 
releases what its staff and affiliated 
bands collectively discover. "We are 
usually the first to hear about good 
new acts," Potocic boasts. " Our bands 
play with other bands, 
and they tell us what to 
check out." 

While still in univer- 
sity, TVistan Psionic gui- 
tarisLs Milne and Sandy 
Mcintosh — who left the 
label in January — 
formed Sonic Unyon in 
1993 to release their 
band's music. Drum- 
mer Potocic joined the 
band and company six 
months later. 

From the outset. 
Sonic Unyon distrib- 
uted its records nation- 
ally and released recordings by 
bands the co-founders liked, includ- 
ing TVeble Charger, Smoother. Shal- 
low, and Tricky Woo. In 1995. the 
label's distribution arm became 
Sonic Distribution and received a 
major profile boost by handling 
Toronto singer/songwriter Hayden's 
Everything I Long for album 
(Hardwood Records). "We're now 
gold (50,000 units in Canada) with 
it," Potocic says. 

With the market breakthroughs 
of Hayden, Treble Charger, and 
Smoother, operations moved from 
the basement of Milne's parents' 
home in 1995. ""Eighteen-wheelers 
were pulling up to their house and 
blocking the courtyard," Potocic 
recalls. "Neighbors couldn't get to 
work, so we rented offices. 1\vo years 
later, we bought a building. " 

As a result of U.S. retail and dis- 
tribution discord last year, Ameri- 
can-based labels are now taking a 
hard-nosed stance with their bil- 
lings, Potocic says. "We're on 60 
days' payment with 99% of the 
American labels. " he says. "We keep 
inventory levels as low as possible. " 
Potocic agrees that poor handling of 
inventory hurts distributors more 
than other factors. "We expect to 
truck along with a consistent-selling 
catalog," he says. ""We're not a believ- 
er in overshipping." 
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JOHNSON'S WORU): Three years after 
the release oiUebting. the album that 
spawned the international hit single 
"Glorious." Andreas Johnson is back 
with an album "about being lost, liv- 
ing in chaos, and loving it." While 
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touring Europe during late 20O0, the 
Warner Music Sweden-signed artist 
mapped out ideas for new album 
Deadly Happy with his band, and it 
was recorded in a single week at the 
end of the tour. The decision to ready 
the album while on the road came 
naturally to Johnson. "I love being on 
the move," says the singer, who as a 
child was regularly taken on tour by 
his jazz-performing parents. "It's been 
quite easy to make the latest record, 
because there are good stories and 
intere.sting people evcryivhere." Dead- 
ly Happy was released in Sweden in 
February: street dates are pending 
throughout Europe. KM R. LOFTHUS 

WHITE MAN IN THE TOWNSHIP: 

Kwaito music is first and foremost 
the musical expression of South 
Africa's black youth. It exploded in 
the post-apartheid era with its mix 
of township pop, slowed-down house 
beats, snatches of R&B, traditional 
grooves, and vernacular-based lyrics. 
So it's something of a surprise to find 
a white Afrikaner entering the 
kwaito fray and gaining credibility 
with his peers. Lekgoa (real name 
Franfois Henning) gained a kwaito 
foothold with the album Basetsane 
and now follows it up on the Gallo 
label with Ngamla Yoba — township 
lingo for "the coolest white man." 
Featuring such artists as vocalists 
Khanyo and Doctor Khasu, Ngamla 
Yoba features traditional Sotho 
songs ("Makoti"! and plenty' of boot>'- 
shaking kwaito beats ("Shake a 
Dibono"). The album is "a celebra- 
tion of who I am, " the Sotho-speak- 
ing Lekgoa says. "I've had more free 
reign on it — choosing my own pro- 
ducers and so forth — so it's more my 
own voice. " DIANE COETZER 

RACING HEAD: An Irish relocation 
from Dublin to the more rural sur- 
roundings of Wexford is proving to 
have creative benefits for five-piece 



rock outfit Ten Speed Racer. The 

band's five-track EP, Girls and Mag- 
azines, became its first British release 
April 22 on Red Flag, highlighting its 
urgent blend of guitars and har- 
monies. Ten Speed Racer previously 
secured a U.S. release (but not a U.K. 
one) for its debut album. Eskimo 
Beach Boy (Reverb Records), but 
lead singer Dermot Barrett explains 
that since the group got away from 
city life, things have shifted up a gear: 
"What made this record so good was 
that we moved out of Dublin, and it's 
a whole different ball game." Ten 
Speed Racer, which plaj'ed an impres- 
sive gig April 23 at London's Studio 
Club, betrays few native musical 
roots. "It's grand to be Irish, but to 
be stickered with it is such a pain," 
Barrett says. "We don't sound a sniff 
Irish, which is great. " PAUL SEXTON 

THE PIANO PUYER: Starting your 
recording career at 41 is unconven- 
tional, and jazz isn't an easy sell in 
Italy. But that hasn't deterred EMI 
Music from investing in singer/ 
pianist Sergio Cammariere. Origi- 
nally from Crotone, Italy, Cam- 
mariere has been part of the Rome 
music scene for several years, back- 
ing the likes of Alex Britti — who 
returns the favor by playing guitar 
on several tracks on Cammariere's 
debut album, Dalla Pace del Mare 
Lontano (From the Peace of the Far 
Sea). EMI senior director of new 
local artists and new talents Fabtizio 
Giannini says, "This is a project ttiat 
we'll be working throughout the 
year. We hope to build a following 
slowly but surely. We're concentrat- 
ing our efforts on press and word-of- 
mouth." A showcase at a Milan 
nightspot recently attracted a sizable 
press contingent and a highly favor- 
able reaction. MARKWORDEN 

BUSTING OUT: Platinum-selling Fin- 
nish group Ultra Bra disbanded at the 
height of its career last autumn after 
four albums that made the group the 
country's most popular rock band. 
After calling it quits, members of the 
13-piece outfit are quickly starting 
new projects, and they are already 
entering the charts. Scandinavian 
Music Croup — ^wihich consists of four 
Ultra Bra members — was the first out 
with a single, while Ultra Bra com- 
poser Keikko Kosldnen was the first 
to release an album. His solo debut, 
Rakkaus Viiltdd (Love Wounds), was 
released by Megamania in April and 
peaked at No. 5. Album track "May- 
day " became a crossover radio hit. 
Public top 40 station Radiomafia's 
head of music Ville Vilen says, "Kosk- 
incn's music is interesting. His songs 
resemble pop hits from the '60s and 
'70s. I wouldn't compare it to Ultra 
Bra." Vocalist Vuokko Hovatta's Tekni- 
ikan Ihmetapset (Technical Prodigies) 
is imminent. JONATHAN MANOER 



BIUBOARD MAY 11, 2002 



www. billboard. com 



Copyrighted nnjjri 





MAY 

May 3, Fourth Annual Jazzmatazz, 

sponsored by Children's National Med- 
ical Center. Ronald Reagan Building and 
International Trade Center. Washington. 
D.C. 202-884-4500. 

May 3-12, Uth Annual St Luda Jazz 
Festival, presented b\' BKTAhe Jazz Chan- 
nel, various venues. St. Lucia. 758-451-8566. 

May 7, SESAC New Yoric AwanU. B.B. 
King Blues Club & Grill, New York (by 
invitation only). 

May 7-9, Biilboard Latin Music Con- 
ference & Awards, Edtn Roc Resort, 
Miami Beach. 646-654-4660. 

May 8, Ninth Annual BMI Latin 
Awards, the Diplomat Hotel & Resort. 
Hollywood, Fla. (by invitation only). 

May 9. Record Distribution: How 
Your CD Gets on the Shelf and Off, 
Career Development Workshop, pre- 
sented by and held at the Arkadia Music 
Center. New York. 212-533-0007. 

May 9. Steven J. Ross Award Dinner, 
presented by the UJA-Federation of New 
York. Waldorf-Astoria. New York. 212- 
836-1126. 

May 10. Peace and Love to Erase MS. 
benefiting the Nancy Davis Foundation, 
Century City Plaza Hotel & Spa. Los 
Angeles. 310-440-4842. 

May 13, Ibuchstone Awards Luncheon, 
presented by Women in Music, Marriott 
Marquis Hotel. New York. 212-969-8734. 

May 14. 50th Annual BMI Pop Music 
Awards, Regent Beverly Wilshire Hotel. 
Los Angeles (by invitation only). 

May 15. BMI Film & Television 
Awards, Regent Beverly Wilshire Hotel. 
Los Angeles (by invitation only). 

May 16. Radio Promotion: How to 
Get Your Songs on the Radio. Career 
Development Workshop, presented by 
and held at the Arkadia Music Center. 
New York. 212-533-0007. 

May 18, American Latino Media Arts 
(ALMA) Awards, Shrine Auditorium, 
Los Angeles. 202-776-1569. 

May 19-21. 10th Bi-Annual Interna- 
tional Gospel Industry Retreat, MCM 



Grand Hotel, 1^ Vegas. 615-383-4675. 

May 20, ASCAP Pop Music Awards, 
Beverly Hilton Hotel. Los Angeles (by 
invitation only). 

May 20, Fifth Annual Music & En- 
tertainment Industiy Golf TounumenL 
presented by City of Hope, El Caballero 
Country Club, T^rzana, Calif. 213-241-726a 

May 22, Academy of Countiy Music 
Awards, Universal Amphitheatre, Los 
Angeles. 310-201-8816. 

May 22. 11th Annual Music Video 
Production Assn. Awards, Kodak The- 
atre. Los Angeles. 323-469-9494. 

May 22, 2002 SGMA Awards, spon- 
sored by the Southern Gospel Music 
Assn.. Park Vista Resort, Gatlinburg, 
Tenn. 865-908-4040. 

May 23, Classical Brit Awards. Royal 
Albert Hall, London, claisicalbrits.co.uk. 

May 23. 47th Annual Ivor Novello 
Awards. Le Meridien Grosvenor House 
Hotel. London. 020-7636-2929. 

May 23, VHl Divas Las Vegas, MGM 



Grand Hotel. Las Vegas. 212-846-7882. 

May 23, W.C. Handy Awards, present- 
ed by the Blues Foundation, Orpheum 
Theatre. Memphis. 323-653-1588. 

May 29-31. Emerging Artists and 
Technology in Music Conference, MGM 
Grand Hotel, Las Vegas, eat-m.com. 

May 30, 11th Annual Ella Award Din- 
ner Honoring Placido Domingo, spon- 
sored by the Society of Singers, Beverly 
Hilton Hotel, Los Angeles. 323-668-2820. 

NiNE 

June 1, MTV Movie Awards, Shrine 

Auditorium. Los Angeles. 310-752-8900. 

June 4, SESAC Television & Film 
Awards. Michael's Restaurant. Santa 
Monica, Calif, (by invitation only). 

June 5. How to Protect Yourself in the 
Entertaimnent Industiy, presented by Cal- 
ifornia Lawyers for the Arts, Ken EcKv'ards 
Center, Los Angeles. 310-998-5590. 

June 6, Radio-Mercury Awards 
Luncheon and Ceremony. Waldorf- 




Simply Complicatecl. New Arista recording artist Avril l^ivigne recently shot the 
video for her debut single "Complicated" in Los Angeles at the Eagle Rock 
Flaza Mall and Griffith Park. Lavigne, center, is pictured with directors 
Emmett Malloy, left, and Brendan Malioy. HerZ^/!s Go hits the streets June 4. 



Lines 



BIRTHS 

Boy, name not disclosed, to Saman- 
tha and Chester Bennington. April 19. 
Father is frontman of Linkin Park. 

Girl, Olivia James, to Stacy Wallen- 
McCarthy and Dennis McCartliy. .April 
25 in Los Angeles. Mother is director of 
film and TV for BMG Music Publishing. 

DEATHS 

Moe Keale, 62, of a heart attack. April 
14 in Kailua, Hawaii. Perhaps most 
famous for his starring role in the TV 
series Hawaii 5-0, Keale was also an 



entertainer for 30 years in the tradi- 
tional Hawaiian performing arts. He 
contributed to the renaissance of 
Hawaiian music as a soloist and ukulele 
player for Sons of I lawai'i. Keale also 
recorded three solo albums: South Sea 
Island Magic; Aloha Is a Part of Me, A 
Part of You; and Imagine, which 
earned him several Na Hoku Hano- 
hano awards and nominations. He is 
survived by his wife and son. 

Terry Bailey, 54, of cancer, April 20 
in Tri-Cilies. Wash. Before applying 
his love of music to the business side. 
Bailey scored a top 40 hit with "I Who 
Have Nothing" as a member of the 
1960s act the Galaxies and later 
joined country act Missouri Freeze. 
He then was hired by the sales 
department of KEYW in Tri-Cities, 
eventually becoming market manag- 



er for the same city's New Northwest 
Broadcasters' six-station cluster. 

Alan Dale, 73, of natural causes, April 
20 in New York. Dale was known as 
the star of The Alan Dale Show, which 
debuted on the Dumont TV network 
in 1948 before finding a home on CBS. 
In addition, he hosted a weekly radio 
show of the same name before becom- 
ing a nightclub headliner with hits 
like "Oh Marie" and "Sweet and Gen- 
tle." Dale is survived by his wife. 

Lawrence "Lany" R. Camber Jr.. 54, 

of a stroke, .April 15 in Eldersburg, 
Md. Camber was a sales representa- 
tive for City Hall Records at the time 
of his death. Prior to that, he held the 
same position with MCAAJniversal 
for 35 years. He is survived by his 
wife, son, and daughter. 



(Vitcria, New York. 212-681-7207. 

June 10-12, Emerging Artist Reacli- 
ing for Stardom (Ej\.R.S.) Indent Show- 
case & Music Conference 2002, the 
Babalu Theatre, New York. 718-38.V31.33. 

June 1 1, 27tli Annua] Humanitarian 
Award Gala, sponsored by the T.J. 
Martell Foundation, the Hilton, New 
York. 212-833-5444. 

June 11-13. E.A.R.S. Talent Show- 
case & Music Conference 2002, Puck 
Building, New York. 718-385-3133. 

June 12. CMT Flameworthy Video 
Music Awards, Caylord Entertainment 
Center, Nashville. 615-255-9600. 

June 13, Neil Bogart Memorial Fund 
Golf Classic, presented by the T.J. Mar- 
tell Foundation. Lost Canyons Golf Club. 
.Sirni Valley. Calif. 615-256-2002. 

June 13. The Songwriters Hall of 
Fame 33rd Annual Awards Dinner, pre- 
sented by the National Academy of Pop- 
ular Music, Sheraton New York Hotel & 
Towers, New York. 212-573-6933. 

June 13. 12th Annual City of Hope 
Celebrity Softball Challenge, Greer Sta- 
dium, Nashville. 213-241-7268. 

June 13-16. Fan Fair 2002, various 
\'enues. Nashville. 866-326-3247. 

June 15. The Musicians Expo 2002, 
Minneapolis Convention Center. Min- 
neapolis. 651-306-1999. 

June 15-16. 24th Annual Playboy 
Jazz Festival, Hollywood Bowl, Los 
Angeles. 323-850-2000. 

June 16, MuchMusic Video Awards, 
MuchMusic headquarters, Toronto. 
4I6-.591-7400. 

June 17, ASCAP Rhythm & Soul 
Awards, Beverly Hilton Hotel. Los Ange- 
les (by invitation only). 

June 19, How to Choose an Enter- 
tainment Attorney, presented by Cali- 
fornia Lawyers for the Arts, Ken Edwards 
Center, Los .Angeles. 310-998-5590. 

June 1 9, Music Visionary Awards Lun- 
cheon Honoring Fred Davis and Daniel 
Glass, presented by the UJA Federation, 
Pierre Hotel, New York. 212-836-1126. 

June 24-26, M3 REPLItech Europe, 
AnBterdam Rai. Ain.sterdam. afl()-800-.T474. 

June 25, BET Awards, Kodak Theater, 
Los Angeles. 202-608-2000. 

JULY 

July 8-9, Plug.In: The Seventh Annual 
Jupiter Music Forum, in association with 
Billlxxml. New York Hiltoa 917-534-6424. 

July 9. 42nd Songwriter Showcase, 
presented by the Songwriters Hall of 
Fame. Fez Under Time Cafe. New York. 
212-957-9230. 

July 15-17. National SCA Week, spon- 
sored by the Songwriters Guild Foundation, 
rarious venues. Nashville. 615-329-1782. 

July 16-18. 2002 Video Software Deal- 
ers Assn. Convention, Rio Suite Hotel 
and Casino, Las Vegas. 818-385-1500. 

July 19-21. IntemaUonal Music Prod- 
ucts Assn, Summer TVade Show, Nash- 
ville Convention Center. Nashx-ille. 323- 
965-1990. 

July 22-27. National SCA Week, spon- 
sored by the Songwriters Guild Foundation, 
various wnues. New York. 615-329-1 782. 

July 26-31, international Assn. of 
Assembly Managers* 77th Annual Con- 
ference & Trade Show, Georgia World 
Congress Center. Atlanta. 972-255-8020. 

July 29-Aug. 2. National SGA Week, 



sponsored by the Songwriters Guild 
Foundation, various venues, Los Ange- 
les. 323-462-1108. 

July 31-Aug. 3, AtlanUs Music Con- 
ference, Sheraton Atlanta Hotel, Atlanta. 
770-499-8600. 

AUGUST 

Aug. 7-9. Billboard R&B/Hip-Hop 
Conference & Awards, Eden Roc Resort 
Miami Beach. 646-6.54^660. 

Aug. 8-10, Third Annual Utin Alter- 
native Music Conference, Puck Build- 
ing, New York. 818-763-1397. 

SEPTEMBER 

Sept. 10-12, Billboard Dance Music 
Summit, Marriott Marquis. New York. 
646-654-4660. 

Sept. 12-14, National Assn. of Broad- 
casters Radio Show, Washington State 
Convention and Trade Center, Seattle. 
800-342-2460. 

Sept. 12-14. Third Annual Americana 
Music Assn. Conference, Hilton Suites. 
Nashville. 615-340-9596. 

Sept 12-15, Second Annual Huntsville 
South Music Conference, Von Braun Civic 
Center, Huntsville. Ala. 256-722-3150. 

Sept 18, Third Annual Latin Gram- 
my Awards, Kodak Theatre. Los Angeles. 
310-392-3777. 

Sept. 22-25, CISAC World Congress, 
Queen Elizabeth II Conference Center, 
London. 33-15562-0850. 

Submit items for Lifelines, Good 
Works, and Calendar to Margo 
Whitmire at Billboard, 5055 Wil- 
shire Blvd.. Los Angeles, Calif. 90036 
or at mwhitmire@billboard.com. 
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jBAILAMOSI: Emilio Estefan Jr. will 

be presented with the 2002 Hope & 
Harmony Noteworthy Award at 
iBailando! — The Hope and Harmo- 
ny Dance Party May 6. Presented by 
a number of sponsors including 
Billboard, BMI, Warner Music l-ati- 
na, and Sony Music International, 
the event is an effort by the Latin 
entertainment industry to raise 
money for the Diabetes Research 
Institute at the University of Miami 
School of Medicine. The evening 
will be held at BillboardLive in 
Miami Beach. Contact: Michelle 
Delgado at 800-321-3437. 



Solution to this Issue's puzzle (page 74) 
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AilistDirect Has A Sampler Music Lovers 'Gotta' Hear 



BY SHARON L£VINE 

NEW YORK— The ArtistDirect Net- 
work has unveiled a new promotional 
music-compilation sampler You Gotta 
Hear This, the first in a series of six- 
week marketing campaigns that com- 
bine online and offline distribution of 
the CD. As part of the initiative, Artist- 
Direct will take advantage of the music 
community's database of more than 6 
million users by distributing music, 
videos, and online playback software 
to its e-mail database, since 2 million 
of its listees have consented to receiv- 
ing promotional opportunities. 

The You Gotta Hear This online 
player — which includes full streams of 
the sampler's songs and videos, as well 
as retail and official artists' sites 
links — is currently being sent with 
ArtistDirect's bimonthly electronic 
newsletter. With its instant Send to a 
Friend button, the player also acts as 
a viral marketing tool, allowing fans to 
distribute music to each other. 

In addition, the company is includ- 
ing free enhanced CD samplers with 
the first 25,000 purchases made 
through the ArtistDirect.com online 
store, for each compilation issued. A 
coupon for 10% off any music on the 
compilation further encourages recip- 
ients to buy the full-length CDs that 
include the sampler's tracks. 

ArtistDirect Network editor Penny 
Hewson developed the You Gotta Hear 
Thk concept eariier this year when she 
began posting five artists per week in a 
category by the same name on Artist- 
Direct's home page, which now will fea- 
ture each new sampler in its entirety. 

However, the goal was to have more 
impact than simply dropping her edi- 
torial weight on a song. One initial 
challenge she laced was "incorporating 
the connecting point between online 
and offline while validating what [the 
ArtistDirect Network is] doing." The 
company's primary objective is to con- 
nect music fans with the artists they 
love through each operational arm, 
including ArtistDirect.com, UBL, iMu- 
sic, and Downloads Direct. While the 
network already offers multimedia plat- 
forms for news, community interac- 




tion, and exclusive music and mer- 
chandise directly ft-om artists, Hewson 
sought to create a cyclical purchasing 
and hype-building fotrrat "doing some- 
thing that brings someone offline to get 
them back online " repeatedly. 

Tracks like Garbage's "Cherry Lips" 
from beauti/ulgarbage on Interscope 
and Flaw's "Whole" from Through 
the Eyes on Republic/Universal ex- 
emplify the disc's non-genre-specific 
tone, gearing it to the various tastes 
of the site's listeners. 

ArtistDirect president/CEO Keith 
Yokomoto jumped on the idea, realiz- 
ing that the company alread>' had thou- 
sands of pieces going out to people and 
wanting to maximize his earnings 



potential. He reflects, "If you're offer- 
ing or selling cool stuff that's exclusive, 
people talk about land then buy] it" He 
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direct^ 
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estimates that the compilations cost 
the company between 70 cents and 
$1.10 to manufacture with artwork. 
Labels pay upward of $2,.500 per track 
to be included on the sampler. 

You Gotta Hear This is what Hew- 
son calls " a tastemakcr tool before 



artists hit radio" that features new 
music from DreamWorks' Citizen Cope 
and Eels, l^va/.Atlantic's Course of 
Nature, Mammoth's Fu Manchu, 
Wind-up's 12 Stones, Modular/Elektra's 
the Avalanches, and ArtistDirect's very 
own Custom. In addition, such videos 
as No Good's "Ballin' Boy" from Game 
Day (PBB on ArtistDirect) and Drmm- 
ing Pool s " Tear Away " from Sinner 
(Wind-up), supplement this edition. 

Palm head of digital marketing 
services Ed Rivadavia, whose track 
"Half-life" from Local H and video 
"Braided Hair" from 1 Giant Ixap are 
on the compilation, admits, ""We knew 
we were going to have to start spend- 
ing money, that the Internet isn't 



going to be free anymore." While the 
compilation's direct effects will not be 
known until it runs its course 
through the follow-up (due May 13), 
Rivadavia acknowledges that the 
potential purchasing power of Artist- 
Direct's enormous fan base is invalu- 
able to Palm: " We new-media people 
are secretly cheering for these sites 
that have been doing well." 

Yokomoto hopes to expand the com- 
pilation's distribution into non-tradi- 
tional retail outlets, such as Saks, and 
at live events .sponsored by ArtistDi- 
rect's touring division. He is also devel- 
oping plans for a Latin compilation 
titled Renolucion, as well as a concert 
tour and site of the same name. 



New Artists Sweeten Sugar Beats ' Prospects 



BY MOIRA I^CORMICK 

CHICAGO— During the past eight years, Sugar 
Beats Entertainment has morphed from a vanity 
label into a genuine children's record company. 
Originally launched in 1994 as the recording 
imprint of Sugar Beats — a music collective spe- 
cializing in kid-friendly remakes of classic radio 
hits, led by Sherry Coffin Kondor (daughter of Car- 
ole King and Gerry Goffml — the label has begun 
signing and releasing product by other artists. In 
the process. Sugar Beats Entertainment is open- 
ing up previously unexplored retail avenues. 

"We started thinking about signing other artists 
about a year-and-a-half ago," Sugar Beats Enter- 
tainment VP/COO Bonnie Gallanter says, adding, 
"We've been getting submissions for years, but we 
didn't hear anything that we wanted to bring in." 

Then, a kids' artist who goes by the name of Mr. 
Ray was introduced to them, and Gallanter, Kon- 
dor, and company .sensed a perfect fit. "He appeals 
to both kids and parents, which is what Sugar Beats 
is all about," Gallanter says. "He has a Beatles-like 
sound, and he is great with kids." Mr. Ray's Start 
[)reaming was released a year ago. 

Then came Can You Hear a Lullaby by contem- 
porary folk artist/harpist Dee Carstensen (with Julie 
Dansky), which came out last November. "It was 
our first lullaby album, and it took us into a whole 
other market," Gallanter says, referring to stores 
that cater to expectant and new mothers and their 
babies, such as Babies " R"' Us, Bellini, Bu>' Buy Baby, 
Mother's Work, and Mimi's Maternity. "We've also 



just gotten into T. J. Maxx and Marshalls. 

"Dee had previously released four |adult-targeted| 
CDs," Gallanter continues. ""Then she had a baby 
and wanted to do a lullaby album. Her business 
manager, Steve White |of New York accounting firm 
Cavaricci & White], is also our accountant, and he 
let us know Dee was looking for distribution." 

According to 
Gallanter, Car- 
stensen's album 
paved the way for 
Kondor's first solo 
project, a lullaby 
album called Mel- 
low My Baby: 
Soothing Songs 
and Lullabies, due 
out in June. Gal- 
lanter says Sugar 
Beats Entertain- 
ment is talking to 
American Baby 
magazine about 
sponsoring a CD 
sampler or a coupon that would be placed in the 
gift packs that hospitals give new mothers upon 
their discharge. She adds, "Were also working on 
getting our product into hospital gift shops." 

Kondor's album features King (who co-wrote 
original lullabies with Kondor) on backing 
vocals. Kondor's brother-in-law Greg Wills pro- 
duced the album and co-wrote the track ""Island 



1% 



of Dreams" with King and Dean Miller. Along 
with classic nighttime arias, Kondor includes 
"Child of Mine," a lullaby her parents wrote for 
her when she was an infant. 

Gallanter sa>'s Sugar Beats Entertainment prod- 
uct was originally distributed by Music for Little Peo- 
ple through Rounder Kids. "They were instrumen- 
tal in getting us started in bookstores, educational 
stores, and children's specialty stores (such as FAO 
Schwarz, Zany Brainy, Right Start, and Lakeshore 
Learning Store), which is where our sales have con- 
tinued to be strongest." Now, Sugar Beats product 
is non-exclusively distributed by Rounder Kids and 
New Sound/Allegro Music; Gallanter notes that they 
sell direct to Zany Brainy and Right Start. Plus, Fol- 
lett Corp. handles education-market distribution to 
libraries, college book-stores, and museum stores. 

Rounder Records/Universal Music wholesales 
Sugar Beats to traditional record retailers like 
Tower Records, Musicland, and Tl-answorld, as well 
as Best Buy, Barnes & Noble, and Borders Books 
<£ Music. "Borders does a wonderfijl job with chil- 
dren's music," C>allanter notes. 'They merchandise 
it in the same area as children's books; they have 
a wonderful listening-station program, great dis- 
plays, and knowledgeable salespeople." 

Mass merchants have been hard to crack, Gal- 
lanter observes; "The product they carry is all char- 
acter-driven — you need to have a TV or movie 
hook. But we're constantly getting calls and e- 
mails from parents around the country, asking 
when Sugar Beats will be available at Wal-Mart." 
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Billboard's new Licensing & Merchandising 
Spotlight covers the latest news in the music 
merchandise business. We explore the prac- 
tice of using artists' likenesses on everything 
from action figures to video games, how 
brand endorsement deals between artists 
and consumer products come to be, and 
how artists tjenefit from these relationships. 
Plus, we look at what's new in tour and 
concert merchandising-who's buying what, 
and where. 

Make sure your company is a part of this 
important special. Cail now! 
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Executive 
Turntable 



NEW MEDIA: Peter Csathy is named 
president/coo of MusicMatch in 
San Diego. He was 
COOofeNow. 

David Lock- 
wood is promoted 
to presldent/CEO 
of InterTrust 
Technologies in 
Santa Clara, Calif. 
He was president 

MusicNet 
names Cindy Charles senior VP of 
law and business affairs/general 
counsel and Mark Mooradian senior 
director of strategic planning and 
business development in New York. 
They were, respectively. VP of law and 
business affairs for MTV and VP/sen- 
ior analyst for Jupiter Media Metrix. 

HOME VIDEO: Jeffrey Caiman is 

promoted to executive VP of video- 
on-demand and pay-per-view for 
Warner Home Video in Los Ange- 
les. He was senior VP of video-on- 
demand and pay-per-view. 

John Reina is promoted to sen- 
ior VP of North American retail 
sales for Columbia TriStar Home 
Entertainment in Los Angeles. He 
was VP of sales. 

DISTRIBUTION: Handleman names 
Franklin Harris senior database 
administrator for business intelli- 
gence systems and Alin Stewart 
accounts receivable corporate cred- 
it manager in Troy. Mich. They were, 
respectively, senior oracle database 
administrator for Modis and an inde- 
pendent credit consultant. 

Bob Garbarini 
is promoted to VP 
of national .sales 
for BMC Distribu- 
tion in New York. 
He was VP of 
sales/team liaison. 

Provident 
Music Distribu- 
tion promotes 
Jenny Haarbauer 
to corporate controller of account- 
ing, Natalie Gilbert to director of ac- 
counting, Mandy Price to staff 
accountant, Jeff Jordan to Christian 
Booksellers Assn. (CBA) primary 
account phone representative, and 
Keith Parsons to production assis- 
tant in Nashville. Provident Music 
Distribution also names Christy 
Hoard staff accountant, Alisha 
Swindle publicity and employee 
events coordinator, Christopher 
Buchanan gift-sales representative 
for the gift-sales division, Melissa 
Mann CBA key-account sales repre- 
sentative, Cathy Petri production 
coordinator, and Ryan Hamper 
archive assistant in Nashville. 

Submissions for Executive Tum- 
labte can be sent to mwhitmire^ill- 
board.com. 





by Brian Garrity 
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CHRISTIAN SUBSCRIPTION: Liquid 
Audio has launched a genre-based dig- 
ital-music subscription service. The 
initial offering features rraterial from 
EMI Christian Music Croup (CMC). 

The service. Bum It First, is avail- 
able at bumitfirst.com. Unlike rental 
subscription models from MusicNet, 
Pressplay, and Rhapsody — which offer 
streams or downloads that expire once 
an account Ls canceled — Bum It First 
.subscribers pay a monthly fee for full 
ownership of permanent downloads. 
Tracks can be burned to blank CDs and 
transferred to portable devices. 

The version of Bum It First offered 
in conjunction with EMI CMC fea- 
tures 2,100 tracks at launch, includ- 
ing songs by Petra. ZOEgfal, and Toby 
Mac. The service will soon offer all 
6,000 copyrights owned or controlled 
by EMI CMC. 

For $9.95 per month, subscribers 
can download 20 songs, available as 
individual tracks or full albums. 
Unused downloads do not carry over 
from month to month. Additional 
tracks are available in packs of five 
for $4.95. Tracks will initially be 
available only as Liquid Audio files; 
in the fall, they will also be offered in 
the Windows Media format. Liquid 
Audio says it also plans to launch 
other genre-specific versions of Bum 
It First later this year. 

MUSICAL TAC TEAM: AOL and musi- 
cians' network Tonos Entertainment 
have announced a wide-ranging strate- 
gic marketing agreement. 

Under the deal, AOL will promote 
Tonos on its music site. Meanwhile, 
Tonos will develop exclusive promo- 
tions for AOL. The first of these, a 
Michael Jack,son Songwriting Contest 
is under way. The winner will write a 
song with Jackson and Tonos co- 
founders David Foster and Carole 
Bayer Sager, and Jackson will record 
the track. Runners-up in the contest 
will receive memberships to the 
tonosPRO service, which provides 
musicians with exposure to label and 
radio executives and other industry fig- 
ures seeking new talent 

The deal is the latest and biggest of 
moves in a series of initiatives by 
Tonos, which has been working to 
raise its public profile. Tonos CEO 
Justin Herz says the AOL deal "enables 
us to introduce the Tonos brand to 
America Online's 34 million members 
worldwide, ultimately helping Tonos 
attract new members to our subscrip- 
tion .service." 

In other news, the company has 
promoted Richard Lewis from senior 
VP/CFO to COO. He will oversee inter- 
nal business operations — including 
finajKe, accounting, legal and business 




affairs, human resources, and admin- 
istration — and will spearhead market- 
ing and business-development efforts 
to expand Tonos internationally. 

Prior to joining Tonos in 2000, Los 
Angeles-based Lewis was COO of 
PublicStudios.com: before that, he 
held various senior posts at PolyCram. 

ONE-STOP SHOPPING: Warner/ 
Chappell Music and the major's 
Warner Special Products licensing 
arm have launched an Internet- 
based music licensing service, 
onestoptrax.com. The site, intend- 
ed to cater to film and TV music 
supervisors, will enable users to 
acquire licenses and pay for pre- 
cleared publishing and recording 
rights in one transaction. OneStop- 
Trax is launching with 150 songs, 
including material from Pantera, 
Paul Westerberg, Soul Coughing, 
the Replacements, and Screamin' 
Cheetah Wheelies. 

FREE RHAPSODY: Listen.com will 
offer a free one-month Rhapsody sub- 
scription to consumers of select com- 
puter-to-stereo transmission prod- 
ucts. The offer will come with certain 
products from electronics companies 
Jensen/Recoton. Stereo-link. Terk 
Technologies, and U.S. Robotics. 

Products covered by the deal 
transmit audio signals from con- 
sumers' desktop speakers to their 
stereo receivers, either wirelessly or 
via a connecting cable. 

Consumers who purchase the 
products from the online stores of 
Jensen/Recoton. Stereo-link, and 
U,S. Robotics will qualify for the 
free Rhapsody offer. Terk con- 
sumers must purchase through 
retail partners the Good Guys or 
Circuit City. Listen.com will feature 
the products on its site. 



TO OUR READERS 

Declarations of Independents 
will return next issue. 
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BK PROPOSAL Jim Capairo. the high- 
profile executive who surprised the 
music industry by resigning as chair- 
man of the Island Def Jam Group last 
December, is quietly making the 
rounds to the five majors. Sources say 
he is pitching a plan to consolidate 
manufacturing and fulfillment in a 
start-up company that he would helm 
and would be staffed by executives long 
associated with him. 

In making such a move, Caparro ap- 
parently is hoping that he could sup- 
ply a solution to a problem that has 
stymied the industry for the past 18 
months. t)uring that time, each of the 
majors have had numerous conversa- 
tions with each other in an attempt to 
partner on back-end operations in 
order to achieve substantial savings, 
since all of them have excess capacity 
during most of the year. But even 
though practically every combination 
of majors imaginable has engaged in 
conversations that ultimately might 
have led to only two or three compa- 
nies doing manufacturing, warehous- 
ing, and fulfillment instead of all five, 
negotiations failed each time. 

With each major employing between 
900 and 2,000 workers in manufactur- 
ing and manning warehouse facilities, 
that means that if Caparro got some of 
the majors to back his plan, thousands 
of jobs could be trimmed. Moreover, 
while the majors' previous discussions 
would have kept separate distribution 
companies, Caparro's proposal is said 
to go one step beyond in calling for his 
company to handle sales and credit for 
small accounts, while leaving the five 
majors' distribution sales forces to sep- 
arately call on the top 50 accounts, 
which collectively have about 85%- 
90% of the U.S. music business. 

While at least one major is said to be 
ready to embrace the plan and anoth- 
er is allegedly interested, others are said 
to be lukewarm or not interested. But 
the proposal only needs two majors to 
get started and could then serve as a 
test case for the other majors. Still, oth- 
ers wonder if such a plan could get the 
green light from the Securities & 
Exchange Commission and the U.S. 
Department of Justice, which share 
merger approval responsibilities for the 
federal govemmenL 

In the past, other companies, includ- 
ing Valley Media, have tried to position 
themselves for such a role. But as the 
former architect and leader of Poly- 
Gram Group Distribution (PCD) (five- 
time winner of the large distributor of 
the year award ft-om the National Assn. 
of Recording Merchandisers). Caparro 
brings instant credibility to his pro- 
posal. Moreover, he is said to be joined 
in the effort by John Esposito, who 
served as executive VP/GM at the Island 



Def Jam Group and was a key executive 
at PGD; John Madison, who most re- 
cently was CEO of Click Radio and had 
a high-profile position with AMFM ra- 
dio operations but once upon a time 
was also a key PGD executive; and Ann 
Latora, who was senior VP/CFO at 
Island Def Jam. Via e-mail. Caparro 
declined to comment. 

BK VAUJE: The value-added fi-ee DVD 
that will be packaged in Eminem's new 
album, The Eminem Show {Sillboard 
Bulletin. April 29), has other labels 
watching closely to see if its inclusion 
will achieve Interscope's objectives. 
The DVD will contain 45 minutes of 
material specially 
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compiled for the 
album, including 
concert footage 
and interviews. 
But it is primarily 
being used as an 
enticement to get 
consumers who 
may have already 
illegally obtained 
the new album by 
street date from 
the Internet or via CD burning into the 
store to buy it. "That's the dream," says 
Steve Berman, head of sales and mar- 
keting at Interscope. 

But it also is a value-add that is being 
made available to all of retail. That 
hasn't always been the case with Inter- 
scope, which sometimes gives cxclu- 
sives to certain large discounters, to the 
dismay of other merchants. The DVD, 
like all premiums, additionally serves 
the purpose of spurring first-week sales 
of the album. And finally, retailers point 
out that with consumers' increasing re- 
sistance to front-line pricing, the DVD 
makes the album's $19.98 list price an 
attractive offer. 

Without getting specific, Berman 
says, "We wanted to create more value 
for the album, and we wanted to be able 
to share this value with all of retail." 

The album hits U.S. stores June 4 
and will include the DVD only in the 
initial shipment, which Is expected 
to be about 2 million here. Another 
1.5 million to 2 million is expected 
to be shipped internationally. Also, 
Berman says the DVD will never be 
issued separately. 

On the heels of the album, Inter- 
scope will release a live DVD from 
Eminem June 18 called All Access 
Europe, with entirely different mate- 
rial than the value-added DVD, re- 
ports Candace Beny, head of sales for 
Interscope. She says, "Of course, we 
are encourajjing accounts to position 
the two titles together and place 
them in the same advertising |in 
order to maximize sales]." 



IPO For HMVNow Expected In Mid-May 



HMV 



BY LARS BRANDU 

LONDON— HMV Group expects to 
price its stock between £1.9-£2.20 
($2.78- $3.22) per share in its upcom- 
ing initial public offering (IPO) on 
the London Stock Exchange, ac- 
cording to the 
company's re- 
cently unveiled 
prospectus. 

This values 
the retailer at 

£773 million- 

£895 million 
($1.12 billion-$1.3 billion). The 
flotation is now set for May 15; HMV 
previously said it expected the IPO 
to take place in late June {Billboard 
Bulletin. April 12). 

About 70% of HMV shares will be 
offered to the public; most of the re- 
mainder will be split between equity 
stakeholders EMI and venture-capital 
group Advent International. EMI says 
it will hold about 1 1% of HMV shares 
after the flotation. That stake would be 
worth £90 million ($13037 million). 

HMV expects to raise £351 million 
($508 million) from the flotation. 
The company will use the funds to 
pay down debt and assist future cap- 
ital spending. 

HMV Group CEO Alan Giles has 
said the music retail giant is confi- 
dent about turning around the for- 



tunes of its ailing North American 
and Asian divisions after the compa- 
ny floats in June {.Billboard, April 27). 

Although he concedes that mar- 
ket conditions remain difficult, Giles 
says that the group has "greatly 
strengthened the management 
team" in North America. In January, 



HMV North America president Peter 
Luckhurst stepped down {Billboard, 
Jan. 19); the company's business in 
that territory is currently overseen 
on an interim basis from Toronto by 
HMV Asia Pacific managing director 
Chris Walker. Most of HMVs North 
American business is in Canada. 



Sony Music-Division Sales Up 5% 

SMEJAIso Sees An Increase 012% At Year's End 



BY MATTHEW BENZ 

NEW YORK— Helped by favorable cur- 
rency-exchange rates, Sony Corp.'s 
music division posted sales for the year 
ended March 31 up 5% to 642.8 billion 



SONY 



yen ($4.83 billion). This came despite 
a 4% sales decrease in dollar terms at 
Sony Music Entertainment (SME) — 
the U.S.-based operation that con- 
tributes 69% of the music division's 
total sales. Sony Music Entertainment 
(Japan) (SMEJ) sales rose 2%. 

Overall, music operating income 
fell 1.5% to 20.2 billion yen ($152 
million). At SME, operating income 
fell 20% because of slow sales, re- 
structuring costs, and investment 



losses. SMEJ operating income rose 
18% because of cost-cutting and a 
gain on the sale of a studio. 

For the fiscal fourth quarter, sales 
for the music division fell 3% to 
153.7 billion yen ($1.16 billion). Its 
operating loss was 2.1 billion yen 
($15 million), vs. operating income 
of 8.6 billion yen ($61.4 million) in 
the same period a year earlier. For 
the new fiscal year, Sony forecasts 
increases in music sales and operat- 
ing income, based on a strong re- 
lease schedule and restructuring. 

Led by a loss in its main electron- 
ics business, Sony overall posted an 
8.6% decrease in net income to 
15.31 billion yen ($115 million), or 
16.67 yen (13 cents) per diluted 
share. Sales rose 3.6% to 7.58 tril- 
lion yen ($56.98 billion). 
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RENTALS BREAK RECORDS: According 
to the Video Software Dealers Assn., 
more DVDs were rented in first-quarter 
2002 than in any quarter since the for- 
mat's introduction into the market. 
VidTrac data shows that DVDs account- 
ed for $633.7 million in rental rev- 
enue — an increase of 126% from first- 
quarter 2001 and up 39% from the 
previous record fourth-quarter 2001 
(which generated $455.8 million). In 
comparison, VHS rentals in the first 
quarter generated $15 billion, a 22.3% 
decrease ft'om first-quarter 2001. 

In related news, the International 
Recording Media Assn. has released 
data stating that the number of DVDs 
replicated in North America will sur- 
pass the 1-billion level this year. It is 
the fa.stest time fi'ame that a recording 
media format has moved from intro- 
duction to this level. 

A JUNE EVENT: Home video collectors 
should circle June 25 on their calen- 
dars. This year's Academy Award win- 
ner for best picture, A BaiutiAil Mind. 
and fellow Chcar-anointed film Gosford 
Park will be available for purchase that 
day via Universal Studias I lome Video. 

A Beautihil Mind, starring best actor 
nominee Russell Crowe and best sup- 
porting actress winner Jennifer Con- 
nelly, will be released in a special Awards 
Edition on VHS ($14.95) and on a two- 
disc DVD ($22.95). The VHS will 
include the Inside A BeautiM Mind fea- 
turette with interviews from the cast, 
crew, and John Forbes Nash Jr., the 
Nobel Prize-winning mathematician 
upon whose life the film is based. This 
feature will also be on the DVD, which 
will include segments on the partner- 
ship between producer Brian Grazer 
and best director winner Ron Howard, 
the development of Oscar-winner AWva 
Coldsman's screenplay, and deleted 
scenes. DVD-ROM extras available 
through Universal's Total Axess pro- 
gram will provide extra footage and 
Academy Award-show clips. 

The title will be supported by a 
multimillion dollar network, cable, 
and online advertising campaign. 
Theatrical-sized posters and point-of- 
purchase materials will be available to 
merchandisers nationwide, and radio 
scripts are available at universal- 
homevideo.com. 

Radio, retail, and online components 
will also factor into the campaign for 
Gosford Park, Universal's first U.S. 
release and winner of the best original 
screenplay Oscar (Julian Felknves), as 
well as nominee for best picture, best 
director (Robert Altman), and best sup- 
porting actress (for both Helen Mirren 
and Maggie Smith). The Collector's 



by Jill Pesselnick 



Edition DVD will be priced at $19.95, 
while the VHS will be available for rent 
The DVD will feature director and 
screenwriter commentary, a "making 
of featurette, deleted scenes, and ca.st 
and crew filmographies. 




"The retailers we've talked to are 
excited about the idea of an event sur- 
rounding the Academy Awards," Uni- 
versal Studios Home Video president 
Craig Komblau says. "Behveen the two 
pictures, you've got a who's who of Hol- 
lyivood and top Briti.sh talent They will 
be promoted to the magnitude (of] our 
biggest titles of the fourth quarter" 

MSIRIBUnON DEA15: Effective imme 
diately. product from Palm Pictures 
Home Entertainment — which encom- 
passes Palm Pictures and Japanese ani- 
mation label Manga Entertainment — 
will be distributed through WEA 
Home Video. (Palm was previously dis- 
tributed by Ryko Distribution.) Manga 
GM Mike Egan says Palm's releases are 
likely to reach a larger audience be- 
cause of WEA's name and extensive 
sales staff. Upcoming projects include 
the anime DVDs Deatli and Rebirth 
(July 30) and The End or Evangelion 
(SepL 24), both part of the Neon Gen- 
esis Evangelion series. 

Warner Vison Japan now has exclu- 
sive distribution rights for all Major 
League Baseball videos in Japan, after 
a deal signed with Q Video. All future 
league titles will contain English and 
Japanese dubbed tracks and subtitles. 

STUFF: The Los Angeles-based DVD 
Entertainment Group has elected four 
new board members: New president 
Robert Chapek is president of Buena 
Vista Home Entertainment, Artisan 
Home Entertainment president of 
sales and marketing Jeff Fink has been 
named CPO, and Warner Home Video 
VP of DVD marketing Michael Radik)ff 
and Wamer Bros. Records senior VP of 
film and video marketing Jolin Beug 
were each elected to directors. 



'Ocean's 1 T Release Set To Be 
Warner's Glittering Treasure 



BY CATHERINE CELU 

LOS ANGELES— The $150 million 
Bellagio heist of Ocean's 11 gen- 
erated a theatrical take of more 
than $180 million. But it is the 
film's May 7 release on VHS 
($22.98) and DVD ($26.98) from 
Warner Home Video that may be 
its biggest caper yet. 

The project — starring George 
Clooney, Matt Damon, Andy Gar- 
cia, Brad Pitt, and Julia Roberts — 
will include a behind-the-scenes 
documentary on both formats, 
which are available in both the 
wide-screen and the full-frame 
version. The DVD also includes 
an HBO documentary on the 
film, a DVD-ROM challenge 
where players can become one 
of the Ocean's 11 crew, and the 
original trailer. 

Ocean's II director Steven 
Soderbergh provides a sepa- 
rate commentary on the DVD. 
"I have just one rule," Soder- 
bergh says, "which is never to 
do commentary alone." 

In this case, he shares the 
mike with screenwriter Ted 
Griffin. (Another commentary 
track features Pitt, Damon, and 
Garcia.) As Soderbergh and 
Griffin talk, they seem to sur- 
prise each other, which they 
may also do for fans of the film. 

"I don't have a problem with 
de-mystifying the process of film- 
making," Soderbergh explains, 
"because at its core, as an art form, 
there is something mysterious about 
it that you can never uncover." 

Also not uncovered on the DVD 
are deleted scenes, because there 
simply weren't enough to justify 
that particular feature. In fact, the 
final cut runs only a bit longer 
than what Soderbergh first sub- 
mitted, because the script was 
tightly written. 

"Plus, I shot it to go together in 
a certain way," Soderbergh re- 
calls. "So it was kind of all-or- 
nothing — either it was going to 
work or it wasn't." 

A CANTMISS OPPORTUNmr 

Warner Home Video head of U.S. 
marketing Mike Saksa is confident 
that Ocean's 11 will work as a 
strong home video release, be- 
cause "this is what we call a five- 
point title. You put these points in 
a model to forecast volume, pric- 
ing, and advertising, and it's 
through the roof." 

Saksa says point one is the box 
office, which is the No. 1 criterion for 
many retailers in deciding how to 
merchandise a title and how many 
copies of it to buy. With a domestic 
box office of $183.4 million. Ocean's 
11 easily scores on this count. 



Point two: The movie played well 
critically. "You look at the reviews, 
and you've got Ebert and Roeper 
giving it two thumbs up," Saksa 
notes, "but it also got the hip crit- 
ics' reviews — in Rolling Stone and 
Entertainment Weekly — for the 
younger demographic. " 

The third point is the director, 
whom Saksa hails as "one of the 
biggest, hottest directors in the 
world." Soderbergh is still bask- 
ing in the glow of Academy 
Award-winning projects T)raffic (a 



'Ocean's' Helmsinan. Director Steven Soderbergh, pic- 
tured above, provides commentary for his movie Ocean's 
II. due on VH.S/I)VD May 7. The $180 million-plus box- 
office hit stars George Clooney. Julia Roberts, Andy Gar- 
cia, Brad Pitt, and Mall Damon. Soderbergh is especial- 
ly in demand after directing the Oscar-winning movies 
Traffic and Erin Brockouicti. 



multiple Oscar winner, including 
best director for Soderbergh and 
best supporting actor for Benicio 
Del Toro) and Erin Brockovich 
(best actress, for Roberts). 

UNSINKABLE STAR POWER 

The cast will also go far toward 
attracting a range of consumers. 
"You're lucky if you get one star |in 
a title)," Saksa says. "The cumula- 
tive box office of this cast is $750 
million. Normally, you'll have a lead- 
ing man who will appeal to a single 
demographic. But with Clooney, 
Pitt, Damon, and Garcia, Ocean s 11 
has a wide range of appeal. And Julia 
Roberts has wide appeal too, among 
men and women." 

The title's final strong point is 
its hard-to-classify genre. "This 
title transcends any particular 
genre," Saksa notes. "It's got ac- 
tion, thrills, romance, comedy — 
it's hard to pinpoint." 

That's partly due to Soder- 
bergh's penchant for stretching 
himself. "One way to do that is to 
try to make something that you 
haven't made before," the director 
says. "I mean, everything's been 
done before." 

In the case of Ocean's 11, that's 
literally true, and yet creating a re- 
make was not Soderbergh's great- 
est challenge. "The trick was to see 



if I could, in the midst of this $89 
million movie, maintain the humor 
of a small-scale comedy," he says. 

In a sense, Saksa disagrees. "I 
don't think there's anything small 
about this title, " he says. Warner is 
thus going beyond just re-promot- 
ing the DVDs of the original 1960 
film Ocean's II (starring Frank 
Sinatra, Dean Martin, and Sammy 
Davis Jr.) and other Rat Pack films. 
A special sales program will include 
cast members' other titles — Rob- 
erts' Conspiracy Theory. Some- 
thing to Talk About, 
Michael Collins, and The 
Pelican Brief; Pitt's Se- 
ven, Interview With the 
Vampire, True Romance, 
and Sleepers; and Cloon- 
ey's The Perfect Storm 
and Three Kings. 

Saksa al.so believes this 
title could be a boon 
to music retailers. Dave 
Alder — senior VP of pro- 
duct and marketing at Vir- 
gin Entertainment Group 
North America — agrees. 
"Steven Soderbergh titles 
perform really well in Vir- 
gin Megastores. We've got 
very high expectations for 
Ocean's II. It's essential 
to our main promotional 
efforts in DVD." 
Also in May is a "buy 
one, get half off the second " pro- 
gram at Virgin, which includes 
600 titles. The campaign — de- 
signed to launch concurrently 
with Ocean's II — goes across the 
board to include DVD, VHS. and 
soundtracks. 

"So, if you wanted to buy a sound- 
track and DVD, it would apply; or if 
you wanted to buy two DVDs, it 
would apply," Alder explains. "With 
600 titles — including Ocean's II — 
it's a huge cross-section." 

Saksa sees all retailers benefit- 
ing from a spring surge in DVD 
software and hardware sales. 
Joining Ocean's 11 in May are 
such titles as Vanilla Sky (Para- 
mount), Snow Dogs (Buena 
Vista), and Harry Potter and the 
Sorceror's Stone (Warner Bros.), 
all of which should spur sales of 
DVD players. "You're going to see 
tremendous retail synergy be- 
tween hardware sales and DVD 
titles," he predicts. 

"The real challenge of market- 
ing Ocean's 11 was picking the 
right release date," Saksa con- 
cludes. "This was one of the big- 
gest box-office movies of the 
fourth quarter, so we picked the 
first week in May. That's the kick 
off of the second season of video 
sell-through. And Ocean's 11 is 
really going to kick it off." 
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Ben Affleck 
Josh Haftnetl 



DORA THE EXPLORER: WISH ON A STAR 

l«f FNTTBTAJflMENT BI«n 



2001 



2002 
1953 



2002 



• RlAAaaia cen. Iix idles o< ViSOO umucxSI millon m mIm « UQ^esied 'Mil. A RUUpttfinin cM tor uluot ICDJUOunrtt oi SZmibonii ulei si 
^ IHMA gD<d cernlicaiwn lor i minHnon at 125,000 unrts ai » doiiei vokimeolSSmillKHi ai («uil to> thesDicaty released profliams, o( otM least njOOO uiws artoSI mAonei 
suggislad read foi nonitiHtrKal DOm MUA plaenum c«nificMnn for a rniniim*!) talfl d< SO.ODD mmu or ■ dolaf voiunw ot SIB rrvikon at retail lo' theamc*^ teleiMd pro- 
giatnt. tnd ol at IhsL KlOOO unts and C miKon at suggesled relaJ tor mmiieMncBltitlea Ci 300. VTJUBusness Media. Inc ai>d VideoScan. AJI nghls resefved 
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Billboad TOP DVD SALE 


Q 

^ TM 








aMi<tie»i^Bi^i<iael*waJ«lpltiiii|>ei*i1at»i>bl«*pwiM>|WtilLii, 






m 

1 


1 

3 




TITLE Priocip*! 
LABElTDtSTRIBUTING LABEL & NUMBER P*rform«rf 


nAT)N6 


PRICE 




m> NUMBER 1 » ivMA.ii.b.1 

BIACX KMGHT Ma/tin iBvrrence 


PG 13 


2E.9e 


3 




DOMESTIC DISTURBANCE John TravoKa 

NWAMOtNT HOME tWIBlAJNMEKT 337H4 VkKC Vaugtln 


PG13 


29^ 


1 




SPY GAME (WIDESCREDII Robert Bedford 

UN^1NW sTUDius HIM vetOTTBz Bfad Pitt 


R 


XS» 


3 




TRAINING DAY Denzel Washington » 
iwBwuHOMEk-otojiyw Ethan Hawke 


26.96 


2 




THIRTEEN GHOSTS Shannon Etiiabeth n 
wABNFPHowvoiOOTE Matthcw Ltllafd 


24,98 


4 




SPY GAME (PAN & SCAN) Robert Redtord , „ 

ur^rvinsAisiuDicsiiowvcKDitsr Brad Pttt 


26.98 


5 




SERENDIPfTY John Cusack Ipp ^ 

MtCWMAXHOMEiaEIIIAINUENIIBUENAVtSnHOMEENIBIWMCNTMITO KStB BCCkinSale ''^ 


29.99 


7 




BANDTTS Bruce Willis or n 

MUM HOME ENTERUIMNI MBSl 8|||y BOt) TtWmtOn 


26.98 




PEARL HARBOR: GOTH ANNnERSAinr COMMEMORATIVE HimON Ben Affleck pp ^ 

tauCf]lSW "OM- .'fifri-8utNAW3TAM0WfNTEfltAJNM(NlnWI Josh HartlKtt 


29.99 


6 




Ulll Hfll 1 AUn DRIUF Manmi WittQ 

i/^ivtKi. sTiicioi M3W k'OEo jiiw LaiHB Elena-Harfjng 


R 


32.96 






THE MAN WHO WASN'T THERE Bll»y Bob TTwrrMon 

USA H-uMi {^^l^M^M[^T ania 


n 


26,96 




8 




K-PAX Kevin Spacey 

LVilVEBSAI STlrCiOS HOME VOEO 7>W Jeff BhdgeS 


PG-13 


26.96 




9 




THE USUAL SUSPECTS Stephen Baldwin 
MGuicMi tMEBiAiHMiNi imm] Ksvln Spactiy 


R 

PG-13 


24.96 

27.96 




10 




THE ONE JelU 

cauMBiA nuTM HCMf vofomsm 




14 




SHREK (SPECIAL EDITIONI Mike Myers 

oetWr-.vjH.sMJufiMiHU'.Mi'.rBD'j iMiB Murphy 


PG 


26.99 


H 






JAY AND SILENT BOB STRIKE BACK Jason Mewes 

ONEv&o^ K>u{ ^miaeu-EVA i^su i«3ue entirtammekimk Kevin Smith 


R 


29-99 




PEARL HARBOR/ARMAGEDDON Ben Affleck 

inucurcTiE HOME 'jinfa'BurwiisiAHOME EMTtmAMMenim Bruce WitltS 


PG 


29i99 




ULnMATE HGKTS Various Artists 

fiawix isc/jwr.tflsdi sTuciras home vnto tun 


NR 


19.98 


12 




THE FAST AND THE FURIOUS Paul Walker 

iitfrtBSjy STuoins home uintn mi» Vin Diesel 


PG-13 


28.98 


■ 


15 




THEU^STCASTU Robert Redford 
□KAMAWKs HOME EvruKAisMEKT npi Jwies Gandoifini 


R 


26.99 


I 


16 




JOYRBIE Steve Zahn 
FcxvuEo anna Paul Walker 


R 


27 98 


I 


13 




RON MONKEY DonnieYen 

URWMX HOME ENTOnWMBfT/BLCN* VCTA HOME ENTE (TTAmMBT am 


P613 


29l99 


1 




PEARL HARBOfVREMEMBBt THE TITANS 880 Affleck 

lOUCHSTOM HOME VIDEDiBUENA VtSU HOME ENIUtTAIM«NI 77X1 DMOfl WUMnglOn 


PG 


29.99 


I 




DIflTV DANQNG Patrick Swayze 

ABTSAM.ijv*. iMftrAirrtiruTimo Jennifer Grey 


PG-13 


14.98 


■ 




FATAL ATTRACTHIN (SPECIAL COLIECTOR'S EDOION) Michael Douglas 

PMUMUKT HOME ENTtRIMMGrninM GlerUI UOSO 


R 


24u39 



Billboad TOP VIDEO RENTALS, 



iS 

i 


5 




IvWnllMMiiitaRjMUKXlmiMKiRwMbiit-WnSrihmDHtnl^ Imiam Im tlOOB »1m wUI Uti 
TTTLE 

LABEUDISTRIBUTING LABELS NUMBER 


Pnncipjil 




1 




DOMESTIC DISTURBANCE 


£4' NUMBER 1 ^ 


! WEekAlltonkel 

John Travolta 
Vince Vaughn 


PG 13 




1 




SPY GAME 

■.■■,r- -V ' M '.ti VIOtflBMl 




Robert Redford 
Brad Pitt 


R 


3 




BUCK KNIGHT 




Martin Lawrence 


PG-13 








SERENDIPITY 

I'.it IMlHTAjNMfM.VKMAVmAHOWtNTEinUNMENIMin 


John Cusacfc 
Kale Beckinsale 


PG-13 


5 


2 




TRAINING OAY 

'.■.■-■.ll-.-.ir.lliMl V1i;(0JT!K 




Denzel Washington 
Eitian Hawke 


R 


6 


4 




BANDITS 




Bruce WIDIs 
Billy Bot) Tliomton 


PG-13 


7 


5 




THIRTEEN GHOSTS 




Shannon Elizabeth 
Matthew Liilard 


R 














a 


6 




RIDING IN CARS WTTN BOYS 




Drew Barrymoce 
Steve Zahn 


PG13 








K-PAX 




Kevin Spacey 
Jeff Bridges 






7 






PG-13 








,■.■,1;;-.-,! 1 -1.-., ,r .(-..If i,in(ll«HI 




10 


B 




D0N7 SAY A WORD 




Michael Douglas 


R 




9 




JOY RIDE 




Steve Zahn 
Paul Walker 


R 




14 




HARDBALL 

.■■■iMi IMiHIA-iMfMHlfi! 




Keanu Reeves 


PG-W 




11 




THE UST CASTLE 




Robert Rectlord 
-l.inip'; rianrtoHini 


R 




10 




200 LANDER 

■i-AM !; '.I nJMKMf(fl4JNM[Nt 337173 




Ben Stiller 


PG 13 




13 




ORIGINAL SIN 




Antonio Banderas 
Angelina Jolte 


R 




12 




AL: ARTIRCIAL INHLUGENCE 




Haley Joel Osnwfil 
JudeLaw 


PG-13 






THE DEEP END 

•'j<viiiiii mnw 




Tilda SwInhMi 


R 




15 




HEIST 




Gene Kadtman 
Danny Devito 


R 
















It 


■■ RAT RACE 




Amy Smart 


PG-13 












John Cleese 








TEXAS RANGERS 




James Van Der Beek 
Dylan McDermott 


PG 13 













4inUAooidc««tilicnon<D(BrTirwnurTi c'lK.O0Oiiri«ar a ddl a' volume a(]9 mikin ai reul tor ttiMtricallv teteased pioarwm. o< of at teast TSJIOO utMs and St tniBon at 
sugOMMOrMaiharnonitNnhcaltdK IHMAplawumc^niticanon tiw aminHnum MlBgl jMLOO OurMO w » dollar volume ol t1 8 mrftwn aifetaiHtnlhftnr»CBl>yft*tBieap»o- 
ar>nii,ind<llMlH(tS(IU0n)ui<tsi<KlS!rriai)ri»suiHBsl9d retail tor nomheattKal titles d002. VNU Business Media. Inc Al righu reserved 
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www.billboard.com 



Connect with die music 
industry's most 
importam decision 

mal(ersin 
BiimoardCiassffied 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a lisang 
onbiilboanl.com 



over 17 million page views a month 

www.billboard.com 



DUPLICATION/ 
REPUCATION 



DUPLICATION/REPLICATION 



46 PRODUCTIONS 

25 CDK« - $45.00 , 50 CDRs ■ $88.00 
100 CDRs • $150.00 , 200 CDRs - $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CUR master 
Includes CDK jewel box 
w/text printing on CD label 
Add $35 for other digital master. 
$55 for analog master 
Orders must be prepaKf. Shfpi^g "oi mchiiet} 
42 W 557 Hawk Circle. St Charles, IL 60175 
Tel(800) 850-3423 Email: iDfo(g46p-com 

Visit our Web Page at http:;,'WTTO.46p.coiu 



500 CDs = $ 969 
1000 CDs = $1069 

RETAIL READY CD PACKAGES 
FROM YOUR DCSICN OtI DISC 



30O FULL COLOR 11x17 POSTERS 

ONLY $99 

wilh Your CD/DVD Package 

■ ['HH-4.|alHllllH'llllllli'|jljmi« 



WOALO CLASS OUAurr CO « DVO RBPUCATION 



(800) WAVE CD-I 

WV\/WTHIRDWAVEMEDIA COM 



MCANPUJ YOU^ MUSIC VIOmOfiUVO mi FUSSVA.. ■ 



PUBUCITY PHOTOS 



■ LITHOGRAPHED ON HEAW, SATIN GtOSS HWEH - 



Q 



FACE 



B&W 

SxlO's 

500 - '80 
1000 -'108 

B&W 
POSTCARDS 
500 - "65.00 



1667 E nonoa St . Suns BR 
/III- Spnngtlolc!. MO 06803 

•^XLV Ton Ffmm 1.a88.&2fl-533S 

PimUFS www abcpiduroa com 



STORE 
SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BUVgK OR PRINTED 

800-883-9104 

WJG« C«D(T CAHD5 *rCCEPTtD 



' 1000 Compact Disc-4/1, 4 pane*. 3 color iBDei ■ 3000 Compact Disr - " ■ 

$1385.00 ^:rr- I3r-.arin & Prtfv Web Sile inCiuClm 



■ 1 000 Compact Disc r-.,-. z,. i-^. . . 

$1140.00-.l.-', -t panel 3 cobt label 



S2770.00 Prml, Do-. 
1 Dor t-Shirts inc-ludect 

■ 1 500 DVD Disc S4250.00 u. : u,io. pk.j 



V;MC . Rush Ortters Possible ■NAtOKA^_[),SIM6UllO^A™LMll- 
First Duphcatwn - 4806 MacArthur Blwd • SoMo B, Oaklarxl, CA 94619 

1 -877-597-6395 • www.firstduplication.com 



^00 FREE COLOR POSTOl^w^ 

WITH EVERY CD PACK A 



www.earthdisc.com 1-800-876-5950 



includes 4 panel 
color insert, 
packaging 
and tray cards 



WITH OVER 60 YEARS OF EXPERIENCE » IN-HOUSE FACILITIES. WrLL PRODUCE 
YOUR CD, VINYL t CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVESI 



CD PACKAGE: 



11000 NEW PRICE! 

$1099 



CD PACKAGC: 



IHOUDIS: OtlGIKAtlON • I COLOI I PUi SOOtlH 
AKO IIIAI «!D- • 1 COLOI CD USEl CUPIIKTIIIG- 
• JEWEL tO> t SHIIHK WUP • QUICK lUIHAIOUMD 



- IMCLUDES: OftlGIHATIOH • FULl (OlOS 4-PAGf BOOKLR- 
(IHSIDE S&W) and 4 COtOR IRAY CARD' - 
i (OLOK L*B[L IMPRINTING- • 
JfWfl BOX 4 mm WRAP - OUKK njllNAROUHD 

' Irofr: yt\,r fri-.' (il'v I'l" jfflinto i ifitti! 
«K tog Om mi MOCHUiH 



Rainbe Records and Cassettes 

I 718 Bcrkclfy S( • S»nt^ Monic.i.CA 90404 • <1I0) B29-1476 
FaK:(ilO) 8ia-B76S ■ www.rainbQrccordi.com • infmfflrjitiborcturJ^.cum 



COMPACT DISCS - 60e EACH 


ITS A BETTER DEAL! 
"ADD IT UP" 

1.000 CDs tOO.OO 
1.000 Jpwel/Wrap 2S0.00 
1.000 1-fi Book/Tray 240.00 


NATIONAL TAPE DISC 

CORPORAIION , 

1 1 10 48* »n. north -HisWIe.™ 3720! 

1-800-874-4174 

Dtgiial Atetoring Servkes ■ DiginI AmSo ^ . iSiii 5i'»^ 
DupjiaOiim - Computtt Gniphia ^^H^t • *' 


S 1.090.00 

from your CD -Ready Master 
& Print-Ready film 




www.ntdc.com V^^mi!!>«^0 




CANADA 1 



CCESS ^HJHJg^TODAY 

URING - CD SALES - PROMOTIONS 



WWW.PLAYCANADALIVE.COM 



HAVE A POSITIONTOnLL? WA.Vr TO REACH HIGHLY OUAI.IFIKD PKOPl.K KA.S I 
LOOK NO FURTHER! BlUMOARDCLASSlFIED IS THE HIRE AUTHORITY! 
& NOW THK CI.A.S.SIFIED SECTION IS ON-LINE! WWWAILLBOARDX'OM 

CALL:JefrSerrettc 

(g':80O-223-7524 Tor more info. 



Awesome Wholesale 

1171 Atkinson Rd Vlnceiines, IN 47591 
TeW 812-726 ^282 

Digital Pociiet Scale 




L/IU (ifiEiB Acnmc> 
>thi»i« wedih) in; ' «" l»tlui*r: 
(iramt li:> I Jiboratory .Stale* 

(luiKrtiM:! OnitT 
tVnn) Urtuht Id' 



$20 



I j-ltif/MaU Stsik-s 

IKci Scak* 
Jrwclry Sruin 
Wclittiinii l*mHous Si 
Fatrlor. I v 



2| 



Rdln. 
Jewelrj. 
Cold. 
Silver. 



Kralum include: 

• licnd phone jock 

• Thrcc-Tunc Audio 
Di<icrimiiuiljon 

• Vlewmettrr und pointer 

• WwlerpriMif MMirt-h rtill 
eet — ^ Adjusliiblf strm 

GC-IOM Onlj $51.75 racb 

Call For Complete Catalog 



HEAVY DUTY POSTIR TUUS 

> End Plugs & UPS Included 
• Foetory Direct 
■ 46 Size* In Slock ^au tqq 




COMPUTER/ 

sorrwARE 



RecordTrak 



Inventory Management 
For Record Storts 

800-942-3008 




The Computer and POS Solution 
for the Music & Video Industry 

young 

V Y S T E M 

(888)658-7100 

'Chains 'Independents •One-Slops 



MUSIC MERCHANDISE 



WHOLESALE T-SHIRTS 'INCENSE 
LIQUID O BLUE 

BUU-aii2-33g3 qU1-333-BgOO 



BUY DIRECT AND SAVEI 

WhilQ ottw poopio are raifting Ihetr prces, we 
are siaahing oun. Ma^or label CD's, cassettes 
arKl LP's as low as 50C. Your choice from the 
most extensive listings available- 
Far free cataloa call («09> 8«M000. 
Fai («09) 8KM)247 or wrtte 
Seeqilo Mealc, Inc. 
P.O.B0X A Trenton, N.J. 06691-0020 
•maff: •oofptomut^oi.cain 



RECORDING STUDIOS 



NASHVILLE 

5-years olt). S-bed/S-balti 
2400sq.ft. House/RecorcJrng studio, 
separate studio entrance. 
Money-making potential. 
$235,000. 

615-646-9278 



WANTED TO BUY 



TOP DOLLAR PAID FOR CD's. LPs DVDs S 
VHS COLLECTIONS. ESTATES LIQUIDATIONS. 
EXCESS INVENTORY PROMPT PURCHASE anil 
PAYMENT ROCK. CUSSICAL. JA2Z, RiB «tc 

PRINCETON RECORD ECHANGE 

20 S. Tulane St., Princeton 
N.J. 08542. 60»-921-0881 
wvm.prex.com 
WeBuyCDsftLPsS prex.com 



Auction May 8 @ 11 AM 

Sound Recording Studio 
816 N Seward Av., 
Hollywood CA 90038 
Otari Concept 1 , Roland, 
Tascam, Digi Design. Korg. 
Alesis. Dolby, Sony, Teac, etc. 
+ TVs. computers inc Mac G3, 
phone sys. leather sofas & 
more. More info & photos: 
www.abamex.com 
tel. 800-841-3364 



For Billboard Classified Advertising Call Jeff Serrette at 646-654-4697 
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PUBLICATIONS 



PUBLICATIONS 



REAL ESTATE 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

vuww.discmakers.com/bb 
info^discmakers.com 



DISC MAKERS 



CD j^off 



a •Pnoouci 

^HEfrr. 1 800i487-SPIN 

♦ •wtooirwi t wwwSQngwriterPfQducts.com 



Looking for a 
record deal ?? 

Getting signed ih. very tt,tro lo 00 Bui we will 
gel tfie recocd deal you .ire lookir>g Ittf! Guar- 
anteed Service Call nm to rocens your 
FREE mkK mation I 



1 



Talent 2000 

800-493-6335 



f 



PROFESSIONAL SERVICES 



A BROADCASTERS' 
TRAINING COURSE! 



How would you like lo be a 

radio broadcaster? 

Our graduates can cam more 

than $300.00 per minute just 

recording Ads! See us on-line at: 

http://www.cirhroadca*tinR.com 

College of International 
Radio Broadcahlinf> 

03-II314. 2'>2'^ NW "'Inl Si 
^ Miami. Fl. 33147. 



AUDmON FOR RECORDING 
CONTRACT 

MUSIC PRODUCER WITH NAIIONftL 
DISTRIBUTION IS ACCEPTING MATERIAl 
AND/OR NEW ACTS CALL 
310.860-5607 



REAL ESTATE 




IS! ■ 



Ray&WandaWithera 
www.RayandWaDda.com 
Your Century 21 Agenta 
(626) 204-2612 

You Know Muaic... 
We Know Real Eatate... 



ENTERTAINMENT LAW I2EPCRTEI2 

For up-to-date, concise and readable coverage of legal developments in the 
entertainment industry - induding cases, legislation, and government agerKy 
regulations of importance to those in the music, movie, broadcasting, theater, 
publishing, art, multimedia and sports businesses, read the Entertainment Law 
Reporter. 32 pages, published monthly CD-ROM of 23 years back issues, full- 
text searchable, also available For details and to subscribe, go to: 

www.EntertalnmentLawReporter.com 



The Essential Tool for 
Today's Working Musician 



THE 17TH EDmON OF THE 

Musician's Guide to 
Touring and Promotion 

A BlUJOARD PUBUCATION 

Includes: 

• City by city club directory 

• Tape/disc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• And much more 

Only $15.95 - $18.95 overseas, 
(includes shipping) 



I 



Billboard^ 



MUSICIANS 
^ GUIDE , 

Xl^^OTIOtl / 



Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 



REAL ESTATE 



Short term/Long term Corporate Housing witli Free T-1 Lines 
fit » 




. /(liiiliiin-) 



Need it T 



1^1 

Executive Satellite Offices for the entertainment industry! 
littp://www.7fountains.com - Rne tunc your project or albuin in revived 
elegance of 1920's Hollywood courtyard living in an industry tailored "Smart 
Building" with free T-1 Hi Speed Internet, 1& 2 bedroom villas w/pvt offices. 
Our Corporate VIP Package offers premium amenities, including a variety of fine 
linens, small applliances, television with digital cable a Bose sound system, and 
other fop-quality household items for your comfort and convenience. 
'Sunset Strip In the heart of cosmopolitian West Hollywood! 
For Lease infomiation and pricing contact Maria or Susan at (323)650-1177 or 
Cindy Cray at cindygray@mosscompanycom 



Right Tracit Recording LLC 

available 20,000 sq ft of 
developable space in mid-town 

hiistoric building, excellent 
opportunity to partner/rent with 

top New York City music 
recording facility. Inquiries to: 
simon@rttrk.com 



CONTEMPORARY 
LONDON LIVING 

Speciacularty renovated 2 BR;2 balii 
flat overlooking Hyde Pari*. 1450 sq. ft. 
14' ceilings, quadruple aspect. Moments 
from [Heathrow Express. near 
West End. Solid oak and limestone 
floors, electronic lighting, new kitchen 
and shower rooms E795.000. British 
pounds, hydeparltgardens.com 



Looking for the perfect job? 
BILLBOARD CLASSIFIED 





John Farrow: 




Your Realtor to the Stars! 




Call or Review online some 




Taniabiiu properiieb at. 




www. LagunaBeachHomes4U.com 


RE/MAX 


E-mail me for more details or to set 


949.322.0932 


up a showing! JFarrow@HonnesOC.com 



WHERE DO LEGENDS REHRE?? 

BRAWSON MISSOURI, GATED COMMUNITY 
OVERLOOKING TABLE ROCK LAKE 

-RETIRE-BUILD-INVEST 
COME ON DOWN - BE OUR GUEST 
WWW.EMERA1-DPTE.COM 
1-866^92-4412 



TURNKEY OFFICE SUITE 

Lower Fifth Ave. area NYC 
Ideal for management company 
or small label. 
21 2-366-6633 




Tfiis histtxol-SDcely awarded house knov/n as Ifie 
SAMUEL KAVARRO house was designed and buill tiy 
Lloyd Write, owned by actress Diane Keaton in tfie I990's 
Sits on ttie hills ol HoBywood The magical setting offers wews 
o( the canyon and the city The llvmg and dining roonis lead to 
a fabulous pooi and terrace garden 
It ttas three separate pnvale bedroom suites on ttiree different 
levels. FUty lurnshed. n e available for a stiort-term lease 
For more inlormation please call Flora Aston at 310-979-4170 
or yl»t her we4) site al www.ftoraaston.com tcr more photos 
;inf) virtual Inuf 

SfS.OOO.OO per month 




" Spectacular Bell Canyon Hotne'* 

1 54 Dapplegray Road $1 J 00,000 

Private 24 hr guard gated community, Tn-teveJ 

Tudor Home witti gourmet kitchen, spiral staircase 

and calhedrai ceilings 4 br plus 3 5 ba wm his arxl 

tiers master batfis arti closets, 

Mult-level deci( w/ pod and spa. Separate 3 room 

guest quarters. Approx. 5000 sq ft. Appx. 3.4 acres. 

Views loreveroflered by: venmeS Diane 

13231 731 -4068 cr (800)871 -7002 

I310J 737 1992 

Presente0OvDianeflewtierrv-a00.a71 .7002 
REALTY EXECUTIVtSWESTSIDt 



POSH FLORIDA 
WATERFRONT ESTATE 

for luxury living & impressive 
entertaining w/complete privacy, 
in lovely Vera Beoch on 2 ac. 
Goted entry, A/V security sys, 

5 min to Ocean & stores. 
1 0,000 sq ft residence custom 
built in 1999. 7 BR's, 6 bths, 
elevator, movie theatre, gym, 
rehearsal spaces, balconies, 
fireplaces, large healed pool, 
garages. 800 ft of riverfront 
w/dock for 3 boats. 15 min to 
county airport (private planes) 
Ask $2.95 mil. Brochure $5. 
Agent, 772-564-2740 



Excellent investment or estate site. 
127 acres within ileveloping Atlanta, 
Georgia suburbs, Beautiful, private. 
$6,500 per acra now. Mucli higher later. 

Serious Investors— Cash Or)ly 

Respond by mall to: 
Box 683, Billboard, 770 Broadway 
New York, N.Y. 10003 



OCEANFRONT 
LUXURY ARTS. 

Ixis Angctcs/Vcnicc 
X-l^i If M Ttian Hotel.s 
vvcckly/monlhly 

Furnished- Full KIt'Parking 
MaMmen DSL 71/ VCR Cable Stereo 
www.venlcesultes.com 
888-829-7417 



BILLBOARD CLASSIFIEDS IVIOVE LUXURY REAL ESTATE! 

REAL ESTATE TO THE STARS 

REACH THE HIGH-POWERED WORLD OK 
Mll.SIC & ENTERTAINMENT 

Call Mark Wood - West Coast Real Estate Manager 

661-270-0798 - Fax: 323-525-2395 
Billboard @ musician.org 1 -800-223-7524 

ReKti bH tht movers i shakers every week through the pages ol Billboard Uagazlne 
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HELP WANTED 



GREAT OPPORTUNITIES FOR A 
SALES DIRECTOR AND (2) LABEL MANAGERS 

KOCH Entertainment Distribution, ttie country's largest independent music distributor 
seelcs to titl positions due to growth. 

DIRECTOR OF SALES, CENTRAL REGION 

To earn this key spot located m the Minr>eapotis/Sl Paul area, you will need at least 5 years of 
record industry sales exper>erce. bie a proven, results-oriented manager and have tamlltarlty with 
a wide range of muse Supervising a sales staff you will work witfi t^e marketing diredor and labeJ 
managers to develop arvd jmplemert cfealive marketing and promotional opportunities at major and 
independent accounts Retwrting directty to tfie VP Sales & Marketing, you wtll estatAsfi 
targets lor new releases and assess and ensure progress towards depanmerlal goals Successful 
candidate will have proven ability to recognize, hire and tram talented staff and develop 
and deepen account relationships Only irKJrviduals having prior experience supennsing a sales 
team need apply 

(2) Label Managers 1 -Urban 1 -Pop/Rock 

Ttiese posjiions in our markeling department are open due to promotion from within and the 
tremendous growth of our company They require a minimum of 2 years record busirwss experierKe 
as a Product/Label Manager and an extensive knowtedge of US record retail These diversified, 
exciling opportunities will make you a point person for working with our distributed 
lat>els to maximize sales on their releases Vou will work with our sales slaff. Iat}els and 
accounts to develop and implement promoltons. create marketing tools, sales plans and oversee 
inventory management Both positions are based at our corporate office m the Roslyn area of 
Long Island 

Benehts. opporiunHy. chalienge. growth - we've got it aW 
Please send resume and cover letter (which must indicate which position you are applying for) 
together with your salary fequirermnls to: 

ENTERTAINIVIENT 
KOCH Entertainment Distribution 

2 Trl-Hartior Court 
Port Washington, NY 11050 
Attn: Human Resources 
Fax: (516)484-1267 iobs^kochint.com 



Director of Sales 
Navarre Entertainment Media 

Navarre Corporatton, a leading independent distnbutor of music, DVD. and computer software, 
IS seeking an experienced Sates Manager tor our growing independent music and DVD division. 
Thts Minneapolis based position is responsible for overall direction and success of a large de- 
centralized sales organization 

Candidates should possess: 

• at least 8- 1 0 years sales management experience in the MUSIC INDUSTRY 

• strong established relationships with key retail accounts 
-demonstrated strategic leadership and team building skills 

• deep expenence m devehDping and executing channel programs 

• ability lo juggle multiple projects and responsibilities 

• highly honed interpersonal skills arxJ (lexibflity 

• creativity and enthusiasm 

• proven problem solving abililtes 

• college degree preferred 

If you are interested in a great opportunity for career growth and are willing to travel, 
send your resume in confidence to: 

Navarre Corporation 

Ann: Human Resources, 7400-49th 
Avenue N.. New Hope, MN 5542B 
or (ax 763-533-2156 or a-mail: sand«r8o<§>navarrs.com 



Accountant/Bookkeeper 

Record label seeks accountant/booktteeper with ai least 2 years music industry experience 
lo support the Finance Director The right person will have royalties experience and 
will possess the ability to read and interpret contracts. He/she will be a self-starter wtth a 
proactive attitude. 
Job duties will Include: 

• Accounts payable management + vendor correspondence 

■ Accounts receivable management *■ collections 

■ Daily management of financial controls 

• Preparation of royalty statements (artist and publishing) 

• Other ad hoc duties as required 

Please submit your resume and cover letter stating salary requirements to: 
darlene@kineticrecords.com 



WANTED SALES REP FOR 
NEW BUDGET LINE OF 
DVD'S & VIDEOS 

ALPHA VIDEOS 

Attn: Steve Kaplan 
61 0-64 9-7650' steve<5>oldies.com 



LICENSINOI!!! 

Music, Celebrities, dips etc. 

Vou MUST have licensing experience and 
love it We offer benefits, decent hours 
arid salary 

Resume lo: BZ'HIghts & Permissions 
212-924-2525 





Slow & Steady Wins The Race To No. 1 

These Days, Rock Hits Are Taldng Longer To Peali And Bum 



BYBRAMTEITELMAN 

Airplay Monitor 

NEW YORK— Jimmy Eat World's The 
Middle, " Nickelback's "Too Bad. " and 
Default's "Wasting My Time" all 
reached No. 1 on the Billboard Main- 
stream and/or Modem Rock Tracks 
charts, but they took their time get- 
ting there — anywhere from 19 to 25 
weeks from chart debut to summit, 
tying or breaking records for the 
longest climb to No. 1 in the process. 

Many labels agree that the number 
of releases, coupled with the multitude 
of available entertainment choices, 
result in songs kicking in later. 'There's 
a lot of music out there." Columbia 
senior VP of rock and alternative Jeff 
Sodikoff says. "At the same time, with 
the time spent listening being shorter 
now than it has ever been at radio, it 
takes longer for records to connect and 
register than it did a year or tw'o ago. 
when there were less distractions and 
fewer records out there." 

Exta.sy national promotion director 
(East Coast) William Marion agrees; 
"Consumers have so many other 
things bombarding them that they're 
not listening to the radio as much. 
They're not paying as much attention 
to the songs, and they're not as famil- 
iar with them, so things are taking 
longer to research." 

Wind-up senior VP of promotion 
Shanna Fischer says, 'There's a lot of 
music out right now. It's a very busy 
first and second quarter for labels, and 
I'm hearing from radio that records are 
taking longer to research. If they're not 
researching, they're not moving up, so 
it's taking them ionger to research to a 
position where they're going to move 
up into those power rotations." 

Epic VP of rock promotion Cheryl 
Valentine says. "Some people won't 
power your record until it gets re- 
search, even though they should. 
There are people who don't just use 
research as a t(X)l — they ase it as their 
Bible and guideline." 

Marion says that "when good 
research comes back, it takes longer 
for songs to bum. If something's not 
buming, people aren't hearing it that 
often. They may be familiar with it, 
but they're not tired of it, because 
they must not be listening as much 
as they used to," 

But it's not because it's taking hits 
by Linkin Park and Nickelback longer 
to test. Active WLZR (Lazer 103) Mil- 
waukee PD Keith Hastings says,"If any- 
thing, I think that because of the multi- 
format spins and multimedia exposure, 
they tend to bust open a little quicker" 

iUST WON'T BURN 

PDs say it's both the quality of songs 
and listeners taking longer to hear the 
hits that keeps the songs on playlisLs. 
"Hit music finds a way, " Hastings says. 
"Regardless of the amount of effort or 
lack thereof from the various market- 
ing and promotion entities, if it's a hit, 
it will find its way to the consumer 



Sometimes at radio we're smart and on 
top of it, and sometimes we're behind 
the times and have to wait for certain 
cues from our audience before we real- 
ize we're about to miss the boat ... I 
also think that in today's 'give it to me 
now' world, we have |such| unrealistic 
expectations for success in everything 
that we do that we sometimes under- 
estimate the amount of time that it will 
take something to sink in in this over- 
crowded media environment" 

Active KRQC (the Dam) Omaha, 
Neb., PD Tim Sheridan says the glut of 
music makes it harder for him to move 
.songs to heavy rotation. "There's so 
much product out there that you don't 
have a tendency to put it all in heavy 
rotation so quickly. Using P.O.D. as an 
example, 'Youth of the Nation' is test- 
ing well, and all of a sudden, they have 
a new single. I'm not ready yet." 



Former WRQC Fort Myers, Fla., PD 
Kylee Brooks .says, "Some songs just 
won't die. Listeners like these songs, 
and what more could you ask for as a 
station than to have quality songs in 
your power rotation that just won't 
burn or get negative scores? Often, 
labels are ready to move on to their 
next track before the radio stations 
see any deterioration of what they've 
got on the air." 

Sodikoff thinks it's advantageous 
to have more than one track by an 
artist on a station. "You want to 
secure as much longevity for a sin- 
gle as you can, because it helps you 
to sell records and extends the over- 
all life of the album, " he says. "If you 
look at System of a Down, 'Chop 
Suey!' has been on the chart for over 
35 weeks, and it's still not going 
away. It's working itself at this point 
because 'Toxicity' is a top five track. 
With two records on the chart, 
they're helping each other. They're 
helping brand the band, the name, 
and the sound." 

Hastings says that with the amount 
of crossover now, it's in radio's best 
interest to keep a level of familiarity at 
his station. "I think that the crossover 
phenomenon that's going on right 
now — where a lot of this stuff is start- 
ing at active rock, then crossing over 
to PfKxlem and crossing to top 40 and 
even crossing to adult top 40 — man- 
dates that active rock hang on to this 



stuff a little longer than perhaps we 
would have a year ago. We're not about 
to put do^vn an artist like Creed or Pud- 
dle of Mudd just because the top 40 sta- 
tion can't find anything to play." 

Sheridan believes that new lis- 
teners are affecting his research 
scores. "We played the shit out of 
Deftones' 'Change |ln the House of 
Flies],' and it tested well as a cur- 
rent. And now that it's in the library, 
it still tested really unfamiliar, " he 
says. "It's taking longer for people to 
know who bands are. Somebody 
called up last week and asked, 'What 
song is this?' and it was Linkin Park. 
I think we're getting more listeners 
that arc tuning in to the station for 
the first time after hearing us play 
Nickelback and Linkin Park and 
Puddle of Mudd. Listeners will turn 
on a station and hear Hoobastank 
and like it, then hear Nickelback and 
Linkin Park in between the Rob 
Zombie they might not dig. It just 
seems like it takes longer." 

Label execs have mixed reactions 
when asked if they are working songs 
any longer than they did several years 
ago. Marion says, "It's absolutely tak- 
ing a lot longer, and we're working 
them a lot longer But my perspective 
might be skewed, coming from an 
arti.st-development-driven independ- 
ent label. We simply put out fewer 
records. As the cost of doing business 
continues to increase, I think you'll see 
that HDore often, where people are put- 
ting out fewer releases." 

Sodikoff sees it not as working 
fewer songs but choosing to "work a 
lot of records for as long as we pos- 
sibly can. We worked Pete Yorn for 
over a year, the same with John 
Mayer. It's about commitment — it's 
not about how the song's doing at 
radio — it's about the label's com- 
mitment to the record and how long 
we can persevere." 

Waiting for research to kick in 
requires patience from labels. "I try to 
be understanding, but the record com- 
panies' goals differ from that of the 
radio statioas. " Valentine says. "Radio 
wants records that work and wants to 
keep playing them until they no longer 
work. Record companies want to see 
their singles impact sales." 

Marion says, 'Tou have to be more 
patient, and it forces you to micro- 
market more and start focusing on 
what we used to do, which is to get a 
song in a particular market and put 
all your efforts into making it hit in 
that market, knowing that another 
market may not get to it for 10 weeks. 
IModemj KROQ |Los Angeles] came 
in on our record recently, which was 
week 13. Obviously, we've been work- 
ing them the whole time, but we've 
had to continue to focus our efforts 
in places like Boston to make the 
song a hit The product flow and the 
fact that the songs are staying on the 
charts for so long makes me have to 
sit back and wait for space. " 
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TREACH-ING THE UMITS: Naughty by 
Nature lead rapper IVeach is a busy man. 
Not only is he promoting the act's cur- 
rent TVT album, iicons (/iillboard, April 
27), but he is also featured in no less 
than six movies due for release this year, 
Vmse fi\ms are iMoe and a BuUet. Face, 



r 



the direct-to-video documentary "Ripac 
Shakur Thug Angel, Empire, Book of 
Love, and the HBO film Conviction. 

"When I'm working, that's my stress 
relief," TVeach says. "I love movies and 
music. When I finish a song, it's like 
giving birth. I try to listen to it lobjec- 
tivelyl, like it's something I don't knoiv. 
With movies, the character I play is 
someone I don't know, but I have to 
breathe life into it. " 

In addition to his recording career, 
Treach has been a principal executive 
at his production/management com- 
pany Illtown. He remarks that as an 
up-and-coming actor, "you have to 
take what you can get. I'm using my 
acting career as a stepping stone so 
that once I become a big enough name 
in 1 lollywood, I'll do the roles I want 
to play. I've got enough time to rest 
when I'm dead," he says with a laugh. 



IN BRIEF: David Bowie will be the sub- 
ject ofa historical retrospective, David 
Howie: Sound + Vision, to be present- 
ed June 7-Sept. 15 by the Museum of 
Television and Radio in New York and 
Los Angeles. The retrospective — 
which covers Bowie's career ft'om 1964 
to the present — will feature rarely seen 
Bowie performances, outtakes, docu- 
mentaries, interviews, and more than 
.50 music videos. 

Will Smith, Britney Spears, DMX, 
the late Aaliyah, and Mandy Moore 
are the music artists-turned-actors 
who have received nominations for 
this year's MTV Movie Awards. Ac- 
claimed musical Moulin Rouge re- 
ceived four nominations. The awards 
show will be taped June 1 at the 
Shrine Auditorium in LA., and MTV 
premieres the show at 9 p.m. EDT 
June 6. A complete list of nominees 
can be found at mtv.com. 

Beyonce Knowles of Destiny's Child 
has landed a co-starring role in the 
MTV Films'Paramount Pictures feature 
The Fighting Temptations. She is cast 
as a choir singer who becomes the love 
. interest of a hip-hop producer, played 
by Cuba Gooding Jr. Knowles makes 
her big-screen debut in the New Line 
Cinema (i\m Austin Powers in Gold- 
member, which hits theaters in July. 

L.A. production company news: 
Original Film has named Heidi Wahl 
director's rep . . . RAW Independent has 
named Kris Toledo-Foster executive 
producer of its music-video division, 
which has signed directors Steve Carr, 
Cameron Casey, and Aaron Courseautt 
. . . 1171 Production Group has re- 
launched with a new roster of direc- 
tors, including Abdul Malik Abbott. 
Doug Pray. Cousin Mike. Kari Slater, 
Kurt & Mike, and StarMaiden. 



NEWSLINE- 
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Paul Allen has resigned as executive director of Country' Radio Broad- 
casters, effective Aug. 18. He has accepted a teaching position at Middle 
Tennessee State University and plans to pursue a doctorate degree . . . 
Atlanta-based Cox Radio has reported a first-quarter 2002 net loss of $6.6 
million (7 cents per share), largely because of a $13.9 million charge from 
goodwill accounting changes . . . Radio group Millennium has appoint- 
ed Jim Donahoe acting CEO . . . Clear Channel Radio has promoted Mor- 
gan Bohannon to market manager for the company's cluster in Greens- 
boro, N.C. He was previously director of sales for the cluster. 
Compiled by Carta Hay. 



MONITOR 



THE MOST PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"New Ons" are reported by tlie networks (not by BOS) for the week ahead 
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For week ending 
APRIL 28, 2002 
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VANESSA CARLTON. A THOUSANO MILES 
liNNY KMVirZ. ST1UJCSS OF MUfll 
MKHEUI BRANCH AU YOU WANTED 

MurrxBuet.'iuvfDAYz 

Java. BREAK Ml 
FWE FOR FKHTIKl EASYTONnHT 
PAUEHCCAinffY. LDN&Y ROAD 
CMER SONG ion THE LONELY 
DEFAULT WASTWC MVIWt 
TMNLSHt SliN'ME 
ENnOU IGLfSIAS, ESCAPE 
'l CHAD KRMGER. HERO 
ALJOA KEYS. MCVl COME YOU OOWI CAU NC 
COURSE or NATUM. CALJGUT IN TW SUN 
MIANDT. FUU MOON 
MAIWIU. THIS WOMAN S WCW 

am uisACRinct 
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THE CUP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING MAY 1 1 . 2002 



mjvnihcQuidTBrgli Jim 




CHAD KROEGER. KRO iiSEWi 

SUM 41 WHAT Wf ItE ALL ABOUT tNEWI 

THE HIVES. MAH 10 SAY l TOLD YOU SO INEWI 

ma ;,wsTir(Y[NEm 



[OVEN FRESH] 



06 BOULEVARD. POINT Of VIEW 
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THE CjtANBERIIIES. IHIS iS TM DAY 



M WiitinjiD- bn . Mitm B*s:h FL 



ENHOUE IBIESIAS. ESCAPE 
CMAVANKYnilEVAS 

Lun tmvi. owscRA podcr olvidaame oe ti 

LA MOSCATSC TSE. lODOS TENEMOS UN or/'Jfl 
lALEY CON ar GUERIA. EL DUUO 
JUANES, a OIOS LE PIH 

" TFDtJDMAIIBO 



0|2 



NEW 



STYLES. THE Lift 

TENACIOUS D. TRIBUTE 

WEEZEHOOPf NUSt 

KOm. HERETO STAY 

SMEM. VWTKIUTME 

AUCM KEYS. HOW COME YOLT DONT CAU M 

CHAD mESER. HEM 

TOOL. PARABOLA 
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BT flivwE man. sow expuuioh msvn 

PO.O.. BCOM IMWI 

PUOOIE OF MUOD. DRIFT A DIE INEW1 

PINK ODNTIFTME GET ME 

RIMY SHAND, TAKE A MESSAGE 

DL£NN LEWIS, DOM I 'OU FOMGEI IT 

mm. U OOMT HA^ TO CAU 

JEMIFfS LOPEZ. AtMT IT FUNV 

CHOCLAM.UGKTttuP 

SHAKIRA. UNDEDNEAIH YOUR CLOTHES 

SWOIUM MBMBEBE, BRING IT HOME 
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THE COO GOO 0«Ui, here is CONE 
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BfOHEMCHAILFHLEtK 
AUGASHACGV.MEJUrt 
MOBY. Wt ARE AIL klADt OF STAAS 
CURTB, v^ORLJTlVlDL 
SHAIOBA. WHENEVER WHEREVER 
JENWftR LOPEZ, AINT it funny 

SHERVl CHOW. SOAK UP THE SUN 
FAmtLfSS. ONE STEP IDO FAR 
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THE AVALANCHES IMONTHAPSYCHtAJPaST 

COLO GONE AWAY 
PUDDLE Of HUOO. ORIFI AOIE 
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DIfAULT DIM 
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MILIENCOIIN KEMP 
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ABANDONED POOLS. tHE ffiMEDY 
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ALAN JACKSON. DRIVE {FOR DADDY GENEI 
TOMMY SHANE SIEiNEK YFHAF IF StCS AN AMGEl 
TRAVIS TRin ■,' I DAY BONNIE AND aYOC 
NEHNT CHtSNlY yOUNC 
IDBYKEttH t,<\ I 

CHWSCAGLt, F^f(.i"- IMBSEATWOUT 
MAtinNA MCSRIOf. BlESMO 
TRICI PONY .11.-- .'.'(.V 100 
CHfLV WRIGHT JUEBEL 
WILUt NELSON. MENOKIND COUNTY UNE 
KELUE COFFEY. WHEN YOU UC NEXT TO ME 
TRACE ADKINS HRP UE UNDERSTAND 
MARK MCGUINN. SW OQESNT OAHCE 
DAHHYL WDRLfY. I UtSS MY FMND 
AHOY GHHICS. TONIGHT I WAMNA BE rOUn WAN 
EMERSON DRIVE i S»4[)UI0 H SLEEPING 
SRACPAISiEY M' '.1 %SHEtl(TXFIW»'SOMI 
RUUW CHESNUTT SHEWAj 
CAROLYN DOn JOHNSON I DOHT MUiT tOU to « 
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MICl JASSfB. WSHMU OF PUUOISE 
USA LOEB. SOMEONE YttJ SHOULD KNOW 
PUOOU Of RiUOO. oniFT ■ D« 



THECAUJMLADMNNE 

JABBCDEBCE.IGOIIII 

AUOA KITS. HOW COME YOU OONT CAU UE 

P. OOOV. I NEED A GIRL IPAAI ONEI 

RAV STEVEM, OSAMA yO HAAMA 

SUiB *1. WHAT WEK AU ABOUT 



KASfV CHAMBERS. NOT PRE HY ENOUGH 
OOCWOOO. BUILDING A BfTTfR ME 
BIB MOtPimE STUFF 
HIART J. BUGC. NOMORE DRAAAA 

Durrr south, nothin io a boss 

QUARASM. STICK tM L;* 
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Record labels, retaileis, subscription services, electronics makers and media... 

are you ready to face the music? Bring your opinions and your open mind to Plug. In, 
the forum at the heart of the music industry mix. 

Consumer appetite for online music grows steadily - but the industry as a whole is ailing. 
> Will music sellers and labels find an antidote to free file sharing? 
> How strictly will Congress enforce AHRA legislation in the face of anti-copying 
measures proposed by RIAA member companies? 
> Will PC and consumer electronics manufacturers satisfy their customers 
with digital playback and copying products, and risk provoking the labels? 
> What role will home networ1<ing play to catalyze digital distribution and portability? 

In an industry rocked by constantly changing technology and new consumer 
expectations, the time for discussion has never been more critical. 



TO REGISTER OR FOR A COMPLETE AGENDA: 
web: www.jmm.com/plugin > tel: 1-800-488-4345 x6424 
e-mail: eventsreg@jmm.com 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 
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PERSONAL BEST: Record labels live to pledge 
tlieir intention to take this or that artist "to the 
next level." With Kenny Chesney storming to 
No. 1 on The Billboard 200 on an opening sum 
that is more 
than double his 




best-ever sales 
ui-tkRCAIiiiel 
Group makes 
good on that 
promise. 

Chesney. 
whose previ- 
ous high was 
103,000 units 
for Greatest 
Hits during 

Christmas week 2000, piles through 23.5,000 
copies of his new No Shoes, No Shirt, No Prob- 
lems. It's his second No. 1 on Top Country 
Albums. His Hits also crowned the countr>' list 
and had represented his previous Billboard 200 
peak, when it entered the big chart at No. 13. 

Following the reigns of the 0 Brother, 
iVhere Art Thou? soundtrack and Chesncy's 
labclmate Alan Jackson, No Shoes is the third 
country album this year to reach No. 1 on The 
Billboard 200. This marks Nashville's biggest 
yield since 1999. when Tim McCraw, Dixie 
Chicks, and Faith Hill all hit the summit. 

While Jackson's first No. 1 on The Bill- 
board 200 was driven by the connection the 
public felt with his Sept. 11 ode, "Where 
Were You (When the World Stopped Turn- 
ing)." Chesney's ascent is simply a good, old- 
fashioned tale of artist development, scored 
in the same year when his concert profile 
graduates from opening act to headliner. He 
has charted three songs thus far from this 
album on Hot Country Singles & Tracks, 
located this issue at Nos. 4. 49. and 60. The 
first of those. "Young." peaked at No. 2. He 
has had four No. Is on that list, dating back 
to 1997's "She's Got It All." 

HALF-STAFF: With no album since 1999, 
there simply was not enough TLC stock in 
the pipeline for the news of Lisa "Left Eye" 
Lopes' death to make a dent on Pop Pop Cat- 
alog Albums. Although it was under the 
radar, each of the trio's three sets saw sig- 
nificant increases, with the largest belong- 
ing to 1994's CrazySexyCool. At 3,000-plus, 
it sold almost 10 times more than it did in 
the prior week. 

Arista ordered replenishments for all three 
albums by Friday, April 26, and BMG's plants 
worked overtime that weekend to meet the 
demand. With CrazySexyCool certified by 
the Recording Industry Assn. of America at 
11-times platinum, 1999's Fanmail at six- 
times platinum, and Ooooooohhh ...On the 
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TLC Tip at four-times platinum, TLC is the 
best-selling girl group of all time. Given the 
act's popularity and the scope of coverage on 
Lopes' passing, it would not be a surprise to 
see all three on next issue's catalog chart. 

FRESH STARTS: While London-based labels 
wring their hands about the absence of U.K. 
artisLs on The Billboard Hot 100 (see story, 
page II. one British vet displays considerable 
popularity in the U.S. Elvis Costello's first 
Island Def Jam album enters The Billboard 
200 at No. 20 (39,000 units). It's his best 
showing on the big chart since 1980, when 
Get Happy.'! peaked at No. 1 1. 

The very American Wilco also finds higher 
chart terrain at a new label home, as its None- 
such debut enters at a career-high No. 13 
(.5.5,500 units). The title, which had originally 
been sched- 
uled for release 
on Reprise (Sa?- 
txxird, April 6), 
far exceeds the 
chart fortunes 
of four previ- 
ous albums 
(including two 
done with Bilty 
Bragg). The 
band's first al- 
bum. 1996's being There, marked its previous 
peak when it entered at No. Ti. 

Costello and Wilco benefited from a wealth 
of press, with Rolling Stone and The New 
York Times prominent among both acts' clip- 
pings. Costello had a turn on Late Night 
With David Letterman, while Wilco got a 
release-date profile at NPR'syl// Things Con- 
sidered. Both acts were also bolstered by a 
rush of Internet activity. 

NEW CLOTHES: Special editions bring chart 
honors to a pair of Columbia albums, as Sys- 
tem of a Down rallies the Greatest Gainer on 
The Billboard 200 (30-14, up 66.5%), while 
Pete Yom vaults 12-1 on Heatseekers (187- 
1 1 1 on the big chart, up 74%). The limited- 
edition Down album is packaged with a 
bonus DVD. while the amended Yorn bun- 
dles a disc with a new mix of "Strange Con- 
dition," four Yorn videos, and covers from 
the Smiths, Bruce Springsteen, Iggy Pop, 
and David Bowie. 

Top Pop Catalog Albums greets Rhino's 
completists' box of the Band's legendary swan 
song The Last Waltz — roughly double the 
length of the original version — which peaked 
at No. 16 on The Billboard 200 in 1978. By 
eerie coincidence. No. 16 is also where this 
one starts on the catalog list, marking the first 
appearance by any Band title on this chart. 
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FOOLED AGAIN: As predicted last issue, Ashanti's 
"Foolish" sets The Billboard Hot 100 audience 
mark, inching 
up to 150.5 
million listen- 
ers. That fig- 
ure surpasses 
the audience 
total of 149.9 
million accu- 
mulated by 
Usher's "U Got 
It Bad" in the 
Jan. 19 issue. 
"Foolish" now 

holds the audience record on both the Hot 
100 and Hot R&B/Hip-Hop Singles & Tracks 
chart, as it grabbed the R&B crown in the 
April 6 issue with 66.5 million listeners, 
extending the mark to 73.8 million two weeks 
later. "Foolish" is now in its fourth week atop 
the Hot 100 and its seventh week at No. 1 on 
the R&B/Hip-Hop chart. 

RED ROCKS: Unwritten Law scores its first 
Modern Rock IVacks No. 1 with its second 
chart hit. "Seein' Red. " The band's previous 
charting title, "Cailin," peaked at No. 28 in 
September 1999. "Seein' Red" is the first 
song to reach the top of the Modern chart 
without simultaneously appearing on Main- 
stream Rock Tracks since Sum 4rs "Fat Lip" 
last August. "Lip" never did make it onto the 
Mainstream chart, and it does not look like 
"Red " will make it there, either. With only 
132 detections from 15 of the 102 reporting 
Mainstream Rock stations, it is 175 plays 
away from the No. 40 song. Familiar 48's 
"The Question." 

EM, TOO: For the second consecutive week, 
a multi-million selling hip-hop artist places 
the Hot Shot Debut title on both the Hot 100 
and Hot R&B/Hip-Hop Singles & Tracks 
chart with the first release from a forthcom- 
ing album. Following the lead of Nelly's ""Hot 
In Herre" is Eminem with "Without Me, " 
from the scheduled June 4 release The 
Eminem Show. " Without" enters the Hot 
100 at No. 44 and Hot R&B/Hip-Hop Singles 
& Tracks at No. 53. 

THE WEEKEND: Steve Azar becomes the 
fourth artist in our current chart year to 
score his first top five hit on Hot Country 
Singles & Tracks, as ' I Don't Have to Be Me 
('Til Monday)" moves 7-5 and .swipes the 
chart's second-biggest gain (up 459 detec- 
tions). Only Brooks & Dunn's "My Heart Is 
Lost to You" at No. 26 had a bigger increase, 
surpassing Azar's gain by five spins. 
The list of top five rookies /izar joins on 
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the chart includes Steve Holy's "Good Morn- 
ing Beautiful" (No. 19), Chris Cagle's "I 
Breathe In, I Breathe Out" (No. 14), and 
Tommy Shane Steiner's "What If She's an 
Angel" (No. 3). Holy and Cagle's titles each 
rose to No. 1 on this chart, and Steiner's sin- 
gle is still in contention, up 139 plays. 

Topping Hot Country Singles & Tracks for 
a fourth consecutive week is Toby Keith's 
"My List," which bullets with an increase of 
62 detections. Although the statuesque Okla- 
homan is best-known for his uptempo "atti- 
tude" fare, he's forged a stellar set of stats 
with ballads and medium-tempo singles. Of 
those slower songs. Keith's month-long 
reign at No. 1 with "List" is his longest to 
date, outdone only by his feisty "How Do You 
Like Me Now?! " and "I Wanna Talk About 
Me, " which each claimed five weeks. 

WITHOUT COMPUCATIONS: Singer/songwriter 
Carolyn Dawn Johnson places two songs on 
the Hot 100, debuting at No. 71 with her cur- 
rent No. 12 country track, "I Don't Want You 
to Go," and re-entering at No. 96 with "Com- 
plicated." her former top five country hit. 

"Complicated"" ^ 

re-enters as a " * ^ 

result of its 
current pop- 
ularity at Ad- 
ult Contem- 
porary radio 
(it ranks No. 
17 on that 
chart), where 
it was serviced 
under the title 
of ""So Complicated" to differentiate between 
Johnson s track and a similarly titled song 
currently being played at the format. 

In order to maintain consistency on the 
Hot 100, we will continue to chart the 
title under its original "Complicated" 
title, also taking into account that its Hot 
100 point total includes recurrent Coun- 
try airplay. "Complicated " peaked at No. 
59 last September and dropped off the Hot 
100 in December. 

CAR CRAZY: Thanks to its presence in the 
latest Mitsubishi car ad (you know — the 
one with the female passenger popping in 
the shotgun seat). Dirty Vegas' "Days Co 
By" has caught on at radio and debuts at 
No. 84 on the Hot 100. joining the long list 
of car commercials to vault a song into the 
public consciousness. Mitsubishi was also 
a factor in the success of the Wiseguys' 
"Start the Commotion," which peaked at 
No. 31 last August, two years after that 
song's initial release. 
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COMMISSIONED 


Tha Coramissionad Raunian "Live" 


100 




115 


133 




KENNY CHESNEY 

BWk«l<J,fFlLG i'UWDHI 


Giaaua HiU 


13 


102 


71 


84 




KEKE WYATT • 

■.' '■ ■:vu, 


SoriSitta 


33 


103 


86 


69 




AAUYAH A' 

euu:i.6R0imD ions- (uviaat 


Aaliyili 


1 


104 


80 


80 




MAXWEU ▲ Now 


1 


105 


91 


89 




JEWEL A 


TliiiWay 


9 


106 


92 


78 




NEUY FURTADO A' 


Wliaa.Nallyl 


24 


107 


94 


106 




MYSTIKAL • 


Taraania 


25 


108 


96 


91 




SOUNDTRACK A' 


CovatoUgly 


10 


109 


93 


97 




OZZY OSBOURNE • 


Doirn Te Eartk 


4 


(B 


106 


115 




TRAVIS TRITT A 


Down Tlia Road 1 Go 


51 


dD 


187 


192 




PETE YORN • 

ct]iui.iHiAKjM''tm9atBinilBi* 


masidailheaionijngaftar 


111 


m 


100 


98 




thik turner 

RCA UOJ] lUm CO! i 


Trik Tuner 


98 


113 


89 


75 




CHER* 

WARnEH BROS imSltZSHIBBI 


Uving Proof 


9 


114 


98 


93 




VARIOUS ARTISTS A' 

, ,i'*A1i^l4-i'lHti[Nll291'tS!ei 


Now! 


2 


115 


102 


117 




BUNK'182 A 

uinjtiijHigSBi 


Taho Off Your Pants Aod Jackal 


1 


116 


109 


119 




VARIOUS ARTISTS A' 

■1 Ml ;|il*M-n 


Songs 4 Wovsllip — Shout To Tha Lord 


51 


dD 


132 


159 




GARY ALLAN 

w:^ 'iOjHviiii inireMii»t7ai 


Alright Guy 


39 


dD 
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spniNt itaijst izi:* 1 1 1 msjai 


Bill GaHhar's Bast 01 Homecoming 2001 


118 


<SD 






KEVIN OENNEY 

lynic STn[(T tq»?->MaLiY\Mic»<iiiicoi4 


KovMi Doonay 


119 


120 


84 


110 




ANDREW W.K. 


1 Gel Wet 


84 


121 


113 


113 




MARTINA MCBRIDE A 

RCAIMUHVIUIICntalkGlllSUIBMI 


Greatest Hits 


5 


122 


108 


114 




NELLY A' 


Country Granrnar 


1 


123 


121 


124 




AUSON KRAUSS + UNION STATION • Naw FavgriU 

nUUNUtNfilKKIDJWG |ll WIIM 


35 


124 


126 


122 




JENNIFER LOPEZ A' 


J.Le 


1 


125 


118 


105 




THE CALUNC • 

HCASfMS. ■ t( mi 


Camino Patmero 


36 


126 


116 


107 




ANN NESBY 


Put It On Paper 


62 


127 


99 


86 




SOUNDTRACK 

>vAHhj!K ^ij-j^ii Htmst uavwAnttBRcrs (iMCO) 


Queen Of The Damned 


28 




T56 


173 




GORDON LIGHTFOOT 

WIND Imi Il2l*i»l»i 


Complete Greatest Hits 


128 


12* 


130 


120 




DAVE MATTHEWS BAND A' 

ncA 6jm 1 1 r la 


Everyday 


1 


130 


125 


157 




DASHBOARD CONFESSIONAL 


The Pieces You Heve Come To Nar The Most 


125 


131 


112 


134 




WILUE NELSON 

IQSTHieMrt'AV IKZJIiMEflCUIITiriASHVIIiiilllttllW 


The Greet Divide 


43 


132 


140 


146 




THE BEATLES A' 


1 


1 
















133 


129 


116 


24 


GARTH BROOKS A ■ (cmcnw 

CAPITOt INASH'Jil.f i3IJXI1C3i IBSai 


1 


134 


122 


126 




TRAIN A' 

i Ji JMe ^ BSWl'CHt; 1 13 M ta la SBI 


Drops Of JapHar 


6 


135 


105 


94 




SHARISSA 


NoHalfSleppin' 


44 
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136 


114 


127 


20 


JM4ir»fGM8Ai1?»1Bai 


BNifOm> 


32 


137 


119 


170 


5 


RES 

MCBIlQiritHltnA 


Howl Do 


119 

- 


138 


103 


95 
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FAITH EVANS* 

BASBCil l-r^I,fflliT*ii!»(1W' 


Fetthfully 


14 


139 


117 


118 


■ 


'NSYNC A' 

JIV1 <llWZOMa« tUWItIB 


Colohrily 


1 


140 


134 


128 


IS- 


THE STROKES • 


Is This H 


33 


141 


101 


SB 


u 


SOUNDTRACK 

ULiAjmjv.tM inru'iOJMGiii«CDi 


Resident Evil 


24 


142 


149 


150 




BROOKS a DUNN A 


Steers ft Stripes 


4 


143 


82 


72 


■ 


OL' DIRTY BASTARD 

aiMlMVWIUlDtWIIMI 


file Trials And Tribulations Of Russell Jones 


33 


144 


107 


100 


■ 


DESTINY'S CHILD 

MUSK MD«tlUiT:aLUMBUNi3l*CIie «M EailKI 


TUslsTheRonli 


29 


145 


104 


102 




HATEBREED Pmamraio 

UMVTRSA: ODIOVUMHG lUKOII 


50 


(!D 






SARAH BRIGHTMAN 

UStliJljl;«XA8R0aDW*YMKngm[XA<ll.1«CDI 


Encnre 


146 


147 


127 


111 


i 


INDIGO GIRLS 

Lrcnui iM«iQCSi 


Become You 


30 


(ED 


155 


152 




LONESTAR A 

B^A- '1 ' I' ll 


I'm Already There 


9 


149 


148 


125 




JARS OF CLAY 

LSSLMllU.'SILWlHIWigU»n]MBA1II»CSI 


theeleventhhour 


28 




160 


140 




PLUS ONE 

r.- r .■.■!..r'7'A[lHlwiue) 


Obvious 


29 
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POSITION 


111 


71 




TOMMY SHANE STEINER 


Thee Came The Night 


71 


137 


197 




FIVE FOR FIGHTING • AmtricaTowi 

*W4Jit CULLMBIJl H.'Ml'CBG im tfin? «l 1 


54 


123 


I32K 


INFAMOUS MOBB 

IMI tm' IANOSPctD 111 !K'ITX)I 


Special EdHioa 


118 


146 


164 


FLAW 

MfUflL)C'UMV1R3ALD1«ai)it>M<IGI1IMCIII' 


TlwwiBkTbaEyit 


141 


135 


137 




SADE* 

[picnjn ZMiI'iBMi 


Lovers Live 


10 


197 


189 




THIRD DAY 

(SS(MlAl I'JH&'ZOMBAIMWITMI 


Come Togedior 


31 


143 


138 


r 


PETEY PABLO • 


Diary 01 A Slnaor 1st Entiy 


13 


133 


108 




Dovm 

fl FKTHA 6;)4Vt{li 1 II 91 CO) 


Down II: A Bustle In Your Hedgerow- 


44 


136 


136 




JAY-Z A 

nor A FfllAjDIF jAABUi39a*niui«j(ii.«nMn 


The Blueprim 


1 


120 


142 


I 


ROD STEWART • 

)V;U)*aiF H^li TtUllOM'IISil 


The Very Best Of Rod Stewart 


40 


152 


163 




ALIEN ANT FARM A 

■■ .'hLAVtl'lUHIlS JUZUIMWSCUPI: LlimSMlfl 


ANThology 


11 


142 


185 


In 


MOBB DEEP • 

iauD'i:i:LUMeLatiBn*,CBGiiiKEani9ii 


Infamy 


22 


159 


160 




IMX 

IDC nooVNCW LINE fll Mil Ml 


IMX 


126 






12 STONES 

wiwuPixmnnCDi* 


12 Stones 


164 


151 


I55W 


YOLANDA ADAMS 


Believe 


42 
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Monster Disco 


166 


168 






TRICK PONY • 

, !■ ■. i!(j;uvi|li iI?]liWHNillBll79ai 


Trick Pony 


91 


172 


184 




ANDREA BOCELU A 

FHiiiF'.yfmmj'rt ik^i 


Cieli Di Toscana 


11 


170 


166 




GEORGE STRAIT nsBestOIGaeq 

MCiH45'lulLLE 110210 III BtCDI 


la StreiC 2M Calhiy Haalais Ihe Millennium CoiliOien 


76 


163 


161 




REBECCA ST. JAMES Worslup God 

FOBEfBCJ-HMIIlBWCOl 


94 


158 


141 




CHRIS ISAAK 

Ril«lS(iailbVjAimFReROS iiiwail 


Ahways Got Tonight 


24 






JOHN TESH 

FAIIRMD MMI.l3BJWEtC>TVinBeirKl 


A Deeper Feilh 


56 






188 


172 




TENACIOUS D 

fPCK»»"'l|»EQCDi 


Tenacious D 


33 


124 


130 




MICHAEL JACKSON A ' 

tpictcMOMtzaifa'iBm 


Invincibia 


1 


139 


77 




VARIOUS ARTISTS 

SI^SUfSSUnSFAHHUfrt lltBiCDI 


Paasioo: Our Love Is Loud 


77 








FRANK SINATRA 

RfF«IS[ laJBiWAHIIfHSROS lUlt'lBMt 


Greatest Love Songs 


32 


178 


18/ 

u 




STEVEN CURTIS CHAPMAN 

SR«i»awiif>iiii?Biii»i 


Decleretion 


14 


173 


176 




LENNY KRAVITZ A' 


Greatest Hits 


2 








VARIOUS ARTISTS The Classic Chilkiul Album: A Colleetioi Of Osssics For A Modets Werid 

EPlCBlSIMIItCD 


179^ 


150 


135 


k- 


VARIOUS ARTISTS • 

QRAklMV'L'lvswn6iUMflGlia9BC0l 


Grammy Nomaneos 2002 


13 


162 


158 




VARIOUS ARTISTS • WOW Gospel 3m. The Veer's 30 Top Gospel Artists Aod Songs 

1- ii-lkJOVIRAlU'lt 1'.^ 


46 


180 


175 




PINK FLOYD A' 


Echoes — The Best Of Pink Hoyd 


2 


153 


123 




THE CORPS VH1 Music Hrst Presents: The Corrs — Live In Dablin 

l(llAVAAT^A\riE|]ULAG(tMS'lt1ll 


52 


177I1S."" 




CHRIS CAGLE • 

liAFnai 'lasHviiLi: Mi7:{tDawl?9nl 


Play It land 


164 






STRUNG OUT 

FAT /.RFFh rR0H0S»]'lllMCOI« 


An Americen Peredox 


185 


169 


151 




SOUNDTRACK • 

RFPRirvC tiiiawARNFBBms EllSICO) 


The Lord Of The Rings: The Fellowship Of The Ring 


29 


lis 
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WOODY ROCK Soul Muse 

CCM-3CEMR1C lluiOZCARBAIIISVIMni 


185 


131 


147 




UL' J 

HJliWJLO T«ZQ]<1t»C0li 


All About J 


131 








COURSE OF NATURE 

lAv^AtlA\FICeE%'AG|T«'IISS)t 


Superkela 


166 






GREEN DAY • 

REPRISE AllftWAHNEIt BROS (MM CO) 


bitameliooal Superhitst 


40 


171 


16? 




DMX A 

R.IFF ' il-JAMSMAUMDJUOIOWIBBII 


The Greet Depression 


1 








DISHWALLA Opaliaa 

IRMERCEVT isamli r 9a CSI 


192 








THE HIVES 

iPiIAPH'SIRE VWWISHdl BHOS IIBSi CO) 1 


VMiVldi Vicious 


193 






FROST 

•III AtlCKBMMcaCHlDMCa) 


Still Up In This SCtl 


194 






BOB DYLAN • 

1 1 iwr-.i.v -. ■:B:..'»)t(a«nii 


The Essential Bob Dylen 


67 






166 


171 




FABOLOUS • 

:iE'.[^' iian)A.EIERTBA»a)|-,WOIll(»lltHB 


Ghetto FaholMis 


4 


1/6 


lao 




SOUNDTRACK 


llM hot And Tha Furious: More Fast And Furious 


117 




... 




VARIOUS ARTISTS WOW II 

ilAI Ll-r All I'llL'.' JIMiWOABjBVSnUWOWIiaBBlim 


Us 2002: The Year's 30 Top Christiaa Artists And Hits 


52 

J 


174 


16S 




SOUNDTRACK 

DJ'FRSFoPf fOI 


Moulin Rouge 2 


90 


165 


177 




JAGUAR WRIGHT 


Denials Delusions And Decisions 


56 



... . , , I Rscord'ng hiJustiv Assn OF Amsnco (RIAA] cvmficanon Fi^r nsi sliiprnvtii of 500.000 gibuni unn (Goldl. AHIAA c«rti'ic*non lor nM shpin«ni of 1 nWhonuiMs IPttbnumI *f)lAA cartirication for nsl shipmsnt oMO ni*on uiMs iDia- 1 

mond) Numcrsi following Platinum D' Diamond symbol indicates slbutn't mu)!i-cl>tinum l«vet For boned tett. and double albums witb a running bme of 100 mmui>s w more. th« RIAA multr(il<es tbiwnents by ll>e number of discs and/or tapes fllAA Lalin iwards: -- Cerbficatwn foi nat I 

... . .^.^ , ^[ ?00.000 units (Platino) . .'Cefti'icttwnoHOO.OOO units IMutti-Platmol. 'Asiefisk indicates LP is auaiiabte. Most tap* one es, and CD prices tor 8M6 and WEA labels, are sugjesied Ints. Tapa prices marked £0. aivl all other CO prices, I 

ise. Paceselter indicates biiHesi percemags gfow1^. Heatseeker Impaci s^□ws albums tetT>Dve<t From Healuekers tTiis Mteek. 1 iridicates past or present Heetseekar tnte. I 
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Billboard TOP JAZZ ALBUMS- 



'oV Billboard TOP CLASSICAL ALBUMS,. 



Billboa 





lASIWEEK 1 




ARTIST iMPftINT & NUMBER/DISTRIBUTING LABEL Title 






NUMBER 1 2 32««j»i««i.M 

DIANA KRALL A The Look Of Love 




2 




CASSANDRA WILSON Belly OtThe Sun 




4 




TONY BENNETT Playin' Widi My Friends: Bennett Sings The Blues 


[T 




STEVE TYRELL SOnilanl Time 


1 ^ 




HARRY CONNICK. JR. Songs IHeeid 




1 ^ 
9 




RAMSEY LEWIS & NANCY WILSON Meant To Be 




HARRY CONNICK, JR. 30 


7 

8 




SOUNDTRACK Kissing Jessica Stein 




RACHELLE FERREU live In Montreu« 91-97 




10 




VARIOUS ARTISTS Pure Jazz Encoiel 




15 




VARIOUS ARTISTS Pure Jazz 


M 


„ 




BILL CHARLAP Stardust 




ft 




OIANNE REEVES The Best Of Diainie Reeves 




12 




JOHNCOLTRANE Coltnne For Unara 


1 






JANE MONHEIT Coan Dream With Ma 




z 

u 




VARIOUS ARTISTS The Best Of Ken Burns Jazz 


THIEVERY CORPORATION Sounds From The Verve Hi-Fi 






LOUIS ARMSTRONG Ken Bums Jazz - The Definitive Louis Armstrong 


16 




STAN GETZ Gelz For lovers 




20 




KENNY GARRETT ttappy People 


23 




ARTURO SANDOVAL My Pass)o« For The Pleno 




STANTON MOORE Ryin' The Koop 




BRIAN BROMBERG Wood 






JOHN PIZZAREUI WITH THE GEOtiGE SHEAMMG QUINTET The lUri Deligtl 01 \m 




CURTIS STIGERS Secret Heart 



MPORARY 

Billbood JAZZ ALBUMS, 



1 


TWEEK 










3 




ARTIST IMPRINT S NUMBER-DISTRIBUTING LAOCL 


Title 




1 




a NUMBER 1 a- 

NORAH JONES 


IWNbiuiiMaiil 
Come Away With Me 




2 




MEDESKI MARTIN AND WOOD 

U:_J[ . ■ .* 


Uninvisibla 








BONEY JAMES 


Rida 




3 




CHRIS BOTTI^ Ni«MSMiians 


5 


6 




PAUL ROZMUS 


OaHw Flaky Sda 




5 




PAT METHENY GROUP 


Spaakiag Of Mow 




7 




VARIOUS ARTISTS Hiddan Beech Racotdiags Pras 


•Ms: Umwrappad Vol 1 






CRAIG CHAQUICO Sludow JUid Ughl 




! ' 


SOULIVE 


Next 


10 




DIRTY DOZEN BRASS BAND 


Medicated Magic 




9 




JEFF GOLUB 

6RP .^J . 


Do h Again 


12 


13 




ANDRE WARD 


Feelin' You 




11 




WARREN HILL 


Love Songs 




10 




JIMMY SOMMERS 


3E0 Urfiaa Groove 


5 

M 


19 




WALTER BEASLEY 

sHiL\ALp'( ' „ e 


Raadezvous 


18 




VICTOR FIELDS 


SZndSlraat 




16 




PETER WHITl 


Glow 


\ 


12 




BOBBY MCFERRIN 


Boyoad Words 




14 




DAVID BENOrr 


Fuzzy Logic 








THE BRAXTON BROTHERS 


Boch Sides 




\ 




THE RIPPINGTONS FEATUmNG RUSS FREEMAN 


Uw Across America 








ST. GERMAIN Boalavant 

FIA.I.-.'.'F^ir- ID!» 




21 




BELA FLECK & THE FLECKTONES 


live At The Quick 




23 




ST. GERMAIN 


Tourist 




22 




THE JOHN SCOFfELO BAND 


Uberjam 





LAST WEEK 




ARTIST 'MPPINT S NUMBCR/OJSTRIGUTLf^G LABEL Tjtl# 




1 




ft NUMBER 1 l««b»»»*il 
YO YO MA Classic Yo-Yo 






LUCIANO PAVAROTTI Ronantica 

. Mm 


» 


2 




RICHARD JOO Billy Joel: Fantasies & Delusions 


4 


4 




ANDREA BOCELLI* Verdi 




THE HILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach:MorinMr 






YO YO MA (WILLIAMS) Yo-Vo Ma Plays The Music Of John WillienB 






MARIA CALLAS The Very Best Of Maria Callas 






MURRAY PERAHIA Bach: Keyboard 






SARAH CHANG Fire And Ice 


10 




8 




ITZHAK PERUVIAN Rhepsody 

SOM CLASEIQll 9M« 




9 




KATHLEEN BATTLE Portrait 




12 




JUAN DIEGO FLOREZ Sings Rossini Arias 

0iccjii.'nj:u". .1- 11 ' ,1' - 


I 


13 




MSTISLAV ROSTROPOVICH Master Cellist 




11 




VANGELIS Mythodea 


■ 




VARIOUS ARTISTS Baroque Adiiaios 



MAY 11 
2002 


Billboaid TOP CLASSICAL CROSSOVER™ 


n 


1 

3 




ARTIST IMP(HNI A NUMBFR^D($TRIBl/nNG LABEL 


Title 






LONDON SYMPHONY ORCHESTRA (WILLIAMS) 


[ Wm Ai Vmte 1 
Stai Wars Episode II: Attack Of TIk CIoiks 






SARAH BRIGHTMAN 

■-.!!■ i . ■ II ■,vj( Li'.Li^'ajsjUM.'jFvifti diss 


Encore 




1 




ANDREA BOCELLI A 


Cieli Di Toscana 




4 




YO-YO MA & THE SILK ROAD ENSEMBLE 


Silh Road Jouneys: When Sirangcri Mesi 


■ 


2 




SARAH BRIGHTMAN* 


CIsssics 


I 


3 




CHARLOTTE CHURCH* 


Enchantment 


■ 


5 




DANIEL RODRIGUEZ 


The Spirit 01 AmericB 


I 


b 




RUSSELL WATSON 

c- - ■ -.■ II ■ ■- i; 


Tlie Voice 


1 


7 




SARAH BRIGHTMAN* 


La Luna 


■ 


10 




BOND 


Bom 


■ 


12 




VARIOUS ARTISTS 

' ■ 1 ■ . riAssirAi 


Classical Hits 




9 




JOHN WILLIAMS 


American Jourmy 




8 




KRONOS QUARTET Nuevo 




11 




SOUNDTRACK 


A Beautiful Mind 




13 




TAN DUN FEATURING YO-YO MA 


Crouching Tiger, Hidden Dragon 



MAY 1 
2002 




Billboard TOP NEW AGE ALBUMS,- 




1 lASrWEEX j 




ARTIST IMKRINT & NUMBCn/DISTRieUTINO LASEL Title 




1 




-3 

ENYA 4 


NUMBER 1 >3 7! W«li«>iirt»rl 
A Day Without Rain 




2 




SECRET GARDEN 


Once In A Red Moon 




3 




JIM BRICKMAN 


Simple Things 


4 


4 




GOVI 


Mosaico 


& 


13 




ROLAND HANNEMAN 


Healing Garden Mosic-Relaxation 


6 


5 




YANNI* 


H 1 Coold Tell Yoo 


7 


8 




YANNI 


Very Best 01 Yanni 


B 


9 




VARIOUS ARTISTS 


Moroccen Spirit 


9 


11 




DAVID LANZ 


Romantic 




7 




2002 


Across An Ocean 01 Dreems 














6 




VARIOUS ARTISTS 


Best 01 Narada-New Age 


m 


10 




VARIOUS ARTISTS 


Pure Moods III 


m 




ROLAND HANNEMAN 


Healing Garden Music-Balance 






JIM BRICKMAN 


My Romance; An Evening With Jim Brickman 


I 




VARIOUS ARTISTS 


Ocean Surf/Seil Boat Journey 











ITOP CLASSICAL BUDGE I 




"a'S^r Billboard 



OP CLASSICAL MIDL 




E VMmSMTOII 



¥MKUSMmXTI 



PACHELBEL CANON 



¥MmsAimsn 



VANOUIMTISTS 



196 a:id 12.38. CDs wch Attolsule pnce hMwer Chsn apptti 
on Ciatfcai BudnH. 









1 TOP KID AUDIO ^1 




KJDZ BOf> KIDS 
iia.'n<>« TNncc 


vol not 




S.P04MEB0B SQUAMPANTS DMCHU mtlM HMHUBHTS 


■ 


VARKXJS ARTISTS 
\\tm Ull W!! 


soMCSiwomwcaDt 


H 


IVMIM^ ARTISTS 


HiMYi suKiisru wra 


H 


IVAMOUSAATISTS 
IMIHK HW Umi noPLLW 


nwom FArawtf s 


H 


IvAMOUSAimCT^ 
iMWTIHSMnrWHt 


PmCtSSIAVWTU 


H 


IVAMOUS AirrtSTS 

pmr (HSNtT wn 


DONCrt eWATtST VOL 1 


H 


iVARKH/s AfrnsTS SHOUT runs' nsGotnL 
[umcam imjsk: just km NiKiwrEovn oovn asMnc 


^1 


mCMKGLES 


nWHVVIMfT 




llVMXSTWKIlnM 




m 


ITOPOLBITUWeS 


■CUMMOWH RM TDOOim 


11 


[vMH^ARTISn BB 


■VCMBWirS FAMMfTfS VOL 1 




jvAiaowAgnsrs 


nAmouaoitMT 


VARIOUS AHIblV 

t ' •Hitiimmetwmm 






VARIOUS AimsTS 

^WUT OISMVMW 


RSNtrS PIWCESS COUKTUN 


15 


|T>C COUNTDOWN nos HasoMCsnMoa MOMMr WW 
iMAinUM DDDIiTMl UH 




[vAnousAinBTS 

IWMTDIEIKVaBni 


uno DI0CY JM« VOL 4 




''VARIOUS ARTOTS DANCI K SMI-tK lUI 01 NKX JR 
«□ HMtO nBMNWO 




VARIOUS AimSTS 
isuc SHCiM nuoucTS wn 


urstMManwrr 


19 


IcEOMMONT KIDS CUU 
boon am 


>5KS TDOOUllACnON KINGS 


m 


IvfOOKTUNB WMTMUSUVMMCSnmitAMn 
PR ncAvraiD iNMnKK fTUMa 




^READALOrXj 


MOMSTER&tC 




CE0ARMONTKKMCLA5SKS AHMM a«U SOMeS 




FRED MOiUN 

MALI nat;i 


KEWrt lUUAIT ALBUM 




VARIOUS ARTISTS 


nuKMoot r Avwu 

UMNO TtWWWO 




VEOOIE TUNES VtGUTUMSI 
BLLIDtAWDflti-UMtllBILtSIlllXIS 



• Albumi iA>nhlh0greaiiist ttlef gains ihis wfl«k •Rgcording Inducirv Attn CH Am«nci (RIAAI cenificaDon lot n»i sl>ipinem ol SOO.OOO tibum unitt IGaldl. AftlMcett.^icat 
lOmilliori uniis iDiamondl Nuni«tsi loihiwing Piotmum or Dismond tymbol indicOss aibuni's mulii [ilat)i>uni ieve< For bo>fld sals, and double albirms with a ruiirvig bn^ o1 100 rr 
Latin »wrttds, ■ C»fli'ic«l)cn loi nn ihipmnnr of 100,000 units lOto) „ ConrficBtioo ?00,OIKI uniU (Planrol J:,' CortrficBtiDn of *O0.OO0 untts (MuNi-PlstinD) "Astefisk indicates I 
i idicitnt pait Dr prnicnt Hoat»ikei [A\t Z JOO?, VNU Buiin«» Mad>«, Inc , and Sllu^dSc•^ \nc AJr rights rassrvnd 



r: L"' I niiitiijn unrtii IPIatinuint ^ RIAA nrtitrcalion far ital itiipminl ol 
e filAA Du!*.ipli«s sbipmenisby the nomtei ol discs *nil'Of «p«- RIAA 
Btseetei Npact stuwi albums lemoved Ifom HeaiieKkeTS Ihis nCHk 



'i(lntnlitB(i.iniQMf- 



diML ad iiml tdu martt cdhctt 
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Billboard HEATSEEKERS 



ARTIST 

IMPRINT i NUMBEMJISTRIBUTING LABEL 



S NUMBER 1 a 



PETE YORN • 



3 WnliUll 
muficforth*mornjng«ft*r I 



HOT SHOT DEBUT 



Kevin Denney I 



DASHBOARD CONFESSIONAL 
RES 



The Placet You Have Come To Fear The Most I 



How I Do I 



Special Edition I 



Tlwough The Ey*t I 



12 Stones I 



CHRIS CAGL£« 



Play It Loud I 



An American Paradox I 



AH About J I 



COURSE OF NATURE 



Supericala I 



S GREATEST GAINER S 



V<ni Vidi Viciout I 



The Future Is Now I 



Jinx I 



About A Boy {Soundtrack) I 
" TMkAixiutltl 



INTOCABLE 



Romantlca I 



RACHAEL LAMRA 



KaloidoKop* 



i 

ii 


£ 

3 


3 
< 

1 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


Till* 


m 


29 


14 




DONALD LAWRENCE 1. THE TRI-CITY SINCERS 


Go Got Your Ufa Back 


26 


13 


7 




CASSANDRA WILSON 

BiuEN0iE3soriu*piT(it i'«cn 


Bolly Of Tho Sun 


27 


ll" 


26 




INJECTED 


Bum H Black 


28 


24 


34 




LOSTPROPHETS 

4 .pk:ii 


thofakMoundofprogrofs 


® 






THE PROMISE RING 

ftNTiMtn-ipiuPH .iti; 


WoodVWstn- 


30 


32 


31 




THURSDAY 


Ful Collapse 


€D 






CORNERSHOP 

BEGGWIE BiNOUtI Z7i»VI iKaCOt 


Handcraam For A Ganaralion 


32 


23 


29 




M USHROOM HEAD 


XX 


33 


18 


35 




CHOOBAKKA 


My Time 


34 


38 


30 




KURT MRR » TH^ KURT CARR SINGERS 


Awesome Wonder 


35 


19 






BRENT JONES + TP MOBS 


beautiful 


€3 


43 


37 




S|R CHARLES JONES 


Love Machine 


37 


28 


21 




CHAYANNE ^ 


Grandes Exitos 


m 






LOS RAZOS DE SACRAMENTO Y REYNALDO 


Corazon De Perko 


39 


" 






^l?- 11., 


Reincarnated 


QS} 






UNCLE TUPELO 


83/93: An Anthology 


41 


25 


25 




VICENTE FERNANDEZ 


HMoria De Un Idolo Vol. 2 


42 


35 






RAMON AYALA Y SUS BRAVOS DEL NORTE 

mmi( IMS t it.n i! 


El Nuntero 100 


i 


22 


10 




MEDESKI MARTIN AND WOOD 


Unlnvtoible 


w 


20 


47 




ANGEUQUE KIDJO 

COlLMBiA ,1(10 


Black Ivory Soul 


45 


26 


20 




TONEX^^^^^^^^^ ^^^^^ 


02 


46 


47 






ZERO 7 


Simple TMngt 


47 


14 


19 




KHIA FEATURING DSD 


Thug MImos 


I 


39^ 


39 




KASEY CHAMBERS 


Barricades & Brickwalls 


I 


40 


36 




AND YOU WILL KNOW US BY THE TRAIL OF DEAD 


Source Tags & Codes 


r 


50 






JOE PACE ft THE COLORADO MASS CHOIR 


Glad About HI 





Billboard TOP INDEPENDENT ALBUMS 



m 



'<aMM.B>ai- 






3 


o 
I 




ARTIST Title 
IMPRINT & NUMBER/DISTTIIBUTING LABEL 




1 


< 




ARTIST 

WI'F^tM s NDMBER/DISTRIBUTING LABEL 


Trtle 










»W NUMBER 1 ?et 9w«bA,«-i.i 




19 


20 




SEVENDUST • 


Animosity 




2 


2 




DEFAULT The Fallout 




23 


27 




ZERO 7 

'.'.'iiOlF fMV .'IF F«1_Lii * 


Simple Things 




3 


3 




YING YANG TWINS Alley: The Return Of The Ying Yang Twins 




11 


15 




KHIA FEATURING DSD 
:. 1 


Thu9 Misses 




1 


1 




J^MMY BUFFETT Far Side Of The World 


28 


10 


5 




TWIZTIO 


Mirror Mirror 










' HOT SHOT DEBUT * 


29 


16 


13 




FACE TO FACE 


How To Ruin Everything 










PAUL WESTERBERG Stereo 




20 


14 




THE JON SPENCER BLUES EXPLOSION 


Plastic Fang 








LOUIE DEVITO Louie DeVlto's Dance Factory 




24 




BAD RELIGION 


The Process Of Belief 




6 


11 




DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 1 






;a 


1 


PEGGY SCOTTADAMS 


Hot a Sassy 




4 


4 




OL' DIRTY BASTARD The Trials And Tribulations Of Russell Jones 1 








SOUNDTRACK 


Chelsea Walls 




5 


7 




INFAMOUS MOBB ^ Special Edition 




24 


23 




POWER HOUZE 

• - . :.FF.» 


Family BusineSS 






12 








32 






ATB 


Dedicated 










S GRFATFST GAIMPR S 


3t 


33 


32 




PAUL ROZMUS 


On The Funity Side 






8 




JOHN TESH A Deeper Faith 


I 


26 


25 




FLOGGING MOLLY 

Fsetci* 


Drunken Lullabies 










STRUNG OUT An American Paradox 

' ..1 • ■ ■ 'n- (iiBiCD.S 








PETER MURPHY 

'.tF ■■ J'L .IF ;!! :|! * CO' 


Dust 










DISHWALLA Opaline 

■ ■ ' . '«CDi 


39 






SUGARCULT 

■,' iii.iiTji,' :if.i7i tR1[l/;3 ;il!B CDl 


Start Static 










FROST Still Up In This Sf^l' 1 

■ ■ •■. ■ .-- ■ 1.1- ITSiCOl 


.10 






KHIA FEATURING DSD 


Thug Misses 








NON PHIXION The Future Is Now 


41 


" 


26 




JOHNNY VICIOUS 


Ultra. Dance 01 








LUNA ^ Romantica 


42 
43 
44 
4S 


41 






ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY 


Turn It Around 








THE PROMISE RING WoodVWater 

A'.-' Ft.- -- :f -iDH F » Oil » 


28 


30 




JACKY JASPER 


Keep My ShK Clean 


17 


17 




THURSDAY ^ Full Collapse 


40 


42 




VARIOUS AFTTISTS UKimate Power Of Love: 32 Great Soft Rock Hits 




a 


10 




KILLA BEEZ Wu-Tang Productions Present: Kllla Beez — The Sting 

-■ r f,i..FoirF»oc>iiii»imi 


49 


46 




J-LIVE 

II' . i "'V ro)-- !! I.'If* 


All Of The Above 




14 


19 




CHOOBAKKA My Time 


^6 






SNEAKER PIMPS 


Blood sport 




9 


9 




SOUNDTRACK ^.^^^ All About The Benjamins 




43 


41 




NEW CREATION OF GOD 


He's All 1 Need 
























a» 


21 


21 




SIR CHARLES JONES Love Machine 


48 


29 






DAVID VISAN 


Buddha-Bar IV 


22 


12 


6 




STEVE EARLE Sidetracks 

F SFJI.iBFll .■!i::b«B|IM$ mwcoi 


49 




31 




DIESELBOY 


projectHUMAN 


23 


13 


18 




918 Reincarnated 

m.«-Fi*.t 




34 


37 




REV. CLAY EVANS AND THE AARC MASS CHOIR 


Constantly 


24 


18 






RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero 100 1 













meTaf IDmdicr untsOiSTiOfid! Wjnaril WkwinsRalnjnS' CwirrKnl (v~fcDl indcaiei «tumi -liH ptjDiiii- Irvt Fq- taicd irt, »nil dnubn BbuinuMtti j ninning tir»;^ lOOrru-uWso' mo'fl.it'fl RlWmuiipisiihpf-s'iBtivtt'e'-umbs'a'drtcs vA'c USM HlAAUsr «*'arai - CE^Mon fc' ref »)iip-Bnl IXIDD utio (ftoj. 1. C«n(icMoid20tUI10uf*i(Pl»liwl i' Ctflft- 
CBtKT ot 40DJXO wiili (MjiD PaiFioi 'Astar-sl rdiciss vryt LP ii iirauiUg Mcs! upe ;*i;es are Vjq8fla*3 lus lap* prcai m*-k*(J E3 aia man CD p<4;ai m txtjvalert pr-cti. »t pio(»cle; frar **-cl«Mk pncei, I irxkalBt owt of pretstn H«ati>Mluride S< 3X0. WU BuunKi Msdit Inc , jr4) SouoflScrx inc. Ail ityn leunti 
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Billboard TOP INTERNET ALBUM SALES. 



1 ^ 

1 ^ 




ARTIST IMPRINT A NUMB£R/DISTRieiJTirdG LA8EI 




TWa 


h 
ii 

CD K 


1 1 




ft 

SHERYL CROW AwnuwmtKZOK 


NUMBER 1 n'» 


IMMtllMifl 
C'nton. C'awa 


4 


1 3 




JOSH GROBAN9 lonfpmsctiiMWUWEim 


IS a 


Josh Graban 


9 




WILCO WMSuCMnanu 




Yankaa Hotal Foxtrot 


13 


M 


BONNIE RAUT cwnniiiii 




Silvar Lining 


27 




ELVIS COSTELLO isuNDwnwojuc 




WkenlWasCiMl 


20 


1 5 




NORAH JONES eucwuBiMUPiTDit 




Cam Away WWl Ma 




2 




CELINE DION A' tPiciMii 




ANawOayHasCoiM 


3 






SOUNDTRACK A' umx'px'.u uiacun ina 


avjMG 


0 Bradiai. Wkaca AitTlmi? 


8 




PET SHOP BOYS s>Mnunna- RaluK 


73 




SARAH BRKaHTMAN ■uuxjiifuukcui 


HOunmy !mib»«cca 


Eacei* 


146 


6 




NEILYOUNG Hii>nis[i«iii.wnuMR8iHS 




Afa Vau Paaaionata? 


52 


10 




ALANIS MORISStI it A WIVtfllUIIWWAHNERBIIDS 


Undar Rug Swept 


42 




KENNY CHESNEY E\«.ni»«is 




No Shoas. No Shirt No Problams 


1 






SOUN DTRACK sov aAssicAt ma 


Star Wan Episoda II: Attack (H Tba Cloaal 


i 


8 




JIMMY BUFFETT tuanATxa 




FarSklaOfTlMWDild 


6S 




THE BAND /numcn brds wihmno 




Tha Last Wain 


- 


9 




THE GOO GOO DOLLS ynrntttms m 




Giltterilowar 


23 


12 




JOHN MAYER* AwwcixiiUMBUtluir^* 




RiMini For Squares 


37 




PAUL WESTERBERG ttmmm 




Starao 


81 


13 




BARRY MANILOW* 6MiiHER[TMENMftui5TA Ultimata Manilow 


51 


22 




DIANA KRALL A XRvtioMiw 




The Look Of Um 


93 


14 




PATTY GRIFFIN .toinut lOOOKilsas 




17 




JACK JOHNSON tHjoyimnmLmomMm 


.1 


Bfushfira FairvtBles 
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SOUNDTRACK* .mm 




lAjnSam 


86 




ANCELIOUE KIDJO cngwuiEiBOio a 




Black Ivory Soul 





« Biboad TOP SOUNDTRACKS- 
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TITLE kmNiaiMIBOlWTBIBUnNr^LABEt 


■ 






NUMBER 1 ^^'r lawMfc^i 








STAR WARS EPISODE II: ATTACK OF THE CLONES sour :[Assical mo 


2 


1 




THE SCORPION KING um«rsaloi71&\jmhg 


3 


2 




O BROTHER, WHERE ART THOU? A' 1:57 highway Mincufl^ titxxs injur. 


4 


4 




SHREK A DflFAMwaiu:s*Wim.iNitRM:ui't 


5 


3 




BLADE 11 iMUORTAi t?(K4'vmr,.»i 


6 


6 




1 AM SAM* v7;7n? 


7 


5 




MOULIN ROUGE A' i^dTFRSCon 


S 


7 




COYOTE UGLY A curb iijixi 


9 


8 




QUEEN OF THE DAMNED WARNtn siinS(Ti1uprise «t»&'AARMR br:)S 






' 




RESIDENT EVIL R0ADnuMnfB«is4MiDjAru 










THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING* RirRisi aiKWARXiBgnos 






13 




THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS Mm sum iD.ur, 






17 




MOULIN ROUGE 2 lUtiRscon imr. 






15 




HARDBALL SOSOMftOLUMBlAMOJ^CRG 


ill 




ABOUT A BOY (BADLY DRAWN BOY) mmmmi oidk 


14 


16 




THE FAST AND THE FURIOUS* Mu«D£R i«c,D[r jAMiOBE- rajMs 


17 


10 




STATE PROPERTY roc a rauvcfcf jAMsseerriojMG 


18 


14 




ALL ABOUT THE BENJAMINS supn SLrajaoii NiwLM 


19 


17 




A WALK TO REMEMBER iPKWii 


20 


19 




3r^vj 1,1 vj CDVi/D suunr^ c r/AiN 1 3 uniurrMML inEnriB niuriLiUrils wca/jivi 49300 TQArBA 


21 


21 




THE PRINCESS DIARIES* Walt oismey iBmi 


22 


23 




MONSOON WEDDING miuvN3ski 


23 


18 




CLOCKSTOPPERS H^LLrFvooE tea* 


a 




JOSIE & THE PUSSYCATS* n» imcmvir 1: 


■ 




SAVE THE LAST DANCE A HuiiYmicc .i;!«t 



Top Iniemei Album Sales tellecis plrysical aliums oidefed thougti Intemei mercFunts. baud on data collated by SoundScsn. Uni*e most Billboard album ctum. catalog trOes are mcKided on me Internet and Soundtrack charts * Albums with tt)« greatest salos gam Itiis week. • Recording Indu^ Assn. 01 Amen- 
carRlAAl ceritfi cation lor n«t shipment o4 500.000 album units (Gold! A RIAA cttftrhcalMVi lor net shipmeni ol 1 million units IPttlinum) ^ RIAAcBnihcatiDn to* iwt slapniem of 10 million unrtslDiamondl Numeral following Platinum or Diamond symbol indKatesalbLiin'gmulti-filatinum level For boxed seO. and double 
aRiums vviTh a funnir>Q time of 100 miriiites or mora. ttieRIAAmuApliK shipments by ttenijrnb«r of d RIAA Lair awards CefTifKSMn tor n«t shipment of IM^OW urau (Oro I /. CemficaMn of 200A)0 unils (PlatinolL A'Certrfjcnonof ttQ,000i«)iti(MiA-PiatHwV*AttenskindKate$vnv4avaita 

* indicates past or present Heatseeker MIe S 2002, VNU Business Media, Inc. aixf 5our>dScan. Inc. All ngtits reserved 
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IMPIiINT a, NUMBER/DISTRIBUTING LABEL 


TMa 
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mi NUMBER 1 sm 


SMiAlkatal 








ZZTOP A' 

WARNCHBROS awi nlmirni 


OiMtastHKa 






1 




DISTURBED A' 

GIANT Km-WARTiER BROS llTWrflpB 


Tha Sicknass 




31 


33 




ALANIS MORISSETTE ^" 


Jaggad UtHa Pni 
















2 


3 




CREED ^" 

VnrtO'UP I3C63' lllMdlSBI 


Human Clay 


27 


21 


21 


— 


SHANIA TWAIN ♦ 

MM- . M' ■..M;,, ,,M:*TO ll.'«':i3Bi 


Coma On Ovar 




3 


22 




AEROSMITH « ' 

l]L.IM&inr^KI t»G IIMrQTlltl 


AaresmMi's Graataat HHs 


28 


26 


25 




2PAC A' 

lM.,='i rfArHHI-rt HC«!1- «.-iPSi:aP( l'S»J4« 


Graatast Hits 




5 


2 




CEUNE DION A' 

«0 MUSIC UTMfPiC il)1tf<lllHI 


All Tha Way.. Dacada Of Song 








PHIL COLLINS A' 

lAEl MM, AI.AMILmaeAfi rlO»lfa»l 


...Hits 




4 


4 




pZZT OSBOURNE A' 


Tha Ozzman Coniath 




35 


37 


ELTON JOHN 

! ■ . . lUIMG KWIIW- 


Graatast Hits 




7 


6 




ENYA A' Paint Tlw Sky With Stars - Tha Bast Of Enya 

^K'HISlWn^-AJUVtfKIIHU^ IZM'!!*' | 


31 


25 


24 




ABBA A< 

Pdi-onRMNivmsw siWAJRaiB IIIBUIBSII 


Gold- Graatast HKa 




6 


5 




BOB SEGER a^THE SILVER BUUET BAND A> 


Graatast HHs 


32 


30 






JIMMY BUFFETT A' 


Songs You Know By Haart 




S 


11 




KID ROCK ♦'• 

laPDO&lAwtAitANTicDDri'Afi iirmnntS 


DavH WHkoArt A Causa 


33 


20 


30 




PATSY CLINE A 

nr-i. spciAL pprmijCTsosaBWCA itmai 


Haartachae 






— 




S GREATEST GAINER 


s 


34 


27 


34 




DIANA KRALL A 

SWI 


When 1 Lool< In Your Eyas 


o 


17 


IS 




SYSTEM OF A DOWN A . 

AMIRICAX'Cr. IIMeiAtMHOW ITHtan W ' 


Systam Of A Down 




45 


46 




BON JOVI « 

WPtURT'. ■ M . ICK1IKI 


Slippary Whan Wat 




16 


17 


AC/DC ♦ ' 

• ■ . Ill 


BacklnBtadtl 


36 


28 


27 




GODSMACK A' 

-M 11 1 ■, .M I, Mll«,UMRIi '.1%'IKa 


Godsniadi 


11 


9 


13 




METALLICA 

iii,-^A6ii,:m(:: ir sakmi 


Matallica 


37 


24 


26 




GUNS N' ROSES «" 

G(iren4I<l4Air<IUISCBn iizmkm 


Appatita For Dastnjction 


12 


12 


9 




DIXIE CHICKS A' 

•^ij-./jfi' n-tjtiisouviKAsiT.xiii ii:^fa'i«' 


Fly 


38 


40 


41 




SApE a'^^ 


Tha B«t Of Soda 


13 


14 


8 




NICKELCREEKf 


NklialCraak 


39 


37 


35 




POISON A 

CAPirOLUirs irnM v< 


Graatast Hits 19B6-199« 


■ 


22 


29 




INCUBUS A'^^^ 


Maka YoursaK 


40 


29 


28 




DIXIE CHICKS ♦" 

I'M TIASMVIUll IDSOtliim ■ 


WkJa Opan Spaces 




11 


7 




PINK FLOYD 

CApnoiuoii iii>»iim 


Darit SkJa Of Tha Moon 


41 


32 


36 




CAROLE KING 


Tapastry 




I 






* HOT SHOT DEBUT 


Tha Last Walti 


CD 


41 






BROOKS & DUNN A' 


Hia Ofvatast Hits Collaction 




1 






THE BAND 

WARP,[HBRDS nir»RI«N0 IBlllCBI 


® 






FLEETWOOD MAC a' 

iVASMR eUD'. ;Si!l i, ' .' i- 


Graatast Hits 


I 


10 


10 




DEF LEPPARD A' 


VauH - Graatast Hits 1 980-1 99S 


44 


36 


32 


; LYNYRD SKYNYRD * Tha Bast Of Lynyrd Sliynyrd: 20th Cantiay Masters The Millennium Colaction 


m 


15 


12 




CREED A' 

WIND-L»I»<1 ' A i, '„ * 


My Own Prison 


45 


38 


40 


1 FRANK SiNATlIA Chsak Skiaba: HIa OtMt Parformancas 1953-1960 


19 


18 


16 




JAMES TAYLOR ♦ 


Graatast Hits 


o 








BEASTIE BOYS A' 


LkansadToW 




13 


14 




BOB MARLEY /U4D THE WAILERS 


Lagand 








GARY ALLAN A 

MCA NASHvlur mttt (ti Mrirat 


Smoka Rings In Tha Dark 


21 








THE NITTY GRITTY DIRT BAND * 


WHTha arda B* Unbroken 






31 




THE BEACH BOYS Tha Graatast Hits Vokima 1: 20 Good Vibratlans 

CApircAjiiw ■ 1* 














23 


23 


20 




DAVID GRAY A. 

Art) BUBVUCA IIIWDWB 


White Ladder 


1 


! 






CREEDENCE CLEARWATER REVIVAL A' 

fANTAS>r 1 * lie 


Chronida Tha 20 Graatast Hits 




19 




SUBLIME A' 

r.A'.r.l I'll A,i!< llltllVCA IIIK'UMI 


Sublima 






43 




QUEEN A^^^^^^^^ 


Graatast Hits 




44 






MADONNA 

SIPr WAPntR BROS II1MT13II 


Tha bnnwctilat* Collaction 
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BILLBOARD MAY 11. 2002 



Billboard ARTIST INDEX 



Chon Codes: 
-ALBUMS- 

The Billboard 200 (B200) 
Blues (BO 
Classical (CD 
Classical Crossover (CX) 
Contemporary Christian (CCJ 
Country (CA) 
Country Catalog (CCA) 
Electronic (CA) 
Gospel (GA) 
Heatseekers (HS) 
IndepenrlenI (IND) 
Internet (INT) 
loaOZ) 

Contemporary Ian (CI) 

Latin Albums (LA) 

Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 

Latin: Tropical/Salsa (TSA) 

New Age (NA) 

Pop Catalog (PCA) 

R&B/Hip-Hop (RBA) 

RiB/Hip-Hop Catalog (RBO 

Reggae (RE) 

World Musk ONU) 

-SINGIES- 

Hot too (Htoo) 

Hot 100 Airplay (HA) 

Hot 100 Singles Sales (HSS) 

Adult Contemporary (AO 

Adult Top 40 (A40) 

Country (C5) 

Dance/Oub Play (DC) 

Dance/Sales (OS) 

Hot Latin Tracks (LT) 

Latin: Latin Pop (LPS) 

Latin; Regional Mexican (RMS) 

Latin; Tropical/Salsa (TSS) 

RSB Hip-Hop (RBH) 

R&B Hip Hop Airplay (RA) 

RSB Hip-Hop Singles Sales (RS) 

Rap (RP) 

Mainstream Rock (RO) 
Modem Rock (MO) 
Top 40 Tracks (T40) 

Rankings from biweekly charts are listed in 
italics during a chart 's unpublished week. 



tu: RS74 

12 Stones: B200 164; HS 7 
2003: NA 10 

2l>«c:PCA28; RBC2.3,5,6 
311: MO t6 

3U»: DS 8: Hloo 6;; HSS 4: RA 48; RBH 29: RP 

RSl 

3pc: RA 70; RBH 72 

srd Strike: RO 24 

8ball:RBA84 

918: HS 39: IND 23: RBA 50 

99tllAfl>lr:DC23 

-A- 

Aaliyah: 6200 1031 RBA 55: Hicw 32; HA 32; RA 

19. 46; RBH 21. 50; T40 32 
Abandoned Pools: HS 19: MO 34 
Abba: PCA 31 
AC/DC: PCA 10 

VoUnda Adams: B200 165; 14; GA 4: RBA 49 

Adema: B20091: MO 29: RO 33 

Ad Flnem: DC 14 

Tr>ceAdMn5:CA36:CS25 

AenismiUi:PCA3: HSS 13 

Afu-Ra: RS 68 

Lewft Agee: RP 20; RS 30 

Agnelli & NeUon: DC 43 

Pepe Aguilan LT 33: RMS 27 

Ley Alejandro: LPS 32 

AU: RBH 100 

Alien Ant Fann: B200 161 
All-4-One:AC23 

Gary Allan: B200 117: CA 13; CCA 8; PCA 47; CS 21 
Americana: DC 50 
Amerie:RA45; RBH 48 
AMG:RAs7;RBH ^9 

lade Anderson: DC 49 
lesslca Andrewrs: CA 62 
Andy Andy: TSS 35 

And You WiU Know Us By The Trail or Dead: HS 

Los Angeles Azules: LA 9, 32; RMA 6, 16 
Los Angeles De Qiarty: LA 66; LT 46; RMS iB 
Anrry: DC 26 

Marc Anthony: LA 8: TSA 1; AC 4; LT 32; TSS 3, u 
Afacely Arambuta: RMS 30 
Louis Armstrong: ]2 18 
Aroma: RMS 38 
Ascension: DC 12 

Ashanti: B200 2; RBA i; Hioo 1, 2, 34: HA 1, 2, 36; 

HSS 54. S7: RA 1, 4. 40, 64: RBH 1, 5, 46. 68; 

RS29. 37;T401.2, 25 
AT8:EAii; IND 35 



Atmosphere: HSS 32 
Avalon: CC 30, 31; EA 9 

Annt: B200 32; RBA 5; Htoo 27. 77; HA 28, 75; 

RA7. 26; RBH 7. 27 
KevjnAviance:DC6 

Ramon Ayala Y Sus Bravos Del Norte: HS 42; IND 

24; LA s. 59. RMA 4; LT 15; RMS 3. 33 
Steve Azan CA 39; CS 5: Hioo 41; HA 39 

-B- 

B2K: B200 38; RBA 18; Hioo 38, 55; HA 42, $5; 

HSS jo; RA 15; RBH 15: RS 15; T40 22 
Backstreet Boys: AC 13 
Susana Baca: LA 52; WM 12 
Badly Drawn Boy: HS 17; SIX 15 
Bad Religk>n:IND3i 
Baha Men: B200 64; WM 1. 8: HSS 5 
David Ball: CA 63 
BalllgORiingo: DC 4S 
Marcia Ball: BL 13 

ChartI Baltimore: Hioo 40; HA 40; RA 14; RBH 14; 

RS51 

Banda El Recodo: IT 24: RMS 5 
Banda Tlerni Blanca: LT 33: RMS 8 
The Band: INT 16; PCA 16 
Buju Banton: ^£13 
Pancho Barraza: LT 50; RMS 17 
Basement Jaxic EA 22 
Kathleen Battle: CLii 
The Beach Boys: PCA 48 
Beanie Sigel: Hioo 79: RA 29. 43; RBH 33, 45; RS 
48 

Bear WItneri: HSS 75; RP 16; RS 25 

Walter Beasley: C| is 

Beastie Boys: PCA 46 

The Beatles: B200132 

The Beatnuts: RS 59 

Becca: DC 47 

Beelovv: HSS 23: RBH 94: RP 12: RS 19 

Tony Bennett: JZ 3 

David Bertoit: C| 19 

Tab Benoft: BL 6 

Btg Daddy Kane: RS68 

Bigga Figgaz: RS 66 

Big Uigic: HSS 49: RP 19; RS 28 

Big Moe: B200 29; RBA 3; RA 73; RBH 74 

Big Tymers: Hioo 68; HA 70; HSS 71; RA 22; RBH 

19; RP25;RS 36 
Baal: HSS 68: RS s6 
Clint BlaclcCA54 

Mary J. Blige: 8200 35; RBA 14: RBC 19: DC 13; 
DS 19; Hioo 18; HA 16; RA 8; RBH 9: RS 62: 
T4031 

Blrnlt-182: B200 115; MO 11 
Andrea Bocelll: B200 168: CL 4: CX 3 
Michael Bolton: B200 36; AC 8 
Bon fovi: PCA 35 
Bond: CX 10 

BoneThugs-N-Harmony: RBC 7 

Bono: A40 33 

Chris Botti: C) 4 

Bounty Killer: A40 26; T40 34 

Boyz II Men: HSS 38; RA 50; RBH 51 

Brancaccio & Aisher DC 10 

Brandy: B200 26; RBA ii; Hioo S3. 82; HA S3; RA 

20, 49; RBH 20. 49; RS 69 
Mkhetle Brartch: B200 41; A40 4; Hioo 7; HA 6; 

T403 

The Braxton Brothers: CI 20 
Brealung Point: RO 39 
BRkh:RA67; RBH 67 
Jim Brickman: NA 3, 14 

Sarah EMgtitman: B200 146; CX 2. s, 9; INT 10 
The Bright SUr Male Chonis: GA 30 
Brian Brombefg: |Z 23 

Brooks & Dunn: B200 142; CA 19; CCA 7; PCA 42; 

CS26 

Garth Brooks: B200 133; CA 18: CCA 22: CS 35 

The Brooklyn Tabemade Choir GA 17 

Andrea Brown: DC 34; DS 10 

Jimmy Bur^ett: B200 65; IND 3; INT 15: PCA 32 

LosBukis:LA39;RMA20 

Rafy Burgos "El Cupido": TSS 25 

Busta Rhymes: 8200 56; RBA 12; Hioo 16; HA 13; 

HSS 26; RA 5; RBH 4; RP 9; RS 12 
Tracy Byrd: CA 46; CS 34 

-C- 

Cab«:LPS29;LT25;TSS 10 
Shirtey Caesar GA 34 

Chris Cagle: B200 184: CA 24: HS 8; CS 14. 48: 

Hioo 64; HA 61 
Maria Callas: CL7 

The Calling: B200 125; A40 1. 31: AC 25; Hioo 15; 

HAi7i HSS 7; T4010 
)almeCamil:LPS37 

CamVon: Hioo 3$; HA 37: HSS 18; RA 13: RBH 13; 

RP 7; RS 10 
Los Canelos De Durango: RMS 25 
Blu Cantr^t: HSS 64; RS 7s 
>erTyCantrell:R0 2i 
Capleton: RE 5 
Mariah Carey: HSS 38, 6s 
Vanessa Carlton: A40 8; AC 29; Hioo 6; HA 9: 

HSS 2; T40 5 
Kurt Can & The Kurt Carr Singers: CC37: GA 9: 

HS34 

Rodney Carrington: CA S7 
)eff Carson: CS 46 
>ohnny Cash: CA 59; CCA 13 



Butdi CassMy: RBH 76: RS 71 

Cee-Lo: B200 ii; RBA 2; RA 60: RBH 60; RS 53 

Kasey Chambers: CA 35 ; HS 48 

Sarah Chang: CL9 

Steven Curtis Chapman: B200 177; CC 18 

CraigChaquico:C|8 

BlllChartap: |Z 12 

Chayanne: HS 3;: LA 2; LPA 1; LPS i; LT 2; TSS 5 
The Chemical Brothers: EA 8; DC 46: OS 25 
Cher: B200 113; AC 27: DC 37; DS 1; Hioo 99; HSS 
^ 

Kenny Chesney: 8200 1. loi; CA 1. 10; INT 13; CS 

4. 49, 60; Hioo 4S; HA4S 
MarkChesnutt: CS 31 
The Chieftains: H^M 2 
Choobakka: HS 33: IND 19; RBA 41 
Charlotte Church: CX 6 
Eric Qapton: BL 2 

The CIvk Family Experience: CS 55 

Patsy aine: CCA 5; PCA 33 

The Gip&e: RA 62: RBH 61; RP22; RS 32 

Tammy Cochran: CA 58; CS 18 

Renan Almendarez Coello: RMS 26 

Kellie Coffey: CS 20 

Cold: RO 28 

Phil Collins: PCA 29 

John Coltrane: |Z 14 

Commissioned: B200 lOO; CCS; GA 3 

Pedro Conga: TSS 27 

Harry Connidt. )r.: |Z 5. 7 

Control: U 20; RMA 12; RMS 28 

Control Machete: LA 60 

Corey: RBA 72; HSS 12; RS 54 

Comershop: HS 31 

The Corre: B200 183; A40 33 

Elws Costello: B200 20; INT 5 

Course Of Nature: B200 169; HS 12; RO 27 

El Coyote Y Su Banda Tierra Santa: LT 37; RMS 10 

Cranes: DS 22 

Creed: B200 4^; PCA 2. 18: A40 9; Hioo 49; HA 

48; MO 36: R09:T40 27 
Oeedence Clearwater Revtval: PCA 49 
Crlmewave: RP 21; RS 31 
Cristian: LPS 11. 21; LT 14, 36 
Sheryl Crow: B200 4; INT i; A40 6; DC 9; Hioo 47; 

HA 50; T40 24 
Celia Cru2: U 75: TSA 7: LT 49; TSS h 
Cubanismo!:TSA2o 

-D- 

Willie D: HSS 29: RBH 98: RP 15; RS 23 

Da Brat: RP18: RS 27 

Da Fam: HSS 16; RBH 82: RP4; RS6 

Daft Punk: EA 20 

D'Angelo: RA 66; RBH 64; RS 49 

The Charlie Daniels Band: CA S3: CCA 23 

Darude: EA23 

Dashboard ConfesskKial: B200 130; HS 3; IND 6; 
MO 22 

Craig David: B200 76; RBA 70; HSS 37: RS so: 

T40 35. 37 
Inaya Day: DC 1 
DB Boulevard: DC 33 

Default: B200 sz; IND 1; A40 16; Htoo 21; HA 21; 

MO 12, 38; RO 5. 20; T40 21 
Def Leppard: PCA 17 

Del The Funky Homosaplen: HSS 66; RS 65 

Dennis Da Menace: HSS 52; RS 42 

Kevin Denney: B200 119; CA 14; HS 2; CS 16; Hioo 

80; HSS 21 
John Denver: CCA 20 
Destiny^ Child: B200 144: RBA 79 
Franco De Vita: U 48: LRft 19; LPS 13; LT 23: TSS 

30 

Louie DeVito: B200 92; EA 3; IND 5 
D-Gotti:RA73;RBH 74 
Diamond RIo: CA s6; CS 38 
Dkk>:ACl0; DS3: HSS 4S 
Dieselboy: EA 19; IND 49 
Joe DIffle: CS 58 

Celine Dion: 6200 3: INT 7; PCA 4; A40 2i; AC 1: 

Hioo 24; HA 24; LPS 28; T40 28: TSS 20 
Dirty Vegas: DC 21; DS s; Hioo 84; HSS 74; T40 

40 

Dirty Dozen Brass Band: C| 10 
Dirty South: RBA 83 
Dtshwalla: B200 192; IND 12 
Disturbed: PCA 1 

Dixie Chicks: CCA 1, 6; PCA 12, 40; Hioo 92 

DITtesto: DS 13; HSS 63 

D| Encore: EA 13 

DJGo:RS63 

D)Quik:RAs7: RBH 59 

DJ Sammy: DC 30; DS 4; HSS 60 

DMX: B200 191; RBA 68; RBH 84 

Do: DC 30; DS4; HSS 60 

Dolce: DC 3 

Down: B200 138 

Dr.Dre:RBC 11,22 

Drowning Pool: B200 98; MO 40; RO 19 
DSD: HS 47; IND 27, 40; RBA47. 90; RA 61; RBH 
66 

|ermair»e Dupri: RBA 99; Hioo 51. 98; HA 49; RA 

27, 58; RBH 28. 56: RS 43 
Rocio Durcal: LA 50; LPA 20 
Bob Dylan: B200 195 

-E- 

Steve£arte:CA32;IND22 
Earshot: MO 32; RO 15 



Eastern Midrigm Gospel OniR CA 39 
Elephant Man: /7f 14 

El-P: HSS 43, 55, 69; RS 44. 58. 73 
Emerson Drive: CS 10; Hioo 52; HA 52; HSS 28 
Eminem: Hioo 44: HA 43; RA 53; RBH 53; T40 29 
Errya: B200 49; NA i; PCA 6; AC 7. 15; HSS 33 
Faith Evans: B200 138; RBA 56; Hioo 25; HA 25; 

RA 9; RBH 10. 84: RS 55. 72 
Rev. Gay Evans And The AARC Mass Choir GA 

21; IND 50 
Sara Evans: CA 31; CS 28 
Evol: RP 20; RS 30 
Exhale: HSS 11; RBH 73; RS s 

-F- 

Ura Fabian: LPS 36 

Fabolous: B200 196: RBA 78: RBH 91 

Face To Face: IND 29 

Familiar 48: RO 40 

Mark Farina: EA 25 

^ foe: B200 28; RBA 16; Htoo 2; HA 2; HSS 54; 

RA4;R8H5;RS 37: T401 
Alejandro Femandez: LA 69; LPS 22; LT 34 
Vicente Fernandez: HS 41; LA 4. 21; RMA 3, 13 
RachelleFerTell:|Z9 
Victor Helds: C| 16 
lose Manuel Figueroa: RMS 22 
Rve For Fighting: B200 152; A40 15, 25; AC 3 
Flaw: B200154; H5 6 
Bela Fleck & The Flecktones: CJ 23 
Fleetwood Mac: PCA 43 
Flogging Molly: IND 37 
|uan Diego Florez: CL 12 
Luis Foosi: LA 17; LPA 7; LPS 8; LT 9 
Robb^ Fonl: BL 3 
Foxy Brown: RA 74: RBH 78 
Kirk Franklin: B200 so; CC 2; GA i; RBA 21 
Freestylers: DC 16 
Freeway: Hioo 79: RA29; RBH 33 
Frost: B200 194; IND 13; RBA 36 
Fulanrto:TSAi2;TSS 32 
Fur>disha:RA7i;RBH 70 
Nelly Furtado: B200 106 

Ana Gabriel: LPS 20;LT29 
Eyra Gail: DS 7 

Bill & Gloria Gaither And Their Homecoming 

Friends: CC 22. 38 
Garbage: EA 17 
Kenny Garrett: |Z 20 
David Lee Garza: LA S4 
Marvin Gaye: RBC 14 
G. Dep: RS 64 
Gerardo: DC 50 
Stan Getz: |Z 19 
Ginuwine: HSS 70 
Godsmack: PCA 36; MO 25; RO 4 
lefTGolub: Cj 11 

jimmy Gonzalez Y El Grupo Mazz: RMS 39 

The Goo Goo Dolls: B200 23; INT 17; A40 3; Hioo 

19; HA 20; MO 24; RO 31; T40 17 
Govi: NA4 
David Gray: PCA 22 
lames Grear & Company: GA 39 
Al Green: RBC 16; RA 44i RBH 44 
Green Day: B200 190 
Green Eyez: HSS 19: RBH 85: RP 6; RS 8 
Lee Greenwood: HSS 73 
Pat Green: CA 43; CS 40 
LosGreyV- LA64 
Patty Griffin: HSls;INT 22 
AndyGrigg5:CS23 
Ktsh Groban: B200 9; INT 2: AC 18 
Grupo Bryndis: LA 38; RMA 19 
Guns N* Roses: PCA 37 
Buddy Guy: BL 12 
Alejandra Guzman: LPS 31 
GZA/Genius: RS S4 

-H- 

Roland Hanneman: NA 5, 13 
George Harrison: HSS 59 
Hatebreed: B20014S 
Hawke: DC 39 
Darren Hayes: AC 30; DC 18 
Headstrong: RO 26 

Elder Jimmy Hicks And The Voices Of Integrity: 

18: IND 42 
Faith Hill: CCA 9: AC14 
The Hilliard Ensemble: CL 5 
Uuryn Hill: RBC 13 
warren Hill: Q 13 
The Hives: B200 193; HS 13 
Steve Holy: CA25;CSi9 
Hontetown News; CS 43 

Hoobastank: B200 71: Htoo 78; MO 6. 18: RO 18. 

29 

Whitney Houston: HSS 47 
Rebecca Lynn Howard: CS 56 
Los Huracanes Del Norte: RMS 20 

-I- 

iUza: DC 31 
Ice Cubt: RBA 92 

Enrique Iglesias: B200 22; A40 40; AC 2; DC 2; 

Hioo 17, SO; HA 15, 51; LPS 4; LT 3; T40 16; 

TSS 8 
Ikh Hioo 90 
Iman: RMS 29. 37 



Natalie lmbniglIa:A4o 39 

IMx: B200 163: IND 9; RBA 40: RBH 9$ 
Incubus: B200 69; PCA 14; MO 27. 30; RO 30, 34 
lndiaJ^rie: B200 58; RBA 42; Hioo 62; HA66:T40 

33 

Indigo Girts: B200 147 

Infgimous Mobb: B300 153; HS s; IND 8; RBA 30 
Injected: HS 27; RO37 

IntocaWe: HS 22; LA 1. 74; RMA i; LT 7; RMS 2. 9 

Los Invasores de Nuevo Leon: LA47 

Chris Isaak: B200 171; AC 24 

The Isley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: RBA 97 
lsyss:RA6s: RBH 69 

-J- 

Alan Jackson: B200 21; CA 3. 51; CCA ii; CS 2; 

Hioo 28; HA 27 
Rob Jackson: RBH 87 
The Jackson 5: RBC 24 

Michael Jackson: B200 174; RBA 69; RA 37; RBH 
43. 81 

Jadaldss:RA6s; RBH 69 

Jagged Edge: RBA 81; DS 20; HSS 42; RBH 80. 91: 

RS 24, 70 

Jaheim: B200 63: RBA 15; Hioo 37; HA 33; RA 11; 
RBH 11 

Bishop T.D. Jakes: CC 37: GA 14 

Boney lames: Cj 3; RBA 82 

Brett James: CS 36 

Etta lames: BL 10 

|am& Spoon: DC 11 

|ars Of Clay: B200 149; CC n 

|a Rule: B2D0 33; RBA 13; Hioo 9, 18, 34. 40: HA 

7, 16, 36, 40: RA 8, 14, 28. 40; RBH 9. 14, 30. 

46. 83; RS 51: T40 9. 25. 31 
Jacky Jasper: IND 43: RBA 65 
Jay-Z: B200 31, 159; RBA 7. 53; RBC 9, 17; Hioo 

95; HSS 62; RA 39, 43. 54. 56, 69; RBH 41, 

45. 54. 58. 63; RP 17; RS 26, 48 
Waylon Jennings: CA 49; CCA 16. 25 
jewel: B2D0 105; A40 10. 29; AC 28 
Jose Alfredo Jimenez: LA 49, 73 
Jimmy Eat Worid: B200 54; A40 14; Hioo 30; HA 

18; M0 2:T40 19 
J-Liv«:IND45;RS63. 67 
Joe: B200 136; RBA 37; Htoo 76; HA 74; RA 24: 

RBH 26 
Elton John: PCA 30; AC 20 
Carolyn Dawn Johnson: CA 30: AC 17: CS 12: Hioo 

71. 96: HA 69 
Jack Johnson: B200 62; INT 23; A40 36; MO 31 
Jonell: HSS 51; RS 47 

Brent Jones + T.P. Mot^: GA 10; HS 35; RBA 44 

Oonell Jones: Htoo 83; RA 32; RBH 32; RS 41 

Norah Jones: B200 46; CJ 1; INT 6 

Sir Chartes Jones: HS 36; IND 21; RBA 29 

RIchanJJoo: CL3 

Juanes: TSS 37 

Thejudds: CCA 19 

Jumps:CC3S 

Juvenile: RBC 23: HSS 67; RBH 97: RP 14: RS 21 

-K- 

Israel KamakawWOle: WM lo 
Anthony Kelnis: WMj 

Totiy Keith: B200 80: CA 6: CCA 15: CS 1: Hioo 26: 
HA 36 

R. Kelly: B200 31: RBA 7; Hioo n; HSS 3s, 62: RA 
39, 56. 69; RBH 5B. 63; RP 17; RS 26. 40 

TrklaLeeKeUhall:[)Ci7 

Allda Keys: B200 39: RBA 31: AC 26: Hioo 61: HA 
62; RA 35; RBH 36 

KhlK HS 47: IND 27. 40: RBA 47, 90: RA 61: RBH 
66 

KHZ: DC 38 

AngetlqiM Kldjo: HS 44JHT 2S: WM 3 

Kid Rock: B200 5;; PCA 8 

KlllaBee2:INDi8:RBA6i 

Killer Mike: T40 38 

B.8. King: BL 2 

Carole King: PCA 41 

Kom: M0 9:R06 

Diana Knil: B200 93: INT 21, |Z 1: PCA 34 

Alison Krauss: B200 123; CA 16; CCA 17 

lenny Kravitz; B200 178: A40 18 

Chad Kroeger MO 21: RO to 

Kronos Quartet: CX 13 

KRS-One And The Temple or HIphop: GA 40 

-L~ 

Lady May: RBH 87 

Rachael Lampa: CC 26; HS 24 

David Lanz: NA9 

Lasgo: DC 33: DS 11 

Avril Lavfgne: A40 19 

Donald Lawrence & The Tri-Clty Sfalgers: GA 8; 

HS 25 

Shannon Lawson: CS 30 

Chris LeDoux: CA 29 

Murphy Lee: RBH too 

Tommy Lee: RO 7 

Melina Leon: TSS 39 

Gerald Levert: RA 72; RBH 77 

Glenn Lewis: B200 68; RBA 19; RA 34; RBH 42 

Ramsey Lewis: )Z 6 

LaLey:LA36;LPAi6:TSS33 

Uberadon: LA 72; RMS 14 

Lifehouse: A40 13 

Ufer^: HSS 41; RS 38 
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Gonkn L^Mfoot: B200 128 
Ughtforcc: DC 24 

Ul Bow Wow: B200 90: RBA 39; Hioo 81; RA 31; 
RBH 35 

U'l: Baoo 188; HS u: RBA 25; HSS 17; RS 16 
U' Romeo: HSS 12; RA 63: RBH 65: RS 34 
LH Ru: HSS 44, 48; RBH 90. 93; RP 10. 11; RS 13, 
18 

Unkin Paik: B200 18; A40 17; Hioo 12; HA 11; MO 

15. 37; RO 12: T40 11 
Little Big Towm; C5 37 
Little Charlie & the Nrghtcats: BL $ 
LoHdelityAllsUre: DC 44 
London Symphony Orchestra: CX i 
Lonestar: B200 148; CA 20; AC s; CS 15: Hioo 73; 

HA 71 

Loom Hioo 3; HA 3; HSS 25; RA 3; RBH 3; RP8; 

RS 11; T40 8 
Jennrfer Lopez: Bzoo 40, 124; RBA 38; DC 42: 

Hioo 9. 361 HA 7. 35; RA 28, 38; RBH 30, 39; 

T40 9, 26 
Lostprophets: HS 28 
Patty Loveless: CA $0 

Ludacris: B200 16; RBA 9; Hioo 33, 51: HA 31. 49; 

HSS 50: RA 16. 27; RBH 16. 28; RP 23; RS 33: 

T40 39 
LunarHS 23:INDi5 
Lynyrd Skynyrd: PCA44 

Yo-VoMa: Cli.6;CX4 

Mack 10: RBA 59 

Madonna: PCA 24; DS 18, 24 

Barry ManRow: B200 si; INT 20 

Patricia ManteioU: lA 55; LPS 18; LT 22; TSS 28 

Vktor Manuetle: LPS 40; LT 13; TSS \ 

Marie Sisters: CS51 

Mario: RA s9; RBH 62 

Bob Marley: PCA 20: RBC 18; fff 3. >5 

Bob Mariey And The Wallers: RE 1 

Damian "Jr. Gong" Martey: RE 7 

Marsha: DC 36 

Andrea Martin: DC 19 

Brad Martin: CS 29 

Rogelio Martir>ez: RMS 19 

Mary Mary: CC 32; GA 13 

Timo Maas: EA 21; DC 5 

Master P: RBA 85; RA 63; RBH 63 

matchbox twenty: AC 6 

Daw Matthews Band: B200 129: A40 23 

Maxwell: 6200 104; RBA 33; DS 14: Hioo 75: HA 

73; RA 23; RBH 24 
|ohn Mayen B200 37: INT 18; A40 12 
Martina McBride: B200 121: CA 15; CS 13. 431 

Hioo 60; HA 59 
Paul McCartney: AC 21 
Delbeit McQinton: BL 7 
Donnie McCluritin: CC 25: GA 7; RBA 73 
Mindy McCready: CA69 
John McDermott: WM 15 
Reba McEntlre: CA4D 
Bobby McFerrin: C| 18 

Tim McGraw: B200 95, 97; CA 8. 9; CCA 21; Hioo 

73: HA 72 
Mark McGuinn: CA 72 

Brian McKnight: Hioo 981 RA 58; RBH 56; RS 43 

MDO: LA 26; IPA 12; LPS 3: LT 5; TSS 16 

Medeski Martin And Wood: C] 2; HS 43 

Melody: LA e,7; LPA 18; IPS 35: TSS 23 

Men Of SUndard: GA 31 

MercyMe: B200 70; CC4 

Jo Dee Messina: CA 26: AC 11: CS S9 

Metalllca: PCA n 

Pat Mettieny Group: C) 6 

Method Man: HSS 51; RS 47 

TantoMetTO& DevDnte:/?f 6: Hioo 87; RA^i; 

RBH 52 
MFF: DC 19 

Luis Miguel: LA 24; LPA lO; LPS 14. 26: LT 28. 43; 

TSS 38 
Christina Milian: HSS 56 
Kylie Mrnogue: B200 48: A40 24; DS 23: Hioo 

30; HA 34; T40 18 
Mobb Deep: B200 162; RBA 51 
Moby: MO 23 

Monchy ft Alexandra: LA 33: TSA 2: LT 21; TSS 2 

Jane MonheH: 12 is 

YoUndha Monge: LPS 25; LT42 

Ricardo Montaiwn LPS 30 

PaWo Mootero; LA 31; LPA 15; LPS 5; LT 6 

PlUr Montenegro: LA 10: LRA 3; WM 5; LPS 2; LT 

i;RMS 1; TSS 12 
John Mkhaet Mon^omery: CA 68 
Montgomery Gentry: CA 61 
Stanton Mooie: |Z 22 
Morel: DC 

Lorrie Morgan: CA 66 

Alanis Morissette: B200 42; INT 12: PCA 26; A40 

5; Hioo 63; HA64; T40 30 
Lou Mosley: HSS 15: RBH 86; RS 9 
Mr. Bigg: RBC 12 

Mr. Cheeks: HSS 3: RA 33; RBH 23; RP 3; RS 4 
Mr. Coop: RBA 93 
Mr. Uf: RS 57 

Mr. Low Down: RP 20; RS 30 
Ms. lade: RBH 89: RP 24; RS 35 
Nkole C Mullen: CC21; HS 18 
Shirley Murckxk: GA 33 
Peter Murphy: IND 38 
Mushroomhead: HS 32 



MiBiq: R BA 98; Hioo 31; itA 30: RA 6; RBH 6; RS 

61 

Mystikal: B200 107; RBA 26; RBH 76; RS 71 

-N- 

Nappy Roots: B200 24: RBA lo; Hioo 54; HA S4; 

RAi8;RBH 18 
Nas: B200 44: RBA 17; RBC 8, 15; Hioo 36. 58; HA 

3S, 57; HSS 27. 42; RA 17, 38; RBH 17, 39, 

Bo, 88; RP 13; RS 20. 24; T40 26 
Natures Problem: RBA 9s 
Naughty By Nature: DS 8; Hioo6s: HSS 4; RA48; 

RBH29;RPi; RS 1 
MeShell Ndegeocello: DC 40 
Frankie Negron: LT 48; TSS 6 
Nelly: B200 122; RBA 66; DS 20; Hioo 11, 29: HA 

19, 29; HSS 1; RA 30. 47; RBH 31, 34; RS 2. 

70; T40 14,23 
Willie Nelson: B200 131; CA 17; CCA 10. 14; CS 22 
M*E*R*D*: B200 78; RBA 43 
Ann Nesby: B200 126; RBA 24: RA 44; RBH 44 
New CreatkHi Of God: GA 20; IND 47 
Newsboys; B200 82; CC6 
Next: Hioo 37; HA 33; RA n; RBH 11 
>oe Nichols: CS 33 
Nkkel Creek: CCA 2; PCA 13; CS S7 
Nkkelback: B200 19; A40 2, 34; Hioo 14. 42; ilA 

14, 44; MO 7; RO 1, 16; T40 12 
Tho Nieves: LPS 40; LT 13; TSS 1 
NIrwao: RS 60 

The Nitty Gritty Dirt Band: CCA 3; PCA 21 

No Doubt: B200 25; A40 26, 27; DC 28; Hioo 22; 

HA23;T40 15.34 
No Good: HSS 8; RBH 57; RP 2; RS 3 
Gabbte Nolen: CS 53 
Non Phixion: HS 14: IND 14: RBA 88 
Wlile Norwood: GA 15 

The Notorious B.I.G.: RBC 1. 4; HSS 6i, 73; RS 45. 

52 

"N Sync B200 139: Hioo 11; HA 19; HSS i; RA 47: 
RBH 31: RS 2: T40 14 

-O- 

or Dirty Bastard: B200 143: IND 7; RBA 28 

famie O'Neal: CA 35: CS 41 

The Ones: DC 7 

Roy Orbison: CA 71 

La Oreja De Van Gogh: LPS 27: LT47 

Los Originates De San |uan: LA 62; RMS 21 

Original P: RBA 67 

OroSolldo: TSS 29 

Ozzy Osboume: B200 109; PCA 5 

Our Lady Peace: MO 14: RO 38 

OutKast: B200 85 ; RBA 48; T40 3S 

Out Of Eden: CC 33 

Ginny Oiverts: CC 36 

-P- 

Petey PaUo: B200 157; RBA 62; Hioo 94; RA 55; 
RBH 55 

foe Pace & The Colorado Mass Choir: GA 12; HS 

50 

UndsayPagBno:HSS 38 

Brad Paisley: B200 67: CA 5; CS 11; Hioo 59; HA 

58 

Los Palominos: RMS 32 
Palomo: LA 41: LT 19; RMS 4, 23 
Sean Paul: Hioo loo; RA 68: RBH 71 
Laura Pausinl: LA 29: IPA 14 
Ludano PavarottI: CL 2 

P. DIddy: Hioo 3, 16; HA 3. 13; HSS 25, 26; RA 3. 

S: RBH 3. 4: RP 8, 9; RS 11, 12; T40 8 
Munray Perattia: CL8 
Amanda Perez: Hioo 85; HSS 9; RBH 96 
Kzhak Perlman: CL lO 
Pesado: LA 51; LT 39; RMS 13 
Pet Shop Boys: 6200 73; EA i; I NT 9 
Phantom Planet HS 21 
Pharoahe Monch: RA 75; RBH 79 
Phillips, Craig And Dean: CC40 
Pink: B200 10; A40 20, 30; DS 12; Hioo 8; HA 8; 

T404 

Pink Royd: B200 182; PCA 15 
Pinmonkey: CS 42 

Alexandre Pires: LA 7; LW\ 2: LPS 6, 10; LT 8. 12; 

TSS 40 
John PIzzaretl): |Z 24 
Play: HSS 30 
Los l^lebcyos: LA 70 
P-Lo: HSS 44; RBH 93; RP 11; RS 18 
Plus One: Baoo 150: CC 12 

P.O.D.: B200 34; CC 1; HioO S7; HA 60; MO 10, 20; 
RO 17. 25 

El Poder Del Norte: LA 35: RMA 18; LT 44; RMS 15 
Poison: PCA 39 

Carlos Ponce: LA 23: LM 9: LPS 24: LT 40 
Christoph Poppen: CL 5 
Power Houze: IND 34; RBA 52 
PPK: DC 41; DS 16 

lulio Predado YSu Banda PerU Del Padflco: 

RMS 34 

Pretty Willie: RBA 80; HSS 40; RS 46 

Protect Pat: RBA 89 

The Promise Ring: HS 29; IND 16 

Puddle Of Mudd: B200 17; A40 r. Hioo 5: HA 5; 

MO3, 17i RO 2,8;T4o6 
Puerto Rlcan Power TSS 15, 17. 26 

-Q- 

QiiarashI: H5 16; MO 28 



OlMl:PCA50 

A.B. QuIntanDU Y Los Kumbta Kings: LA 1;: LM 

5; RMS 24 

-R- 

Rabito: LPS 33; TSS 22 

Bonnie Raitt: B200 27; INT 4; AC 16 

Rakim: Hioo 23: HA 22; HSS 24; RA 10: RBH 8; RS 22 

Rascal Ratts: B200 47; CA 4; CS 7; Hioo 48; HA 47 

Los Razos de Sacramento Y Reynaldo: HS 38; LA 

3, 58, 61; RMA 2; RMS 31 
Redd Eyezz: HSS 67; RBH 97; RP 14; RS 21 
Diame Reeves: |Z 13 
Ren: HSS 31; RBH 92; RS 17 
Res: B200 137; HS 4: RBA 45; DC 4 
Reveille: RO 36 
Rhyme: HSS 31; RBH 92; RS 17 
Los Rieleros Del Norte: LA 30; RMA 15 
LeAnn Rimes: CA 27: A40 35; AC 19; DS 15; HSS 

6; T40 36 

The Ripplngtons FMturing Russ r reew ia n: CJ 21 
lenni Rh«ra: RMS 36 

Lupillo Rhiera: LA 44. 45. 56, 65; LT 26: RMS 6 
RU B200 53; RBA 6 

Woody Rode B200 187; CC 19: GA 6; HS 10; RBA 34 

Daniel Rodriguez: CX 7 

lose Luis Rodriguez: LPS 39 

Kenny Rogers: CA 75; CS 50 

Roy Rogers: BL 13 

TnoRolas:TSA9 

joann Rosarlo: GA 25 

Rkk Ross: RBH 75 

Mstlslav Rostropovlch: CL 13 

Rozelty: HSS 16; RBH 82; RP4; RS 6 

Paul Rozmus: Cj 5; IND 36 

Paulina Rubio: LA 22; LPA 8; Hioo 74; LPS 17, 38; 

LT 27; TSS 31 
Rubyhorse: A40 32 

Ruff Endz: Hioo 69; HA 67: RA 21; RBH 22 
Rush: RO 13 

-s- 

Sade: B200 155; PCA 38; RBA 96; DS 9 
Sanchez: RE 10 

Christina Sanchez: HSS 31: RBH 92; RS 17 
Raphael Saadiq: RA 66; RBH 64; RS 49 
Arturo Sandoval: \l 21 
Gllberto Santa Rosa: TSA 11; LT 31; TSS 4 
Juelz Santana: Hioo 35; HA 37: HSS 18; RA 13; 

RBH 13; RP7; RS 10 
Aleiandro Sanz: LA 11; LPA 4; LPS 12; LT 20 
Savage Garden: HSS ^ 
Scanners: DC 45 
Scarface: RA 43; RBH 45; RS 48 
The K>hn ScoAeld Band: Cj 25 
Jill Scott: RBA 86 
iosey Scott: MO 21: RO 10 
Peggy Scott-Adams: BL 1; IND 32 
Eari Scruggs AjkI Friends: CA 74 
Joan Sebastian: LA 14. 28, 67; RMA 9, 14: LPS 23: 

LT n; RMS 11 
Jon Secada: LT 41; TSS 7 
Secret Garden: NA 2 

Bob Seger & The SHwr Bullet Band: PCA 7 

Compay Segundo: TSA 15 

Seleiu: LA 71 

Sensefield: A40 28 

Sevendust: IND 25: RO 22 

Shaggy: fff 2 

Shakira: B200 12; A40 38: DC 20: Hioo 13; HA 12: 

LPS 9. 34;LT4;T40 7 
Reniy Shand: B200 66; RBA 22: Hioo 91: RA S2: 

RBH 47 

Sharissa: B200 13$: RBA 27; Hioo 97; RBH 99 

SheDaisy: CS27 

Blake Shelton: CA 42: CS 32 

The George Shearing Quintet: JZ 24 

Sherm:RS66 

The Silk Road EnsemMe CX 4 

Frank Sinatra: B200 176; PCA 45 

Sin Bandeta: LA 25: LM ii; LPS 7; LT lO; TSS 9 

Sir Adamsmashen DC 39 

Sbcwir«:CS 52 

Sizzla:^eu 

Rkky Skaggs & Friends: CA 70 
Katie Skate: DS21 
Skip: RBA 75 

SkubieTha Oko: HSS 16; RBH 82; RP4; RS 6 
Slanted Eyezz: HSS 67: RBH 97; RP 14; RS 21 
Sleepy Brown: Hioo 33: HA 31; HSS 50; RA 16; 

RBH 16; RP 23; RS 33; T40 39 
Slug: HSS69;RS 73 
Richard Smallwood With VIskM): GA 36 
Anthony Smith: CS 44 
EstherSmith:GA22 
IMichael W. Smith: B200 61: CC 3 
WIU Smith: HSS 36 
Sneaker Pimps: £A 16; IND 46 
Marco Antonio Soils: LA 14: RMA 9 
Soluna: DC 29 

Jimmy Sommers: Cj 14: RBA 100 

Sono: DC 32 

Soulive: CI 9 

South Kak: RBA 71 

Britney Spears: B200 59; Hioo 88 

The >on Spencer Blues Explosion: IND 30 

Laut Sprecher DS 21 

Staind: B200 96: Hioo 66; HA 63; MO 4; RO 3. 32 
Brenda K. Stam LA 43: TSA 4; LPS 40; LT 13; TSS 1 
Tommy Shane Steiner: B200 151; CA 21; CS 3; 



Hioo 39; HA 38 
Ray Stevens: CA 60; HSS 46 
Rod Stewart: 8200 160 
SL German: Cj 22, 24 
Curtis Stigers: JZ 25 
Rebecca St James: B200 170; CC 15 
Angle Stone: 8200 88; RBA 23; DC 8; DS 17; Hioo 

86;RA4l: RBH 37 
Geotge Strait: B200 169; CA 23, 28; CS 8; Hioo 

43; HA 41 
Stiik 9ine: HSS 20; RP 5; RS 7 
The Strokes: B200 140; MO 39 
Strung Out: B200 185; HS9; IND 11 
Michad Stuart: TSA 8; TSS 19, 21 
Styles: RA 75: RBH 79 
SuMime:PCA23 
Sugarcutt IND 39 
Switched: RO3S 

System Of A Down: B200 14; PCA 9; Hioo 70, 89; 
HA 68; MO 5:R0u 

-T- 

TaU Paul: DC 27 

Olga lanon: TSA 10: TSS 18 

James Taylor: PCA 19 

Los Tenwrarios: LA 34; RMA 17 

Tbe Temptations: RBC 25 

Tenadous D: B200 173 

Los Terricolas: LA 27; LPA 13 

lohnTesh: B200 172; CC 16: IND 10 

Thalia: LPS 19: LT 16: RMS 40; TSS 34 

Thievery Corporation: JZ 17 

Third Day: B200 156; CC13, 39 

(Vndi Thomson: CA 37; CS 39 

Thursday: HS 30; IND 17 

T.I.:RBA76 

LosTigres Del Norte: LA 68; LT 43: RMS 16 

Los71gTUkis:LA46 

Aaron Tlppln: CS 54: HSS 39 

TLC: RBC 10, 21 

tobyMac:CC34 

Tonex: CC 29: GA 11; HS 43 

Tod: MO 33; RO 23 

Train: B200 134: A40 ii. 22; AC 12 

Trkk Pony: B200 167; CA 22; CS 17 

TrfkTumer: B200 112; MO 19 

Trina: RBH 75 

Travis Tritt B200 110; CA 12. 67; CCA 18; CS 9; 

Hioo 36; HA 36 
Truth Hurts: Hioo 23; HA 22; HSS 24: RA lO; RBH 

8: RS 22 

T. Supreme: HSS 44: RBH 93; RPii; RS 18 
Los Tucanes De Tijuana: LA 19; RMA 11; LT 38; 
RMS 12 

Shania Twain: CCA 4; PCA 27; DC 23 

Tweet: B200 13; RBA 4; Hioo 10; HA 10; HSS 33; 

RA 12. 36; RBH 12. 38: RS 39: T40 20 
IWtztid: IND 28 
Ronan Tynan: WM7 
SteveTVreU:|Z4 
Moses lyson, Jr.: GA 27 

-U- 

U3:B20O83 

UB40:R£4 

UGK:RBA6o 

UndeTUpdCKHS^o 

Union Statlofi: B200 133; CA 16 

Unk|ii« HSS 16: RBH 82: RP4: RS 6 

Unwritten Law: B20O75;M0l 

Polo Unas Y Su Maquina Nottcna: RMS 35 

Usher: Baoo 30; RBA 20; DS 2; Hioo 3. /,; HA 3. 4: 

HSS 22. 25: RA 2. 3; RBH 2. 3; RP8; RS 11. 

14:740 8.13 

-V- 

lanVanDaM:DC22:DS6 

Luther vandioss; RBA 57; R8C 20; AC 22; RA 42; 

RBH 40 
Vangelis:CLl4 
S«rgioVit:gas:TSSi3 
PHI VasuR CS 6. 47; Hioo 46: HA 46 
Slarle Ray Mughan And DauUe IhwHE SL 8 
Eddie Vaddef:A40 37 
ChiiyVega;LA53 
Johnny vicious: EA 12: IND 41 
Alicia VllUrreal: LA 18; RMA 10: LT 30; RMS 7 
Fernando VlUalona: LT4i;T5S7 
David Visan: EA 18: 1 ND 48: MW 6 
Carios Vhxs: U 40: TSA 3: LPS 16: LT 18: TSS 24 

-w- 

The Waters: PCA 20; RBC 181 i; 
Ai)dreVtard:C|i2: RBA 74 
Ulana Waters: DC 23 
Russell WM5on:CX 8 
Why Out West: DC17 
WeczerMOB 

Paul WeStcrhCfK: B200 81: IND 4: 1 NT 19 

Pater White: C| 17 

The White snipes: B200 79: MO 13 

WIco; 820013:1 NT 3 

DougWIIUams: GA 23 

Hanl<WIIUBnislll:CA47 

Hanii Willianis Jr.- CA S2: CCA 12 

|ohn Williams: CL 6 

John WIIUanu:CX 1.12 

Lee WilUams And The Spiritual QOk GA 37 

MelvinWllllams:GA23 

MIcheUe Williams: B200 94: CC 7: GA 2: RBA 33 



Phanell Williams: Hioo 16: HA 13: HSS 26: RA j; 

RBH 4: RP9: RSu 
Cassandra Wilson: HS 26: IZ 2 
Michael Wilson: RA 73: RBH 74 
Nancy Wilson: 12 6 
BeBeWlnans:CC38;G4i6 
CeCeWinans:GAt9 
ThcWinans: GA 24 
Andrew WKj B2oa 120 
Lee Ann Womacic CA 33; AC 9; CS 22 
WlDn-G:RPl8:RS27 
D>RylWaftey:CS24 
Oiely Wright: CA 44 
Rnlnr Wright: 7 
Jaguar Wright: B200 200; RBA 46 
Kelie Wyatt: B200 102: RBA 3;: Hioo 77: HA 7s: 

RA 36; RBH 27 

-x~ 

X-EcutioMrs: 6200 77: RBA 63; Hioo 93: MO 26 

-Y- 

Ylnni:NA6.7 

Y>nou:DC30;DS4;HSS6o 

Trisha Veaiwood: CA 65: CS 3s 

Ving Yang Twins: B200 6o; IND 2: RBA 8; Hioo 

67: HA 65: RA 2;; RBH 25 
Pete Yam: B200 111: HSi 
NeH Young; B200 52; INT 11 

-z> 

Z-Ro:RBA58 

Chartie Zaa: LA 16: LPA 6: LPS is: LT 17; TSS 36 

Zen 7: EA 6: HS 46: IND 26 

ZaeglH:CC23:HS30 

Rob Zombie: B200 99: MO 35: RO 14 

ZZTop: PCA 3; 



-SOUNDTRACKS- 

All About The Benjamins: IND 20; RBA 77; 

STX18 
Ametie: WA49 
A Beautiful Mind: CX 14 
Big Bad Love: BL 11 
Black Hawk Down: iVM 14 
Blade II: B200 84: EA 2; RBA 64; SIX 3 
Chelsea Walls: IND 33 
Gockstoppers: STX 23 
Coyote \ig\y: B200 108; CA 11; STX 8 
Crouching Tiger, Hidden Dragon: CX 13 
Down From The Mourrtaln: CA41 
The Fast And The Furious; STX 16 
The Fast And The Furious: More Fast And 

Furious: B200 197; STX 12 
Hardball: STX H 

I Am Sam: B200 86;INT24;STX6 

losle & The Pussycats: STX 24 

Kingdom Come: GA 28 

Kissing jessica Stein: |Z 8 

The Lord Of The Rings: The FeUowsNp Of The 

Ring: B200 186: STX ii 
Monsoon Wedding: STX 22; WM 4 
Moulin Rouge: B200 87; STX 7 
Moulin Rouge 2: B200 199; STX 13 
0 Brother, Where Art Thou?: B200 8; CA 2; 

INT 8; STX 3 

The Princess Waries: STX 21 

Queen Of The Damned: B200 127; STX 9 

Itaridant EvIL B200 141; STX 10 

Save The Last Dance: STX 23 

The Scorpkx) King: B200 7; STX 2 

Shrek: B200 72; STX 4 

Spongebob Square pants Original Theme 

Highlights: STX 20 
Star Wters Episode II: Attack or The aones: 

B200 6;INTi4;STXl 
State Property: RBA 54; STX 17 
Tae-Bo Inspiratkmab Walk By Fatth-Not By 

Sight: GA 26 

Three 6 Mafia 81 Hypnotize Minds Presents: 

Chokes - The Album: RBA 91 
A Walk To Remember: STX 19 
We Were Soldiers: CA 43 

-YMOOUS AKilSTS- 

M Tfcc Ifflli ■ ■ il 200 

Bill Garttwr^ Best Of Homecoming 2001: 118 
The Classic Chillout Album: A Colledion Of 

□assies For A Modem World: 179 
Dove Hits 2002: 13 Of The Y^r% Best Dove 

Aiward Nominated Artists And Song: 74 
Grammy Nominees 2002: 180 
Monster Disco: 166 
Now 8: 114 
Now9:s 

Passion: Our Lowe Is Loud: 173 

Sof^ 4 Worship - Shout To The Lord: 116 

Totally Country: 17 New Chart-Topping Htts: 

89 

WOW Gospel 2002: The Veaf^ 30 Top Gospel 

Artists And Songs: 181 
WOW Hits 2002: The Year^ 30 Top Christian 

Artists And Hits: 19B 
WWF: ForceaUe Entry: 43 
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ST WEEK 








3 




TITLE iWPRJNr.PROUO'iONLABU Artist 








'tl:' NUMBER 1 i MAitah>i 
SEEIN- RED ^A-^vs^ Unwritten Law «? 


■ 


1 




THE MIDDLE i-^eawwo^.j Jimmy Eat WorM ^ 


m 


3 




BLURRY 111. .^r-rifiip:^. Puddfe Of MuiJd <v 




4 




FOR YOU ^F>TLi.TK^UD Staind -J 


o 


5 




TOXICITY iufB.xv:i:iJ«aL» System 0( A Down 




7 




CRAWUNG IN THE DARK 'Jia-owak Hoobastwk v 




6 




TOO BAD =n^r^w^^.cA<:. WdWlnck ■? 




K 




DOPE NOSE >>-..sHiu .'i Weeier -9 


o 


11 




HERE TO STAY w «m.(fr: Kom v 


10 


9 




YOUTH OF THE NATION ^TL^siir P O D, v 


n 


B 




FIRST DATE . Bljnk-182 v 


1? 


12 




WASTING MY TIME m Delault v 


<D 


IS 




FELL IN LOVE WITH A GIRL th^-a^v/.- TtW Wltite StflpeS 


Si 


•t 




SOMEWHERE OUT THERE n .m.>. Our Lady Peace 


g 


ITi 




IN THE END Linkin Park v 




1 ; 




AMBER iilJir'OV'/S/i ► 311 










HI 


^'i 




RUNNINGAWAY . i\\V.i"^YS^;i^ Ho««MStankv 


Hi 


u 




FRIENDS & FAMILY . Trik TutTKr * 


CO 


25 




BOOM ^V]JifC*Vy5^i ^ P.0.0. V 


€E» 




HERO Chad Kroeger Featuring Josey Scott v 


€9 


22 




SCREAMING INFIDELITIES .^uiur.i Dashtward Confessional 


G> 


26 




WE ARE ALL MADE OF STARS yi Moby f 


?j 


2-! 




HERE IS CONE ."Moi.^t. TiK GOD GoO DollS v 




27 




1 STAND ALONE ■£=>^iL^i>ir.ERSJh Godsmack v 




le 




IT-S G01N' DOWN iiLcmi.M,^, X-Eculionera v 


e» 


35 




WARNING .*n.T«r^.iPr IncubUS v 




31 




STICK 'EM UP -MEB[i^«:aLUweuk OuarasM 9 


/V 


28 




THE WAY YOU UKE IT M^r<, Adema -9 




23 




NICE TO KNOW YOU iwM:fl-n,t'K IncubUS v 




29 




FLAKE -..v-.M JackJohnson 




32 




GETAWAY .w...-4.i.irn Earshot v 




33 




PARABOLA ™i DUSdiasALvactSD Tool 


o 


34 




THE REMEDY fxr..;. Abaxidorted Pools v 




30 




NEVER GONNA STOP ui -t vur>.;.)<. Hot) Zombic V 


€9 




ONE LAST BREATH . Creed 


ea 


36 1 


PAPERCUT . ..ii MMu, .. Linkin Park 


m 




DENY T Default v 


€a 






HARD TO EXPLAIN ><:<. The Strokes 


<E> 


40 




TEAR AWAY >v«nr Drowning Pool si 



0" Billbcxird ADULT CONTEMPORARY. 



m 


i 








i 


3 




TITLE rMPRlNT/PnOUOTIDN LASCl 


Artist 


■ 






•t^' NUMBER 1 


7 VMiAiMmI 


■ 


1 




A NEW DAY HAS COME v*. 


Celine Dion 


m 


2 




HERO wriKs-jiri 


Enrique tglesias v 




3 




SUPERMAN [ITS NOT EASY) MWKCOiMM 


Bve Fof Rghting 1 


o 


4 




i NEED YOU tujueu^ Marc /Uithony 




6 




I'M ALREADY THERE iw 


Lonestar ■? 




7 




IF YOU'RE GONE .AVMruNw 


nutcMxtx twenty -v 




5 




ONLY TIME xrmt 


Enya v 


0 


9 




ONLY A WOMAN UKE YOU JM 


Michael Bollon v 


9 


8 




1 HOPE YOU DANCE iiUMsmuwinmM 


LeeAnn Womack -9 


10 


10 




THANK YOU iw. 


Dido V 




12 




BRING ON THE RAIN 


Jo Dae Messina v 


II 


1 1 




DROPS OF JUPtTER (TELL ME] coimbu 


Train -v 


11 


14 




DROWNING jw 


Backstreet Boys 'v 


11 


13 




THERE YOU'LL BE KXi^MOGwuMOiiMas 


Faith HII ■<? 


0 


16 




WILJ3 CHILD nmiE 


Enya 


ra 


17 




1 CANT HELP YOU NOW ou>rra 


Bonnie RaiK 




18 




SO COMPUCATED MciM.tuM.Hii 


Carolyn Dawn Johnson -9 


«Q 


20 




TO WHERE YOU ARE lu^SE -4 .^^^[fi ^ 


JoshGroliafi 




19 




CAN'T FIGHT THE MOONUGHT cm 


LeAnn Rimes 




15 




THIS TRAIN DONT STOP THERE ANYMORE naonAjmeuu 


Elton John -v 


CD 


23 




YOUR LOVING FLAME Mnmnra 


Paul McCartney v 




27 




CD RATHER j 


LuOwr\^ndross 


ea 


29 




BEAUTIFUL AS YOU uk 


MI-4-Ona 




21 




LET ME DOWN EASY ««M 


CMstsaak ■? 




26 




WHEREVER YOU WIU GO nu 


The Caning « 




28 




FALUN* J 


Alicia Keys 9 


w 


22 




SONG FOR THE LONELY «wwtim 


Cher 9 


M 


24 




STANOWa SHU atunti: 


Jewel V 




30 




A THOUSAND MILES utitmnKon 


Vanessa Cartton v 




25 




INSATIABLE coumu 


Darren Hayes v 



Ccfupikd from a national sampJe or ai/play supplied by Broadcast Data Systenu' nadio Track surMice 102 mainstream 
rock stations. S2 modern rock stations. &4 aduD contemporarv stations and 78 adult Top 40 stations are electronically 
monitored 24 hours a day. 7 days a week. Top 40 Tracks is compiled trotn a national samplti of Mainstream Top 40 . 
Rhythmic Top 40 and Adult Top 40 stalHKis. The 2S4 Top 40 Tracks stations are electronicellvnomtoied 74 hours a day, 7 
days a week- Top 40 Tracks awards bullets based on increase in audience impressions. On the remainwig detection-based 
Chans. irBCkiwithincreaseindetectkins over the previous week are butleted regardless of cfiarimovemtnL A record which 
Records bektw ttte top 20 (top 15 for AC) are removed from the chart after 26 wseks Airpower awarded to songs appeanrtg 
and audience (Top 40 Tracks excludedl *s Videoclip availabalitv ® 2007. VNU 6usin«ss Media, Inc. All rights reserved. 
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Rillk^r^ MAINSTREAM 

billboard rock tracks - 


Km s 




TITLE iMPHitJt.iPflOMOIION LABtl 


Artist 






'"X- NUMBER 1 U' 

TOO BAD FrMCR.fM»)[^G 


3 iv«^eiikD)«i 
Nickelback -v 


2 




BLURRY FL*Aii«i^(nmiiTiiiico« 


Puddio 01 Mudd V 






FOR YOU 1 .FKMK- 


Staind V 






1 STAND ALONE ^j^cunriiRLu 


Godsmack 


hI ^ 




WASTING MY TIME r,i 


Default 9 


6 6 




HERE TO STAY f^ivcmittnc 


Kom v 


7 8 




HOLD ME DOWN mia 


Tomrtiy Lee ^ 


T* 16 




DRIFT & DIE ./..iij.A'rjxiMi'mim 


Puddle Of Mudd v 


'? 13 




ONE LAST BREATH y 


Creed 


10 21 

iT "16 




HERO ■■,1-.V-l!A.MlK«S-fl_M-. 


OiadKroeger Featuring Josey Scott 9 




TOXICITY ■ 1 v'.rnivBu, 


System Of A Down v 






IN THE END '..>>-',inM!L 


Linkin Park v 






ONE LITTLE VICTORY f.s:HiM* iwrc 


Rush 


21 11 




NEVER GONNA STOP ^■A^wt.i^^-y.^n 


RobZofnble v 






GET AWAY . •. iM" , 


Earshot V 






HOW YOU REMIND ME •iLui^n.NMti 


Nlckelbock v 






YOUTH OF THE NATION klsm t 


P.0,0. V 


9 12 




CRAWLING IN THE DARK itu-JMDjwc 


HooOoslank 


19 18 




TEAR AWAY ivrii Lp 


Drowning Pool *i 


20 20 




DENY ^ 


Defaull V 


21 27 




ANGER RISING >oaDn.Msci^s.*iC 


JeriY Cantred 






LIVE AGAIN T<;- 


Sevendust 


23 2i 




PARABOLA Ti),i, uaaciiD>i*i..vaunD 


Tool <s 


24 29 




NO LIGHT h;.l«vw<? 


3rd Strike v 


25 34 




BOOM AHAMTC 


P.O.D. V 


26 OH 


ADR1ANA Ku 


Headstrong v 


27 WSk 




CAUGHT IN THE SUN i^tAA-LAi-': 


Course Of tiature 1 


"2? 38 




GONE AWAY .1 ' i/tHhiOTTRScan 


Cold V 




RUNNING AWAY -sjvoinMfi 


Hoobastank v 


30' 35 




WARNING ' .u.(ffc 


Incubus 9 


TT 31 




HERE IS GONE ..'.•M'xiKn 


The Goo Goo Dolls v 




EPIPHANY . ■•■AK\-- 


Staind 


M 28 




THE WAY YOU LIKE IT .. 


Adema v 


a 30 




NICE TO KNOW YOU -"■n^iJk.wc 


Incubus V 




INSIDE : ■ 


Swilcfted *s 


Q 32 




INSIDE OUT (CAN YOU FEEL ME NOW) m.^iimh. Reveille 


9 26 




FAITHLESS 


Injectetl v 


38j 


SOMEWHERE OUT THERE ^hjm;.* 


Our Lady Peace 




ONE OF A KIND 


Breaking PoMt 


3 36 1 


THE QUESTION *fn;E«fA 


Familiar 48 
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Bilbcxjrd ADULT TOP 40 TRACKS. 


i y 




TtTLE lUPftiNT.'PftDMOTiDNIABri 


Anist 






Vi NUMBER 1 

WHEREVER YOU WILL GO 


;i »HtiAtlkntti1 

The Calling v 






HOW YOU REMIND ME t:^n.mivi:^ 


Nickelback <.> 


4 




HERE IS GONE =^^^T^^■:■l 


The Goo Goo Dolts 






ALL YOU WANTED ' ■ .MBMBi^o! 


MKtielle BrarKh 


Bfl 3 




HANDS CLEAN .u.i-,-,i 


Alanis Morissette >^< 


6 




SOAK UP THE SUN iM,,nn^a:<«, 


SttwylCrow 


f J 7 




BLURRY . - r,.:^^vwB.&:o« 


Puddle Of Mudd « 


10 




A THOUSAND MILES MM husscart 


Vanessa Carlton v 


BHB 8 




MY SACRIFICE .siSDU"- 


Cteed *i 


: a 




STANDING STILL itUMic 


Jewel s 


■n 




DROPS OF JUPITER fTELL ME) cauuBn 


Train 


[ .'] 13 




NO SUCH THING , v n ntJ 


John Mayer v 


■a 




HANGING BY A MOMENT nnuuvA^s 


Utehouse v 


W J 17 




THE MIDDLE u i'.«™.s 


Jimmy Eat World v 


Q 




SUPERMAN (IT'S NOT EASY) mwh^uwu 


Five For Figttting v 


r -J 15 




WASTING MY TIME i.^ 


Default V 






IN THE END ..^iMnimis 


Linkin Park v 


t ] IH 




STILLNESS OF HEART ><h>s 


Lenny Kravitz v 


f ] 24 




COMPLICATED u^^\k 


AvrilLatfigne s> 


20 




GET THE PARTY STARTED wis s 


Pink 9 


21 IQ 




A NEW DAY HAS COME fnc 


Celine Dion 9 


2.' Q 




SHE'S ON FIREr .KK«<A 


Train v 


'■■ 1^ 




EVERYDAY 


Dave Matthews Band v 


2') Q 




CAN'T GET YOU OUT OF MY HEAD UPiia 


Kytie Minogue v 


25 




EASY TONIGHT -.A.nt .:a h«a 


Five for Fightinfl v 


^' ' ] 26 




HEY BABY ^■■.-y■^v.v■^ 


No Doutrt Featuring Bounty Kilter si 


lTj 3^ 




HELLA GOOD N i>:$an 


No DOUtlt 9 


. El 




SAVE YOURSELF stuww 


SenselWd 9 


|_ 28 




BREAK ME im- 


Jewel <^ 


^""j 33 




DON'T LET ME GET ME »m 


Pink V 


^''^ 36 




ADRIENNE . ^ 


Ttte Calling 1 


\~\ 32 




SPARKLE i.,AMiiiNw; 


flubyhorsc 


38 




WHEN THE STARS GO BLUE iwav>.«:imt.: 


The Corrs Featuring Bono v 


37 




TOO BAD . . -..■,it=.c_fn 


Nickelback v 






CANT FIGHT THE MOONLIGHT c-fLf, 


LeAnn Rimes v 


[ ] 40 




FLAKE ■ 


Jack Johnson 


EI 




YOU'VE GOT TO HIDE YOUR LOVE AWAY « 


Eddie Vedder 






UNDERNEATH YOUR CLOTHES i-i: 


Shakira 9 






WRONG IMPRESSION 


Nataike bnbruglia 






ESCAPE 


Ennque iglesias 



has been on the chart for more than lOMeekswillgeneraVy not receive a buliel. even if it registers an increase, 
■n the top 20 on both the BOS Airplay and Audience charts for the first time with increases in both detections 



/lAY 1 
2002 


Billboard 


|T0P 40 TRACKS ^ 


3 


IITI E 
ARTIST 

IMPRINT/PROMOTION LABEL 




',.}\'\-: ■■■ 1 ; fffcHfc : 

WHAT S LUV? 

r AI JOE fWTXIBlNG ASMMTI 




FOOUSH 

A.'niAAII 

MMDEIl MC^OTF J«M .HUM 




AH YOU WANTED 




DON'T LET ME GET ME 




A THOUSAND MILES 
MWINTHXDn 




BLURRY 

PUIUt D( WUDO 
RjMussantN wrtasom 




UNDERNEATH VOUR CLOTHES 





1 NEED A GIRL IPART ONE) 

V imr;' FEAriJHiNC iiSHEHAioOH 


4 


AIN'T IT FUNNY 

J!>INirf n 1 nPE? FEAlUVNIi JA IWl 




WHEREVER YOU WIU GO 

THE CMIJNG 
10 


9 


IN THE END 

PAW 




HOW YOU REMIND ME 

UCXELBAHN 


17 


U DONT HAVE TO CALL 




QIRLFMEND 

% STXC FEAItiBJIIfi NBIV 


19 


HELLA GOOD 

tvO DOUBT 




ESCAPE 

BiRiaU(Q.ESUS 

wniHam 




HERC IS OONi 

I»E GOC GOO COUE 




CAN T GET YOU OUT OF MY HEAD 

KTLIE MIMiaiF 


22 


THE MIDDLE 

JIMMY EAT WOfllf) 




OOPS (OH MY) 
IMtl 

nc cou} HHaasnM «h 


20 


WASrmO MY TIME 




UH HUH 


31 


HOT IN HERRC 




SOAK UP THE SUN 

SHEim CBOW' 




ALWAYS ON TIME 

JARUl [ t(*llJHH*t ASMAWn 

MuwiR WLxm M* mMt 




I'M GONNA BE ALRKHT 

JEMWEH IDPU FEATURIK HAS 


23 


MY SACRIFICE 




A NEW DAY HAS COME 

C2LINE own 
EMC 




WITHOUT ME 

m H'MTIMUni .MIMCS*! 




HANDS CLEAN 
ALANIS MWISSETH 




RAINY OAYZ 

MAAT J BlIliE FEAIUMKi JAfllAi 
>K* 




MORE THAN A WOMAN 

AALIYAH 




VIDEO 

MJIAARK 

mnmAmumJH 




HEYBASV 

Ml [>0UBT FEATUmNC BOUMTr Klll£R 

■mitiim 




7 DAYS 

CRAIG DAVD 




CAN T FIGHT THE MOONUGHT 

UMN nMES 

CUM 




WALKING AWAY 
WmSTU JUUNTK 


32 


THE WHOLE WORLD 

CtlTHASr F£AniBlNCi«-UH MIKE 


35 


SATURDAY (OOOH! OOOOHH 
LUOACmS FEATIIBKG SlfEPY BflOWH 

tMTUMIIK IHA fUOMI MM tOUTH «dMli 




DAYS 00 BY 

DCRTT VEGAS 
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Billboard HOT 100 AIRPLAY. 



Digital Jukebox Most Played I Ul III 



1 .7 Million Americans Interact Weekly. 
Over 2.6 Million Plays a Week and Climbing. 









— 




s 

i2 o 


SONGNMK l^BELNSWE 


ARTIST 




8^ 




55 


— « Rock 










hO'.V YOU REWIND ME fiOADRUNNER 


NICKELBACK 


1 


1 


1 


23 


COWBOY i.TUWic 


KID ROCK 


2 


2 


2 


135 


ONLY GOD KNOTO V,'HY AT;ANrC 


KID ROCK 


3 


4 


4 


107 


WITH ARMS WIDE OPEN WIND-UP 


CREED 


4 


5 


5 


128 


SMOOTH (FEAT ROB THOMAS) ARISTA 


SANTANA 


5 


6 


6 


134 


HOTEL CALIFORNIA {LIVE) GEFFEN RECORDS 


EAGLES 


6 


8 


8 


38 


KRYPTONITE aWftJC UNIVtffiAL 


3 DOORS DOWN 


7 


7 


7 


95 


YOU SHOOK ME All NIGHT LONG ATCO 


Kite 


8 


9 


9 


49 


MY SACRIFICE ',V!ND-UP 


CREED 


9 


10 


10 


8 


SWEET HOME ALABAMA MCS 


LYNYRD SKYNYRD 


10 


RE-ENTRY 


33 












GET THE RWIY STARTED arista 


PINK 


1 


1 


1 


17 


MUSIC MA«RiCK 


MADONNA 


2 


2 


3 


76 


BELIEVE WRNERBROS 


CHER 


3 


3 


2 


186 


DONT SPEAK ItWUMA 


NO DOUBT 


4 


4 


4 


107 


DANCING QUEEN POLYDOR 


ABBA 


5 


5 


5 


181 


LANDSLIDE '(EPRISE 


FLEETWOOD WC 


6 


6 


6 


125 


IF 1 HAD S 1 000000 RtPRiSS BAREMAKED LADIES 


7 


7 


7 


41 


MAMBO NO 5 (A LITUE BIT OF ) BMG RECORDS 


LOUBEGA 


8 


8 


8 


161 


WILD WORLD AIM 


CAT STEVENS 


9 


9 


9 


37 


ONE MEK REPRISE BAREMAKED LADIES 


10 


RE-ENTRY 


8 


— ^ r&B/Rap 










IT WASN'T ME (FEAT RICAROO DUCENT) MCA 


SHAGGY 


1 


1 


1 


47 


LET'S GET IT ON MOTW;n 


MARVIN GAYE 


2 


2 


2 


209 


ANGEL (FEAT RAYVON) MCA 


SHAGGY 


3 


3 


3 


29 


THE DOCK OF THE BAY AILSNTIC 


OTIS REDOING 


4 


5 


5 


124 


WHATS GOING ON mom 


MARVIN GAYE 


5 


6 


6 


197 


FAMILY AFFAIR UCA 


MARYJ. BLIGE 


6 


4 
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22 ^9 




67 




THIS WOMAN'S WORK Maxwell v 


58 


25 


1 ; 




1 LOVE YOU O Faith Evans v 

-.1 1 •.MU-i.'^CnMHTiMMfUNStFIVAWAatSTHJMUecnjiaPfZlSmNGSTRNIHAnS •aUHUr mn-iAMSTA 


14 








WHAT IF A WOMAN Joe v 

'.ii::-;.ti.i ■( . x^i.t.i:, i ■.. Mif.: umihtoVi Jfit 


76 


& 






MY LIST TobyKeilli ^ 

'1>i 1- - Hi'.nlPI OMMiMIMUiKUWllI^AiBIJUait 


26 


77 


73 


62 




NOTHING IN TH(S WORLD Kske Wyatt Featuring Avant 


27 


@ 
& 




MAKIN' GOOD LOVE Avant "if 

I- ■- 1 1- M WfilC JOI«SCIN AlBLM an,M:A 


27 


78 


77 


76 




CRAWLING IN THE DARK Hoobaslank -.' 


68 


31 


33 




DRIVE (FOR DADDY GENE) Alan JacksM v 

• MS 1 A f«A9«Mll AlOUU CUT 


28 


79 


[tT 


63 




ROC THE MIC BMMie Siqel & Freeway V 
.1 ■■. I rHiDWHJSMIWl «C-*HUAW-avv 


55 


& 


[49 






HOT IN HERRE Nelly "9 

ri4M.i ^ r .VmlftMSC'iLGIJI '0 «f L; 4J.PI.M [\JT.ySM.RSAi 


29 


80 


[79" 


7B 




THAT'S JUST JESSIE 0 Kevin Denney v 

".WIfHtViSl » lirt^ s:bIII lrj«l 


76 


30 


24 


IS 




CAN'T GET YOU OUT OF MY HEAD O Kylie Minogua S' 

cue-'.' 1 ■ '■ OOwhoiTpW 


7 


81 
82 








TAKE YA HOME UIBowWow'9 

■•V, 1... Hii.ii wsoi'o AtBi.wan.wnAWiA 


72 


& 


34 


43 




HALFCRAZY O Mitsiq 

■-■1 i-^i .1'. ■I'. 1 !:■.:'.' i\-< oii(i iOjiv»n»r ibjmJ 


31 


Its' 


68 




WHAT ABOUT US? O Brandy "V 

/.iiiNMnunMon eoATLAvnr^'"* 


7 


32 


[32 


34 




MORE THAN A WOMAN Aaliyah 

TIMU.V.M, 1 OUlAOu&tDLt.r nie-JMCU? 


I 


i 


84 


83 




YOU KNOW THAT 1 LOVE YOU O Donell JoiMS "9 

. \ii.-)y'\:. L.\t:,JiA'.M(:,MIInulslVrtlWiCA«SOlAA»Bainil O lAIOlOtAKIS 1Vir>*IKTA 


83 


33 


26 


22 




SATURDAY (OOOH! OOOOHI) O Uidacris Featuring Sleepy Brown 

OHdAS':; . W-.A'fmjHKI « DtSIURBIW: tl-A I'ttXtt' ilM ^.Jul" ID.IWj 






DAYS GO BY O Dhty Vmis v 

m ■ > ;\ uAi '5 SMii 1 : Am w\r^m 


84 


34 


27 


21 




ALWAYS ON TIME O Ja Rule Featuring Ashand 

■i,'i ■ HiiUNnji o '■ ' ■ ■ — 'MM'; 


1 


80 




NEVER 0 Amanda Perez 


79 


& 


47 


58 


m 


OH BOY O Cam'run Fculurmg Jual/ Santana v 

KJ-iUr. :■■ ■ > lAMl&NimilTFCUH O H^A' HIJM'j 


35 


86 


82 


79 




WISH 1 DIDN'T MISS YOU O Angie Stone v 

iiNt2wiueui;iAMMitiviMArtA&i.HiiiiaMCMaDtNJWKrtiiiuo> oj.'i'ir 


79 


& 


52 


69 


3 


I'M GONNA BE ALRIGHT Jenniier LD|)e? Featuring Nas 
cnri'M- v':noMtlixMa}CCDauuAnMUClinffiUUnc£AHU>iniM'-- '. ' 'P^.ui<,^Kn:r 


36 


87 


[iT 


88 




GIVE IT TO HER 0 TaMo Metre & Devonle 

'.' M rASSUVi Q#iMiv)'S>tnmiP<rviRF^ft!M--.p 


87 


37 


30 


29 


12 


ANYTHING JahcirTi Fcnturini] Next V 


28 


88 
89 


86 


93 




OVERPROTECTED O Brrtrey Spears v 
M ■■ •I'.i wMAnnuuMin u 


86 


|m 


38 


39 


19 


UH HUH O B2K v 

„:.ILn/.li'.U><i_'V:.'L^i>'/'l tMHLmAKTLIIUULMCRAWrfMCIjrfaUSIUftlllllUIUW:! AOCIL' >_ .'jU( 


38 


|9r 


89 




CHOP SUEY System Of A Down v 

.. 1 i', .e'ji MaiAuWe AMintA', /.iL'JM ■-u; lli-j'-iiiu 


76 


& 


39 


44 


12 


WHAT IF SHE'S AN ANGEL TPBiaiy gwne Slwner v 

J HIIi:i*f (B W AYW • RCA l>*tSHVIUEl ALBUM 0)^ 


39 


90 


89 


81 




RAPTURE (TASTES SO SWEET) 0 iio 

f ■ ■..M ■ .11, O'AiVSRMloiMTr 


46 


& 


51 


57 


S 


DOWN A" CHICK O Ja Rale Featuring Charii XhHck" Balliinore 

■rr- ■■■■ ■ OwiiHCfniwr.,l:-fiJaMM«WiMn.JMn 


40 


91 


93 


94 




TAKE A MESSAGE O Remy Shand *? 


91 


& 


44 


51 


6 


1 DON T HAVE TO BE ME ('TIL MONDAY) Steve Aiarv 

(1 'i, , . .[HAf Hr.Fi.Wir.r,, OWflCUHYOaSMVtllftAJBljMOlI 


41 


92 


95 


92 




SOME DAYS YOU GOTTA DANCE Dime Clucks 

1".'. ii|[r - .-iLVV .-■ ,T .■,iinS3'jMM3HEAA, m. .\.\-^:\ x\ 


55 


& 


43 


48 


9 

m 


TOO BAD Nickelback v 

>i| .i .-.Mi.v M.U>lOIKKnUlfiHt>IKUltt*OU NDACMjmx ALBUM CUMOJMC 


42 


93 


90 


86 


k 


IT'S GOIN' DOWN O X-Ecutionnrs 9 

M^H>urjd.v|i.^[:'£S Ub'JE '.'/^HIXItMJHAHNAVMLlAUSKdAlll-IJlAGiJILAfl.UJOMS^JOINOt « liXiUCCIllUtllA tII3- 


85 


& 


45 


52 


LIVING AND LIVING WELL George Stmt 

- linv.M 1 il MAWdHMNISllM WtA/iHc O MCA «»VSIIVlil£ AifiUMOJI 


43 




98 






1 TOLD Y'ALL O Peley Pablo 


94 


o 






* HOT SHOT DEBUT • 

WllnfJUl MB CRWIWni V 

Ml'. '.{ 1 - n:^', if^ WAINfffiJlKUJflASSMUCUflLHAfHiOlIV 1 MItS MaNlfRUAm AtBlM miNIIRSCOPE 


44 


95 


87 


85 




TAKE TUU HOME WITHMEA.K.A.oOUYO K. Kelly a Jsy-i 

■ 1 ■ -, ■ - M . • iL.1-ll" . .ldA--,ti_ ■ .Ll.'i.i. • ROC-A'HUAEt) lA','iO^' JJ.VU Jkl 


81 


& 




COMPLICATED Carolvn Dmvn Johnson v 

I'.iL L>jomsim.ssMirra •MBlAwsnntUAtsiiMc-jT 


59 


4S 


m 

m 






YOUNG Kenny Chesney v 

J.-. 1 -.■ < ''.rv.niviSiMAN.NSI«RIDAN5MnWANl O BVI WBIN TiH 


35 


97 


92 


82 




ANY OTHER NIGHT O Sharissa V 


72 


46 




THAT'S WHEN 1 LOVE YOU Phil Vaasar 


37 


98 


96 


91 




TELL ME WHAT'S IT GONNA BE 0 Brian McKnighl Featuring Jfrinuiric Dupri t 


91 


& 

48 


55 


66 




■ ■■■■ ^j.^jwoaoi aBisiAUftsmifAiBLMcin 




99 








• \ 1 1 ■■•^liamamvmjui owu-. ,, v. r,;. n.^i, 






SOAK UP THE SUN SherylCrow s> 

1 ti;m- ■ ni,,',v i-;"i-n AiiMAj.e[*icy."iifBSt:n(^ 


47 


99 


95 




SONG FOR THE LONELY O Cbor V 

0 O A AfKR enas iwr 


85 


42 


41 




I'M MOVIN' ON Rascal Ratts v 


41 


P 








GIVE ME THE LIGHT 0 Sean Paul 


97 
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- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot lOo Singles (Hioo); Hot RAB Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart. Position. 



a WAY (Dynjtone. BMI/Wdmei-Iamerljne. OMI/Pro- 
tOons,ASCAP)RBH 6; 

-A- 

ADMCrrVE (HeibilickHis, ASCAP/The EighCwith Let- 
trr. ASCAP/Sangs Of DreamWorks, BMI/Chenv Rrvet. 
BMI/WB. ASCAP/Q Batxf. ASQAP). HL/WBM. Hioo 33; 
ReH8 

Airr IT RJNKV (Ntfyorlcan. &MI/Sonv/ATV Songs. 
BMI/Cori riffani. 6M1/DI Irv. SMI/Slavef>i. BMI/Btunts. 
Oum And Funs. ASCAP/Sonss Of UntveruL BMI/Whltr 
Rtwiv), BMI/E Ml Apnt. ASCAP/B«« Ho Uif. ASCAP/justm 
Cornbs. ASCAPj' Alvin Tor»ev. ASCAP/Fouf Ya Ear. ASCAP). 
HL/WBU.H1009: RBH JO 

AILTOU WANTEO (I'm With The Band, ASCAP/WB. 
ASCAP). WBM. H1007 

ALMOSTTHERE (Curt. ASCAP/Big Ote Hit. 
ASCAP/Sondadt^i. BMI/VBC. ASCAP). WBM. CS S3 

ALQUE ME SIGA (SGA£. ASCAP) LI zS 

AUMVS OM TIME (Aurelius. ASCAP;D| Irv. BMI/Songs 
Of UfifvmaL. BMI/White Rhino. BMI,' SlasWfy. ASCAP). 
WBM. Hioo 34; RBH 46 

AMERICAN CHILD (EMI April. ASCAP/Phll Vnsar. 
ASCAP/BM6 Sofvgs. ASCAP/Mis. Uimpkiw Poodle. 
ASCAP). HL.CSi|7 

AHY OTHER NIGHT (Uenad. BMI) H10097 

AirmilHG [Drvine Mill. ASCAP/Lonte. ASCAP/Uh Oh, 
BMt/Ertsign. BMI). HL. Hioo 37; RBH 11 

APRENDIZ (UnivefUl MuMa. BMI,'WB.ASCAP} LT 20 

AWNAW (Succfss Slory. BMI/Full Circle. ASCAP) Hioo 
^RBH 18 

AYt BUEHO (Estefan, ASCAP/F.I.RR, BMI) LT 41 

-B- 

BAUIN- BOV (M O B.. ASCAP/No Good, BMI) RBH S7 
BANG MY HIT (B/aln«orm, ASCAP /Urvlefpound 

Music Source. BMI .'Nachl/fe. ASCAP) RBH 82 

BARBED WIRE AND ROSES (Bro N Sis. BMI/Estes 

Parte. BMI/Mofaine, BMI/Lifc >S Fine, BMI/Ens<sn. BMO. 

Hues 43 

BEAUTIFUL MESS (Songs Of API. BMI/MonkeyC 
BMI/Songs Of Nashville DreamWorks. BMI/AFfiliated. 
BMI/Chrvsalis. ASCAP/ C real we Artisi Agency. ASCW/EMI 
etackmod, BMI/Shane Minor, BMI).CLM/Hl/WBM, CS 
38 

BEFORE I KNEW BETTER (Encore. ASCAP/ScoH And 
Soda.ASCAP/BigTeA. BMiyLucky Thumb, BMDCS 29 

BE HERE (Ugmoe. ASCAP/UnKvtsal, ASCAP/Jake ft 
The Phalman, ASCAP ,'Ah -choc, ASCAP). WBM. RBH 64 

BLESSED (FaiTTOus. ASCAP/Sorijs Of Univereal. 
BMI/Sonyi'ATV Cross Keys. ASCAP/0»ialy. ASCAP). 
HL/WBM. CS i3:Hioo6o 

BLURRY [Pwddip Of Music. ASCAP. WB. ASCAP). 
WBM, Hioo S 

BOOM. BOOM. BOOM (Himesirand. ASCAP /Dana 
SharD.BMI)RBH87 

BOUGHETTO (Supreme Lee. ASCAP/Unlversal. 
ASCAP/Young Dude*. ASCAP/Wall/s Basement. ASCAP) 
RBH 100 

BUTTERfUES (Universal. ASCAP/Jalcal. ASCAP/Dirty 
Dra. ASCAP/Perfect Song. PRS/SPZ, BMI). WBM, RBH 43 

-C- 

CAUJMG MY NAME (luy Ooh. ASCAP/Beiween 
Friends, ASCAP) RBH 91 

CAli ME (FoShawna. ASCAP/fktass Confusion. 
ASCAP/WB. ASCAP.'Virginia Beach. ASCAP). WBM. RBH 
38 

CAMT GET YOU OUT or MY HEAD (EMI April. 
ASCAP/19. PRS/8MG.PftS/Univer5al-MCA. ASCAP). 
HL/WBfit. Hioo 30 

CHASIN' AMY [Sony/ATV Cross Keys. ASCAP/Onaly, 
ASCAP/SongsOfUnrverwl. BMI). HL/WBM, CS 36 

CHOP SUEY (Sony/ATV Tunes. ASCAP/DdeviL. ASCAP). 
HL. Hioo 89 

CLOS£T FREAK (God Given, BMI) RBH 60 

THE aum OF LOVE (ECAF. BMI/Sory/ATV Songs, 
BMI).HL, RBH si 

COMO DECIRTE HO (WB. ASCAP) LT 13 

COMO OUELE ID'Nko Inr'l. BMI) IT 43 

COMO PUOISTE (Edimaf/Fonomusic. A5CAP/LGA. 
BMI) LT 74 

COMPUCATEO (EMI FuU Keel ASCAP/ April Blue. 
ASCAP/EMI Blackwood. BMI/Zomba. BMI/Blakemore 
Awnue. ASCAP). HL.'WBM. Hioo 96 

COUNTRY BY THE GRACE Of GOO (Mark Hybner. 
ASCAP/ Sondaddy, BMI . Calcutta. BMI,'Chrysatis. 
BMI/Crealrw ArtrsI J^enc^ ASCAF^ CS 48 

THE COWBOY IN ME (BMG Songs, ASCAP/Mrs. Lump- 
kins Poodle, ASCAP/Songs Of Windswept Pacific. 
BMl/StairwayTo &<tner^ BMI/GonahaveaMe. BMI), 
HL/WBM. Hioo 73 

CRAWUHG IN THE DARK (Sptead Your Cfieeks And 
Push Out The Musk. ASCAP). WBM, Hioo 78 

-D- 

DARE TO DREAM (WB. ASCAP/True nigfit. 
ASCAP /StotI And Soda. ASCAP). WBM. CS S9 

DAY + NIGHT (N Key. BMI/Ground Control. BMI/EMI 
Blackwood. BMI/ThafsXtia. ASCAP) RBH 69 

DAYS GO BY (Copyright Control/ Chrysalis. ASCAP) 
H10D84 

DEAR GOO (Grto Boys ft Girls. BMI/Stlll N-The Water. 

BMI) RBH 98 

DEIATEQUERER (Flamingo. BMI) LT 3B 
DELOTROUUX) DEL PORTON (Marfre, BMI) LT is 
D0N7 LET ME GCT ME (Pink. ASCAP/EMI Aprtl. 

ASCAP/Cyptron, BMI/[MI BUfky,ood, BMI). HL, Hioo 8 
DON'T SAY GOODBYE [7<Kii E Two. ASCAP /Groobin'. 

ASCAP/EMI April. ASCAP/Hear Yie. ASCAP). HL Hioo 74 
DONT WASTE MY TIME (WB, ASCAP/Towei II. 

ASCAP/Wampr Tamrrlarw. BMI/Tower One, 

BMl/Chtysalis. ASCAP/ Creative Artists. ASCAP). WBM, CS 

37 

DONT YOU FORGET IT ffhe 0* And The Fish. 
SOCAN/Warrw Chappell. SOCAN/OtrTy Ore. ASOtf>/|at- 
cat ASCAP/Uiwetsal. ASCAP). WBM, RBH 4 j 

DOWN A" CHKK (Aurelius. ASCAP/DJ \tv, BMI/lnky- 
SiSi. BMI/Slavefy. ASCAP). HU Hioo 40; RBH u, 

DOYATHAIiGGIRL(Gank-Lo.BMI)RBH94 

DRIVE (FOR DADDY G£NE) (EMI April. ASCAP/Tri- 
angels. BMI). HL. CS 2; Hioo 18 

-E- 

ENTRA EN Ml VIDA (Sorvy/ATV) LT 10 
ESCAPAR (Enriqiielglesias. ASCAP/EMI April. 



ASCAP/Uttle Desmi. BMI/K'Stufl, BMI/MerchatM^ze. 
BMI/Wamer-Tamedane. BMOir; 

ESCAPE (Enrique Iglesias. ASCAP/EMI April 
ASCAP/LMIe Devon. BMI/K^tuff. BMI/Merchandyre. 
BMI/Wamer-Tamerlane. BMI). HL/WBM, Hioo 17 

-F- 

FEELS GOOD (DOfTT WORRY BOUT A THING) 

(Naughty, ASCW/Leii's DadftyS Musk, ASCAP/Teron 

Beal,ASCAP/Unrversal PolyGram InlemalionaL. ASCAP). 

WBM, Hioo 65; RBH J9 

FEEL THE GIRL (VlrglnLt Beach. ASCAP/WB. 

ASCAP/ whodahHIelseitsgonB, ASCAP). WBM. RBH 89 
FIRST TIME (Hotting Hill. SESAQ RBH 9s 
FIOR SIN RETDftO (Peer \ntX, BMI) LT 17 
FOOLISH (Desmone. BMI/DI ln.i. BMI/EMI April. 

ASCAP/fobele. ASCAP). HL. Hioo u RBH 1 

FORGIVE (EMI ApriL ASCAP/Tennessee Colonel. 

A5CAP/ICG, ASCAP/Big Tractor. ASCAP/lce Trey; ASCAR. 

HLCS 56 

FOR YOU (Greenlund, ASCAP/ i.m.nolMd>i ASCAP/fAy 
Blue Car. ASCAP /pimpYbg. ASCAP/WB. ASCAR, WBM. 
Hioo 66 

FRAHTK (EMI April. ASCAP/Pang Toon. BMI/tersey 
Girl. ASCAP/EMI Blackwood. BMI/Mark Alan Springer, 
BMI}, HU CS 41 

FULL MOON (Mike Cityi BMI/Wamer-Tamertane. BMI). 
WBM. Hioo sr. RBH zo 

-G- 

GET OVER YOURSELF (Without Anna. ASCAP/Careers 
BMG, BMI/Floyd'S Dream. BMQ. HL. CS 27 

GET THIS MONEY (Zomba. BMI/R.Kelly; BMI/EMI 
Blackwood, BMI/UI LiJ Lu. BMI), HL/WBIM. RBH 41 

GIRLFRIEND (Tennman Tunes. ASCAP/Zomba. 
ASCAP/EMI Blackwood. BMI /The Waters Of Nazareth. 
BMI/EMI April. ASCAP/Chase Chad, ASCAP), HL/WBM. 
Hioo 11; RBH 31 

GIVE FT TO HER Qeremy Harding. ASCAP/EMI April, 
ASCAP/Copyiighl ControO. HL. Hioo 87; RBH 5.2 

GIVE ME THE L»GHT (Dutty Rock. ASCAP/Black Shad- 
ow. BMI/TWR. BMf) Hioo lOO; RBH 71 

GOING AWAY (Mike Curb. BMI/House Of Hatsey; BMI) 
CS55 

GOODBYE OH A BAD DAY (Extreme Writers. 
ASCAP/Easel. ASCAP) CS 30 

GOOD MORNING BEAUTIFUL aife 01 The Record. 
ASCAP/Sevens International, ASCAP/Mighty Moe. 
ASCAP) CS 19 

THE GOOD STUFF (BMG Songs, ASCAP/Mrs. Lump- 
kins Poodle, ASCAP/Wamer Tamerlane. BMI/Makeshift, 
BMI). HL/WBM, CS49 

G0T5 TA BE (Trrst Awnue. ASCAP/BMG Songs. 
ASCAP/Oemis Hot Songs. ASCAP/ Edmonds. BMI/EMI 
April. ASCAP/Music Of Windswpt. ASCAP/Nfused. 
ASCAP/Misthkemusic, ASCAP/9 Houses. ASCAP/Slrange 
MoteL ASCAP). Hl/WBM, Mioo "BH 

GRINDIN- (GwiMarc, ASCAP; T<;rrjidi>me. ASCAP/The 
Waters Of r^uarelK BMI/LMI Blackwood, BMl/Chase 
Chad, ASCAP/ EMI April. ASCAP), HU RBH 61 

GUESS WHO'S BACK (N-The Water. ASCAP/Ve World. 
ASCAP/LiI Lu Lu. BMI/EMI Blackwood, BMI/Shakur Al- 
Din. ASCAP/Hiico South. ASCAP/Jobete, ASCAP? RBH 4S 

-H- 

HALFCRAZY (SoulchiM. ASCAP/ Unrversal. 
ASCAP/Nrwrac Tyke, ASCAP/TeIra Grammaton, 
ASCAP,' EMI Unan Catalog. BMt). WBfA. Hioo 31; RBH 6 

HANDS CLEAN (UniveisalMCA.ASCAP/i974.ASCAF1. 
WBM. Hioo 63 

HAPPY fTakin' Care Of Business. BMl/Pookietools. 
ASCAP/ Soldier/ Touch, ASCAP/Df In. BMI) RBH 68 

HARDER CARDS Orving. BMI /Chic kenshack. 
BMI/Almo. A5CAP/BWG Songs. ASCAP), HI, CS so 

HASTA QUE VUELVAS CONMIGO (Esiefan. 
ASCAP/Marc Anthony ASCAP/ Sony /AIV Tunes. ASCAP) 
LTp 

HAY OTM EN TU LUGAR (Rubet. ASCAP/Unrwersal 
Muska.ASCAP)lT6 

HEAVEN CAN WAIT (Ml«c BMI/6lh Bom. ASCAP/WB, 
ASCAP/Wamer- Tarrwrtane. BMI/ZOmba. ASCAP/Deta 
B06. ASCAP/Zomba. SESAC/Nate Smidi, ASCAP/BMG 
Songs. ASCAP /Teron Beat, ASCAP/E. Laues, SESAC/Ka 
SESAq RBH 81 

HELLA GOOD (World Of The Dolp»«n. ASCAP/Univer- 
sal. ASCAP/Chase Chad. ASCAP/EMI AprS. ASCAP/The 
Waters Of ttaiareth, BMI/EMI Blackwood, BMI). 
HL/WBM. Hioo 22 

HELP ME UNDERSTAND (Music OfW^wepl. 
ASCAP/ln The Fairway ASCAP/fiokstone. PRS/Songs Of 
Windswept Pacific. BMl/Rondor London, PRS/trving. 
BMI), Hl/WBM. CS 15 

HERE IS GONE (Comer Of Dark And Kent. ASCAP/EMI 
Virgin. ASCAP). HUHioo 19 

HERO (Enrique Igfesias. ASCAP/EMI April. 
ASCAP/Rive Drolte. ASCAP /Melrophonic. ASCAP). HU 
Hioo$o 

HOT IN HERRE Qackie Frost. ASCAP/BMG Songs. 
ASCAP/The Waters Of Ma^arelh, BMI/EMI Blackirood, 
BMl/Chase Chad, ASCAP/EMI April, ASCAP/Swing T. 
ASCAP/Ascent, BMI /Nouveau. BMI). HL Hioo 29; RBH 34 

HOW COME YOU DONT CALL ME (Controvmv^ 
ASCAP/Unrwrsal, ASCAP), WBM. Hioo 61; RBH 36 

HOW YOU REMIND ME (Wamer-Tamertane. BMI/Nkk- 
elback. SOCAN), WBM. Hioo 14 

HUELO A SOLEDAD (AG, ASCAP) LT 29 

-I- 

I BREATHE IN. I BREATHE OUT (Sony/ATV Cross Keys, 
ASCAP/Ten Ten. ASCA;^. Hl/WBM, CS 14; Hioo 64 

I CRY (Bro -N Sis. BMI/Estes Park. BMI/Moralne. 
BMI/ChDice Is Tragic. BMI/EnsIgn, BMI). HU CS 18 

I DON'T HAVE TO BE ME (TIL MONDAY) (MAS Ven- 
ture. BMI/Mislerssipoi. BMI/Careers BMG. BMI/EMI 
BlackMwd. BMI), HU CS s. Hioo 41 

I DONT WANT YOU TO GO (EMI Full Keet. 
ASCAP/Blakemore Avenue. ASCAP/April Blue. 
ASCAP/Songs Of Mosaic. ASCAP/Songs Of Otis Bartier. 
ASCAP). Hues II; Hioo 71 

CD RATHER (Shep 'n Shep, ASCAP/Alrrw. ASCAP/Uni- 
versal. ASCAP) RBH 40 

IF THAT AIHT COUNTRY (Almo. ASCAP/Songs Of 
Windswept Paclflc, BMl/GotlahaveaMe. BMI). HL/WBM 
CS44 



I GOT TT a (Them Damn Twins. ASCAP/Air Control 
ASCAP/EMI April. ASCAP/So So D^. ASCAP/BabyboY^ 
Uttle. SESAC/Noontime South, SESAC/Scantz. 
SESAC/WBM, SESAC/HIWIIL ASCAP/Zomba. ASCAP), 
HL/WBM. RBH Ho 

I KEEP LOOKING (Sony/ATVTree. BMI/Wenonga. 
BMI/Mosak. BMO. HU CS 28 

l-UTAKE LOVE OVER MONEY (Sony/ATV Tree. 
BMI/Lcwe Monkey BMI/WB, ASCAP/ Platinum Phyw, 
ASCAP). Hues 5* 

I LOVE YOU (Chyna Baby, BMI/lanice Combs. 
BMI/EMI Blackwood. BMl/Slill Diggin'. ASCAP/BMG 
SorYgs, ASCAP,' Gloria's Ba^ A5CAP/|uslin Corrtbs. 
ASCAP/EMI April. ASCAP/ Nuyorican. BMI/B. Springs. 
ASCAP/lncense. BMI/Unnersal-Duchess. BMf), HL/WBM. 
Hioo 25; RBH 10 

I'M GONE (Mighty Nke, BMI/Walt No More. 
BMI/Bluewater. BMI/Chuck Prophet. BMI/Furuah). BMI). 
HUCS39 

rM GONNA BE AUIIGHT (Nuyorkan. BMI/Sony/ATV 
Songs. BMI/Cori Tiffani. BMI/Sony/ATV Tunes. 
ASCAP/Milk Chocolate factory ASCAP/)obete. 
ASCAP/Commodores, ASCAP/E KOP. BMI/ENOT. 
ASCAP/Oanica. BMI/LehsemSongs. BMI/EMI April, 
ASCAP). HU Hioo 36; RBH 39 

I'M GONKA MISS HER (THE RSHIW SONG) (EMI 
ApriL ASCAP/Sea Gayle. ASCAP). HU CS 11; Hioo 59 

I MISS NIY FRIEND (Buna Ba^ BMI/Glitlerfish. 
BMI/Mosaic. BMI/Sony/ATV Tree, BMI/Wenonga. BMI). 
HU CS 24 

I MISS YOU (Boomer X. ASCAP/Kold CHy. ASCAP/Unl- 
wersal. ASCAf^. WBM, RBH 84 

I'M MOVIN' ON (Muoah. BMI/WB. ASCAP/Richard 
And Caitle. ASCAP). WBM. CS 7; Hioo 4S 

THE IMPOSSIBLE (EMI ApnL ASCAP/Didnt Have To 
Be, BMI/Mosaic, BMI). HU CS 33 

I HEED A GIRL (PART ONQ (luslin Combs, ASCAP/EMI 
ApriL ASCAP/Jack Knigtil. ASCAP/Ho< Heat. ASCAP/ (anice 
Combs. BMI/EMI BUkwood. BMI/Cop<k Sound&allons. 
BMI/Oonteno. ASCAP/Sonny Lester, ASCAP). HU Hioo J; 
RBH 3 

IN THE END (Zomba. BMI/Big Bad Mr Hahn. 
BMI/I«ondisclosure Agreement. BMI/Rob Bourdon, 
BMl/Kcnji Kobavashi.BMI/Zomba.ASCAP/Cheslrrchai/, 
ASCAP). WBM. Hicto 13 

I SHOULD BE SLOPING (EMI April. ASCAP/Jersey Giri. 
ASCAP/EMI BUckwood. BMI/MaricAlan Springer. BMI). 
Hues 10; Hioo 52 

I TOLD r ALL (Zomba. ASCAP/ Kumbaya. ASCAP/W»- 
ginna Beach. ASCAP/WB. ASCAP). WBM. Hioo 94; RBH 55 

IT'SGOIN' DOWN (Kenji Kob^yashi. BMI/Big Bad Mr. 
Hahn. BMI/Totai Tunes, BMI/Swift Tracks. BMI/WB. 
ASCAP/Hard Woricin Black Folks. ASCAP /Hennessy For 
Everyone, ASCAP/VOCO, BMl/As The Table Turns. ASCAP). 
WBM. Hioo 93 

-J- 

JURO FOR DfOS (LSf«. BMI) LT 33 

JUST A FRIEND 3003 (Nyrraw. ASCAP/EMI April. 

ASCAP/Uncle Bobb>,t BMI/EMI Blackwood, BMI/Oango. 

BMI/Wamer-Tamerlane. BMI/Cold Chillin', ASCAP). 

HLv'WBM.RBH 62 

lUSTWHAT I DO (WB. ASCAP/HapMck. BMI/Magic 

Penny, ASCAP/ Copyrishljwt. BMI/Wamer-Tamertane, 

BMI/Banna Bear. BMI). WBM. CS 17 

-L- 

LAAGARRO BAJAMDO (Mo'Clan, ASCAP) LT 31 

LA NEGRA TIENE TUMBAO (Sir George, ASCAP/WB. 
ASCAP) LT 49 

LA PUYA (Sony/ATV Latin. BMI) LT 47 

THE UFE IPaniro's, ASCAP/Justin Combs. ASCAP/EMI 
AprlL, ASCAP/ Trescadectphobid. BMl/OM Higga Spiritu- 
als. BMI/Nyelahs. ASCAP/ Nyulahs. ASCAP) RBH 79 

THE UGHTHOUSE-S TAI£ (Souttiem Melody. BMI) CS 

57 

LIGHTS, CAMERA. ACTION) (Mr. Cheeks. ASCAP/One 
Shot Deal. SESAC /Stone Otarrwnd. BMI/EMI Blackwood. 
BMI). HU RBH 23 

LIVE THE LIFE (EMI April. ASCAP /Shaniah Cymone. 
ASCAP/ Fundrsha. BMI/Songs Of VHndswept Pacific. 
BMI/DI Hi-Tek. BMI/Pen Skills. BMI) RBH 70 

LIVE THOSE SONGS {Laci Morgan. BMI/Tanasr. BMf) 
CS60 

LIVING AND LIVING WEU (MosaK. BMI/GUtterflsh. 
BMI/Buna Bo^ BMI/Sony/ATV Tree. BMI/Wenonga, BMI), 
HUCS81H10043 

LLOVIENDO ESTRELLAS (Erami. ASCAP/WB. ASCAP) 
LT3& 

LOOK AT ME HOW {More Extreme Songs. SESAC/Big 
One Three. SE SAC /Extreme Writers, ASCAP/Mcjames. 
BMOCSsi 

LUMA NUEVA (EMI April. ASCAP/Garra Bayi ASCAP) LT 

18 

-M- 

MAKIN'GOOO LOVE aufl Muff, BMt/Zombd, 
BMI/Grindtinte. BMI). WBM. Hioo 27; RBH 7 

MAMA'S BABY, POPPA'S MAYBE (Smith Star Muiic. 
ASCAP/Peterson Boy\ BMI/S-BaUin, ASCAP) RBH 85 

MAHAHTIAL DE llAHTO [Edimusa. ASCAP) LT 11 

MAS AUO QUE LAS AGUILAS (Edimusa. ASCAP) LT 3s 

ME HUEU A SOLEDAD (Rubet, ASCAP/jooo Amor, 
ASCAP) LT s 

MENDOCINO COUNTY UNE (Uttle Mote. 
ASCAP/ Melusic. ASCAP/WB. ASCAP). WBM. CS II 

Ml BOM BON (Rohm. BMO LT 25 

THE MIDDLE aurkey On Rye, ASCAP), CLM. Hioo 20 

MINIVAN (Afterburner. BMI/Seedhouse. BMI) CS 43 

MITAD Y MtTAO (Ser-Ca. BMI) LT 39 

MODERN DAY BONNIE AND ClYK (EMI April. 
ASCAP/Wal7 Time, ASCAP/Howse Of Fame. ASCAPJ. HU 
CS9; Hioo 56 

MORE THAN A WOMAN (Virginia BeacK ASCAP/WB. 
ASCAP/ Hftbdi) bus. AW AP.'BLack Fountain. ASCAP/ EM I 
ApriL ASCAP). HL,i'WBM. Hioo 32; RBH 21 

MUJER CON PANTALOHES (E Stefan. ASCAP/F.I^.P., 
8MOIT40 

MY HEART IS LO5TT0V0U (Sony/ATVTree. BMI/EMI 
ApriL ASCAP). HUCS 16 

MY UST (Song Paddock. ASCAP /Song Witting Pad- 
dock. BMI), HU CS 1; Hioo 26 

MY NECK. MY BACK (UCK FT) Oy- Joyce. BMI/R & 
Biing, ASCAP,' Meriwar. BMI) RBH 66 

MY SACRIFICE (Trerrtonti. BMI/Stapp. BMI/Owight 
Frye. BMI) Hioo 49 



-N- 

NECESIDM) (World Deep. BMI/Sony/ATV Latin, BMO 

LT8 

fHVER (Pownhowsc. BMQ Hioo 85; RBH 96 

NEVER AGAIN (Aurdius. ASCAP/D) Irv. BMI/Slavery^ 
ASCAP) RBH 83 

A NEW DAY HAS COME (Sony/ATV Songs. 
BMI/Sony/ATV Canada. SOCAN/Sing Littte Penguin. 
SOCAN/AWo Nova, SOCAN/Deston. ASCAf^. HU Hioo 24 

NO HALF STEPPtN' (EKOP, BMI/Sony/ATV SongS. 
BMl/Shelles House. SESAC] RBH 99 

HO ME CONOCES AUN (Edimon&a. ASCAP) LT 19 

NOTAOKY GOES BY (American Bnaadcastlng. ASCAP) 
CS 1^1 Hioo 72 

NOTHING IN THIS WORLD (Tufl Huff, BMI/Zomba. 
BMI/Grindlime, BMO. WBM. Hioo 771 RBH 17 

NUE5TR0 AMOR (Edimusa. ASCAP) LT 50 

-O- 

OH ROY (KiUa Cam. BMI/F.O.B.. ASCAP/May Twelfth. 

BMI/Universal-Duchess, BMI/Copyrighl ControQ. WBM. 

H1003S; RBH 13 

Ol' RED (Key-Marie. BMI/BuH^ Creek. BMO CS 32 
THE OW (Lucky GIri. ASCAP/ Migraine. ASCAP) CS 21 
ONE MK (Zomba. ASCAP/Nlnih Street TunneL 

ASCAP/Sonv/ATV Songs, BMI/Sunny Lee, BMI/IU WW. 

ASCAP). HL/WBM. Hioo s8; RBH 17 
OOK, AHH (Scorp. ASCAP) RBH 72 
OOPS (OH MY) (Shawns. ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/VirglnU BeacK ASCAP), WBM. Hioo 

10; RBH 12 

OVERPROTECTED (Zomba. ASCAP), WBM, HlOO 6B 

-P- 

RARA ESTAR A MANO (Safari) IT 37 

PASS THE COURVaSlCR PMT II (T'Zlah-s. BMI/The 
Waters Of Nazareth. BMI/EMI BUckwood. BMl/Chase 
Chad, ASCAP/EMI April. ASCAP). HL/WBM. Hioo 161 RBH 
4 

PEQUENA AMANTE (Edimonsa. ASCAP) LT 44 
a PODER DE TVS MAM OS (Ser-Ca. BMI) LT 7 
POR ESE HOMBRE (EMI Blackwood. BMO LT 13 
PORTU PLACER/WTTH Aa MY LOVE (lAaha Gita. 

ASCAP/limmy 6*5. ASCAP/WB. ASCAP/OuslHII, BMO LT 

48 

PURPLE STUFF (Ottanowear. BMI/Camrval Beats. 
BMO RBH 74 

PUT IT ON PAPER (Mr. Perry's, ASCAP/Ubor Forte. 
ASCAP/Bachus, BMI/Big Herb's, BMO RBH 44 

PUT YO SETS UP (Z-Bo, BMI/Happy: BMI) RBH 97 

_Q_ 

QUE EL RITMO NO PARE (World Deep. 
ASCAP/Sorr^/ATV Discos. ASCAP /Blueplatinum. ASCAP) 
LT12 

QUE LEVAHTE LA MANO (Fonomu»C. SESAQ LT 46 
QUISIERA PODER OLVIDARME DE T1 (Rubet, 

ASCAP/ Universal Mosica. ASCAP/Marport. ASCAP) LT9 
QUrTAME eSE HOMBRE (P^loto. ASCAP/Adam 

Rhodes.ASCAP)LTi 

-R- 

RAINY OAYZ (DJ Irv: BMI/Songs 04 Universal. 
BMI/Whiie Rhino. BMI/Slavery, ASCAP). HL/WBM. Hioo 
18; RBH 9 

RAPTURE (TASTES SO SWEET) (Renemade. BMI/EMI 
BIrfckwood, BMI), HU Hioo 90 

REAL BAD MOOO (Island Pacific. ASCAP/Musk Of 
Windswept. ASCAP/BIg Dadd/s Baby Songs Of Deer. 
ASCAP). WBM, CS51 

ROCK THE BOAT (Herbilicious. ASCAP/Rap Tracks. 
ASCAP/E BPiitv ASCAP/WB. ASCAP/BI.Kk Fountain. 
ASCAP/EMI ApriL ASCAP). HL/WBM. RBH 50 

ROC THE MK (Music orWndsw«pt.ASCAP/Shakur 
Al-Din. ASCAP/Hiico SoutK ASCAP/ Eta rlooee. 
ASCAP/FO.B.. ASCAP). WBM. Hioo 79: RBH 33 

-S- 

SATURDAY (OOOH! OOOOK!) audacris, ASCAP/EMI 
April, ASCAP/Organirtd Noirt. BMO. HU Hioo 33; RBH 16 

SAY I YI YI (CoUIPark. BMI/Oa Crippler. BMI/EWC. 
BMO Hioo 67: RBH 25 

SHAWTV (How You Love That Records. BMI) RBH 93 

SHE WAS (Munah. BMI/Melanie Howard. ASCAP). 
WBM.CS31 

SI TU NO VUELVES (Musarl, ASCAP) LT 34 

SI TU TE VAS (2001 E Two. ASCAP/GrooMf . 
ASCAP/EMI April. ASCAP/Hear Yle. ASCAP) LI 17 

SLOW DANCE (Darryl Payne. BMI/Calla, BMI) RBH 86 

SOAK UPTHE SUN (Warner Tamerlane. BMI/Old 
Crow. BMl/Trotlsk>v BMI/Wwen. BMO. Hl/WBM. Hioo 47 

SOMEBODTS GIRL (Zomba. BMI/R.KellK BMI/EMI 
Blackwood. BMI/Lt( Lu Lu. BMI/EKOP, BMI/Sony/ATV 
Sorg-s BMl/FN0T,A5CAP/Sony/ATVTunes, ASCAP). 
HL/WBM. RBH 58 

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 
Keys. ASCAP/Beavers Brartd. ASCAP/Copyrighl Manage- 
ment, ASCAP/Song Auction. ASCAP/MRBI. ASCAP). HU 

SOMEONE TO LOVE YOU (Cori Tilfani. BMI/Sony/ATV 
Songs, BMO. HU Hioo 69; RBH zi 

50M0S MAS AMERKAH05 (TN Ediciones. BMO LT 45 

SONG CRT (1>I Lu Lu, BMI/EMI Blackwood, 
BMI/f.O.a. ASCAP/Extia Slick, ASCAP/Chitty Chitty; 
ASCAP/Heavy Harnwny. ASCAP). HU RBH S4 

SONG FOR THE LONELY (Metrophonic. ASCAP/Rive 
Droite.ASCAP)Hioo99 

SQUEEZE ME IN (Sony/ATV Cross Keyv ASCAP/Fout 
Sons, ASCAP/Nasly Cat. BMO. HU CS 3S 

STILL FLY (Money Mack, BMO Hioo 66; RBH 19 

SnU NOT OVER YOU (Dirly Dre, ASCAP/JatcaU 
ASCAP/Conversatron Tree. ASCW/Tre Angeli. ASCAP/Uni- 
«rsaL ASCAP) R8Hn 

STYUr (Not listed) RBH 78 

SUERTI (F.I.PP^ BMI/Aniwi. BMI/Sony/ATV Udn, 
BMO. WBM, LT 4 

SUFRIENDO A SOLAS (Ttot Listed) LT 26 

-T- 

TAKE A MESSAGE (Mortay SOCAN) Hioo 91: RBH 47 
TAKE YA HOME (Shaniah Cymone. ASCAP/EMI ApriL 
ASCAP/The Waters Of Nazareth. BMI/EMI Blackwood. 
BMl/Chase Chad, ASCAP). HU Hioo 81; RBH 35 

TAKE YOU HOME WITH M£ A.KA. BODY (Zomba. 
BMI/R.Kelty. BMI,'EMI Blackwood. BUI/Lil Lu Lu, 
BMI/EKOP. BMI/Sony/ATV Songs. BMt.'EMOT, 
ASCAP/ Sony/ATV Turtes, ASCAP). HL/WBM. Hioo 95; 
RBH 63 

TARANTULA (The Braids. ASCAP/Zomba. ASCAP/TVT, 



BMI/ScoO Starch, ASCAP/MeansFwnttvi BMO. WBM, RBH 

TEU ME WWTS rr GOmU BE (Canceled Lunch. 
ASCAP/Untversal-PDlyGraffl kitematlonal. ASCAP/Bnn- 
don Barnes, BMI/lMmul-Sonfs Ol PolyGnm Intrmc- 
tlonal. BMI/lobele. ASCAP/Grower Washlngion |r.. 
ASCAP/EMI April. ASCAf^. HiyWBM, Hioo 96; RBH ^6 

TEH nOUmS WTTH tost CUERVO (Acuff-Rose, 
BMI/Sony/ATV Cross Key*. ASCAP/Blg Purple Dog. 
ASCAP). HUCS 34 

TE QUEDO GRANDE LA YEGUA (La Rebelde. 
ASCAP/Unrversal Muslca. ASCAP) LT 30 

TE QUIERO IGUAL QUE AYEK (Unhersal Muska, 
ASCAP) LT 31 

TE VINE A BUSCAR (AJG. ASCAP) LT 42 

THAT^ lUST JESSIE (March Family; BMI/Maleah, 
BMI/Zomba. BMI/Sufferin' Succotash, ASCAP/EMI April. 
ASCAP). HL/WBM, CS 16; Hioo 80 

TNAFS WHEN I LOVE YOU (EMI ApriL ASCAP/Phll 
Vassar. ASCAP). HUCS 6; Hioo 46 

THIS PftETENDEIl (Sony /ATV Cross Keys. 
ASCAP/Green Eyes, ASCAP/Onaly, ASCAP/Sony/ATV Tree, 
BMO. HUCS 38 

THIS WOMAN'S WORK (Screen Gems^MI. BMQ. HU 
Hioo 7S; RBH 24 

A THOUSAND MILES (Songs Of Universal. 
BMI/Rosasharn. BMI). WBM. Hioo 6 

THREE DAYS (GreentKM^e. BMl/Spunker Songs. 
ASCAP/UnrvHsal PolyGram IntemationaL ASCAP). WBM. 
C5 40 

TOID rAU (Rr^t N' GoU. BMI/Po Folk. BMQ RBH 7s 
TONIGHT I WAHHA BE TOUR MAN (Unnersal. 

ASCAP/MempMsto, ASCAP/Songs Ol UnlversaL BMO, 

WBM.CSI3 

TOO BAD (Warner- Tamerlane, BMI/Ami Vour DiUo, 
SOCAN/Zero^. SOCAN/M. Kroegei, SOCAN), WBM, Hioo 
41 

TQSDCITY (Sony/ATV Tunes. ASCAP/Ddevfl. ASCAP). 
HU Hioo 70 

TRADE rr AU (EMI ApnXASCAP/Them DamnTWim. 

ASCAP/D. Brasco, ASCAP/Desert Storm. BMI/Mr. Manat- 

tl. BMI/EMI Blackwood. BMI/Duro. BMO. HU RBH 91 
TROUBLE (Not Listed) RBH 59 
TU YYO (Worid Deep, BMI/Sony/ATV Uitin. 

BMI/Blueplatlnum. ASCAP/Sony/ATV Discos. ASCAP) LT 

16 

-U- 

U DONT HAVE TO CAli (The Waters or NazantK 
BMI/EMI Blackwood, BMO. HU Hioo 4; RBH 3 

UH HUH (HItco South. ASCAPAabulous. 
ASCAP/Musk or Windswept, ASCAP/Songs Of Peer. 
ASCAP/Marchninlh, ASCAP/ Peertunes. SESAC/Hale Yfeah, 
SESAC,'Morningsidetrail.ASCAP/IracksbvMaIice. 
ASCAP/)arell Houston. ASCAP/DreuxFrederk. ASCAP). 
HL.'WBM, Hioo 38 

UNDERNEATH YOUR CLOTHES (Aniwi. BMI/Sony/ATV 
Latin, BMI/EMI Blackwood, BMI/ApolUnaire. BMO. HU 
Hicx)i3 

UNTIL WE FALL BACK IN LOVE AGAIN (Curb, 
ASCAP.'Chariie Monk, ASCAP/Nik's Place. ASCAP/Penny 
Annie, BMI/CroSied Fingers. ASCAP/CopperfieW. 
BMI/Brighl Le.if, ASCAP), WBM, CS 46 

USTED SE ME LLEVO LA VIDA (Worid Deep. 
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT U 

-V- 

VIDEO (Gold a Iron. ASCAP/Su|iil)i BMI/Ereslgn. 
BMl/l. Music. ASCAP/Lastrada, ASCAP/Sony/ATV Tunes, 
ASCAP/Good High, ASCAP). HU Hioo 62 

-W- 

WASTING MY TIME (EMI ApriL ASCAP), HU Hioo 21 
WELCOMETO ATIANTA (EMI April. ASCAP/So So Def. 
ASCAP/ Ludacris. ASCAP/fobete. ASCAP). HL/WBM. Hioo 
RBH 28 

WHATABOUTUS? (EMI Blackwood. BMI/RI Produc 
lions, BMI,T(arp, BMI/Songs Of Windswept Pacific, 
BMI/EMI April. ASCAP/LdShawn Oanieli, ASCAP/Ensign. 
BMl/Fred lericins III, 6MI/£p«phoni. BMI /Generations 
Third. BMI/Nonmg HilL BMI/Bran-8ran. BMI). HL/WBM. 
Hioo Bi; RBH 49 

WHAT IF A WOMAN (Zomba, ASCAP/ 563. ASCAP/Con- 
yenalian Trre. ASCAP/Lcxri Daddy^ Music. ASCAP). 
WBM. Hioo 76: RBH 36 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree. BMI/Cake 
Taker, BMI). HU CS 3: Hioo 39 

WHAT MAKES FT GOOD TO YCHJ (HO PREMATURE 
LOVINI (Divided. BMI/UniwrsaL BMI/RamaL BMI/Wvn- 
rr Tameriane . BMO. WBM. HBH 77 

WHAT'S LUV? (loseph Cariagena. ASCAP/jeiys lam, 
ASCAP/D] In; BMI/Famous. ASCAP/ Slavery, BMI/Ur)lver- 
saL BMI/Let Me Show>^ ASCAP). Hl/WBM. Hioo 2; 
RBHs 

WHEN YOU U£ NEXT TO ME (WB, ASCAP/KelUe Coff- 
fey ASCAP/Platinum Plow. ASCAP/UIVwH^ ASCAP), 
WBM. CS 20 

WHEREVER YOU WILL GO (Amedeo, BMI/Aiex Band. 
BMI/Careers-BMG. BMI), HU Hioo 15 

WHEftE WOULD YOU BE (Castle Street, ASCAP/Mr. 
Noise. BMI/We Make Musk. BMQ CS 45 

WHOA NOW (Muiic Madness. ASCAP/B Rich. 
ASCAP/EMI Betlast, ASCAP). HU RBH 67 

WHY DONT WE FAU (N LOVE (Vke Game. BMO RBH 

48 

WIU DESTROY (How You Love That Reeonb. BMO 
RBH 90 

WISH I DIOHT MISS YOU (Sony/ATV Tunes. 
ASCAP/God's Cryin'. ASCAP/Ghetto Fabulous, 
ASCAP/Wamer-Tameriane. BMI/Mrjac. BMO. HL/WBM. 
Hioo 86; RBH 37 

WITHOUT ME (Ensign. SMI/Eight Mile Style. BMI/Sat- 
isfaction FulfiUed. ASCAP/Buf^ ASCAP/UnforgettM>le 
Songs, BMO Hioo 44; RBH 53 

-Y- 

YO QUERIA (Curci. ASCAP) LT 14 

YOU KNOW THAT I LOVE YOU Oamie Hawkins. 
BMI/Sony/ATV Tunes, ASCAP/Chris AbsoUm, 
ASCAP/ Richard Smith. ASCAP). HU Hioo 83; RBH 33 

YOUNG (BMG Songs. ASCAP/Mrs. Uimpkins Poodte. 
ASCAP/ BMG Canada. PRS/Ross CahilL SOCAN/TrinfoW. 
BMI/Careers BMG, BMI), HU CS 41 Hioo 45 

YOUDE DA MAN (Zomba, ASCAP/III MIL ASCAP/EMI 
April, ASCAP/The large Professor. ASCAP). HL/WBM. RBH 
88 

YOUTH Of THE MTION (Soul^ah. ASCAP/Famous, 
ASCAfl, HU Hioo 57 

Y TU TE VAS (WB, ASCAP) IT 2 
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Dead Live On 



Con^nmd from page 1 

this nomadic audience is being serv- 
iced via multi-act events like the Bon- 
naroo Festival in rural Tennessee (see 
story, page 181. a first-time event that 
quickly .sold out iLs inventory of more 
than 60,000 tickets without the bene- 
fit of traditional advertising. 

"The jam-band scene has exploded 
in America, and from my perspective 
this is the most under-addressed 
genre in the W'orld by the commercial 
music industry," observes John Scher, 
who served as the Grateful Dead's 
exclusive East Coast promoter until 
the band's touring demise. "There are 
festivals the mainstream press never 
hears about that sell 30,000 tickets 
consistently, and all of these bands 
and sociological offshoots owe a great 
debt to the Grateful Dead." 

Today's burgeoning jam-band scene 
is "real interesting to see " for found- 
ing Grateful Dead member Bob Weir. 
"I'm honored and flattered that they 
say they were influenced by us. " Weir 
says. "We just did what we tliought was 
the right thing to do." 

Cameron Sears, former Dead man- 
ager and current president/CEO of 
Grateful Dead Productions, adds: 
"We're very supportive of anything that 
pushes the boundaries of what the 
business and music is all about, and 
we re heartened that some of these 
bands have used our business model 
to develop their own. The highest form 
of flattery is when people mimic what 
you did, and the fact that these twnds 
are doing this is a testament to the 
Grateful Dead's foresight " 

HAPPY ACaOENT 

The Grateful Dead were always first 
and foremost a live act, thriving on the 
spontaneous artistic combustion that 
the concert format afforded. "When 
we started out, the idea was to play 
music and see where that took us, and 
it took us on the road," says Weir, 
whose post-Dead band is known as 
RatDog. "We started out as a dance 
band, and as the years went on, peo- 
ple started facing the stage and listen- 
ing, and we became a performing act" 

And, indirectly, a recording act. 
"Our process was to beat a song to 
death on the road and then record it 
because by that time everybody's part 
had evolved to where we could really 
tell a story." founding member Phil 
I>esh explains. "That process takes too 
long in the studio."" 

Sears says, "The Grateful Dead were 
more interested in the moment and 
what they could create at any given 
time, as opposed to what they were 
able to 'fix' in a studio. " 

The natural by-product of such 
spontaneity was unpredictability, 
which in turn led to each show being 
a unique event never stale to fans. 
Hence, Deadheads could see show after 
show (after show after show) without 
over-exposure to songs or even ar- 
rangements within songs. "It was chal- 
lenging, but it also kept things inter- 
esting," Weir says. "It kept us invested 
in the music, alive and kicking note to 
note, bar to bar." 

With each show being one of a kind 
and often brilliant, taping became 



m 



Hie Dead in tlie Early '90s. Front row. from left: Jerrr>' C.;ircia and V'ince W'elnick. Back row, from left: Bill Kreutzmann. Buh We 
Phil U-.*. and Mickey I lart. 



commonplace — a practice that glori- 
fied the band"s product instead of 
devaluing it "Allowing their shows to 
be taped was really the best thing they 
ever did, because nothing s belter than 
a fi'ee .sample, " .says Dennis McNally. a 
longtime Dead publicist/historian 
whose book A Long Strange TYip — 
The Inside History of the Grateful 
Dead is due in August. "It was a genius 
marketing move, but nob<xly realized 
it We allowed it because we were bad 
cops. We said yes' because saying 'no' 
was too much trouble." 

By the early 1980s it became evident 
that large numbers of farvswere track- 
ing the Grateftil Dead from cit>' to city. 
"It became apparent when we started 
seeing the same people in the front 
row night after night," Lesh says. 

'There were always Deadheads, but 
it became noticeable in the early '80s 
that people were following tours. What 



fed that was when we opened our cwn 
ticket office — a brilliant move, mostly 
because it allowed for people with lives 
to go to shows and kept our demo- 
graphic complicated," McNally explains. 
"The bulk of the shows we sold to a 
whole range of people from students to 
young professionals that would see 
three or four shows, not 20 out of 25. " 

The Grateful Dead were dedicated 
to giving fans the right convergence of 
venue, ticket price, convenience, and 
experience. "More than any other band 
of their time, they put fans first — not 
the record company, not the music 
business," Scher says. "They were 



incredibly fen-friendly on a lot of levels. 
They played long shows, it was a dif- 
ferent show every night, and they were 
musically innovative." 

Scher .says the Grateful Dead paid 
close attention to what their fans 
wanted. "They were getting feedback 
early on. way before the Internet They 
paid attention to the fans, and they 
paid attention to the venue. If the kids 
loved a certain venue, they'd say, 'Let's 
play there more often.' " 

Eventually, the combination of no- 
mads arxl fervent locals led to given sell- 
outs, "intimately, promoters realized we 
were doing half their work for them," 
McNally says. "The batting average was 
unbelievable. This side of the Rolling 
Stones, nobody did the kind of business 
we did, week in week out — and it didn't 
matter if we had an album." 

Businesswise, the Graleftjl Dead may 
not have been overly professional by 
today's standards, but they \vcre at lea.st 
consistent as well as remarkably fair 
and straightforward. "They were the 
most honest most loyal people in the 
world, " Scher says. "We never had a 
contract; always just a handshake." 

In today's environment, a band as 
powerful at the box office as the Dead 
would attract lucrative national tour- 
ing offers fi-om corporate promoters. 
So if the Grateful Dead were touring 
in 2002, would they he a Clear Chan- 
nel Entertainment tour? "Probably 
without a doubt no," Sears says. "The 
band was very supportive of independ- 
ent promoters, and Iwe] remained 
loyal to the people that stayed with us 
as we developed. Some of those are 
Clear Channel people now and some 
are still independent But I don't think 
we would sell a tour to Clear Channel 
for a lot of money and let them take it 
out of the hides of fans." 

Scher takes a similar view. "They 
were never about money. They made a 
lot of money, and they knew how much 
was there to be made, but their ticket 
prices were unbelievably realistic. I 
don't think there is any chance they 
would've succumbed to offers like that " 

Asked if he thought the Dead would 
have gone out as a corporate tour. Weir 
says, "I rather doubt it, actually. It 
seems kind of antithetical to the way 
we did things. It may have been con- 



venient, but it smacks a little bit of 
monopolistic practice. 1 don"t think 
that would have sat well or even 
worked well for us in the end. " 

Lesh is even more succinct. "The 
Grateful Dead would have never 
done that."" 

WHERE ARE ALL THE DEADHEADS? 

When the Grateful Dead s touring 
life came to an abrupt end with Gar- 
cia's untimely death, an audience of 1 it- 
erally millions was left without an 
immediate focal point. McNally thinks 
a lot of them just settled down. 

"Some of them had been putting off 
their lives and living an extended vaca- 
tion, and then it was time to have the 
baby, buy the house," he says. "Now 
they just go to fewer shows, a Phil & 
Friends show or a RatDog show, |and| 
that nurtures them. The single biggest 
error of the media was that all of our 




audience went to all of our shows and 
lived in parking lots. When the Gratefijl 
Dead stopped touring, I think while 
some of the fans gravitated to other 
bands, most just kicked back a little bit " 
When the Dead died, the Furthur Fest 
(the first incarnation of which featured 
RatDog and Dead drummer Mickey 
Hart's Planet Drum), as well as tours 
Phil Lesh & Friends, Bruce Homsby, and 
other Dead offshoots, had immediate fol- 
lowings. "A lot of acts are filling that 
niche, not the least of which are the 
|Dead| guys themselves," Scher says, 
likewise, a new breed of acts influenced 
by the Dead, at least philosophically. 



began to gain momentum, none more 
than Phish. "Clearly, the Dead were a big 
influence on how we approached 
IPhish'sl career," says Phish manager 
John Paluska. "Probably the biggest 
influence of all was a real sense of their 
kjng-term vision for their career, includ- 
ing developing mailing lists, letting peo- 
ple tape die shows, and every show being 
completely different and spontaneous. 
All of these things were an inspiratkMi to 
Phish, that we could approach a musi- 
cal career that way. I don't think we ever 
set out to specifically emulate the Grate- 
ful Dead, but it got into |our| bkxxl." 

Lesh believes Dead-inspired improv- 
isation drives the train even today. 
"That approach is probably the basic 
concept of what's informing this whole 
scene. It's nothing new — jazz artists 
have been doing that for 1(X) years now. 
But I think we did bring it to rock." 

Paluska says that, once they were 
analyzed, many Grateful Dead business 
practices were quite logical. "A lot of 
the.se decisions become common 
sense when trying to build a grass- 
roots following, with the live show as 
its centerpiece. It becomes intuitiw." 

Still. Paluska doesn't think Dead- 
heads naturally gravitated to Phish 
post- 199.5. "We were already an arena- 
leN'el act when the Dead stopped tour- 
ing,'" Paluska points out. "Over time, 
we may have picked up some of |the 
Deadheads], but I think we had to win 
them owr one fan at a time. 1 do think 
right away we got a lot of their park- 
ing-lot entrepreneurs, who were ready 
to take advantage of what they thought 
might be the next big scene." 

In 2002, String Cheese Incident 
(SCI) is making rapid a.scension in the 
jam-band world. Like the Dead, SCI 
operate completely in-house and 
inspire a nomadic following. 

"I think the spirit of String Cheese 
Incident is very similar to the spirit of 
what the Grateful Dead were all 
about. " SCI agent/manager Mike 
Luba .says. "Like the Dead, we have 
our own newsletter, but we're basi- 
cally children of the Internet. That's 
why it took us six years to do what the 
Dead did in 30 years." 

Luba says today's vital jam-band 
scene is a direct legacy of the Dead. 
"The Dead broke down so many barri- 
ers for people. They were the last great 
American adventure, and we were able 
to tap into that. Touring with a rock 
band is the last truly free thing you can 
do in America." 

This summer, surviving Grateful 
Itod members and other like-minded 
artists will gather Aug. 3-4 at the Alpine 
Valley Music Theater (near Chicago) for 
a brace of concerts sure to be a huge 
success. Among those tentatively 
scheduled to perform are RatDog, Phil 
Lesh & Friends, the TriChromes (fea- 
turing ex-Dead drummer Bill Kreutz- 
man). Mickey Hart's Bembe Orisha, 
Dead lyricist Robert Hunter, and post- 
Dead outfit the Other Ones. 

According to Sears, "One of the 
things the Grateftil Dead did that al- 
lowed the jam scene to evolve into what 
it has become — which we .support and 
are heartened by — is introduce a whole 
audience to a style of music that did not 
have to be rote and was experimental, 
pushed boundaries, and was not hit- 
driven. People responded to us, and in 
the case of today's bands, a lot of people 
are still responding." 
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year ago, considers Parlophone and 
EMl's other U.K. labels not only a 
natural repertoire source but also a 
perfect ready-made resource, as he 
was in the process of establishing 
his own repertoire. "That's where 
the best records are for me right 
now," he says. "I've signed a ton of 
great stuff, but those records are 
still in the process of being made." 

Further worldwide recognition 
for EMI came last month, when 
Britain's Department of Trade and 
Industry (DTI) awarded the com- 
pany the prestigious Queen's 
Award for Enterprise: Internation- 
al Trade 2002, recognizing "sus- 
tained outstanding achievement in 
international trade." 

Trade Partners U.K., the DTI 
support service for British busi- 
ness overseas, is becoming in- 
creasingly involved in backing 
emerging U.K. talent, notably via 
showcases at international trade 
events. (Billboard hosted an At- 
lantic Crossing conference/show- 
case in London in November 2000 
as part of an ongoing study of 
these topics that continues with 
this issue's coverage.) Further, a 
report into the feasibility of open- 
ing a British music office in New 
York will shortly be launched by 
the British Council, with joint 
funding from the British Phono- 
graphic Industry. Such a one-stop 
help center would provide infor- 
mation and advice on potential 
U.S. licensees, distributors, pub- 
lishers, agents, and so on. 

Lester has reservations. "It's 
always down to repertoire." he says. 
"Government initiatives are all very 
well, but if you put a |British| 
record out in that market, and it's 
good, I promise it will sell. |U.S. 
labels] want to sell records." 

JUMPING TO CONCLUSIONS? 

Lester doubts that the recent 
adverse publicity is a reliable 
weather vane regarding lack of tal- 
ent. "(Sony Music Entertainment 
senior VP of A&R] Dave Massey has 
been hired in a roaming role by 
Sony," he adds. "That's a senior 
executive hired to import talent. At 
Atlantic, co-president Craig Kail- 
man comes to the U.K. on a 
monthly basis looking for reper- 
toire, and Atlantic has a tie-up with 
[Lester's label] Wildstarasan early 
source of A&Ring. We're talking 
here of people at a very high level 
— not some scout." 

Craig David's Born to Do It. 
released in the U.S. on Telstar/ 
Atlantic, has sold 1.1 million un- 




its, according to SoundScan. 
With 4 million albums sold 
worldwide before the U.S. street 
date, according to Lester, David 
was able to focus intently on the 
American market, basing himself 
there for the majority of a nine- 
month period. 

"I think being English may even 
have had a positive effect on me 
selling records in the U.S.," David 



the thought that this type of ra- 
tionale possibly exists." 

Another source agrees. "One of 
the problems for majors is that 
you have to get the act on the 
U.S. company's list, and you do 
come up against the 'not invent- 
ed here' syndrome." 

Andy Williams, drummer with 
Heavenly/Capitol trio Doves — 
whose second album, The Last 



ing the charts in America," Williams 
says. "(Doves] have never been naive 
enough to think that we'll break 
America. We know it's really hard 
work, and we just consider it a 
bonus if our gigs are sold out or 
we're selling more records, but 
we're going to put the time into it." 

By her fourth record, fellow Brit 
Julia Fordham had moved to Cali- 
fornia to push her U.S. career. Her 




says. "In the beginning, it was a 
way of identifying me — I was 
known as 'Craig David, that guy 
from the U.K.' Also, a lot of my mu- 
sical influences have been Ameri- 
can, so I feel I can identify with 
their musical culture." 

David is currently in Ibiza, 
Spain, working on his sophomore 
album, for which an October/No- 
vember release is planned. Mean- 
while, the success of his current 
record continues apace at both U.S. 
retail and radio, with latest single 
"Walking Away" entering at No. 37 
on the Billboard Top 40 Tracks 
chart this issue. 

Warner Music International 
senior VP of marketing Jay Dur- 
gan offers another theory on the 
stateside tribulations of British 
repertoire. "U.S. companies have 
enough of their own songs in 
which they've personally invest- 
ed," he says. "Why would they con- 
template directing attention and 
shrinking resources to sister-com- 
pany repertoire? I'm not proud of 
that statement, but I can't dismiss 



Broadcast (which streets in the 
U.S. June 4), is attracting wide- 
spread acclaim — believes things 
are on the up for U.K. artists in 
the U.S. But people should be real- 
istic in their optimism. 

"I don't think it's ever going to 
return to the days of Brits dominat- 




seventh album, Concrete Love, 
streets June 18 on Vanguard Rec- 
ords. "The only way for me to thrive 
musically is to be living in Ameri- 
ca. Unfortunately, the (current] big 
spinners out of the U.K. tend to be 
the sort of high-maintenance peo- 
ple." she observes. "They're going 
to want to stay at the Four Seasons 
and continue to live in the way 
they're accustomed to from having 
a tremendous burst of fame in 
Europe, not realizing that America 
is so far removed from the rest of 
the world — not just musically, but 
in every single way." 

EnglLsh singer/songwriter Clive 
Cregson (signed to Compass in 
the U.S., Fellside in the U.K., and 
based in Nashville for eight years) 
says he has never been aware of 
American doors opening for him 
simply because of how he speaks. 
"I still make the bulk of my in- 
come out of Europe and Japan. 
It's (almost] impossible to get a 
paid gig (in the U.S.], and the 
overheads are ridiculous. I'm still 
picking up sessions and produc- 



tion gigs, and I like to think it's 
because of my abilities rather 
than my accent." 

Fordham, citing the likes of Ali- 
cia Keys and India.Arie (who joins 
Fordham on her "Concrete Love" 
single), believes America's renewed 
taste for singer/songwriters may 
bode well for many British compa- 
triots who stress substance over 
style. "Had it been three years ago, 
when we were at the height of 
Britney (Spears) and the Back- 
street Boys, I might say, 'Oh, my 
God — gifted singer/songwriter — 
no hope in hell.' " 

Mike Fratt, executive VP of mer- 
chandising at Homer's Record 
Stores, a seven-store chain based 
in Omaha, Neb., has similar 
thoughts. Fratt is hopeful that the 
resurgence in male singer/song- 
writers in the U.K. will help the 
situation and is predicting some 
success for Badly Drawn Boy's 
About a Boy soundtrack (Artist- 
Direct), released April 23. 

Telstar Music Croup interna- 
tional CEO Graham Williams be- 
lieves the pop influence is a 
major hindrance to British suc- 
cess across the Atlantic. "The 
reality is that the U.K. industry 
has artists that are putting out a 
new album every 12 months," he 
says. "You cannot do America and 
do that." 

PSEUDO POP NEED NOT APPLY 

Many respected players take a 
dim view of the "just add water" 
formula of instant U.K. pop stars, 
fostered by the immense success 
of such TV talent shows as Pop 
Idol and its predecessor, Popstars. 
The U.K.'s two best-selling singles 
of the year so far are by Pop Idol 
victor Will Young and runner-up 
Gareth Gates, who are both signed 
to S/RCA. There are not any cur- 
rent plans for the U.S. release of 
those singles. 

Steve Lillywhite, recently ap- 
pointed joint managing director 
of Mercury U.K., has more suc- 
cessful experience of the U.S. 
market than most. For 25 years, 
he has produced a vast array 
of U.K. acts, including Simple 
Minds, XTC, Big Country, Thomp- 
son TVvins, Psychedelic Furs, Mor- 
rissey, and U2. 

"I know the American market 
better than I know the U.K. mar- 
ket," Lillywhite says. "Music is an 
art form they invented. I always 
remember being (in the U.S.] 
when Milli Vanilli were exposed as 
frauds, and it made the (national 
evening] news. I grew up in the 
'60s in England, where people did- 
n't always sing on their records, 
and we do have a culture of that. 
America takes it much more seri- 
ously, and it means they don't buy 
into our packaged pop. The music 
has to stand alone." 

Another British label exec adds, 
"Pure British pop acts just won't 
make it in America. If you take Will 
Young into consideration, I doubt 
whether his career will make it any- 
where near Heathrow (Airport)." 

Telstar's Williams is dumb- 
founded that record companies in 
(Continued on next page) 
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the U.K. arc developing artisLs 
without any consideration of Amer- 
ica. He says, "I don't know any 
other Industry that would favor try- 
ing to find the most difficult, small, 
fractured bits of the world and 
attack those but not bother with 
the U.S., a 39% market." 

But EMI Recorded Music vice 
chairman David Munns says he 
doesn't care where his U.S. suc- 
cesses come from. "As far as EMI Is 
concerned, we want to be involved 
with and associated with records 
that sound like hits to us. I don't 
care if it comes from the moon." 

He adds, "I think British acts 
sometimes underestimate the 
sheer effort jit takesl to compete 
In the American market. To take 
chunks out of an artist's sched- 
ule like that can logistlcally be 
very difficult." 

Commenting on the summer 
release of the second album by one 
of the company's biggest U.K. acts. 
Coldplay (which has scanned 1.2 
million units in the U.S. of Its 
debut set. Parachutes), Slater 




reveals, "Coldplay is already lock- 
ed into spending time here." 

Labelmate Starsallor has en- 
joyed a fraction of Coldplay's suc- 
cess. Its Love Is Here debut is cur- 
rently at 106.000 units, according 
to SoundScan, despite the band's 
five-month stay in America. 

This does not faze Slater. "You 
always have to look at the base 
you're creating, " he says. "It's how 
you sell that first 100,000 that's 
so Important. If you cross formats 
too soon, you erode the credibili- 
ty of a band like Starsallor. The 
way bands like R.E.M. and U2 be- 
came catalog artists was not by 
trying to sell 500,000 records 
every time." 

Nic Harcourt, music director of 
KCRW Santa Monica, Calif., thinks 
that the new crop of British acts in 
the U.S. have a better work ethic 
than some predecessors. He says, 
"You're finding British bands that 
are here to work. " 

Harcourt adds that past experi- 
ence of "difficult" artists may 
have put some programmers off 
British bands, but he believes 
that perception is changing. He 




acknowledges, though, that hard 
work does not guarantee success: 
"Coldplay Is a sign of someone 
who broke through in a big way — 
as did David Cray and Dido — but 
Travis didn't. When you have a 
band like Travis that can come 
and play three tours In the coun- 
try within a year and sell out ILos 
Angeles'] Universal Amphitheater, 
and the record doesn't break, 
then somebody isn't doing some- 
thing right." 

SMARTER MARKETING 

Airplay or not. labels seem to be 
working smarter when it comes to 
the marketing and promotion of 
British acts In the States. Palm 
Pictures CM Paul dcGooyer says 
It has scanned 65.000 units of 
Zero 7's album Simple Things In 
the U.S. through a step-by-step 
effort that did not rely on radio at 
the outset. 

"This Is marketing driven, where 
radio is ultimately a leveraging ele- 
ment, " deGooyer says. Palm street- 
cd the album with an $11.98 list. 
Next came word-of-mouth from 
U.S. purchasers, before a tour and a 
video for "Destiny." 

"MTV2 Is absolutely core to 
this," he continues, adding that 
the label has also created a DVD, 
which Is being used as a giveaway 
with the album In the act's top 15 
U.S. markets. 

The band's Henry Binns admits 
that he thought the band would 
never play a gig in the U.S., let 
alone tour there. But he is happy 
with the sales to date. "It's very sim- 
ilar to how the record has grown in 
the U.K. — by doing cool gigs and 
word-of-mouth," Binns says, adding 
that choosing a small label both in 




the U.K. and the U.S. has worked 
for Zero 7. "We're the most impor- 
tant thing that they have: we get all 
the love and attention." 

Slater agrees with deCooyer on 
the importance of MTV2, which 
now beams Into 40 million U.S. 
homes. He says, "They've been 
instrumental in helping Identify 
projects as credible and viable." 

For his part, MTV2 CM David 
Cohn admits to being perplexed at 
the lack of airplay British acts are 
getting on mainstream U.S. radio. 
"We don't understand why some of 
this stuff hasn't connected at radio 
in the way it has with us," Cohn 
says. "We've always known from 
MTV that it helps if there are other 
things [such as radio). (Sometimesj 
we're not convinced, and we need to 
see some airplay and other things 
before we jump on board." 

Slater cites U.K. signing Dirty 
Vegas as an example of how to start 
a marketing campaign without 
radio or music TV. The band's al- 
bum comes out June 4 in the U.S. 
The single "Days Go By" Is being 
used In a high-profile U.S. com- 
mercial for Mitsubishi Eclipse and 
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Is now receiving video and radio 
airplay. "We identified a record that 
we liked that the U.K. wasn't plan- 
ning to put out until August." Slater 
recalls. He says Mitsubishi did not 
give the green light until the com- 
pany knew the song's release would 
coincide with the commercial. 

Homer's Fratt says that getting 
consumers' ears is vital, but a 
British accent alone isn't going to 
do that: "Quite honestly, I think 
the consumer's attitude toward 
music has very little to do with 
country of origin." 

Fordham concludes that if labels 
are banking on nationality to sell 
repertoire, they may as well forget 
it. "Just look at the news programs 
here, when they say 'World News 
Tonight.' I've got my sisters' kids 
staying with me. and they say, 
'When are they going to get into 
this stuff about the world?' 

"And I say, 'Actually, they don't. 
America is the world to America.' 
And that's kind of how it is musi- 
cally as well." 

Additional reporting by Jill Pesselnick 
in Los Angeles. 



Brit Ads Hungry For Hot 100 Face 
Harsh U.5. Radio/Retail Realities 



BY GEOFF MAYFIEU) 

The recent U.K. void on The Bill- 
board Hot 100 might say more about 
changes In the chart's methodology 
and the fast demise of the U.S. retail 
single than the relative popularity of 
British acts. When the Hot 100 was 
revamped in December 1998, the 
chart's radio pool was expanded 
beyond top 40, adult, and modem rock 
stations to include other rock formats, 
as well as R&B and country stations. 
Latin stations were added the follow- 
ing year. While that expansion has 
addul more titles from R&B, hip-hop, 
and country to the chart, rock acts that 
do not attract attention from top 40 
formats have a harder time reaching 
the Hot 100, because nationally, the 
rock formats draw smaller audiences. 

In 2002, with many top 40 stations 
leaning toward R&B and hip-hop, an 
average of 47.5% of the titles on the 
Hot 100 In a given week come from 
those formats, with country account- 
ing for another 19.25% — genres In 
which British acts are less inclined 
to connect here. Pop acts account for 
an average of 19.5% of the chart's 
weekly content, with rock represent- 
ing 13.75%. Consequently, though 
an act like British band Radiohead is 
popular enough in the U.S. to have 
its previous two studio albums debut 
at Nos. 1 and 2, respectively, on The 
Billboard 200 and sell out concert 
venues, it has been absent from 



the Hot 100 since 1996. 

For those popular artists with a 
limited radio profile, such as Radio- 
head, who have only been played on 
rock radio, singles sales no longer 
provide an easy alternate route to the 
Hot 100. Even in the rare instance 
when a pop or rock artist releases a 
commercial single, sales are much 
smaller than In past years. 

So, although Radiohead spent 
eight weeks on the Hot 100 Singles 
Sales chart last year with "Knives 
Out," it only sold 3,000 units during 
its opening week and less than 
13,000 in those eight weeks com- 
bined, failing to create enough chart 
points to reach the Hot 100. 

Brits, though, have become In- 
creasingly visible on The Billboard 
200 in recent years. In 1999, U.K. acts 
accounted for 3.1% of all SoundScan 
units sold by albums that appeared 
on the big chart, down from 5.5% In 
1995. But the U.K.'s market share 
grew In the next two years, to 7.4% in 
2000 and to 8.1% In 2001. 

From the start of the current chart 
year through last week, U.K. acts ac- 
counted for 25 of the 473 albums that 
have appeared on The Billboard 200 
and 5.1% of the units sold by that 
chart's titles. With Elvis Costello bow- 
ing at No. 20 and Pet Shop Boys enter- 
ing at No. 73, there are nine titles by 
Brits on this issue's Billboard 200; 
three more appear on Heatseekers. 
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Weezer 

Continued from me 1 

That's what call screening is for." Cuomo say's nHervaxd. sourxling 
equal parts annoyed and amused. "It's endlessl Delete!" 

With a journalist on the phone. Cuomo knows he's being some- 
what naughty — and that's probably w+iy he's having such fua "I give 
'em shit all the time. They have no idea how to deal with me." he 
says of Geffen and Interscope staffers before getting serious for a 
momenL "I don't want to he difficult. I just have to protect my hand 
and our creative selves. The industry is geared toward exploiting our 
creative resources and laying them to waste, and 1 have to protect 
them. And so 1 get a reputation as being difficult. But if you're will- 
ing to help us and nurture us. I'm not difficult at all." 

CorLsidering that the LA. group lias rarely .stuck to beaten paths — 
be they musical or profes,sional— it somehmv seems strangely per- 
fect that 31-year-old Cuomo is not only the frontman of and the main 
creative force behind Weezer but also rmv the guardian of the kind 
and its music. 

In fulfilling his desire to protect the 
band and its material— and to realize his 
vision for when and how his music 
should be released and promoted — 
Cuomo has found himself in a few 
uncomfortable situatioas since "pha.sing 
out" past manager I'at .Magnarella 

Most notable is Geffen/Interscope's 
reaction to a ma.ss-mailing Cuomo 
made in February. In a move tfiat was 
as rare a.s it is for a band a.s popular and 
commercially succe.s.sful as Weezer to 
be .self-managed, the singer/guitarist — 
anxious for fans to hear the band's new 
material — personally sent a disc car- 
rying eight of Maladroil's 13 songs to 
key radio and pre.ss outlets. 

Included was a letter on Weezer sta- 
tionary' that introduced the new album 
and explained tliat the band hoped to 
issue Maladroit in late April. Ttw letters, 
each signed by Cuomo and his three 
handmates. cAvn listed the singer's e-mail 
address in case recipients had cjuestioas. 

All this was being done unbeknown 
to the powers that be at Gelfen/lnter- 
scope. who only learned of the mailing 
after .such .statioas as 1^'s KROQ began 
playing "Dope Nose." the hooky first 
track on the sampler 

Several months earlier Cuomo and 
the label had butted heads over a promotional appearance, which left 
the singer so upset that he didn't .speak to Geffen president Jordan 
Schur for months — not until after "Dope Nose" hit the airwaves. 

Ewntually. the singer says he received a call fix)m key label execs, 
one of whom said. "Dude, what the hell are you doing? You're killing 
any chance of having a hit single by just haphazardly releasing your 
song. Ya gotta have a strategy: ya gotta have a plan." 

That awiveniation resulted in Cuomo, eight days after mailing the 
sampler, seixiing programmers a new letter at liis label's request — liut, 
again, he included a sampler This one featureda new edit of "Dope Nose." 

"Plea.se ignore |the original] CD for the time being, as I wasn't 
supposed to have .sent it yet." he wrote in the second letter "I was 
overeager for you all to hear it and I jumped the gun ... It would 
probably be best if you wait to play any of these songs until you 
have been officially serviced by the record company. " 

Yet by the time the second group of letters and .samplers reached 
radio. "Dope Nose" vins already a hit on .some stations. Although 
Schur denies this, Cuomo says that his mailings forced the label 
into releasing.^o/arfro// sooner than it had planned. "1 knew they 
were not going to let us put it out when we wanted to, and I had 
to force the issue," he says. 'They realized that the single already 
had so much momentum that to stop it wxjuld basically be to kill 
the song, kill the album, and there wouldn't be a second chance." 

But even before the mailing, Cuomo was posting both old and 
new demos for free download on weezercom, as well as making all 
the new album's tracks — but only a few in finished form — available 
on the .site. The singer says that the mailings and downloads were 
meant less to create tension between he and tlie label than to get the 
music to the fans: "I'm looking for instant approval from the fans. 
Thai's why 1 put up our .songs almost as soon as they're finished being 
written." During the making ofMaladrvit. he even posted demos on 
the site, asking fans for their feedback and adjusting some songs 
based on responses. "I can't wait to get the fans' reaction." he says. "I 
don't want to have to wail four months." 



UNEXPECTQXy POSmVE RESUIIS 

By bucking the system, Weezer has ended up on better ground 
with Geffen/lnterscope. After a few angry phone calls and no doubt 
many deep breaths, the mailings caused the singer and the label to 
sit down and hammer out an agreement that ultimately promises 
the band more control over how and when the group's albums are 
released and promoted. 

Though both parties will obviously need to compromise on 
certain issues, Schur says he and Interscope are now letting 
Cuomo lead the way: "Rivers is in the best position to lead Gef- 
fen in the Weezer business. And so when It comes to communi- 
cating to radio or to anyone, 1 want everyone to know that we're 
really following Rivers' lead. I want his fans to have a direct con- 
nection to him and to his t)and." 

I lowever unconventional, that strategy seems to have already 
worked: By sending out these samplers himself. Cuomo certain- 
ly appears to have forged or re-forged a direct connection vwth 
radio and pre.ss, which certainly strengthened his relationship 
with his fans as a re.sulL 

Cuomo says the band would have surely left tfie label if it wasn't 
bound by its original contract, which requires the group to deliver 
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three more records beyond Maladroit at "a three-quarter mechani- 
cal [royalty rate), which is criminal for a songwriter" 

If he had his way, he would tour, record, and post his songs on the 
Web for free and continue sending albums to press and radio him- 
self. Despite all this, though, he admits that, at the moment, he 
"ctxilUn't tie happier with Interscope, ironically," especially witil hi.s 
improved relatioreihipwith 5>chur 

" After we all realized there was no way to stop it, I think |the 
label! realized, "OK, well, let's get behind them,' " Cuomo says. 
"And I think Jordan had some serious talks with Jimmy jlovine, 
Interscope/Geffen/A&M chairman], and I think the way they've 
ended up handling everything is totally genias — by basically let- 
ting me run the ship. 

"These are really crazy times, no one knows what the hell's 
going on in the industry or what's around the comer So I think 
Weezer's like a little experiment for them. Like, 'I^t's see if this 
guy can figure out what's going on.' I end up trusting them even 
more — because 1 know that, at the end of the day, I have the power 
to make the decision either way. So I'm more likely to listen to 
what they have to say. And they are very smart guys, and I total- 
ly respect them." 

Such positive results would never have come to fiiiition i/the tand 
hadn't written such a strong .song, notes Philadelphia YlOO PD Jim 
McGuinn, whose station was one of the first to play "Dope Nose." 

""Fortunately, Rivers wrote a great song, and it's a good record, and 
there's a lot of Weezer fans — and, because of all that, Tm sure \MaI- 
adroit] will come out and .sell a half-million copies in the first week," 
says McCuinn, who adds that it's that sort of fan base and retail pres- 
ence — ^Weezer's three sets have sold a combined 4.5 million copies 
in the U.S., aca)rding to SoundScan — that enabled Cuomo to get 
away with such a stunL 

Since parting ways \vith Magnarella, the band has, as Cuomo puts 
it, "cut out the business and promotional skte ofbeingamusician and 
focused more on just playing. Wtiat we've found is, if left to our own 



devices, we kind of .stop doing a lot of things that bands artsi^yposed 
to do (these days). So things have gotten much simpler" t 

Guitarist Brian Bell says. "Nothing has really changed as far as the 
amount of work that's been coming in. We may even be getting more, 
just because of how much we've been in the public eye in the past year 
But one thing that tias changed within the band is that because we . 
feel more mature and more responsible of what the fiiture holds for 
us, it's kind of reassuring. Who would have better interest in us than 
Rivers? No one. " 

WELCOMING WEEZER BACK 

Roughly two years ago, management and label concerns were in 
the very back of the band members' minds. 

Weezer, at that point, had been dormant for years. The band 
had virtually disappeared after its .sophomore effort, 1996's 
Pinkerton, was greeted with a chilly response, thus devastat- 
ing Cuomo, who had poured himself into the album's dark and 
passionate songs. 

When the band re-emerged in 2000, it was "prepared to start 
h-om scratch, " Bell says, Cuomo remembers being moved nearly 
to tears after arriving at the stage for the group's first show in 
years — at the Fresno, Calif., stop on the 
2000 Vans Warped tour— at the very 
moment Weezer was being announced 
as a .surprise guest. He recalls, 'There 
was just a second of hesitation in which i 
our hearts stopped, and then we heard ' 
the crowd just go crazy, and it was the 
greatest feeling." 

Such was the beginning of a striking 
comeback, which has seen the band sell 
out arenas with regularity and its 2001 
set — a second eponymous effort krxAvn 
by fans and the band as The Green 
Album — sell more than 1.3 million 
copies in the U.S. alone. 

Booked by Don Muller at Creative 
Artists Agency in Beverly Hills, Calif., 
Weezer is currently on a schedule that 
sees it switching from the road to the 
studio and vice ver.sa every three 
weelci — which helps keep things fresh 
while a/fording opportunities to try out 
.song.s-in-progre.'is on liw audiences. As a 
result of this cycle, the band has already 
begun recording the follow-up to Mal- 
adroit, which Cuonw says is slated to hit 
stores in February 2003. 

Partially as a result of his decision 
to self-manage Weezer, Cuomo says 
he's fallen deep into the songwriting 
zone, doubting himself less and trust- 
ing the muse more often. As a result, he's no longer afraid to wear 
his love for '80s metal on his sleeve. Bell says. "Rivers has just un- 
leashed the shredding beast in himself." 

"It's been there all along, and I've had to consciously repress 
it on our first three records, " Cuomo says with a laugh. "I had to 
force myself not to bust out with Scorpions riffs. And, at this 
point in my life, I really don't want to force anything anymore. 
1 just wanna let it all hangout. So, on [Maladroit], it all just came 
pouring out." 

After the disappointment of the .self-produced Pinkerton — ivhich 
has nonetheless bea>me a cult fevorite, .selling more than 620,000 
copies in the IJ.S. — Cuomo says he crafted The Green Album (which, 
like tfie band's '94 debut was helmed by Ric Ocasek) with an atten- 
tion to song structure and mechanics. 

But as the band continued to peel away its musical inhibitions 
during the past year, the self-prcxiuced Maladroit became (ar less of 
a laboriously created album than its predecessors. 

REIIJRNTOTHE GARAGE 

With music flowing through Cuomo and company, it seems as 
though the switch to self-management has proved priceless. 

"It's like we don't tliink of ourselves as tools for marketing a record 
anymore," Cuomo says. "It's more like how things were when I was 
13 or 14, just playing Kiss songs in the garage. It's just flowing nat- 
urally, and we're accepting whatever comes: and then it's the record 
company's problem to figure out how to sell it Iwcause they're the 
ones who make the money off it anysvay." 

As it continues to peel away inhibitions, the band is getting clos- 
er to cutting a classic album. Bell says. "It's coming up. It might be 
the one we're working on." 

Simultaneously, Cuomo says the band is "evolving toward a style 
that encompasses everything I love, which includes pop and metal, 
alternative, rap, goth, emo llaughs]. We're gonna have the mother 
of all styles." 
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American Urban Radio, Billboard 
M lor R&B/Hip-Hop Confab^ 

Billboard and American Urban Radio Networks (AURN) are teaming up 
for the 2002 BillboardAURN R&B/HipHop Conference & Awords, 
presented by Heineken. The event will take pkx:e Aug. 7-9 at the Eden 
Roc Resort in Miami Beach. 

AURN will partner with Billboard as a principal sponsor of the event and 
will provide national coverage of the conference and the awards show to 
Its more than 400 radio^totion affiliates in the lop U.S. markets. Broadcast 
coverage will include on-site artist interviews, daily event recaps, and 
awards show highlights. AURN, the only African-American-owned radio 
network, is celebrating 30 years of broadcasting excellence in news, 
music, sports, information, and entertainment. 

"We are delighted to partner with Billboard in this most prestigious event 
that will honor the best and hottest artists in urban music kxJay,' soys 
AURN president EJ. "Jay' Williams. 

Now in its third year, the conference focuses on issues and opportunities 
in urban music and brings together many of the biggest names In R&B and 
hip^p for three days of networking and fun. Panels will examine critical 
issues relating to radio programming, the current financial and legal 
terrain, urban music in the digital age, and more. The event will also 
include networking receptions, on exhibit hall, nightly artist showcases, 
and a star-studded awards sliow gob on Aug. 9. 

For more inbrmalion on the Billboord/AURN R&B/Hip+Hop Conference 
& Awards visit www.billfxxirdevents.com or call Michele Jacangek) at 
646^4-4660. For conference registration, contod Phyllis Demo at 646- 
654-4643. For sponsorship and exhibitor information, contact Cebele 
Rodriguez at 6466644648. 
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upcoming events 

Billboard Latin Music Confer«nc« & Awards 

Edefi Roc Wesort • Miami Beach • May 7 9 
Billboaid RAB/Hip-Hop Conference A Awards 
Eden Roc Resort • Miami Beach • Aug 7 9 
Billboard DarKe Music Summit 

MarnoH Marquis ■ New Y«k - Sept 10-12 

tMywood RepoftBr/eaxwd Hm « TV Music Conference 

Refiaissarwn Hollywtvid HolH - Hnllyvrtxid • Oct 10-19 

for more info: Mictiele Jacangeto 64S.654.4660 
bbevents@billboard.com 
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Billboard's Jolinv Wallace Retires 



WALLACE 



Johny WaHoce, production manager for BiSxxxxJ, 
txB retired afler almost 30 year^ as an integral 
Hgure at iherrxigazine. As produdion manager, he 
would Creole ihe weekly 'dummy,'' establishing the 
'news hob' and positioning eoch odvertisement 

^Mjlloce began his career in 1951 with Hcare 
Publishing. When that firm was ocquired in 1969 
by what wos then the Bilboord PubJishing Co., 
Wdloce mode the move to the new parent as 
production manager of the trade publication Gifk+JcHeware Reporler. 

He switched to Bifhoard several years later as assistant production marKiger 
and, by the early 1 980s, hod risen to production morxiger. Throughout his 
tenure, Waloce played a key role in helping (he magazine odapl to ofterv 
jarring changes in ibe production process. In 1 989, he was the recipient of the 
compony's president's award, reojgnizing his lengthy ond vokioble service to 
the magazine. 

'johny wos oKvcr/s the first one in the office in the morning and one of the bst 
to leave at nigfrt," says Marie Gombert, Bifhoard's diredor of production orxl 
manufoduring. "He had a passion (or his job ond especially tor BiSboard.' 

WaHoce lives in Stolen blond, N.Y., wiA\ his wile, Liz, daughter, Annie, and son, 
Dougbs. 
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All In The Family 

An audience of more than 1,000 gathered to honor re- 
twwned oncology surgeon Amiando Ciuliano as he received 
the John Wayne Cancer Institute's Special Service "Dulie'' 
Award during the Odyssey Ball at the Beveriy Hilton in Los 
Angeles. The event netted more than SI million hom ticket 
sales, silent auctions, and entertainment from Frankie Aval- 
on — pictured, right, with lohn Wayne Cancer Institute chair- 
man Michael Wayne, who is Avalon's brother-in-law. Avakm 
also staned with lohn Wayne in The Alamo. 




Sam Keeps On Cooke-ing 

In recognition of Sam Cooke's pioneering musical conbi- 
butions, the Los Angeles City Council recently issued a 
proclamation on behalf of the late singer/songwriter, 
whose Keep Hovin' On compilation was released eariier 
this year through ABKCO Music and Records. Represent- 
ing the Cooke family during the presentation was Lou 
Adicr, who co-wrote the Cooke hit 'TVondertuI Worid'with 
Cooke and Herb Alpert. Pictured during the Oty Hall cer- 
emony are, Irom left, proclamation sponsor and council 
member Tom Labonge, Adier, ABKCO representative Bob 
Merlis, and council member Nick l^checo. 



A Day For Dusty 

Joe's Pub in New York recendy hosted Dusty Springfield 
Day, a tribute to the late "Queen of Blue-Eyed Soul' and a 
benefit lor the singer's charily of choice, Ihc Royal Maisden 
Hospital in England, where she was treated during her fight 
with breast cancer A collection of Manhattan dowtntown 
divas performed, including singer/songwrfter Jill Sobule, 
Tony nominee Jerri White, film legend Karen Black, and, 
pictured here, blues/rocker extraordinaire Una Koutrakos. 



As one of his artists waits in the 
wings, Warner Music Group 
(WMG) chairman/CKO Roger 
Ames stands in ttie back of the 
room and takes a call on a cell phone. 
The seats fill, the noise level rises, and 
he strains slightly to listen, covering 
his open ear with his hand. 

Another night at the Mercury 
lounge? Try Fiorello H. I jGuardia 
High School of Music & Art and 
Performing Arts. The 2300-student 
school behind Lincoln Center on 
New York's Upper West Side played 
host April 19 to 143/Reprise/Wam- 
er Bros. Records artist Josh Groban. 
His three-song set in the 
school's packed auditori- 
um capped a full day for 
Ames, who left behind his 
office at 75 Rockefeller 
Plaza to serve a few hours 
as LaCuardia's CEO. 

Ames is one of more 
than 1,000 volunteers for 
Principal for a Day, a pro- 
gram sponsored by PEN- 
CIL — Public Education 
Needs Civic Involvement In 
Learning — and the New York City 
Board of Education. It fosters ties 
between schools and community by 
inviting New Yorkers of all kinds 
inside schools for a day. Ames 
(whose LaCuardia co-principals 
were actress Ellen Barkin and 
writer Erica Jong) visited classes, 
talked to students, and met depart- 
ment heads. 

The music industry's ties to the 
event run deep. John Sykes' 1996 
stint as a Principal for a Day 
inspired him to start VH1 Save the 
Music, a nonprofit foundation for 
public-school music eduation. 
Arista Records president/CEO Anto- 
nio "UA." Reid is a PENCIL board 
member. Ricky Martin, Eve, and 
Suzanne Vega took part this year. 

Addressing the students assem- 
bled in the auditorium, Ames drew 



cheers during recollectioas of how 
he was once kicked out of school. 
He encouraged them to appreciate 
LaCuardia's musical resources, 
but he fell short of offering con- 
crete career advice. "One of the 
students asked me today whether 
they should study business to 
work in the music business or 
whether they should study music. 
I said I really don't know. The 
music business is really composed 
of amateurs pretending to be pro- 
fessionals, and there's very little 
you can do to study how to run a 
record company." 



143/RqifiscAVB utist losll Cnbin 3Bd Roger Abik. 

Then there was a video of WMG 
artists and their music (Missy 
Elliott, Craig David, and Linkin 
Park were hits; Enya was not). 
WMG also tested some new music 
on students' ears. After Groban 
played, Ames armourKed that WMG 
would host two students as interns 
this summer and donate $50,000 to 
the school's orchestra. "This is just 
an extraordinary place, and that's a 
vote of confidence," said New York 
schools chancellor Harold Levy, 
who was present 

By then, it was time for everyone 
to resume their normal jobs. De- 
claring the day a success, LaGuardia 
principal Paul Saronson thanked 
Ames, turned to the students, and 
said: "And you can now go to your 
10th period!" 

MATTHEW BENZy 
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for music professionals around 
the worid, providing the HRST 
look at the latest Industry news. 

Billboard Bulletin gives you the 
latest details on label deals, exei- 
uthre moves, artist signings, retail 
activity, digHal music companies, 
e-commerce and tour plans. Your 
subscription Includes access to the 
Bulletin website, breal(ing-news 
emails and the Bulletin archhres. 
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THE FOLLOW-UP TO THE MULTI-PLATINUM P 
FROM ONE OF THE DECADE'S MOST 
CRITICALLY ACCLAIMED ARTISTS 

"OFFICIAL NEW MUSIC OF THE MILLENIUM" SPIN 
"...ANOTHER COUP..." ROLLING STONE 

SATURDAY NIGHT LIVE MAY 18TH 
LETTERMAN JUNE 19TH 
LEND JULY 8TH 

COVERS AND FEATURES INCLUDE: N.Y. TIMES MAGAZINE, SPIN, AOL, ROLLIN 
STONE, ENTERTAINMENT WEEKLY, USA TODAY, L.A. TIMES, NEWSWEEK, PEOI 
TEEN PEOPLE, US WEEKLY, WIRED 

CATCH seiuoR nnoBV-s house cif= nnusic: FRIDAY 
NIGHTS ON MTV AND MTV2 

SEE MOBY LIVE THIS SUMMER ON 3^d^ 

"WE ARE ALL MADE OF STARS" THE HIT SINGLE AND VIDEO 
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